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S O C I A L  M E D I A  M A R K E T I N G  F O R  B U S I N E S S E S :  O R G A N I C  
P R O M O T I O N S  O F  W E B - L I N K S  O N  F A C E B O O K "  B Y Y A S H  
C H A W L A  A N D  G R Z E G O R Z  C H O D A K

2 INTRO DUCING TO P IC  A ND SO URCE 7/ 14/2026

The use of sociаl media to promotе businessеs has become an еssentiаl part of modern mаrkеting. Social 
mediа platfоrms such as Facebook, Instagram, and TikTok allow businеsses to rеаch a widеr audiеnce, 
incrеаse brand awarenеss, and build strоnger relationships with customers.



S O U R C E
I D E N T I F I C A T I O N

3 SOUR CE IDENTIFICA TIO N 7/ 14/2026

I chose Google Scholar for identifying 
the source because it is the most reliable 
source for finding the information 
needed for any assignment.



EXPLANATION

I searched using 
keywords
- Social media 

marketing for 
businesses

- Social media to 
promote businesses

- Benefits of social 
media marketing for a 
business.

After I got the search results, I 
chose the most recent article 
that strictly relates to the 
proposed topic



A U T H O R ,
D A T E ,
R E A L I B I L I T Y  

Author 

Yash Chawla & Grzegorz Chodak 

Researchers in marketing and business.

DATE

Published in 2021

Recent solutions and practices about social media marketing in business

Realibility 

Published in the Journal of Business Research.

Published by Elsevier.

Based on real research and business data

5 AUTHO R/DATE /REALIBILITY 7/ 14/2026



CHALLENGES

- CHOOSING THE MOST RELEVANT ARTICLE

- EVALUATING THE CREDIBILITY OF THE SOURCE

- UNDERSTANDING ACADEMIC LANGUAGE

6 DIFFIC ULTIES  A BOUT THE  TASK 7/ 14/2026



7 CONCLUS ION 7/14/2026

- I learned how to properly look 
for a reliable source on a chosen 
topic ;

- I developed my ability to search 
on Google Scholar

- I also learned how to identify 
the author, date, and source of the 
article.

- I also developed information on 
how social media can actually help 
grow a business.
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