National and Global Campaigns
Examples of national and global campaigns that address important social issues such as racism, gender equality, ethnicity, and human rights. 

1. Black Lives Matter (BLM) Black Lives Matter Movement | BLACKLIVESMATTER.UK
Issue: Racism and Police Brutality
Platform: Twitter (X), Instagram, Facebook, TikTok, YouTube
Key Elements:
· Hashtags: #BlackLivesMatter, #SayTheirNames
· A global movement that started in the U.S. in response to police brutality and systemic racism, particularly against Black communities.
· Mobilised millions worldwide, with protests, social media posts, and public figures supporting the movement.
· Social media was used to share videos of protests, incidents of police violence, and stories of victims, raising awareness and igniting conversations around racism.
· Calls for reforms in policing, criminal justice, and racial equality policies.
Impact: BLM has sparked policy discussions on police reform and racial justice across the globe. The campaign has increased awareness of systemic racism, leading to legislative changes in several countries, including the U.S. and the UK.

2. HeForShe Home Page | HeForShe
Issue: Gender Equality
Platform: Instagram, Twitter (X), Facebook, YouTube
Key Elements:
· Launched by the United Nations in 2014, HeForShe aims to engage men and boys in promoting gender equality and challenging gender-based discrimination.
· Prominent advocates like Emma Watson (UN Women Goodwill Ambassador) have delivered speeches to amplify the message, supported by digital media.
· Hashtag: #HeForShe encourages men to share stories of how they are advocating for women’s rights and equality.
· Educational content and stories of gender inequality are shared to challenge traditional gender roles.
Impact: The campaign has generated widespread discussions on gender roles, workplace equality, and violence against women, encouraging men to actively participate in the fight for gender equality.
3. #MeToo me too. Movement (metoomvmt.org)
Issue: Sexual Harassment and Assault
Platform: Twitter (X), Instagram, Facebook
Key Elements:
· Hashtag: #MeToo, first popularised in 2017, encouraged survivors of sexual harassment and assault to come forward and share their stories.
· The movement gained momentum after high-profile allegations against individuals in the entertainment industry, creating an online space for survivors to feel supported and heard.
· The campaign led to the exposure of widespread sexual misconduct in industries like media, politics, and sports, igniting conversations about consent and workplace safety.
Impact:
#MeToo has led to significant legal and cultural shifts, with many institutions updating their sexual harassment policies and strengthening protections for victims.
4. UN Free & Equal UN Free & Equal: a global campaign to promote equal rights for LGBTI people | OHCHR
Issue: LGBTQIA+ Rights
Platform: Instagram, Twitter (X), YouTube, Facebook
Key Elements:
· A global campaign led by the United Nations Human Rights Office, UN Free & Equal promotes equal rights and fair treatment for LGBTQIA+ individuals worldwide.
· The campaign shares real stories of LGBTQIA+ people from different countries, highlighting challenges such as discrimination, violence, and the importance of equality.
· Hashtags: #FreeAndEqual and #StandUp4HumanRights help engage the public in conversations on sexual orientation and gender identity rights.
· Educational resources, such as fact sheets and explainer videos, are provided to dispel myths about LGBTQIA+ issues.
Impact:
The campaign has raised global awareness of LGBTQIA+ rights, contributing to policy changes in several countries and fostering greater acceptance of LGBTQIA+ individuals globally.


5. Stop Asian Hate Homepage - Stop AAPI Hate
Issue: Anti-Asian Racism and Violence
Platform: Twitter (X), Instagram, Facebook, TikTok
Key Elements:
· Sparked by a rise in anti-Asian hate crimes during the COVID-19 pandemic, this campaign aims to raise awareness of racism and violence against Asian communities.
· Social media users, celebrities, and activists share stories and videos using #StopAsianHate, calling for justice and policy changes.
· Platforms were flooded with testimonials from victims and educational content on the long history of anti-Asian racism, as well as the need for solidarity with other marginalised groups.
Impact:
The campaign has led to increased national and international conversations about racism against Asian communities, with several countries implementing stronger hate crime protections.
6. Global Citizen Global Citizen - Join the Movement Changing the World
Issue: Poverty, Inequality, and Human Rights
Platform: Twitter (X), Facebook, Instagram, YouTube
Key Elements:
· Global Citizen is an international advocacy organisation that focuses on ending poverty, promoting equality, and defending human rights.
· Through concerts, events, and online campaigns, it encourages individuals to take action by signing petitions, contacting policymakers, or participating in grassroots movements.
· Hashtags: #ActForEqual and #EndPoverty rally support for gender equality, economic justice, and health rights.
Impact:
Global Citizen campaigns have led to the mobilisation of funds, resources, and political support for initiatives aimed at reducing poverty, improving healthcare, and promoting global equality.
7. No More NO MORE
Issue: Domestic Violence and Sexual Assault
Platform: Twitter (X), Instagram, Facebook, YouTube
Key Elements:
· The No More campaign aims to end domestic violence and sexual assault by raising public awareness and encouraging open conversations about these issues.
· Hashtag: #NoMore has been used globally to share personal stories, campaign for stronger policies, and promote resources for victims.
· The campaign features influential figures, survivor stories, and organisations that provide support and intervention.
Impact:
The No More campaign has contributed to reducing stigma around domestic violence, encouraging victims to seek help, and inspiring stronger legal protections in many regions.

8. #ThisGirlCan (UK) This Girl Can | This Girl Can | This girl can
Issue: Gender Equality in Sports
Platform: Instagram, Twitter (X), YouTube, Facebook
Key Elements:
· A Sport England campaign designed to inspire women and girls of all ages and backgrounds to engage in physical activity, regardless of skill level.
· Hashtag: #ThisGirlCan is used to share photos and videos of women participating in sports, breaking down stereotypes and barriers related to fitness, body image, and gender roles.
· The campaign addresses the underrepresentation of women in sports and the societal pressures they face, encouraging inclusivity.
Impact:
#ThisGirlCan has empowered millions of women in the UK to engage in physical activity and feel more confident in their abilities, challenging gender-based discrimination in sports.
9. Amnesty International: Write for Rights Write for Rights - Amnesty International
Issue: Human Rights
Platform: Twitter (X), Facebook, Instagram
Key Elements:
· Write for Rights is Amnesty International’s annual human rights campaign, where individuals across the world write letters in support of individuals facing injustice, such as political prisoners, victims of torture, and marginalised groups.
· Social media amplifies the campaign by sharing stories of those in need of justice and human rights protection.
· Hashtag: #WriteForRights encourages collective action through letter-writing, petitions, and sharing online stories.
Impact:
The campaign has contributed to freeing political prisoners, promoting human rights reforms, and raising awareness of global injustices.

These campaigns are examples of how social media can be leveraged to address social issues, raise awareness, and foster community-driven change. By exploring them, we can better understand the impact of digital advocacy on public health, social care, and community development.
