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Technology integration is regarded as one of the most essential elements in the modern business landscape (Hoffmann, 2021). Business organisations from different industries have started to include technology within daily operational activities. It is important to understand both positive and negative aspects associated with technology integration. Some individuals might not have proper skills as well as abilities to handle highly advanced technology in a strategic management. It is a major responsibility for industry leaders to provide proper focus on inclusive technology integration. The proposed event is focused to promote the concept and characteristics of an inclusive technology conference. 
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Silicon Valley is regarded as the main centre of technological innovation across the globe. The primary aim of the conference is to draw attention regarding the responsibility of technology leaders as well as innovators to create innovative solutions or products which can accommodate individuals with technology related disabilities. It is important to ensure equal opportunities for all individuals to manage innovative solutions in both personal and professional sectors (McNicholl et al. 2021). The proposed event is highly aligned with the requirements of accessibility in the innovation sector. The proposed event will be an educational event, and it is highly inspired by the continuous requirements of promoting collaboration as well as awareness within the stakeholders involved in hospitality and technology sectors
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Understanding the limited accessibility in the context of mainstream technology related products which can be a main reason of exclusion in the context of digital advancements (Meredith, 2022). Highlighting the main requirements in the hospitality industry for adopting inclusive practices in the context of event delivery and designing process. Event management organisations are accountable for developing the most appropriate and strategic outline to ensure proper accessibility of all individuals to manage innovative products. Ensuring awareness within the stakeholders can be effective to gain the most desired outcomes. 
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The panels will address the opportunities as well as challenges to hire as well as retain talent with disabilities in the context of the technology industry (Rogers and Wynn-Moylan, 2022). It will also feature highly attractive innovations in the context of assistive technologies. 
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The overall popularity of virtual platforms is increasing day by day and it is important to meet the changing requirements of the modern atmosphere. The virtual platforms are increasing the overall requirements of ensuring accessibility within the digital environment. 
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Online events can also be recognised as a major competitor of this event as small groups are continuously organising online events to ensure continuous innovation in the accessibility sector. Digital marketing is the most important and prominent aspect in the modern day scenario. The event will use digital platforms to engage with the target audience. M-Enabling Summit and CSUN Assistive Technology Conference are focused on innovation as well as accessibility and this conference can attract similar audience base (Visionservealliance.org, 2025). Technology innovation events such as TechCrunch Disrupt or CES are also focused on sponsorships in the context of technology companies. It will also use influencer marketing strategies to generate attraction within the target audience. The event management team will use email campaigns to send detailed invitations to the government agencies, technology leaders and disability advocate groups. 


Slide 8

[image: ]

Emergency services will be included in the overall event management process. It is highly important to understand that the lighting set up is regarded as one of the most important aspects to enhance the overall attractiveness of an event (Allen et al. 2022). In this event high contrast lighting will be used to ensure equality for visually impaired audiences. Live captioning strategy will be utilised to ensure transparency within the presentations and discussions. It is important to recognise the overall characteristics of the venue. The venue should have blood capacity for accommodating multiple activities which are included in this event. The event space should have technology-oriented facilities as well as infrastructure to handle the changing characteristics of the overall event. The hired event management team will include individuals with proper skills and capabilities to handle the diverse requirements of the specific event. 
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Financial characteristics are regarded as one of the most important aspects to ensure the overall profitability of an event (Bladen et al. 2022). Managing a large-scale event is regarded as a complicated task and it is incredibly important to recognise the potential revenue streams in a strategic manner. In this event there are four different funding sources. Marketing team will handle the major responsibilities to collect corporate sponsorship for this event. Based on the view of Zavhorodnya and Biloshkurska (2024), making partnerships with corporate organisations can be effective to collect valuable sponsorship. This event will make strategic partnerships with assistive technology providers and technology companies. Sponsorship packages will include multiple elements such as exhibition spaces, branding opportunities as well as speaking slots. Providing proper authority as well as opportunities to the corporate sponsors to describe their internal attractiveness can be helpful to generate sufficient investment for organising an event (Dixit et al. 2022). The primary objective of this event is to ensure the concept of inclusivity as well as equality. This event will provide equal opportunity to students and nonprofit organisations to be a part of the valuable outcomes of this event. The entry fees of students and non-profit organisations will be lower compared to general tickets. The overall calculation highlights that the projected income of this event will be £65000. 
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From the presentation, it can be concluded that, appropriate marketing strategies are required to generate attraction within the target audience, and it will help to make the event profitable. In addition, this presentation has also demonstrated that providing proper focus on recognising the systematic issues within technology design a special inclusivity as well as accessibility related characteristics is the primary motive of this event. 
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MARKET FACTORS



Target market 
● Professionals from the technology industry such as 



engineers, developers, and designers 
● HR professionals and corporate leaders 
● Disability organisations and accessibility advocates 
● Regulators and policymakers 
● Research institutes and academic institutes 
Demand 
● According to WHO there are more than 1 billion 



people across the globe with disabilities (Who.int, 
2025)



● Assistive technologies can significantly help 
disabled individuals and it can promote diversity 
equality as well as inclusion 



● The overall outline of the event will follow the 
guidelines of ADA and WCAG (Ada.gov, 2025)
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SUPPLY CONSIDERATIONS, 
COMPETITION AND 



MARKETING 



● Silicon Valley will offer state of the art 
facilities as well as accessibility within the 
venues (Siliconvalley.center, 2025)



● Business organisations and experts who 
are working in the context of assistive 
technology will offer valuable information 
as well as support in the event (Svensson 
et al. 2021)



● Digital marketing platform LinkedIn 
Twitter and Facebook will be used for 
marketing activities (Akel, 2021)
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OPERATIONAL FACTORS



● Proposed location: Silicon Valley, California 
● Proposed Venue: San Jose Convention Centre
● The venue should maintain are follow the ADA accessibility 



standards (Access-board.gov, 2025)
● The event management team will include experienced individuals to 



coordinate MICE industry events with proper focus on inclusivity as 
well as accessibility 



● Accessibility consultants, technical staff, workshop facilitators and 
marketing or PR team will be hired 



● Inclusive catering options will be used as the menus will be 
developed to accommodate the diary restrictions of the audience 



● Flexible setting arrangements will be used and assistive devices 
such as screen readers and many others will be included (Smith, 
2012)
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FINANCIAL FACTORS



Funding sources



● Corporate sponsorship 



● Ticket sales 



● Subsidies or grants 



● Selling the merchandise of the event such as tote bags and branded notebooks 



Ticket pricing 



● £200 for general admission 



● £100 for non-profits organisations and students 



● £50 for virtual pass 



Packages for sponsorship 



● £25000 for gold sponsorship which will include speaking opportunities, headline 
branding as well as exhibition booth 



● £15000 for silver sponsorship which will include booth and branding 



● £10000 for bones sponsorship and it will only include branding 
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CONCLUSION 



The primary objective of the event is to 
organise and inclusive technology conference 



It will include and educational narrative within 
the event 
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INTRODUCTION 



● Ensuring equality, diversity as 
well as inclusion is important 
within each industry 



● The hospitality industry is 
experiencing significant growth 
within the technological 
innovation (Getz and Page, 2019) 



● However, all individuals are not 
capable to handle highly advanced 
technologies 



● The primary motive of this 
presentation is to develop a 
feasibility study regarding an 
event which is focused to ensure 
inclusive technology adaptation 
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EVENT CONTENT 
AND CONTEXT



Background 
● The proposed event is an inclusive technology conference 
● The focus of this conference is to recognise the 



systematic issues or challenges within technology design 
specially inclusivity as well as accessibility for the 
individuals with disabilities 



● There is increasing demand for highly innovative 
solutions which can make technology more accessible for 
all users (Khoshmanesh et al. 2021). 



● Educational events are considered as a crucial element to 
ensure awareness within all involved stakeholders (Fox et 
al 2014)



● San Jose is regarded as the capital of Silicon Valley and 
there are more than 6000 take companies within this 
sector (Sanjose.org, 2025)
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PURPOSE OF 
THE EVENT 



● The inclusive technology conference will address the following 
contemporary issues within the hospitality and technology 
industries 



● The absence of effective assistive technology is within 
workplaces which can negatively affect equal participation for 
individuals with disabilities 
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NATURE AND TYPE 
OF THE EVENT 



● The proposed event will be 
an educational conference, 
and it will have particular 
focus on inclusivity and 
technology 



● Panels
● Technology showcase 
● Hackathon 
● Workshops 
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