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Description automatically generated]Photographing the original black smiths room looking up at the ceiling and seeing agriculture tools hanging from the ceiling. In my opinion this photo could use the use of lighting better by having a lighting kit allowing more tools to be recognised due to the darkness of the room, also opening up the shutter could also natural light into the room highlights specific areas that could look affective.
Photographing the smithy also came with an exhibition of the 1900’s. The photo contains a thermos and other kitchen tools presented on a shelf with painting behind of welsh ladies.
Photographing different elements of the exhibition within the smithy. However the tools photographed are not from the same era as the black smith they seemed significance to photograph.









Photographing tools in the exhibition the use of flashgun in the image show on the metal tool therefore in reshooting the image by using less light to create no reflection of light on the metal. 




Photographing a tool set used by the original blacksmiths. Focusing on the tools up close allows the viewers to identify the tools but also look at the details of rust and texture of the tools.
Recreating an archival image where no person is in the frame due to the closure of the black smith but also the building itself closed to the public. By not exposing the fire pit and the complete tools hidden beneath the sheet questions the viewer what is beneath.



Photographing more objects from the exhibition of carpenter’s tool. In perfecting this image perhaps using a different angle in photographing closer to the tool allowing the viewer to question what the tools are.  
















Digitally Destroying images

[image: A vintage photo of a house

Description automatically generated]The Old Smithy and Dan Plain have been flooded three times in the last 20years. First time entering the Smithy and the final one in Dan Plain. I witnessed first hand the flooding in the house which the road was only to be seen as a flow of water. No vehicle was able to go through the village. For this reason I want to really focus on the Smithy and the village and how the river Teifi separates the village in half. 
[image: A house on the side of a road
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Destroying images with water

I will be collecting the water from the river and use it to destroy the photographs.
I hope to use my own photographs and copies of old images in destroying them in water.
I also would like to print on different types of material to create the best outcome. 


Change of course.
 










Body Imaging 

Proposal 

For my major project my theme is body imaging. In this project I hope to look at the negativity that social media has influenced on people. During lockdown the number of social media usage has doubled some would say more. People have been using social media as a form of connecting during this pandemic, but also negative things have happened due to the fact more people are online. In my project I would like to create an awareness of what happens online that takes mental tolls on people’s mental and physical health. Due to these circumstances I would like to create a positivity piece of work especially around female body. 

BODY IMAGING 
Body image is a person's perception of their physical self and the thoughts and feelings, positive, negative or both, which result from that perception.

Four aspects of body image:
The way one sees themselves.
The way one feels about themselves.
The thoughts and beliefs one has over their own body.
The things you do in relation to the way you look.


Why is a healthy body image important? 
Women with a positive body image are more likely to have good physical and mental health. Girls and women with negative thoughts and feelings about their bodies are more likely to develop certain mental health conditions, such as eating disorders and depression.

A negative body image 
A negative body image involves being overly focused on comparing your size, shape, or appearance to unrealistic ideals. Holding yourself to a thin-ideal or an athletic-ideal may cause you to develop unhealthy self-talk, low self-esteem, or disordered eating patterns.

body image issues 
Body image issues are a common problem. In a society that promotes unrealistic body ideals, it is challenging to not get caught up in comparing oneself to these unrealistic standards. As a result, many individuals may experience depression, anxiety, anger and even self-loathing.

Society
Society has shaped us as people in many ways we look at our self’s and one another. Using social media in posting images and statuses allows people to follow crowds and sometimes allowing positive and negativity to happen online and also in person. Allowing us to see our bodies differently in creating a judgment we never had before. 




SOCIAL MEDIA

Social media a quick and easy way in allowing content to be shared between friends and followers. Social media has created massive platform from uploading statuses to photographs, in apps and websites such as Twitter, Instagram Facebook and many more.
Since allowing images to be uploaded and freedom of speech to be used online many negative comments have impacted many people and their mental health.

Social Media a massive platform that has influenced millions on the impact of their body image and relationship with food. 
88% of women compare themselves to images they see on social media.
65% of men compare themselves to images they see online. 


SOCIAL MEDIA TROLLS


Social media trolls are people on the internet starting quarrels or upsetting people by posting inflammatory messages online. An internet troll is someone who purposely says something controversial in order to get a rise out of others.







Jesy Nelson 
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Description automatically generated with medium confidence](Untitled Little Mix)

Jesy Nelson a former member of the girl band Little Mix. Since being formed on the X factor in 2011 Jesy herself has reported to receive negative messages on social media about her body image. With these comments being made Jesy took it into her own hands in trying to lose the trolls when she appeared on the X factor a year later. 
Jesy’s documentary on BBC three she reveals how she will never be who she wants was and a time of her life that she will never get back. https://www.youtube.com/watch?v=idyXOMAZOUg 
Due to the trolling Jesy’s band mates didn’t know how to deal with the emotional stress and toll it created on Jesy herself. A quote from Jesy Nelson on her documentary she says ‘odd one out’ a clear understanding of what the bullies made her feel. The film shows how Jesy has overcome the bullying but also shows the heart-breaking effects cyberbullying has on young people whilst she goes to visit a parent who’s daughter took her life for being bullied about her body image. 
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Description automatically generated]Jesy posted this image of herself with the caption: 
We have achieved things I never thought possible. From winning our first Brit Award to our sold out shows at the O2.
"Making friends and fans all over the world I can’t thank you all enough form the bottom of my heart for making me feel like the luckiest girl in the world.
"You have always been there to support and encourage me and I will never every forget it.”
She added: "The truth is recently being in the band has really taken a toll on my mental health. I find the constant pressure of being in a girl group and living up to expectations very hard.
"There comes a time in life when we need to reinvest in taking care of ourselves rather than focusing on making other people happy, and I feel like now is the time to begin the process.(Jesy Nelson Instagram)
























Amber Rose Gill
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Description automatically generated with medium confidence]
Amber Rose Gill a former love island contestant and winner trolled on social media due to her weight gain during lockdown of 2020. Amber spoke out on Loose Women that the trolls gave her negativity, but it was she who decided to lose weight for herself no one else. In this proses of losing weight she created a positive platform in creating short fitness videos for people who want to lose weight for themselves and to keep active and physically happy during lockdown. 


(amber rose gill Instagram)


In a statement Amber talks about her lockdown experience. 
I don't think there's a problem with feeling rubbish at the moment, especially if you live in the UK, you have every right to feel a little bit s**t. 
'But my tips would just be to listen to yourself, if you want to rest, rest, don't force yourself to be productive.'
Another fan admitted that the third lockdown was not good for their mental health, with Amber sympathising and revealing she 'knows how they feel'.
The Newcastle native, who frequently uses her social media to speak candidly about important issues, described the ongoing pandemic as 'absolutely horrible'.





FILM REPRESENTATION
DISNEY PRINCESSES 
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(image untitled) 

From the original princess Snow White of 1937 the Disney industry has grown rapidly in producing characters of all descriptions but still today young children use and inspire the stories and looks of the princesses. Words used to describe Disney princess: Beautiful, young, happy, kind, skinny pale. However in recent years the development of Disney princess has expanded from white women to represent all race. The five non-white Disney Princesses are Jasmine (Arabian), Pocahontas (Native American), Mulan (Chinese), Tiana (African American), Moana (Polynesian). Tiana is the only princess to have her ethnicity changed from the original story; in the Frog Prince fairy tale, the princess was German



















LOCKDOWN AND SOCIAL MEDIA 


Since March 2020, the world has been locked indoors due to the ongoing Covid-19 pandemic. Covid-19 lockdown, many of the people have switched to the increasing use of social media websites and other apps to pass on their spare time. It is no longer a hidden fact that the usage of social media websites such as Facebook, TikTok, Twitter, and WhatsApp have unnecessarily surged high than routine. Physical activities such as running, walking, jogging, etc. have now been replaced by social media activities such as virtual fitness classes, continuous newsfeed browsing, and video chats.

Health anxiety, depressive disorders, somatic complaints, anxiety, insomnia, agitation, etc. are distress calls associated with the compulsive use of social media and/or the internet. Furthermore, social media has become a common mean which might lead to marginalization, associated stigmas, communalism, hatred, violence, etc. Domestic violence against women has also seen a rising influence amidst this Covid-19 lockdown phase. 

Article published on November 11th of how social media has played a role in affecting mental health during lockdown.

HOW IS SOCIAL MEDIA AFFECTING YOUR MENTAL HEALTH? 


There is a growing panic around young people and social media, especially during lockdown. Social media use has boomed during Covid-19, with a study from April 2020 revealing that nearly 47% of people spent longer on social media during lockdown.
Girls themselves have expressed worries about their wellbeing in the face of an all-consuming, 24-hour media. In a poll by Girlguiding, 35 per cent of girls aged 11-21 said their biggest concern online was comparing themselves to others, and 45 per cent felt pressure to check their phones as soon as they wake up and just before they go to sleep.
The problem is intensifying, and the stakes seem to be getting higher. Social media is a huge presence in the lives of young women. Rather than just limiting usage, how can we make the experience a positive and enriching one?
Our Disrupt Your Feed research tackles this worrying concern, and we found a simple solution to start improving teenage girl’s social media health. The simple intervention was a tailored list of inspirational women to follow. By simply following different kinds of women, your whole feed will change. The algorithms will alter, and the platform will start suggesting different people to follow.  Instead of being stuck in a bubble, seeing the same type of people over and over, our suggestions disrupted the feed. And the effect of this disruption was far-reaching.
93% of teen girls said that their outlook improved after following more inspirational figures due to higher self-esteem and setting goals for themselves. They were now following people they admired. They felt positive about their social media feeds. One girl said: “My social media use was actually quite toxic, so I think it’s shown me that my usage was harmful to myself…”

https://www.thefemaleleadsociety.com/social-media-health-during-lockdown 




Facebook’s new approach to positivity.


𝑪𝒉𝒂𝒍𝒍𝒆𝒏𝒈𝒆𝑨𝒄𝒄𝒆𝒑𝒕𝒆𝒅 #24𝒉𝒓s 𝑰𝒇 𝑰 𝒕𝒂𝒈𝒈𝒆𝒅 𝒚𝒐𝒖, 𝒅𝒐𝒏'𝒕 𝒅𝒊𝒔𝒂𝒑𝒑𝒐𝒊𝒏𝒕 𝒎𝒆. 𝑰𝒇 𝑰 𝒅𝒊𝒅𝒏'𝒕 𝒕𝒂𝒈 𝒚𝒐𝒖, 𝒑𝒍𝒆𝒂𝒔𝒆, 𝒏𝒐 𝒐𝒇𝒇𝒆𝒏𝒔𝒆. 𝑰 𝒕𝒓𝒊𝒆𝒅 𝒕𝒐 𝒄𝒉𝒐𝒐𝒔𝒆 𝒑𝒆𝒐𝒑𝒍𝒆 𝑰 𝒕𝒉𝒐𝒖𝒈𝒉𝒕 𝒘𝒐𝒖𝒍𝒅 𝒎𝒂𝒌𝒆 𝒊𝒕 𝒇𝒖𝒏! 𝑾𝒊𝒕𝒉 𝒂𝒍𝒍 𝒕𝒉𝒆 𝒏𝒆𝒈𝒂𝒕𝒊𝒗𝒊𝒕𝒚 𝒐𝒖𝒕 𝒕𝒉𝒆𝒓𝒆, 𝒍𝒆𝒕'𝒔 𝒅𝒐 𝒔𝒐𝒎𝒆𝒕𝒉𝒊𝒏𝒈 𝒑𝒐𝒔𝒊𝒕𝒊𝒗𝒆!                         
𝑼𝒑𝒍𝒐𝒂𝒅 a 𝑩𝒍𝒂𝒄𝒌 & 𝑾𝒉𝒊𝒕𝒆 𝑷𝒊𝒄𝒕𝒖𝒓𝒆 𝒐𝒇 𝒚𝒐𝒖𝒓𝒔𝒆𝒍𝒇... 𝒋𝒖𝒔𝒕 𝒚𝒐𝒖!!!! 
𝑻𝒉𝒆𝒏 𝒕𝒂𝒈 𝒔𝒐 𝒎𝒂𝒏𝒚 𝒃𝒆𝒂𝒖𝒕𝒊𝒇𝒖𝒍 𝒘𝒐𝒎𝒆𝒏 𝒕𝒐 𝒅𝒐 𝒕𝒉𝒆 𝒔𝒂𝒎𝒆. (𝑭𝑩 𝒐𝒏𝒍𝒚 𝒂𝒍𝒍𝒐𝒘𝒔 50) 𝒘𝒆 𝒘𝒊𝒍𝒍 𝒃𝒖𝒊𝒍𝒅 𝒐𝒖𝒓𝒔𝒆𝒍𝒗𝒆𝒔, 𝒊𝒏𝒔𝒕𝒆𝒂𝒅 𝒐𝒇 𝒕𝒆𝒂𝒓𝒊𝒏𝒈 𝒖𝒔 𝒂𝒑𝒂𝒓𝒕. 
𝒄𝒐𝒑𝒚 𝒂𝒏𝒅 𝒑𝒂𝒔𝒕𝒆...


#ChallengeAccepted also known as Challenge Accepted campaign is and Instagram and Facebook hashtag is a challenge but also an awareness to empowering women in sharing black and white photos of themselves and tagging other women to get involved. 










BODY IMAGE POSITIVITY 

What is a positive body image? When a person has a positive body image, they understand that their sense of self-worth does not depend on their appearance. Having a positive body image includes, accepting and appreciating the whole of one's body, including how it looks and what it can do.
Body positivity a social movement created to popularize overweight and to empower women and men whilst challenging society in how people should be physically represented. The movement is acceptance is to all bodies regardless of appearance, race, gender, size and ability. However the movement focuses on women mainly with recognising that the beauty standards are higher than men. But men do also face similar pressures like women to fit into a certain prototype such as the ideal masculine man. 
Marketing campaigns have played a role in creating a part in the movement in body positivity. Dove launched their “real beauty” campaign, which photographed a various amount of body types and skin colour in a way that portrayed acceptance and positivity to all bodies. In 2017 the underwear company Aerie launched a campaign called “AerieReal”, which the company had promised to not to retouch or photoshop their models in hoping to create positivity and body acceptance.


Vogue article on Body positivity: why the work is far from finished 
Once upon a time, not too long ago, it was common practice for us to hop onto social media or watch TV and see nothing but slim, socially acceptable bodies staring up at us. Advertising outfits and make-up products, being cast as romantic leads alongside other impossibly attractive slim co-stars, having successful jobs and relationships and being able to generally exist within society with all the privileges that being slim can afford.
What we’ve seen over the last five or so years, however, is a huge shift in how bodies are being represented in the media and in society. The [third wave] body positivity movement started out in 2012, as a hashtag used by those within the fat acceptance movement — a movement spearheaded by larger fat, black and ethnic minority women that primarily focuses on the celebration and radical self-love of visibly fat bodies — as another descriptor for what the movement represented. Quickly picking up steam on Tumblr and Facebook groups, and later via plus-size bloggers on Instagram, the movement has since trickled into the mainstream, causing somewhat of a body shape and self-love revolution.
Positive representation
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Barbie Ferreira as Kat Hernandez in Euphoria.
© Photography Shutterstock

Since then, we’ve seen surges in plus-size brands such as Vero Moda, Soncy, Pink Clove and Universal Standard, as well as a mixture of high street and designer mainstream brands such as ASOS, River Island, Monsoon, H&M, Mary Katrantzou, Christopher Kane and Diane von Furstenberg extending their sizes to cater towards bigger bodies.
Shows and films such as Empire, Dumplin’ and Euphoria, the latter of which stars body-positive model and actress Barbie Ferreira, showcase plus-size protagonists who no longer need to bow to the whims of the overdone ‘fat character’ stereotypes we’re all used to seeing on TV. These characters are funny, strong, independent, successful, smart, and capable of loving and being loved in return. We are starting to see bigger people represented in a positive light on screen and with that, seeing more opportunities for people who exist in bigger bodies to thrive.
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Paloma Elsesser photographed by Craig McDean for British Vogue, May 2018.
© Photography Craig McDean / British Vogue

But not just the screen. Over the past few years, we’ve seen a boost of bigger bodies commanding the front pages of some of the world’s most prestigious fashion magazines and campaigns. From Ashley Graham’s 2016 Sports Illustrated cover to Paloma Elsesser’s 2018 cover of British Vogue, it seems as if the world is slowly beginning to pay attention and recognise that bigger bodies deserve a seat at the table.
I discovered the body positivity community in 2014 when I decided to embark on a journey towards self-love and body acceptance after years of fad diets, self-harm and self-hate. As a darker-skinned, black, plus-size woman living in western society, I’d grown up seeing bodies like mine marginalised, insulted, fetishised and demonised. My body — and body shapes similar to mine — had never been in fashion. I grew up being told via the media and the entertainment industry that to be white and thin was to be ‘in’. It was beautiful. And anything that didn’t meet that standard was considered ‘less than’
By the time I came to the movement, it was a somewhat diverse, social media-based community celebrating self-love and radical self-acceptance of fat bodies of all races, with early prominent figures in the movement including Jes Baker, Sonya Renee Taylor, Jessamyn Stanley and Kivan Bay. But then something changed.
A darker side of the movement
Body positivity is, by its very definition, about viewing our bodies as something that is not only perfectly acceptable but entirely wonderful. In a world where the overriding mentality is that we should be ashamed of our bodies (particularly if our bodies are fat, scarred, or in some other way ‘abnormal’), this is an overwhelmingly powerful message.
However, in recent years, the movement has become more commodified. Body positivity seems to now be a ‘free-for-all’ movement monetised and politicised by brands and public figures, in ways that often result in individuals above a certain size and of a certain ethnicity being excluded from the conversation — when they were the ones to effectively start it in the first place.
While the movement has done wonderful things for bodies often left out and has created amazing opportunities for less-privileged bodies, it has also dangerously created its own standard of beauty that a lot of underprivileged bodies feel they cannot aspire to. We’ve gone from seeing the movement be all about plus-size adulation and celebration to it now being centred on ‘acceptably fat’ women: beautiful women with extreme hourglass shapes, typically white or light skinned, with small waists, big hips and high cheekbones.
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La'Shaunae Steward models for Universal Standard.
© Courtesy Universal Standard
That said, there have been some exceptions, with models and influencers who have similar body shapes to mine such as La’Shaunae Steward, Ashleigh Tribble, Gabi Gregg and Enam Asiama starting to thrive once more in the community of self-love, radical empowerment and an appreciation and respect of bigger bodies in society.
“I know that I’m helping a lot of girls who don’t see a lot of black, fat girls in [the media],” the 23-year-old model and body-positivity activist Steward told Teen Vogue in August 2019. “Plus-size girls over a size 20 in general, you don’t see a lot of us.” Since her 2018 campaign for Universal Standard went viral, Steward has been using her platform to speak out about inclusivity in the fashion industry.
There’s also Lizzo. In 2019, she had an absolute whirlwind of a year, including a solo cover of British Vogue, and became the global poster girl for radical self-love and body positivity. She too has voiced frustration at the commodification of body positivity. “Anybody that uses body positivity to sell something is using it for their personal gain,” she told Vogue in her cover interview. “We weren’t selling anything in the beginning. We were just selling ourselves.” For a lot of us, Lizzo symbolises change within society and how they view fat bodies, especially fat, black bodies — seeing fat, black women in the media owning their confidence and sexuality with their own autonomy has always been an extreme rarity. But it’s not enough.
Creating a safe space to thrive
The body positivity movement still has a long way to go. Until we get to a place where plus-size people of all sizes and ethnicities can once again see the movement as a safe space for us to celebrate our bodies and live peacefully without the disrespect, trolling and unkindness of others, we will still see instances of fatphobia displayed rampantly. Take what happened recently with British singer Adele, where people were praising her for her weight loss when it shouldn’t even be something people are discussing.
So, how do we change this? One great thing that can help the movement along is allyship. People who live in privileged and smaller bodies can be a part of the body positivity movement by using their platforms and voices to uplift, retweet and reblog the thoughts, opinions and perspectives of voices who would otherwise not be heard, due to how they look. With their help, we can deconstruct the dangerous and harmful narratives about weight created by the media and diet industry.
Change also needs to happen behind the scenes. From directors and agents to PRs and marketeers, an increase in physical diversity in employees can have a profound change in the types of media output we receive. But change is slowly happening, and people of power are stepping up. The movement just needs more support and accountability across the board, if it can ever get to a place where all bodies are treated as equal.
 https://www.vogue.co.uk/beauty/article/body-positivity-movement 





















ADELE
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After Adele posted a photo of herself celebrating her 32nd birthday on 6 May in a form-fitting little black dress, the world had a lot to say about her new shape. Here, curve model and body positivity champion. After posting this on social media people went crazy in Adele losing weight, congratulating her on her weight loss but also fighting to get healthy. Many other people questioned if Adele was okay and had she got an eating disorder due to the amount of weight she’d lost.[image: Graphical user interface, text, application, email
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"I think we can celebrate Adele and her beauty without attributing that beauty to her weight loss," tweeted beauty YouTuber and body positive activist Nabela Noor. "Adele was beautiful then and beautiful now. She is radiating joy and warmth in every post and that deserves celebration."






FEMINIST MOVEMENTS 

Suffragette Movement.
The Suffragette movement began in 1903 by leader Emmeline Pankhurts, who later there herself under a horse during the Derby, this created public news as the horse belonged to the King. The Suffragettes believed that women should have the right to vote in a general election, Graduate from Oxford and Cambridge. To allow women the jobs of Police Officers, Lawyers and Jurors. To be able to convict men of rape as a crime in a marriage. 
Feminist Movement.
The first wave of the feminist movement in Britain, in the late 19th and early 20th centuries, was mostly concerned with women’s civil rights.
Women’s Liberation Movement.
The second wave of feminism in Britain, in the 1960s and 70s, also known as the Women’s Liberation Movement or Women’s Lib, expanded feminist discussions to equality in marriage and the workplace; sex and sexuality; and violence against women. Notable developments included the introduction of the contraceptive pill (1961), sewing machinists at the Ford factory in Dagenham striking for equal pay (1968), and the passing of the Sex Discrimination Act (1975).
The female gaze.
An empowering gaze that emphasizes the subject’s agency and internal landscape. Female gaze is in reference to the new wave of contemporary feminist art.





REPRESENTATION OF WOMEN IN PHOTOGRAPHY AND FILM MAKING
Statements 


"The images generated by the media give one the impression that women are more valued for their ‘down-to-earth’ approach, other than viewed as an appendage to the male counterpart in the story.”  - Deseni Soobben 


Though these photographers follow a long line of women who’ve sought to subvert the covetous “male gaze”—a term, coined in 1975 by feminist critic Laura Mulvey, that addresses the way in which women are so often presented as objects for male consumption—a new generation has found itself armed with the means to broadcast new images of femininity via social media.
 - Molly Gottschalk



Laura Mulvey

Laura Mulvey a British feminist film theorist argues that the most popular movies filmed are the movies satisfying masculinity such as the male gaze. 
Laura Mulvey in the book Feminism Diversity, Difference and Multiplicity in Contemporary Film Culture talks about the feminist film activism, 
 
Feminism, film studies, and activism are historically enmeshed. In the 1970s, the women’s movement aimed to increase the presence and agency of women, whilst film studies recognized the value of visibility and popular culture within what is essentially a political project. Women and Film, a journal launched in 1972, saw women marginalized in industry, representation, and academe in lower level jobs, objectified images, and absence from the concern of male critics who celebrated auteurs and denigrated “women’s pictures.”¹ Cinema offered a site for identifying and combating subjugation. The debates and discussions have become more complicated over the years. 








Art of Feminism: Images that Shaped the Fight for Equality, 1857-2017 

Since its inception in the 19th century, the women's movement has harnessed the power of images to transmit messages of social change and equality to the world. From highlighting the posters of the Suffrage Atelier, through the radical art of Judy Chicago and Carrie Mae Weems, to the cutting-edge work of Sethembile Msezane and Andrea Bowers, this comprehensive international survey traces the way feminists have shaped visual arts and media throughout history. Featuring more than 350 works of art, illustration, photography, performance, and graphic design, along with essays examining the legacy of the radical that showcases the vibrancy of the feminist aesthetic over the last 150 years.
Early Feminist (1970-74) 
[image: A picture containing coelenterate

Description automatically generated]Judy Chicago
In the early 1970’s, Judy Chicago concentrated on fusing her abstract iconography with a new-found determination to openly express her experiences as a woman, something that had been impossible when she was in college. During this period, she expanded the central-core imagery that has become emblematic of her work. In such landmark paintings as Through the Flower, Let It All Hang Out, and Heaven is for White Men Only (executed in sprayed acrylic on canvas), the artist began to find her voice as a woman. These images evolved into a series entitled the Great Ladies, in which she represented various important women in history. It was at this same time that – through a self-guided study – Chicago was discovering the erasure of women’s achievements, a discovery that would fuel her major work, The Dinner Party.
Carrie Mae Weems
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Description automatically generated with low confidence]Steeped in African-American history, Carrie Mae Weems’s works explore issues of race, class, and gender identity. Primarily working in photography and video, but also exploring everything from verse to performance, Weems has said that regardless of medium, activism is a central concern of her practice—specifically, looking at history as a way of better understanding the present. “Photography can be used as a powerful weapon toward instituting political and cultural change,” she has said. “I for one will continue to work toward this end.” She rose to prominence with her “Kitchen Table Series” in the early 1990s, whose photographs depict the artist seated at her kitchen table and examine various tropes and stereotypes of  African-American life. 

















Sethembile Msezane
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Using interdisciplinary practice encompassing performance, photography, film, sculpture and drawing, Msezane creates commanding works heavy with spiritual and political symbolism. The artist explores issues around spirituality, commemoration and African knowledge systems. She processes her dreams as a medium through a lens of the plurality of existence across space and time, asking questions about the remembrance of ancestry. Part of her work has examined the processes of mythmaking which are used to construct history, calling attention to the absence of the black female body in both the narratives and physical spaces of historical commemoration



















ARTIST RESEARCH
SUSAN MEISELAS
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With a career spanning over four decades, Susan Meiselas has often focused on the visual representation of women and the more marginalized individuals in society. Primarily working within the documentary mode and in collaboration with her subjects, Meiselas is known for her use of photographic conventions to challenge issues around the male gaze and the relationship between photographer and subject.

Her images document women in society all around America focusing mainly on the male gaze. 
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CINDEY SHERMAN
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Cindey Sherman’s big artistic break came with the “Untitled Film Stills.” The photographer both artist and model photographed herself by capturing figures and characters from movies for example: Monica Vitti, Sophia Loren, Brigitte Bardot. These photographs of women by a woman quickly gained traction within the feminist community. When her work got seen it marked and end of an era of the female body. 
https://www.artsy.net/article/artsy-editorial-is-cindy-sherman-a-feminist 









In looking at Cindy Sherman’s work I hope to gain an image of strong representation of women in photographs. In this image above how the women is photographed from above at an angle creating a flattering look at the model but also a romanced look. The use of black and white in her images creates a unique look at feel to each image as its kept simple and to a minimum but still able to express the female body in more of a positive way. 
In working on my own work I hope to us the value of less is more by creating portraits of meaning and also in black and white showing the positivity it has on social media like the resent trend of #challengeaccepted. 









HERBERT LIST 
[image: A picture containing person, bowed instrument

Description automatically generated]

Young man with laurel over the eyes. Athens Greece. Circa 1936.          














“The pictures I took spontaneously - with a bliss-like sensation, as if they had long inhabited my unconscious - were often more powerful than those I had painstakingly composed. I grasped their magic as in passing"
- Herbert List


Herbert list love of photography led to his passion of surrealism and classicism. His solo work in Greece during the second world war led to him meeting Robert Capa as Herbert was going back to Germany to photograph the ruins of post-war Munich. 

The image ‘young man with laurel over the eyes’ by Herbert List photographed in black and white of looks like loral leaves covering his eyes as he lays down. The idea a man being idealised as strong with the representation of the leaves with the branch being strong.
 In reflecting on this image by using representations of social media of how women are portrayed and photographing an object which symbolises for example a flower for beauty.  Also keeping at the theme of black and white in representing the positivity of body positive. 
Sarah Maple 


· [image: A group of people in a laboratory
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Sarah Maple an up-and-coming visual artist  known for her brave, bold and occasionally controversial artworks, challenging the notion of identity status quo and religion.

A Modern photograph depicting of an era that children were to grow up and to become like a princess, this photo represents how strongly any gender can do what ever work they want. Stereotypically a woman could not be seen in a laboratory as the lacked education and knowledge. The aesthetic of the photograph is to create beauty but also question the audience viewing the piece of work and question themselves in society. The use of lighting and stage presents of all figures in the image set the scene perfectly in presenting an image full of details. The photograph is to question identity within society. 

This artist has inspired me in creating my own of photographing women in an environment that they are not normally seen in society starting with my mum in her vegetable garden. I hope to portray an image that strongly depicts how females can do any hobby or job they wish to do with breaking the status quo. 
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Kelsey Higley
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Kelsey Higley’s photography project ‘body image’ tackles the issues of body insecurity and self-consciousness in way of capturing beauty. Her previous work got seen in the media of unrealistic standards of beauty and the negative role that photoshop plays in self-perception. Her latest work body images photographs her models in a straight portrait capturing her models favourite and disliked features. 
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In using inspiration from the work of Kelsey Higley here is one of my own images conveying one of my own dislikes. Due to current times of Covid-19 and having to wear a mask, my skin has had an outbreak of spots. Due to the theme of Kelsey Higley’s work on body dislikes I photographed my own, I found this aspect very difficult whilst finalising images as what I had photograph, I didn’t like. My image is less descriptive Further on in the project I hope to photograph others and their dislikes and likes of body parts. 

MOVING FORWARD!

The plan in moving forward is to experiment more with portraits, due to current restrictions it will be self-portraits and household family members. Thinking towards my final piece being portraits printed on glass to reflect on what a phone is made out of but also fragile like our emotions.
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| see that Adele is trending because people are saying how

gorgeous she is since she lost weight. Y'all, we've been over
this...

Your weight doesn't determine your beauty. Your
appearance doesn't determine your beauty. The number on
the scale doesn’t make you worthy or unworthy.

9:09 AM - May 6, 2020 ®

Q 341K O 7.1K people are Tweeting about this
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THE BRIDGE

Genarth village would be divided into two by the
river Teifi, flowing through, and is today connected
by a bridge built in 1787 by William Edwards. The
design of the bridge was not for decorative but to
reduce the weight of the span while maintaining
its strength. The bridge we see today built in the

18t century replaced a 12t century river
crossing.
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THE MILL “Miles that is now held in the Nottingham City Museum.

From at least the 13th-century water from the falls fed a leat channel
that directed water to a watermill on the south bank of the river. The
mill was more than it seemed, though; there was a hidden trap door
in the floor of the mill, and the miller would open the door and catch
salmon swimming underneath the mill.

It was completely illegal, but part of the poaching heritage employed
by poor locals who devised all manner of tricks to catch salmon
illegally in the dead of night, often using light vessels known as

=2 ; : - coracles to navigate the river in silence.” C. Mervyn Thomas (Cenarth
e - Falls Past and Present 2011)

__ The earliest documents of the mill are from the 13" century of
ownership of the mill to King Edward | when he was the lord of the
manor of Genarth. There may have been a mill previously, but
destroyed during Owain Glyndwr’s rebellion in the early 15" century.
Genarth Mill is first recorded in 1298, as part of the crown lands then
held by the Prince of Wales; it remained part of the royal estate until
the early C17, and from c1630 onwards was part of the estate of the
Vaughans of Golden Grove, passing then to the earls of Cawdor who
held it until c1970. It was in use until 1939, and then from 1954-64,
and restored 1984-6.
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PARC-Y- DOMEN
CASTLE

Y Dommen Fawr

Yog Nahenarth, ar lan Teifi,
g thed y fipwd mor chwai
Gan wneyd cyfrolig dvfray
0 ythrol swn didra
Mevn llecyn bythol wyrdd ¢i waw,
Fo wnasth ein teidiau Dommen Fawr

Bloedd rhyfel glywyd unwaith
Mewn gesay pell yn ol,

Yo uwch na thwrdd y ffrydiau
¥n lamu o dgol:
Tawelweh fel y bed sy awr,

Yo trigo’'m ‘Mharc y Dommen Fawr,
- W. Eilir Evans
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ST LLAWDDOG’S
CHURCH

The 1872 church St. | lawddog, replaced an
earlier church fallen into ruin. Fortunately an
ecclesiastical visitation of June 23, 1855,
provides us with a glimpse of the old
church, built literally on the sloping ground
without the floor being levelled so that you
walked uphill to the altar. It was a long low
building with the outer walls whitewashed
and over the west gable there was a bell
turret with two open arches for the bells.
There was no west window only a pain
pointed door into the church. The distinctive
circular rose window under the bell turret
was built in 1872 as a memorial gift to

William Owen Brigstocke, of Blagnpant’s wife.





