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A comparison of the marketing methods of two multinational hotel chains 
Hotel marketing strategies are one of the key ways in which hotels can reach out to potential guests and their focus group/target market and entice potential guests to stay at their accommodations. The Hilton and Resort and Premier Inn were the two global hotel organizations chosen. They are both renowned nationwide. Additionally, I am going to analyse the benefits and disadvantages of both establishments, as well as the facts and data behind them, and what distinguishes them in their management and as a business. Moreover, I will compare both organization’s marketing strategies and how they differ. 

Hotel Hilton
The successful business was established on May 31st, 1919 in Cisco, Texas, United States (as Hilton corporations) by Conrad Hilton the corporation is now led by Christopher J. Nassetta.  hotel. Hilton hotels companies is internationally regarded as a permanent hospitality enterprise. Number of properties and rooms; roughly 2,244 hotels across 50 states and the District of Columbia, totalling 356,524 rooms. Furthermore, Conrad Hotels may be found in New York, England, Bangkok, Ireland, Egypt, Belgium, Turkey, Hong Kong, and Singapore. Approximately 70,000 team members operate globally. Some of the packages that come with your stay at hotel Hilton is as the following The Hilton Hotel offers products and services for both leisure and business travellers. They increase revenue by providing extra services like bed and breakfast, family fun packages, and meeting facilities. . Every visitor wants to know that they are being looked after. As a result, whenever an active member stays at any Hilton location, their personal preferences are updated and made available to all hotels. It's a personal touch that shows the visitor that we care and may assist boost a property's overall satisfaction score.[footnoteRef:1] [1:  En.wikipedia.org. 2021. Hilton Worldwide - Wikipedia. [online] Available at: <https://en.wikipedia.org/wiki/Hilton_Worldwide#:~:text=Hilton%20Worldwide%20Holdings%20Inc.&text=Hilton%20Worldwide%20Holdings%20Inc.%2C%20formerly,now%20led%20by%20Christopher%20J> [Accessed 23 May 2021]. ] 

Throughout the industry, our worldwide sales staff is routinely acknowledged as a top selling and customer service driven business. We operate in 42 languages and serve 25,000 clients in 101 countries from offices all around the world. This enables us to properly comprehend the distinct requirements and potential of places throughout the world, right down to the neighbourhood level.
 Over the last century Hilton has expanded from a single hotel in Cisco, Texas, to over 5,600 hotels and 17 brands in 113 countries and territories, with a portfolio that offers a variety of optimal experiences for every type of tourist and journey. The Hilton Performance Advantage is a comprehensive system of creative solutions and cutting-edge technology that work together to boost revenue while lowering expenses without sacrificing quality.” Customer loyalty in the hospitality industry means frequent stays. And Hilton Honours™ is one of the most preferred Frequent Guest Programs in the United States, with success spreading globally. By developing loyal customers, driving customer satisfaction, and channelling guests to Hilton properties around the world”[footnoteRef:2] [2:  Hotel, D. and Advantage, H., 2021. Hilton Corporate Site. [online] Hilton.com. Available at: <https://www.hilton.com/en/corporate/development/hilton-performance-advantage/> [Accessed 23 May 2021]. 

Talbot, P., 2021. Inside Hilton's Marketing Strategy. [online] Forbes. Available at: <https://www.forbes.com/sites/paultalbot/2019/05/23/inside-hiltons-marketing-strategy/?sh=5d9c4e71be98> [Accessed 15 October 2021].

Eversham, E., 2021. Premier Inn beats Hilton to best-known hotel brand in Britain. [online] bighospitality.co.uk. Available at: <https://www.bighospitality.co.uk/Article/2013/08/12/Premier-Inn-beats-Hilton-to-best-known-hotel-brand-in-Britain> [Accessed 15 October 2021].] 

Quoted from Hilton's honours on their website before booking, this is advanced thinking because it reassures customers of the corporation's expectations and that you are important during your stay with Hilton hotels and resorts.
The severe safety policy during the covid -19 epidemic guidelines assure the utmost safety of all guests at hotel Hilton and resorts, since safety is hotel Hilton's top concern to guarantee customers enjoy their stay while being safe throughout the worldwide pandemic. Some of the regulations mentioned by (tripadvisor.co.uk) from hotel Hilton are as follows:
· All linens sanitized in high temperature wash.
· Floors marked for social distancing.
· Hand sanitizer available to guests & staff
· Regularly sanitized high-traffic areas
· Staff required to regularly wash hands.
· Contactless check-out
· Doctors available 24/7
· Individually wrapped toiletries.

Hilton Hotel’s marketing approach    


Hilton Hotels & Resorts is the company's main brand and one of the world's largest hotel chains. They utilize premium pricing strategy methods to target corporate employees and vacationers/tourists with a professional career and a possible property in major cities, near airports, convention centres, and prominent vacation locations across the world, are targeted by the brand (Forbes, 2021). 

Another method of marketing implemented by Hilton is digital advertisement through social media, television, and radio adverts. This will ensure the Hilton brand is achieving maximum exposure to the public and emphasises brand awareness. According to the Hilton chief marketing officer (CMO), the marketing department carried out extensive research and discovered that most travellers are confused about where to find the best hotel packages and prices. Hilton hotel management responded by introducing attractive perks such as free Wi-Fi, a digital key system and an online ‘select-your-room’ system which can be accessed through the Hilton app.



Premier Inn’s marketing approach

 
After being delayed by Covid-19, Premier Inn's first big brand building campaign in three years, 'Rest Easy,' debuted earlier this month. The campaign comprises of short video ads, which all have a common theme. The simplicity and ‘no hassle’ approach of booking accommodation with Premier inn. The voice of Sir Lenny Henry, who Premier Inn claims has become "synonymous" with its brand, is used in the campaign, which was designed by Leo Burnett. From booking to bed, the ads emphasise the convenience of the Premier Inn client experience.





Premier INN

Premier Inn is a British hotel company and the largest hotel brand in the United Kingdom, with over 72,000 rooms and 800 properties. The brand has over 80 thousand hotel rooms worldwide. The hotel company is contemplating a variety of possibilities to meet its aim of 85,000 rooms by 2020. The hotel industry has benefited from this, and Premier Inn has taken advantage of it to expand its presence in London. he Premier Inn Business Account allows you to keep track of spending and payments for stays at any of our over 800 hotels in the United Kingdom. You may link an unlimited number of employees to your Business Account, eliminating the need for employees to pay out of pocket.  It competes with Travelodge and Ibis hotels by operating hotels in a range of places, including city centres, suburbs, and airports.
Whitbread founded the firm as Travel Inn in 1987 to compete with Travelodge. Premier Lodge was purchased by Whitbread in 2004 and combined with Travel Inn to establish the present firm, which was renamed "Premier Travel Inn" before being abbreviated to "Premier Inn." Whitbread's Premier Inn generates 70% of the company's revenue.[footnoteRef:3] [3:  Hotel, D. and Advantage, H., 2021. Hilton Corporate Site. [online] Hilton.com. Available at: <https://www.hilton.com/en/corporate/development/hilton-performance-advantage/> [Accessed 23 May 2021]. ] 

Premier Inn employs the marketing mix in a consistent, targeted, and seamless manner. When the TV commercial debuted, an email was sent to Premier Inn's mailing list with a sneak peek before it aired on television. Premier Inn caters to the family market sector by hosting a "Dad of the Year" competition and promoting locations and new hotels through social media. Premier Inn leverages all channels effectively, with a strong brand presence throughout, including email newsletters, specials, and a fantastic website. Lenny Henry, Premier Inn's famous face, even provides video instructions on how to have a good night's sleep.[footnoteRef:4] Here we can clearly see effective use of marketing by premier inn as they are appealing to the market of the everyday working man with affordable prices and tailored services which they will not find anywhere such as their top of the range breakfast which is included in some packages and their famous beds which are nationally known as the best bed for a good night’s sleep. The “dad of the year” competition which is held annually in their locations allows them to market themselves a hotel where all the family is welcome with a welcoming atmosphere and affordable prices which they guarantee will not be beaten by anyone. [4:  Linkedin.com. 2021. What can brands learn from Premier Inn&#39;s marketing masterclass?. [online] Available at: <https://www.linkedin.com/pulse/20141011134315-45850910-what-can-brands-learn-from-premier-inn-s-marketing-masterclass#:~:text=Premier%20Inn%20appeals%20to%20the,with%20strong%20brand%20presence%20throughout> [Accessed 23 May 2021].] 

Premier Inn's investment in Hotel Ads has yielded significant, verifiable returns. Hotel Ads have shown to be an effective technique for attracting new consumers. This will then help them to market ads to travellers in key global markets where they may not have a significant amount of presence. The approach premier inn has taken is too be more invested in their online presence, for example, they have opted in 100% of the premier inn hotel portfolio across desktop, mobile and tablet and tailored bidding to maximise traffic on placements driving incremental bookings. The goal of this innovative approach was to reach new customers, capture users actively looking to book accommodation and increase direct bookings via premierinn.com.[footnoteRef:5] As a result of this:  [5:  Thinkwithgoogle.com. 2021. [online] Available at: <https://www.thinkwithgoogle.com/intl/en-gb/marketing-strategies/search/premier-inn-captures-40-more-bookings-with-google-hotel-ads/> [Accessed 23 May 2021]. ] 

· Bookings from new customers were 40% higher than paid search ads.
· 300% stronger return on ad spend than non-branded paid search ads.
· 60% lower cost per acquisition than non-branded paid search ads.[footnoteRef:6] [6:  Thinkwithgoogle.com. 2021. [online] Available at: <https://www.thinkwithgoogle.com/intl/en-gb/marketing-strategies/search/premier-inn-captures-40-more-bookings-with-google-hotel-ads/> [Accessed 23 May 2021].

bighospitality.co.uk. 2021. Premier Inn beats Hilton to best-known hotel brand in Britain. [online] Available at: <https://www.bighospitality.co.uk/Article/2013/08/12/Premier-Inn-beats-Hilton-to-best-known-hotel-brand-in-Britain#:~:text=Premier%20Inn%20has%20beaten%20Hilton,first%20time%20in%2017%20years.> [Accessed 23 May 2021].] 



Premier Inn's brand positioning is founded on a single principle. It guarantees a nice night's sleep to its guests. Anyone who does not experience this will get their money refunded. Because no other hotel does this, their brand position becomes a competitive advantage in a crowded market.
 'great night's sleep guaranteed' pledge, this insure that all guest at premier inn this goes above and beyond to ensure all customers enjoy there night sleep in there hotel and a sese of cosiness like at your own home as it’s a vowel promised as said in there logo “ good night guarantee” Premier Inn loves to provide you with extra value and special perks, which is why we have partnered with fascinating attractions and partners. Our partners vary from Emirates Group, the world's top travel and tourist operator, to entertainment venues and event organisers such as Dubai Parks.

To conclude, according to the ‘Big hospitality’ website which monitors and compares the main stream hotel and accommodation brands across the UK, ‘premier Inn’ has overtaken ‘Hilton’ in most bookings and revenue. Premier inn has secured the title for “The most well-known hotel-brand amongst business travellers in Britain for 17 years (BIG.H,20201).” This is due to their vigorous and family friendly marketing ads. Their use of well-known and likeable celebrities like Lenny henry and his verbal emphasis on ‘Comfy rest’ in the television advertisements. In addition, chosen the premier inn hotel because its attract from its logo its make you feel like a guaranteed good night sleep.




