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[bookmark: _heading=h.gjdgxs]Introduction
Employees in industries like international hospitality would benefit greatly from having a high level of cultural intelligence (CQ). To be successful while interacting with clients and business associates from other countries, it is necessary to possess a set of skills and attributes that maintains a high degree of CQ and sensitivity (Ratasuk and Charoensukmongkol, 2020; Thomas and Inkson, 2017). One's CQ is an indicator of their abilities in contexts where one must adapt to significant cultural differences. In addition, this information improves the quality of service provided to guests at international hotels.
[bookmark: _heading=h.30j0zll]

Customs, practises, and norms that are exclusive to other cultures
[bookmark: _heading=h.1fob9te]Malaysia
In certain cultures, pointing with the index finger is seen as offensive. Some nations, such as Indonesia and Malaysia, consider the act of pointing a finger to be very disrespectful, even though it is undoubtedly considered rude in many other cultures. There, the thumb is the preferred sign of politeness. To point at a person is considered rude in many African nations.
[bookmark: _heading=h.3znysh7]Nicaragua
Many cultures across the world use facial expressions as a form of gesture. In Nicaragua, for instance, it's normal to practise using the lips as a pointer instead of the thumb or index finger. Curious as to the steps involved? The puckered-up, duck-like face is the first step. This allows the user to gesture in any direction by moving their lips forward or to the side. In most cases, this gesture is used in conjunction with a directing head movement to point at a nearby event.
[bookmark: _heading=h.2et92p0]Nigerians
The Yoruba people of Nigeria place a premium on respecting their elders via the observance of proper greeting procedures (Alabi, 2022). It is proper etiquette for children to kneel while an adult is around since this shows respect. Specifically, females bow their heads and males do a genitalia slap. These customary acts of courtesy and respect are meant to honour the community's elders. The rest of Nigerian society doesn't practise this ritual. One may learn the proper Yoruba welcome stances by watching a video online (Samovar, 2009).
[bookmark: _heading=h.tyjcwt]Greek
It has long been regarded as a reliable talisman of good fortune during ceremonies like weddings. The tradition of guests spitting on the bride has faded in recent years. The tradition eventually developed into the more sanitary and symbolic ritual of guests firmly repeating "for to for," or "I do not desecrate the bride's garments." The Greeks also do this during other important events, such as a baptism, to celebrate the baby's health and beauty.
[bookmark: _heading=h.3dy6vkm]Russia
Marriage, sexuality, and procreation all tend to be seen differently by other cultures (Vaughn, 2010). Russia, for instance, has dwindling birthrates, a skewed ratio of women to males, and a worrisomely low life expectancy for men (Le et al., 2015). The Russian government decided to take action to address this problem by declaring September 12 a national holiday so that couples may take time off from work to start a family. Successful parents who have children nine months after the contest ends are awarded prizes.
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Standard dining manners may be found in almost every culture. It's considered impolite in the West to eat loudly in public (D’Arpino and Wolf, 2015). While slurping may be considered rude in Western cultures, it is socially accepted in Japan. It's presumably because of the manner that noodles are consumed. Before placing them in the mouth, westerners would often twirl their noodles on a spoon or fork. The Japanese eat their noodles straight from the bowl, without wrapping them with chopsticks. Naturally, this method of consuming noodles generates more noise. In Japan, when one eats noodles, slurping noises are a sign of approval. Slurping one’s noodles may improve their taste, according to some.
[bookmark: _heading=h.4d34og8]South Asia, the Malay Peninsula, and certain regions of Africa and the Middle East
There are cultures where it is considered rude to use the left hand for anything (Hung, 2019). Due to the prevalence of left-handed toilets in certain regions, the left hand is universally associated with filth. Many countries in the Middle East, South Asia, and even certain regions of Africa follow this tradition. Use one’s right hand for everything from meeting people to exchanging money to handling items to eating when visiting these regions (Moran, 2018)
[bookmark: _heading=h.2s8eyo1]Zurich
When it comes to fine dining and residing in Zurich, there are several hotels (Mariani, 2019). Staff members in the kitchen and on the front lines of service are highly trained professionals who help make the hotels the best in town. The hotel’s popularity means that it welcomes guests from all over the globe, but this also means that the hotel’s restaurants and bars need to adjust their services to reflect the cultural conventions and expectations of its guests. Customers come from a wide variety of ethnic backgrounds, so the hotels should do some research and provide dishes that appeal to various cultures (Tajeddini and Trueman, 2012). The agency has the power to establish ethnically-targeted dining options. Alternatively, the hotels might schedule special days when guests from certain ethnic backgrounds
[bookmark: _heading=h.17dp8vu]Do’s and Don’ts
The following table summarises what may and cannot be done by the hotel employees to satisfy the visitors' various cultural expectations and conventions.
	Do’s
	Don’s

	Design a guest's stay at the hotel around his or her cultural preferences.
	Avoid making any changes to a room if you are unsure of the customer's cultural background.

	Cater to consumers of different cultural backgrounds by offering dishes that reflect their tastes and traditions.
	 Providing just some of the services that are needed, particularly if the culture expects a full complement.

	Prepare meals for the most frequented ethnic and cultural diners.
	Avoid insisting that a consumer label themselves as belonging to a certain culture, no matter how clear it may seem.

	Meeting room services should be tailored to each customer’s cultural preferences.
	



[bookmark: _heading=h.3rdcrjn]Conclusion
Hotel employees who have developed cultural intelligence and sensitivity are better equipped to serve guests from a wide variety of cultural backgrounds. It encourages employees to value and respect those of other cultural backgrounds, which may aid in reducing barriers between professionals and their clients (Lovvorn and Chen, 2011). When catering to hotel guests, it's crucial to take their cultural norms and affinities into account. The reputation of international hotels may be improved if staff members adhere to a few simple rules while interacting with customers from other countries (Jandt, 2016).
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