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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
When you write YOGA READING on the google search, will appear the website normally in the begin or the second, then by choosing the website it will open your website in a new window or in the same. It is a bit slow when you load the website, like few seconds and after that its all done, you can see your website.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Yoga Reading website contains 3 sub-pages, first one EVENTS , second COURSES and third one ABOUT. Each sub-page has specific details and contents that provides easy access to a customer. By this the customer can find what he/she wants, every detail and information about  it. That is very helpful for a customer and saves him/her time.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking through the website simply by going on the top right side where he/she can see BOOK NOW. By clicking BOOK NOW will appear timetables so the customer can check the times an dates. It will also shows you links to download the timetables on  your phone or computer, and a link with the  email for any questions or support you need. And at the end of the page you can see BOOK A CLASS and BOOK A COURSE. By clicking these the customer needs to create an account or log in if he/she is already client and then choose dates times and classes.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is quite useful for customers, but in my opinion I think that can have some things more. For example on the menu can add extra languages for customers that their English is not good, it also enables you to have for customers. Another thing is that related items on the menu can add together in one tab for example EVENTS AND CLASSES, it will make browsing simpler.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clear and calm aesthetic, with soft  colours and minimalist layout that is perfect for yoga place and gives you a pleasant and relaxing vibe. On the computer the website layout is balanced and well-spaced ,on the other hand on the mobile 
the layout is still same but some content you may not see them so you have to scroll or resize.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Yoga Reading website uses gentle natural colour tones in line with wellness and calm, the greens and whites create a soothing environment. The photos of yoga posses or relaxing settings help visually communicate the purpose  and the atmosphere of the studio. If there is a video will help also but even though the photos already shows professionalism and relaxation.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
I could not see any online chat tool on the website. All enquiries rely on email or contact forms that are less immediate than a live chat. By adding a live chat tab will improve customers experience by offering quick support and encouraging bookings.

	Question 2d – How effective are the social media links on the website?


	Answer: 
On the Yoga Reading website , you can see on top right or in the end right side of page social media like FOLLOW AS ON FACEBOOK OR INSTAGRAM. That provides customers/users easy access to more information, updates and community engagement. That is good for the website feedbacks and can be universally recognized. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by Yoga Reading are clearly explained, organised in sections like Timetables, Events, Courses, About, Osteopathy, Shop, Book Now. All customers/users can see the types of yoga and Pilates classes that are available ,for begginers and specialist sessions. The website is using a simple and clear language and headings to help customers understand and identify easily and quicker the services that are interested to.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: On the website is not quite visible the reviews. The user /costumer has to scroll down the page , on the INFO sections down in the left they can see TESTIMONIALS. By choosing TESTIMONIALS , it will open a page where you have an option to submit a Testimonial or further down to read Testimonials from customers either to the whole workplace or either to each teacher specific( you can see the name of each teacher). I can see that there is no date or time for the testimonials, that means that they can be old one or new.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is quite well presented in high quality, with professional design and layout , clear services information. It has a good images of real classes. For sure I would recommend this service to family and friends due to its clear organisation, focusing on wellbeing with natural colors that gives you a sense of relaxation.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing in Yoga Reading website  are clear and not. On the ABOUT section you can see Pricing. When you choose Pricing will open a page with all the prices , every class and times specific, as well as memberships for monthly or yearly . I think the prices reflect on the services provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga Reading 

	
	2.Pregnancy Yoga In Reading

	
	3. Yoga and Pilates in Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
By typing these terms in Google Search, the Yoga Reading website will appear on the first top ten results. This is because the business name and location are clearly used throughout the website.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Of course websites still remain highly relevant in the UK business because they provide reliable source of information for customers. Different from Social Media, websites allow businesses to have full access and control of their content, branding and customer journey. A good and professional service website allows customers to access information about the services such as classes, timetables and prices and contact details at any time, and that increase its own incredibility. For businesses that offering services like Yoga Reading ,the website will support bookings and builds trust with the potential customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: In my opinion, I would recommend to the website of Yoga Reading to improve the sections PRICING and BOOK NOW. They can add these to sections together in one, to be more visible and more easier from user/customer. This will allow potential customers to understand quickly the costs of the services/classes and make bookings quicker. When a customer/user can book easily and quick, he/she also engage more to the business and are more confident.
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