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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Cleaners of London websites loads quickly and efficiency both desktop and efficiently across desktops and mobile device. The homepage appears within seconds with a very well-designed page, showing clear navigation options and a visible ‘Book Now’ button. Also, the images and menu’s load smoothly, with no major delays or broken links. Overall, the website feels well optimized for speed, making it easy for users to explore service and star the booking process without any frustration or unnecessary waiting time. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website features a wide range of sub-page that allows you to understand all their service, including domestic cleaning, end-of-tenancy cleaning, carpet cleaning, and office cleaning. Therefore, the navigation is straightforward through the top menu bar, which remains consistent on all pages. Therefore, customers cand also find links in the footer and there is a clear ‘Book Now’ buttons on key service pages. The structure makes it simple for user to find specific information and explore the company’s full offerings.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
The Cleaners of London allows customers to make direct online bookings through a dedicated ‘Book Now’ form. This is a system that enables visitors to choose the type of cleaning, service, date, and time that all website interfaces. This process is a quick and intuitive this is supported by clear instructing and prompts. To add to this, customers cand contact the company through phone and email, giving flexibility for anyone who prefers personal assistance before finalising a booking


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website is easy to use overall, and assessable to anyone. However, the usability could be improved by adding a more prominently ‘chat’ option for instant support and clearer visual cues for pricing. This a simplified booking process that ensures customers are happy and that they are able to track their booking steps. Ensuring that even mobile users cand access all features without scrolling extensively would improve accessibility. These updates will make sure that user experience is perfect and make the booking process even more efficient and customer friendly.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The Cleaner of London website has a professional, clean and minimal design that instantly communicates cleanliness and trust. Its users large, neat fonts, generous spacing, and a clean blue and white tones that matches its brand identity. On a computer, images and menus are spread comfortably, whereas on mobile, the responsive layout condenses efficiently. The main menu becomes a drop-down, keeping everything accessible. Overall, the website is very attractive, sophisticated and modern appearance across all devices. 

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website uses a lot of imagery, it plays a key role throughout the Cleaner of London website, its high-resolution photographs of spotless homes, professional cleaner, and tidy workspace help customers visualise results and build trust. Therefore, the site mostly relies on still images rather than videos, which keeps loading times fast. It mostly dominates blue and white colour scheme conveys calmness, cleanliness, and reliability, while accents of green are used for calls to action. This visual consistently strengthens the company’s professional presentational and overall image. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There isn’t currently a live chat feature on the website’s homepage or service page. Alternatively, visitors are urged to get in touch with the business using the email address, phone number, or contact form. Although these channels are useful for questions, a real-time chat feature could enhance communication even more, especially for brief enquiries regarding pricing or service specifics. The convenience of customer and the speed of response for new visitors would both be improved by adding such function.  


	Question 2d – How effective are the social media links on the website?


	Answer: 
The Cleaner of London social media links are operational and prominently displayed at the footer of the websites. Customers can view the company’s activities, feedback, and pictures of finished cleaning tasks by clicking on links to social media sites like Facebook and Instagram. This shows transparency and lends credibility. The connections are strategically placed and useful in providing customers with regular updates and social proof of the company’s dependability and participation, even though they aren’t prominently advertised on every site. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
Through several sub-pages that may be accessed from the man navigation menu, Cleaners of London effectively presents its variety of service. A summary, advantages, and what clients might anticipate are included on each page. Commercial services, end-of-tenancy cleaning, and household cleaning are a few examples. Frequently, a “Book Online” button directs people to take action. Customers can quickly grasp what is available and how to schedule their desired service thanks to the layout, clear names, and bull points.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
A specific links to Cloners of London’s Trustpilot pages, which offers verified comments from actual customers, make it simple to access customer reviews. The reviews, which are up to date, show a high degree of satisfaction either cleaning standards, professionalism, and timeliness. Although not all reviews are immediately shown on the main website, it does indicate transparency and a willingness to share genuine customer opinions by highlighting high ratings and offering a reliable links to an external, independent reviews source. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The business emphasises its more than two decades of expertise as well as its trained, background-checked cleaners, all of whom demonstrate dependability and professionalism. Additionally, Cleaner of London places a strong focus on eco-friendly cleaning supplies, flexible scheduling, and satisfaction guarantees. These particulars demonstrate consideration for clients demands and quality control. Because the service blends convenience and reliability. I would suggest it to friends and family. This makes it perfect for busy London homes that want routine or one-time expect cleaning. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Although general pricing is not displayed on every service page, the website has a ‘Book Online’ function where projected charges come up after choosing service specifics. Because cleaning requirements differ greatly depending on the size and condition of a property, this might be deliberate. The business guarantees correct pricing and prevents deceiving clients by seeking information prior to providing a quote. Instead of a one-size fits-all approach, the lack set public tariffs encourage individualised service.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London cleaning service 

	
	2. End of tenancy cleaning 

	
	3. domestic cleaners London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, the cleaners of London show on the first page of the Google result when you search for phrase like ‘London cleaning service’ or ‘end of tenancy cleaners London’. this high exposure indicates that the business employs efficient search engine optimisation. Being in the top ten result greatly boots brand credibility and website traffic. This placement strengthens cleaners of London’s authority and competitiveness in the market since customers are more inclined to click on highly rated result. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I feel like the website remain highly relevant for modern UK, especially serviced oriented firms like Cleaner of London, website is still quite important. A quality website serves as a vital online shopfront that is open 24/7 and offers prospectives clients ease, legitimacy, and clear information. Users may browse reviews, learn about service, and make reservation online at any time. A well-designed website continues to foster confidence, draw in organic search traffic, and enhance business image despite the growing popularity of social media and mobile apps. In a cutthroat digital market where consumers demand quick access to reliable internet information before making a purchase, a business without one runs the risk of losing professionalism and exposure. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Adding an interactive and clear price section would be my top recommendation for Cleaner of London websites. Customers are now needed to fill out a booing form to obtain price, which may deter them from making decisions quickly. the business would seem more transparent and customer friendly if it displayed ‘starting form’ charges explicitly or let consumers estimate expenses depending on property size or service type. This openness gives prospective customers peace of mind regarding cost before making a reservation. By lowering the quality of routine questions, it also saves time for both clients and employees. In the end, this function would enhance the user experience overall, promotes confidence, and probably boots the quantity of online reservation that are fullfeed.
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