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This essay will explore the importance of digital marketing and how that in today’s society it is becoming increasingly popular that organisations use this tool to promote their organisations. In addition to this it will show how an organisation such as a Social enterprise, can use social media as a cost effective advantage. As social enterprises do not always have the funding initially to invest in professional advertising, social media could be a great beginners platform to promote their organisation and gain a reputation. 

A definition which describes the purpose and main objective of a social enterprise is “A social enterprise is a cause-driven business whose primary reason for being is to improve social objectives and serve the common good.” There is a big difference between a organisation that is run as a social enterprise than the way a typical profit business runs. A social enterprise will focus on the people and it’s economy and ways to improve it. They will usually invest the profit the organisation makes into making the economy better. 

Through using online marketing strategies such as social media marketing, search marketing, and email marketing, digital marketing is the process of promoting and selling goods and services.

In the 1960’s, a professor named Neil Borden identified twelve controllable marketing elements which would establish profitable business operations if they were properly handled. Borden, N (1984). Then in 1944, Jerome McCarthy reduced these theories down to the four most important. These four are Price, Product, Promotion and Place. Although these theories were identified around 60 years ago, they do still partially play a part in todays marketing which is far more advanced with out technology.

In the late 1970’s, it was acknowledged that not all areas of marketing had been taken into account and Booms and Bitner (1981) added another 3 P’s to the marketing mix. These addition three were the people, processes and the physical evidence. It is definitely clear to see that these additional three P’s were required as people are one of the most important factors in a business. The people that run the organisation are essentially the face of the business and if the wrong people are chosen to promote the company it could fail. Processes have changed over the years and as there are more legalities behind a companies processes, they have to follow the rules to ensure they are complying with all laws and when they are updated. The physical evidence is equally important as this could be down to insurance papers to prove that you are trained or qualified to provide a surface. Again, as times have changed, this is becoming increasingly important to check that any organisation has the right to provide the service that they do. 

Although the 7 P’s marketing mix can ideally be applied to most organisations, it is important that they adapt this theory if needed to ensure all areas are covered.

Digital marketing is a crucial part of advertising for a Social Enterprise as it gives them the opportunity to increase awareness without needing to waste too much money on advertising. Business’s and organisations are lucky in todays society as nearly all companies are online and this can be used to their advantage.

With a social enterprise it gives them the opportunity to promote awareness and interest by being able to tell their story. This then engages customers as they would feel the emotional connection to the product. This is an effective selling tool as it ideally pulls on the heartstrings of the customer. The sole purpose of a Social Enterprise is to do good and the people that work for them tend to work for good causes because of a desire to hopefully change the world little by little. This same story can attract customers and potential volunteers with a similar vision of wanting to help. By using your product, this enables them to feel like they are making a difference.

In todays dynamic society, social enterprises are usually struggling for funds, especially at the beginning and must employ a digital marketing strategy which helps keep costs low whilst still promoting the organisation and build awareness to encourage new customers.

Digital marketing can be a low cost, effective way to promote a social enterprises product or service. According to studies compiled in 2016, an average of 1.18 billion users visited facebook on a daily basis that year with instagram having over 100 million active daily users. These records prove that is becoming easier to reach customers through social media and digital mareketing as this is the stage in which most people are using and it is becoming increasingly popular for companies to turn to free advertising services such as facebook to promote their company. The number of users of social media is always on the rise. Just by 2016, social media use increased by 21 percent. This allows people who use these platforms to connect with their favourite brands. Business users are even turning to Snapchat to promote their brands as it reaches a younger demographic. For example Sour Patch Kids used snapchat to pull off a variety of harmless pranks as well as launching outfit contests which got the consumers involved. By doing this campaign helped gain 120,000 new snapchat followers for the company. This is just one of the many proven examples of why using digital marketing is a faster and more effective way of advertising. Although this form of advertising may be costly to a smaller company starting off such as a social enterprise as they may not have all the funding to advertise through costly marketing tools. This is why facebook is becoming increasingly popular as you can advertise for free just by creating a social media page. If a company then chooses to use geographics to promote their product which specifically selects people of either a certain age group, with particular interests or living in a certain area, this is still at a low cost but would enable an organisation to reach more customers that are more likely to either buy their product or use their service by segmenting them.

Cost Efficiency

Digital marketing is becoming an easier, cheaper and a more effective way to market your business in todays society as online retailers are becoming more popular than ever. Facebook for example, nearly everyone uses it. It’s a great way to advertise for free. Friends of friends can recommend a company to others to ‘like’, which then makes a company more credible and builds their reputation. This way people can comment on their experience and speak to their customers and find out what they do or don’t like. It is also a great way to provide excellent customer service to the customers, as well if not done properly and professionally can end up being a negative. Abdul Muhammed who is the chief digital officer and partner at RBB Communications said that social media can provide targeting capability, also reach and scale at a reduced cost than nearly all of the other marketing tools and that “brands need to go where the people are”. Alot of companies will advertise through social media and provide links to their main website. This is a clever tool as you can reach more customers this way and existing customers can essentially advertise for you by uploading their own photos of a companies service or product which will then in turn gain interest from new potential customers. By social enterprises using digital marketing strategies to market their organisation this way will help reduce costs in marketing and advertising. Therefore the profit made will be greater so that they have more money to be able to invest back into the organisation as marketing costs can be high if done in the traditional way.

Evangelism

A brand evangelist is a person who believes in your product or service so much that they will actively promote it towards others. Most people will have done this without even realising. A customer will buy a product or service, they may then recommend to friends and family about what they have purchased or even share your posts on social media to reach more customers. This is important to provide a good customer service to these as they are important to an organisation as they trust in the product and will most likely be a returning customer. Evangelism can be one of the most effective forms of marketing. Although the word of mouth strategy is an older marketing tool, with social media as popular as it is in today’s society - organisations can use this tool to it’s advantage to reach a wider variety of people. Evangelism is effective because it’s personal which is crucial to giving an organisation it’s distinctive edge so that customers are more likely to use them as they have gained their trust. A social enterprise can use their personal touch to gain more customers as it makes them stand out more than bigger commercial organisation that may treat people as a number. In addition to this by using digital marketing a social enterprise can provide proof of the impact they are making using images and comments from others which is very personal and will make customers want to be more involved with an organisation with good cause as they can visually see what they are capable of.

Target Audience

All organisations could benefit from using audience targeting digitally as this means they can segment their customers so that their product is reaching the right people. With audience targeting, it is more likely to reach consumers that will be interested in the product or service by using the relevant messaging and media tools. 

A good example of how effective this strategy can be is from Tammy Duggan-Herd who is the director of marketing at digital marketing firm Campaign Creators. After she began using a content strategy with audience targeting in 2016, her agency saw a 744% increase of customers visiting the profile within 12 months.

Scale

Scaling an organisation means that you are ideally setting the stage for your business to enable and support growth. This means being able to develop without getting hindered. To be able to scale a business successfully there are some fundamental requirements to think of such as planning, funding, the right programmes and platforms, personnel, processes,and technology. This can be planned out using a  detailed sales growth forecast. This would look into the possible progress of the organisation and break down each of the mentioned relevant requirements in detail to ensure the business could manage any growth they are aiming for.
In conclusion, in today’s society as social media and online marketing is becoming increasingly popular and used by nearly every one and people of all ages. It is a vital tool for organisations to use to promote their business and especially important for social enterprises as this enables them to show their progress which will keep customers engaged in their ongoing story to make the world a better place.
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