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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The homepage of Hollywood Bowl loads quickly - first visual elements appear in about 1–2 seconds on a good broadband connection, with full content settled in under 5 seconds. Navigation is responsive and smooth. If your connection is slower or mobile, heavier images and dynamic sections may cause a slight delay.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes- the Hollywood Bowl website contains many sub-pages covering locations, games, parties, groups, offers and more.
Navigation is straightforward: the top menu lists major categories (“Locations”, “Games”, “Parties”, etc) which expand or link to deeper pages, and you’ll also find a “Book now” button at the top.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes - a customer can make a booking via the website of Hollywood Bowl. The site features a “Book now” button on the homepage and individual location pages that allow booking lanes, games or party packages online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:
· Reduce visual clutter on some pages by simplifying layouts and spacing out content more evenly.
· Improve load times by further compressing images and limiting heavy animations.
· Enhance mobile navigation, as some menus feel slightly tight on smaller screens.
· Make key actions clearer, such as highlighting booking options more prominently on sub-pages.
· Add clearer breadcrumb trails so users always know where they are within the site’s many sub-pages.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks bright, modern and family-friendly, with bold colours and large images that create an energetic feel. Overall, it’s pleasant to browse and visually engaging.
On a computer, the layout feels spacious, with wide banners and clearly separated sections.
On a mobile phone, the design becomes more compact. Images resize well, but menus can feel slightly tighter, and some elements stack vertically, which changes the visual flow but keeps the site usable and consistent.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses imagery, video and colour to create a lively, entertainment-driven feel. Large photos of bowling lanes, food, and groups having fun are used throughout to set a friendly, upbeat tone. Bright colours help highlight key buttons and sections, making the site feel energetic and easy to scan. Occasional short video-style animations or motion elements add movement without overwhelming the page. Overall, the visuals focus on excitement, social experiences and family fun.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Hollywood Bowl UK website do not offer a live-chat. Their “Contact Us” page lists callback requests, phone numbers and email addresses instead.
Because of this, effectiveness for quick queries is somewhat limited — customers must wait for a response rather than getting instant answers via chat, which could slow down the process of asking about services or bookings.


	Question 2d – How effective are the social media links on the website?


	Answer:
· The social media links work well for brand building and the social-media links work well for brand building and driving engagement, giving prospective customers a clear view of what to expect. They could be more tightly integrated into the service/booking side of the business to convert users from “just browsing” to “booking”.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are made clear through a mix of clear headings, simple navigation and well-structured pages. Each main service - bowling, arcade games, food and drink, parties and group packages - has its own dedicated section in the top menu. Clicked - each page explains what’s included, who it’s for, pricing guidance and booking options. Bright images and short descriptions help customers quickly understand what’s offered, and prominent “Book now” buttons guide them toward taking action.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Yes - customer reviews for Hollywood Bowl UK are readily available publicly:
· On Trustpilot, the company has several thousand reviews (7K+), with a 4.5/5 TrustScore.
· On Tripadvisor, location-specific reviews (e.g., York, Lincoln) are present and include entries from as recently as 2025.
So yes, the reviews are up-to-date and accessible, giving prospective customers a good insight into other guests’ experiences.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the service as high-quality by using bright, professional photos, clear descriptions of what’s included, and well-organised pages that highlight fun, safety, and value. The booking process feels polished, and the site emphasises clean venues, modern lanes, good food, and family-friendly experiences. I would recommend Hollywood Bowl to friends or family because it’s easy to book, the venues look well-maintained, and it offers a fun, hassle-free activity for groups of any age.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices reflect the quality shown: yes - the site projects a modern, fun and well-equipped leisure facility (bowling lanes, arcade games, food & drink). The offers are not ultra-cheap, but they align with a mid-to-premium entertainment experience. So the pricing seems reasonable in relation to the level of service and facility presentation.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Group / family entertainment

	
	3.Ten-pin bowling near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes  - when I searched “bowling” and “family entertainment” and ”ten pin bowling”  (as per the keywords) the website for Hollywood Bowl (https://www.hollywoodbowl.co.uk) does appear in the top ten search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes - websites are still highly relevant in modern UK business. A website acts as a company’s central, trustworthy home online, where customers can find accurate information, make bookings, compare services and access support. Unlike social media, a website gives a business full control over branding, pricing and customer journeys. It also boosts visibility through search engines, which remain a major way people discover services. Even with apps and social platforms growing, a clear, well-designed website continues to be essential for credibility and convenience.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a simple, responsive live-chat feature to the Hollywood Bowl website. While the site is visually appealing and easy to navigate, customers currently must rely on phone calls, emails or callback forms for enquiries. A live-chat tool would offer instant support, help users with booking questions, clarify prices, and resolve small issues quickly. This improves customer confidence and reduces friction in the booking process. It would also make the website feel more modern and customer-focused, especially for mobile users who prefer quick, real-time assistance.
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