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An entrepreneur refers to a person who comes up with new innovative ideas for finding business opportunities and managing risks. According to Puzyrova et al. (2020),  they are responsible for developing new services and products with their new ideas. They show leadership in achieving their business objectives.  They showcase their risk-taking attitude to drive business in a positive direction and maximise their profitability in the competitive market. This study will evaluate different entrepreneurial traits, motivations, and characteristics, using examples of successful entrepreneurs and the support of academic theories and models. The traits will also be compared and contrasted. 
[bookmark: _Toc179981149]Different Traits/ Motivations of Entrepreneurial
Risk-Taking 
As pointed out by Gurel et al. (2021, p.778), "The intention of launching a venture is influenced by personality traits such as risk-taking propensity, which is referred to as the "hallmark of the entrepreneurial personality". The key target of entrepreneurs is the desire to get high rewards. However, they accept the possibility of failure for which they prioritise making informed decisions.  During this time, entrepreneurs show their proactiveness in understanding the impact of external forces on their business. Through this, they have been able to develop a perception of risks and come up with innovative ideas for solving the issue and maximising their growth in a hassle-free manner. 
In order to evaluate the risk-taking trait of entrepreneurship, the usage of McClelland’s theory is an efficient choice. As per the view of Mourão and Schneider Locatelli (2020), this theory divides the characteristics of entrepreneurs into three parts: achievement, power and planning. Entrepreneurs show their tendency to identify opportunities and take initiatives for desiring to achieve. For this, they calculate risks that enable them to come up with measurable outcomes and reduce risks with their planning. On the other hand, the need for power and control is also a driving force for individuals to develop entrepreneurial thoughts and aid them in coming up with innovation. 
Richard Branson, the leader of Virgin Holidays showed his entrepreneurial characteristics for entering into the hospitality industry with its business. It focused on providing personalised services to improve its brand experience creating disruption. He calculated risks and showed his willingness to achieve greater profitability which helped him to make informed choices. This enabled it to increase its profit from -39.4 million GBP to 2.8 million GBP (Statista Research Department, 2023).  
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Figure 1: Growth of Virgin Holidays in the UK 
(Source: Statista Research Department, 2023)
Creativity
As per the discussion of Tsolakidis et al. (2020, p.3), "Entrepreneurial innovation is defined as "the implementation of creative ideas through discovery and exploitation of opportunities in entrepreneurial firms". Entrepreneurs have the curiosity to learn something new and implement it to put into action the desire to earn rewards. Their open-mindedness helped them to consider different perspectives and aid them to think critically to draw creative solutions for business. 
Schumpeter’s theory of creative destruction can be utilised for evaluating the creative characteristics of entrepreneurs. In the point of view of Emami Langroodi (2021), this theory argues innovation of process, and new products are the main driving force for economic growth. Through this, they come up with transformation and provide a wide range of choices in front of customers. This provides a high chance to increase their efficiency for earning huge profitability.  
Leader of Airbnb shows its innovation in the hotel chains for providing standardised services to its customers. As perceived by Sutrisno et al. (2023), understanding customers is essential for entrepreneurs to improve business growth. The entrepreneurship of the leader of Airbnb helped it to use digital technology to provide its customers with accommodation, tours and other services in one place.  Through this disruptive innovation, Airbnb differentiates its brand value in the competitive market. For this, the revenue of Airbnb increased by 8.4 billion US dollars in 2023 compared to 2022 (Statista Research Department, 2024). 
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Figure 2: Revenue Earned by Airbnb
(Source: Statista Research Department, 2024)
Perseverance
As per the description by Salisu et al. (2020), perseverance is the key driving force for entrepreneurs to overcome challenges. Entrepreneurs focus on learning from their failures and show their resilience to identify opportunities. Their tenancy helped them to push forward and think out of the box to develop new ideas. Optimism helps them to keep a positive outlook towards the problem which enables them to adjust their strategies for getting innovative solutions. 
With respect to it, the usage of Rotter’s theory can be helpful. As opined by Dharani and April (2021), it described the role of individual beliefs in developing perseverance among individuals. Internal locus control develops the belief of individuals to understand the impact of their failure or success. Through this, they show their proactiveness to learn challenges for making decisions. External locus control develops the belief that fate, people or luck are helpful for achieving sometimes successfully (Ogórek and Biedroń, 2020). This belief helps them to understand economic conditions and other factors before making decisions. 
Conrad Hilton, leader of Hilton Hotels showed his perseverance for improving its business. He thought that his ability could lead to bright success. During the economic depression in the 1930s, the leader had to suffer from financial challenges. However, their perseverance helped to think critically and build resilience that ensured it survived. It also focused on its expansion and hence, the revenue of Hilton Hotels increased from 8.77 US billion dollars to 10.24 billion dollars in 2023 compared to the previous year (Statista Research Department, 2024b). 
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Figure 3: Revenue Earned by Hilton Hotels
(Source: Statista Research Department, 2024b)
Decision-Making 
As per the evaluation of Rahmiyanti et al. (2020, p.300), "Decision-making is the process of selecting an action that is used as a step in solving problems where the decision is taken deliberately, not by accident, and should not be arbitrary". Entrepreneurs are highly motivated and goal-oriented. Their ambitions increase their persistence to stick with their ideas and improve their problem-solving attitude. Through this, they are able to show their proactiveness for decision-making and adapt to situations in a hassle-free manner.  
For the evaluation of the decision-making traits of entrepreneurs, usage of Herbert Simon’s rational decision-making model is very efficient. As per the summarisation of Cristofaro et al. (2021), this determines the way entrepreneurs make their decisions. Entrepreneurs use it for identifying problems through marketing research and customer needs. Their proactive personality helped them to connect with stakeholders to make informed choices. Besides, their brainstorming aids them to keep ready for an alternative course of action for tackling any unforeseen issues. Through this, they have been capable of making suitable decisions. Their strong leadership ability and planning enable them to inspire the team to work at a consistent rate and focus on continuous improvement. 
For example, Anthony Capuano, the leader of Marriott International showed its decision-making ability to broaden its growth. Its visionary leadership helped the company to focus on taking customer-centric decisions and expansion. Data-driven decisions helped the leader to understand the changing needs of customers and ensure they provide a personalised marketing experience. This helped them to build their customer trust and satisfaction for broadening their business growth in the competitive market. Empathy and communication with employees helped them to develop a culture of trust. Through this, they showed a collaborative approach to implementing new ideas for solving business problems. Due to this reason, its number of hotels increased from 8288 to 8785 in the competitive market (Statista Research Department, 2024c).  
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Figure 4: Number of hotels of Marriott International Hotels 
(Source: Statista Research Department, 2024c)
[bookmark: _Toc179981150]Comparison and contrast of different traits/motivations
Risk-taking and decision-making are interrelated with each other. As per the arguments of Bate (2022), effective decision-making provides insight into calculating risks meticulously for entrepreneurs. Through this, they have been capable of not only understanding the outcomes but also considering alternative decisions for mitigating issues. In contrast, decision-making enables entrepreneurs to make an analysis of information such as processes, products, customers or others. On the other hand, the key focus of risk-taking traits showcases the willingness of entrepreneurs to embrace uncertainty. For example, Ian Schrager's company focused on launching Morgans Hotel. For this, it calculates the risks of its business and prioritises providing a unique experience to its guests. Their standardisation of business processes helped the company to satisfy its customers. 
As mentioned by Kiani et al. (2021), creativity is one of the main driving forces towards the development of perseverance. At the time of challenges of businesses, entrepreneurs use their creative thinking to develop new ideas in order to come up with innovative solutions. Their focus to meet goals and motivation helped them to meet those aspects. On the other hand, as per the arguments of Seidel (2024), risk-taking is associated with uncertain situations but perseverance is essential for building resilience. Effective decision-making helps entrepreneurs to forbid any kind of emotional responses that are not rational. As a result, they are able to think critically about solving business problems without facing too much hassle. As an example, McDonald's became the largest hospitality company globally by 2024 with a market value of 196 billion US dollars (Statista Research Department, 2024d). Leaders of McDonald's showed their creative thinking in developing innovative menus. They come up with plant-based options which are preferred by customers. The leader showed its persistence to grow by developing new ideas which resulted in improving its social media marketing and reaching a wide range of customers. 
Combined efforts of risk-taking and creativity traits help entrepreneurs to come up with innovations for implementing their ideas into actions in running their businesses. Risk-taking determines the possibility of losses within the business. In contrast, as per the evaluation of Olaolu and Obaji (2020), entrepreneurs focused on risk-taking behaviour due to potential rewards. On the other hand, creativity provides them great assistance for imagining the possible consequences that can come in front of their business. Through this, they are able to show effort immediately for sorting them out to mitigate the issues for broadening their business. Creativity is essential for individuals to stay ahead of the competition by identifying emerging trends. Through this, they are able to adapt to the changes and enhance their business growth.   
Perseverance is helpful for entrepreneurs in developing a vision for overcoming obstacles in solving issues of their business. On the other hand, as per the arguments of Tabesh and Vera (2020), decision-making is helpful for navigating through different tactical challenges for entrepreneurship. Through this, they are able to make rational decisions for improving their processes, services or products. Through this, they are able to build resilience and enhance the customer experience. For example, leaders of Hyatt show these traits to tackle the financial crisis. They prioritised improving quality and customer experiences. This helped them to increase their customer base and enabled them to recover their business. This resulted in earning 4% revenue growth in 2024 (Team, 2024).   
[bookmark: _Toc179981151]Conclusion
It can be concluded that entrepreneurs play a critical role in using their different traits such as risk-taking, perseverance, decision-making and creativity to solve complex problems to gain opportunities within their businesses. Risk-taking traits enable entrepreneurs to focus on calculating risks to earn high rewards. This aids them in tackling uncertainty. A creative mindset is beneficial for them to think out of the box and derive innovative ideas. With their efforts, they are able to identify the changing needs of customers and the market. As a result, they are able to shape new ideas to tackle them for their long-term growth. Effective decision-making is one of the most vital aspects for them that helps them to navigate every challenge and make informed decisions. Through this, they are able to understand the possible consequences of overcoming business challenges. This essay evaluated the cultural impact on developing entrepreneurial traits. All of the traits are interconnected with each other. Combined efforts of these traits are essential for them to develop innovative ideas to solve obstacles. However, there is a possibility that exploring differences in culture and the way they have been influencing and shaping entrepreneurial behaviour can be investigated in the near future. Apart from these, further exploration can be considered for evaluating further traits of entrepreneurs. 
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