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Importance of Make-A-Wish (Post 1)
 So, why should you help change a life? 

We all have bucket lists that we hope to complete in our lifetime. We have the luxury of knowing we have the time and means to complete our bucket list and more. However, ask yourself, how would you feel knowing you have dreams that you may never achieve? For you, a donation could simply be the same cost as a McDonald’s Happy Meal, a new pair of shoes or a phone bill, these are things that you and I purchase all the time and most times we don’t give it a second thought. However, you can grant life-changing wishes and fulfil the dreams of these children. 

The ultimate mission is to bring joy to children facing critical illnesses. Going under painful medical
treatments is something even the strongest adult would struggle with, so how can we begin to understand 
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Description automatically generated]how a child feels going through this. We cannot change the facts, however, at Make-A-Wish we are giving the opportunity to fulfil the dreams of these children. There are many types of dreams we can fulfil, even those that seem impossible, such as going on a hot air balloon, visiting Disneyland, or even meeting Superman!!!  

See below a short video on Ayesha, one of our many bright and wonderful children being provided with hope and joy during challenging times, and the way in which she used her experience to positively impact others like herself.  ——> https://youtu.be/ixeAj0z9nWA 
 
As a loved one, it is very hard to see someone so young go through something so difficult. Families often feel a sense of helplessness and face emotional challenges and financial issues. Make-A-Wish not only gives a life-changing experience to the children, but this also includes their families. They are all able to create long-lasting positive memories of their time together.  
 
We believe that medical treatments are the only way to improve their quality of life. This is simply, untrue. There are plenty of ways we can help improve their health. Physicians agree that granting a wish emotionally lifts the child’s mood and encourages a positive mindset. Research has shown that this, not only increases their quality of life but can shockingly improve their health outcomes. This is possible with Make-A-Wish which creates a nurturing and therapeutic environment for these children who are facing a long and daunting journey.  
 
Beyond the medical treatments and the painful process of being poked and prodded, the moments of joy and fulfilment divert attention from these treatments. The saying goes “light at the end of the tunnel”; Make-A-Wish aims to light up the tunnel during these dark and difficult times, not only for the children but for their loved ones too. These granted wishes complement medical interventions in which they boost hope and resilience. The great thing about these fulfilled wishes is that they immediately improve the child’s mood but also create a ripple effect on their quality of life. 






















Importance of Make-A-Wish (Post 2)
Make-A-Wish is a non-profit charity, meaning it heavily relies on the support of the community. It allows space for the feeling of being part of your community by giving a helping hand. We all dream of a better society, a society where suffering and pain does not exist. Giving charity allows us to have a sense of belonging knowing that we are actively helping to change society to become better by doing better. 
To change a child’s life at their most critical times is unlike any other rewarding feeling. Real change takes effort, time, and money. So, whether we receive this help through fundraising, donating, volunteering, sponsoring, etc. We are able to help fulfil the dreams of our children.

If you are unable to donate, volunteer or sponsor. Something just as important is raising awareness can play one of the key parts of our work at Make-A-Wish. Raising awareness is free and there are multiple ways in which you can do this. This allows society to develop empathy, a greater understanding, and support for the children and their families who are also struggling. Raising awareness could be as simple as a click of a button on social media, it can be as easy as attending an event, etc. But that small action helps our children in greater ways.

Many people are worried that the money they donate may be reduced due to tax, however, as a UK taxpayer you can now give more by using “Gift Aid”. This program is designed to help charities with their funds. This means that the amount of tax that would originally be taken from your donation, is now donated to the charity on top of your original donation. This is at no cost to you and with this small act, you are able to make a lasting impact on entire families and more  importantly the children.

Donations allow for us at the Make-A-Wish Foundation to expand our reach, it gives us the ability to reach more children, to help them, help their families, it gives us the powerful tool to lift these children's spirits and become a beacon of light amid their darkest moments. 
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These donations give you a direct role in investing in the happiness of these children. Every single one of them deserves a chance to experience some magic when faced with a challenging life. Due to these very donations and the immense support we have received over the past 40+ years, we have delivered wishes to 500,000 children and globally we operate in 50 countries. To celebrate our first-ever wish, we even have a “World Wish Day” on April 29th every year. Our partnerships further allow us to reach a bigger audience. One of our biggest partners is Disney. Disney is known for creating magical moments and enchanting experiences. Their resources and commitments allow for us at Make-A-Wish to deliver dreams.
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Evaluation
There were multiple platforms I used to aid the writing of my blog posts. I primarily used online news articles and the Make-A-Wish website. I had a full rounded understanding on what they do to help, how they help, as well as the results they have gained over the decades. The news articles gave me an understanding of personal stories that directly impacted my blog post as I was able to showcase a success story to pull at the heartstrings of those reading my blog post.

My blog post was to speak about the importance of giving charity, more specifically, helping to support Make-A-Wish. My blog breaks down the important parts of the foundation as it is written in a more relaxed and uncomplicated way. It further demonstrates the challenges we have faced and how our reader’s support can make a bigger change than they realise.

My target audience is supporters who need a reminder of why donating to Make-A-Wish can change lives. It is also for sponsors who can see the impact they are making to have a feeling of fulfilment with their efforts to support Make-A-Wish. and those who are familiar with facing challenges.

The objective of the blog is to reach a wider audience and to tailor our content to resonate with our audience whilst also furthering their understanding on what we do and how we make a change. My individual post aims to highlight the importance of what we do, it allows me to break down and explain Make-A-Wish’s efforts to our readers.

My blogs were both written in simple terms. My individual blog was specifically written in an emotional format, using a success story to give a real-life example of Ayesha, It showed how as an adult and having fought in her biggest battle, she is now working at the place she wished to visit when she was younger. I attached a YouTube link so that they can hear directly from Ayesha herself. This specific story was used to attract readers who find inspiration and hope in seeing dreams come true.

I used emotive language and directly asked them the question “So, how can you make a change?”. This was purposefully used to engage my audience in asking themselves the question. This automatically will make them think of wanting to be part of making a change. I also used a success story to give my audience a more personal feel by using a direct example of a real person. Further, I used high-quality pictures to make the blog less daunting and easier to consume.

I will focus on analysing the traffic to my blog using different tools. I can then see the number of visitors, views on my blog, etc. User engagement is important, I will look at the average time spent by each viewer. I will also be looking at how many times a new reader clicks on the YouTube link in my blog post. This will allow me to see if people are reading my blog and this way, I can highlight the YouTube link as a positive way of making people interested in my blog.  I would investigate using direct quotes from those who have benefitted from Make-A-Wish. This will allow the reader to see firsthand accounts of the impact that our foundation has had in their lives. 
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