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INTRODUCTION 
For any kind of hospitality business industries, it’s very important to know the different type of customer behaviour and their cultural movement. To get maximum profit from global marketplace its necessary to gain and understanding the culture of international client. The meaning of cultural awareness is to know about different cultures but in hospitality industries specially in international hotel industries cultural awareness plays an important role because for his activity and his client. the awareness of culture gives a positive impact on all stuff roles and responsibilities in the hotel. Awareness helps people to avoid misjudging from different cultural backgrounds. This knowledge makes a way to make a good relation in the hotel for his stuff and between his valuable clients. In this report we will focus on Hofstede's Cultural Dimensions Theory where Hofstede described culture as ‘the collective programming of the mind which distinguishes the members of one human group from another’ (1980: 25) and help to the hotel staff to prepare and manage the international visitors to improve the guest positive experience.

Country A

Mitsui Garden Hotel Toyosu Premier : This hotel situate in capital of Japan. This is an island country which is situate in the northeast Pacific Ocean. From 1950, s Japan is most advanced society in the world for economically and technologically. The hard work, respect to each other politeness makes their culture very healthy and rich, what is a part and important thing of their social life. The three most important values of Japanism society is harmony, order and self-development.
 In Hofstede's Six Dimensions of Culture Japan is a high-Power Distance Index where the society accepts an unequal change, distribution of power in the society. 
Japan has a collectivist society where people are stay loyal to the group to which they belong, and, in exchange, and they defend their interests. The people in the society take responsibility for stay together well-being.
To gets 95 scores, Japan is one of the highly masculinity societies in the world. Masculinity stands for a country where gender roles are clearly distinct.
Japan is a country of high Uncertainty Avoidance Index where people make as much as possible their life predictable and controllable.
To get 88 scores Japan is one of the most Long-Term Orientation oriented societies n the world where people in the society see their life as a very short and they got great history of mankind.
High IVR score country encourage their people’s own drives and emotions such as enjoying life and having fun. With. Low scores of 42 Japan is a restraint society. As a busy working environment Japanese got a little leisure time.

Country B
The Standard, Bangkok Mahanakhon: This hotel situates in capital of Thailand. This country located in south-eastern Asia. This is the country of mountains, hills, long and plain coastline along the gulf of Thailand. The society got most of their culture from ethnic Thai people. The Buddhism strongly strip the effect on Thai culture. Thai culture mixes heavily with Indian and Chinese tradition and elements. The friendly people, diverse geography and beautiful scenery make this country one of the most visited countries for international tourism.
According to Hofstede dimension Thailand got scores an intermediate 64 “a high level of 'social collectivism', and 'high power distance.
Collectivism in the daily life of Thais. In Thailand, the poor and the rich live together. No one would look down on someone else. They show respect to their fellow human beings.
With 34 scores of Hofstede dimension. Thailand is categorized as feminine society where the gender is equal in the society and woman can be the power of the society.
Thailand has high score in terms of avoiding confusion, which can see the reflects in the society and businesses. 
The Thai Society is considered of having a short terms orientation which mean more normative then pragmatic of their culture, and also showing that Thai society strongly respect and follow their traditions.
The socity of Thailand got 20 scores of collectivists counting means that the culture can be the heart of their socity.
Country Analysis 
According to Hofstede’s dimension, Japanese and Thai cultures both are rank high on the collectivist scale and both cultures attach the greatest importance to their internal society harmony. Accordingly.
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Conclusion 

The globalization of hospitality industry requires diverse environment, behalf of Hofstede’s cultural six dimensions every sector and department of the hotel need to adapt their working skill for delivery the appropriate service to the guest specific cultural beauty and requirement. People need to adjust and adapt their verbal and nonverbal communication even when they interact with people from the same culture, a culture that they may be accustomed with.  The adjustment and adapting of verbal and nonverbal communication increase the feeling of resemblance, similarity, commonness, and mutuality and hence, familiarity. The aware of the cultural norms, and ethnocentrism. Understanding different cultures will improve good relations between staff in the workplace and overcomes anti-discrimination. As a result, they can work in harmony, in order to provide better service to guests. To achieve this, hoteliers must possess certain key attributes; intercultural awareness, flexibility, and capitalizing on differences. Intercultural awareness is the fundamental foundation of all intercultural management skills. Managers need to understand how cultures affect human behavior in general, so that they can think and see beyond the box, to manage and communicate across cultures. Being knowledgeable in foreign languages shows native speakers that you respect their ideas and their way of living. 
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