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Introduction:
In the globalized world, the work environment is changing rapidly according to the demand of the customers. Technology is taken a huge position in our market place and all the employees are said to develop their digital skills for the purpose of serving the organization more efficiently. Social media gets a huge spot light in the present time as a lot of people are passing a certain amount of time daily there to connect with each other. Some people use it as a business platform also for gathering primary data of demand for a good or service and marketing free for their product. objectives. The focus of this paper will be how effective modern technologies usage is in NHS and explore the opportunity of social media in data gathering and marketing of the health services provided by NHS of England. 
[bookmark: _Toc6501966]Digital skills 
[image: ]Digital skills are any type of skills which help a person to find to find, evaluate, utilize, share, and create content using modern information technologies through the help of the Internet. The demand of digital skills in the work place increase because of the automation of work (Correa, 2016). In future the demand will rise and employees with this skill will be highly valued in the organization. Digitalizing the work procedure will increase accountability in the organization and help an organization to gain above average return than its rivals. Example: automation of the hospital will help the organization to keep record of its patients and establish a get way to access the information within a couple of second (skills you need, 2019).
[bookmark: _Toc6501967]The effectiveness of the use of modern technologies in the organization:
Technology has necessary effects on business operations. regardless of the scale of your enterprise, technology has each tangible and intangible advantages which will facilitate your build cash and turn out the results your customers demand (Hakansson, 2015). The use of modern technologies paved a new door of opportunities to managers to fulfill the demand of the huge number of customers in digitalized format within a very short period of time. Technological infrastructure affects the culture, potency and relationships of a business. It conjointly affects the protection of direction and trade benefits.
1. Communication with customers- the modern technologies helps to build a bridge of connection between the organization and customers. In the globalized world, it is necessary to respond the clients quickly and clearly (Yu, 2017). A website of the company can be very useful in this regard to find answer of the customers question in a very fast time. Better communication will create strong public image for the organization. The NHS of England have a informative website from where customers can get basic information about the organization as well as their long term plans for the future. This will build a clear perception in the clients’ mind what the organization do and where it wants to go in future. 
2. [image: ]Efficiency of operations- Technology conjointly helps a business perceive its income wants and preserve precious resources like time and physical area. Warehouse inventory technologies let business house owners perceive however best to manage the storage prices of holding a product (Holt, 2019). By using internet facilities, top executives can save time and cash by holding conferences over the web. In the health sector, NHS of England bring efficiency in their service by using technologies in office management.
3. Business culture and class culture- Cliques and social tensions will become a nightmare for a business and that’s why business culture is very much important for an organization as it sets the mindset of the employee what they should do and what they should avoid. A high-performance business culture motivates the workers to perform better to sustain in the organization where low performance business culture drive us towards loss and organizational failure. The communication among different level employee are also very important. It will create trust among them and generate a healthy relationship prevailing all over the organizations (Verma, 2019). It will destroy all the miscommunications and grapevine. Technology usually helps employees place their totally different backgrounds aside by removing the barrier in the information flow.
4. Security- Most businesses of the modern era are subject to security threats. Technology are often accustomed defend monetary knowledge, confidential information and different proprietary data that ends up in competitive benefits. Simply put, technology helps businesses keep their ideas ahead from their competition (Weaver, 2017). For maintaining security of information different security firms are working to build firewall in the networking system of the company so that unwanted subjects can’t get access to the storage of valuable information. NHS of England provide full security of its patients’ personal information collected during the treatment process.
5. Research capacity- Research is very much important in modern business world as the taste of the clients are changing rapidly and if an organization fails to understand the demand of the customer then it will lose its competitive advantage from the market. A business that has the technologically able to analysis new opportunities and threads for the organization in future can keep a step earlier than its competition. For a business to survive, it should grow and acquire new opportunities as well as neutralize the potential threads. Internet permits a business to nearly travel into new markets and gather information about the latest opportunity available in the market in a very short period of time at a minimal cost. The NHS of England are always working for providing the best medical facilities which can ease the suffering of the patents in a very quick period of time. Those best practices of treatment can be learned from internet.
[bookmark: _Toc6501968]Social media as a tool for marketing, information gathering
Ever-increasing competition in the global market, expectations of higher service from the consumers and quicker responses from the service provider is creating attention suppliers’ mind to use social media to create stronger relationships with their clients (Ashley, 2015). As lack of resources and absence of time usually prohibit service providers from staying connected with their client, social media helps them to quickly reply to consumers’ needs (Best Website Design Company Blog - Results-Driven Web Design, 2014) Here are some strategies for using social media as tool for marketing and information gathering in health and social care sector-
1. Study Target Audience to Plan the Right Media Mix- Each social media platform incorporates a distinctive character and a variety of user base. Some use it to get connected to each other, some use it in a business purpose and other can use it as just a photo sharing platform (Giang, 2016). So, to avail most profit, arrange distinctive campaigns for each social media platform rather than going with one for all social media platforms.
2. [image: ]Handle Patient Queries- social platform can be used as a medium of answering patients query about particular thing of the organization. Organization can get the real picture of their quality of service delivery from the feedback of the patients (Lim, 2016). They can resolve customers complains also within a very short period of time as the complain will be directly managed by the top management of the organization. NHS of England have a query option in their digital website where people can ask them any question concerned to their service.
3. Start Trends & Create Branded Social Media Campaigns- Healthcare brands will use social media channels to interact guests through online contest. These can be a positive advertisement for the organization. The people will know about the organizations’ current status of service and special facilities that are provided by them (Freeman, 2015). 
4. Brand Building and Reputation Management- in the social and health care sector the most important thing that the clients are searching for is the reliability and trust. They are ready to pay more but the organization must gain trust that they can handle the situation more efficiently than all the rival organization within the area (Sajid, 2016). Social media will be utilized in spreading positive news through patients’ review about the health care and gathering future demand for the service. Social media campaigns can be very good strategy to ensure proper reputation management for the organization.
5. Create Relationships and Build Patient Loyalty- Social media promoting isn't almost generating new leads. It additionally helps in maintaining relationship with existing workers and building patient loyalty (Tursunbayeva, 2017). Your happy clients can speak about you and expand your customer base. A well served customer is a live advertisement for an organization. Where ever he moves, he will always tell positive about organizations’ service to others.
[bookmark: _Toc6501969]Online presence of National Health Service of England:
National Health Service of England have their own website where they provide different service to their clients regarding health care services (Nhs.uk, 2019).  These services can be categorized into 5 broad categories. These categories are-
· Health A-Z- in this section their primary treatment that can be resulted a life saving strategy in the emergency condition.
· [image: ]Live well- this section deals with advice, tips and tools to help the clients in choosing the best products for their health and wellbeing. 
· Care and support- the site provide consultancy to the people who are suffering from illness or disability but can’t arrange medical facilities for them because of money problem. This website explains options and where he can get medical support in this condition.
· Health News- the latest technology and treatment of different diseases that are published in different medical journals are included here so that clients can find the best way of treatment along with their capacity. 
· Services near you- it’s a data bank consisted of huge list of doctors, hospitals and other medical facility providers and their contact info and location so that the clients can get to the nearest service providers within a quick possible time.
[bookmark: _Toc6501970]Conclusion
[bookmark: _Toc6501971]In this globalized world, digital skills of an employee are very much important to retain in the market competition as most of the health care services can be provided in the online platform which can save time and money of the consumer. The social and health care organizations can also promote their organizational values to the common people through online platform. Now they are using it to build a strong bonding with their clients and meet the query of the people through their official website.  
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