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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When you search and click the website it turns up immediately and very easy to access and load.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains sub-pages with useful information about prices, contact number and services etc.
A prospective customer navigates this by pressing on the sub-page and it takes them straight to where they have chosen to press for information. They have plenty of sub-pages that are with very useful information for customers.
About us is a very useful sub-page with information that says how long they have been in the industry of cleaning services.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, by accessing, the book a service option on the website found at the top right side, and when you access it you will see options to choose from, about what type of property you need service for and address information along with contact details, and your chosen date.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: They could use more social proof of the cleaning services, Before/After Photos with the date so that customers can see their work and see how recent was that done.
And I think they need to improve their reviews and everything to be up to date, because their reviews are not recent.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks pleasant and professional. There are differences when you look on a laptop and on a phone, for example on a laptop sub-pages are all visible when you open the website, but on a phone you won’t see them straight away, you have to press the 3 lines at the top right, to see them.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses coloured images with their services, they use images that you can swipe over to see the whole before and then the after picture. Which I think it’s very useful for customers to view their services and trust them by seeing evidence.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: They currently don’t have a chat tool on the website, but they do have a form that you can feel in with your enquire and contact detail, so they can contact you back with answers.


	Question 2d – How effective are the social media links on the website?


	Answer: All the Social Media Links on the website are very effective.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: They explain their services very detailed, and they have all the services section one by one of everything they do on the website and that makes it clear to customers of what services they complete.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: At the bottom of the website, you can access the reviews section and see customers reviews about their services, but I don’t think they are up to date, as the last review on the website says it was given in August 20, 2023. I think they need to update their website with information that is up to date for customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Their services are presented as high quality because they have information about their cleaners on the website that they are Vetted and Insured. In their 15 years of experience, they have met thousands of cleaners in London. They have direct communication, no automated systems or AI agents, which is very good for customers, I would recommend this Company to my family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are all visible and very clear to customers for all their services, I think the prices do reflect the quality of the services shown, from my point of view the prices are good and reasonable for customers, they are not very high, they are just right.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaners of london

	
	2.residential cleaning

	
	3.Deep clean services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I think that this website still has relevance in the modern UK business because their credentials remain visible, they have 14k customers served, vetted/insured cleaners.
They have a wide coverage across London cities, they have availability to book online quickly, and they have a lot of information about current prices that are relevant in the UK right now. For renters, Professionals and Landlords services like this remains very relevant in the present time as a modern UK business, because they need end of tenancy cleaning for their properties very often or one of service, which for them are very useful and relevant right now.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that they should put dates to all the images that they have put on the website because when you click on the website and look at the proof they have uploaded on the website of their services, they should put the date and year of when that service has been done, because from doing this customers have more confidence in the by seeing how recent the service has been done. And I think that they should update the reviews on the website because they are not up to date, the last review I have seen when I accessed reviews option the website the date on it was from 20 august 2023, which is not helpful for customers because it looks like they haven’t been vey active from not having any recent reviews.
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