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   This assignment is solely focused on how the Coronavirus has impacted and effected the events and festivals sector and how it will continue to further do so. It will also describe the changes and implications it has done throughout the opening of the sector in the year 2021 as we welcome the industry back slowly and carefully. I have chosen to do my case study on Music Festivals in this essay as I believe that they have been hit the hardest and damaged the most on its economic and social sides. 
  Each festival has dealt with the pandemic rather symmetrically as they all have to follow the countries government guidelines to support the laws and legislations and to ensure that they do not cause a rise in Coronavirus positive cases and deaths. Following the UK’s government guidelines for example, GOV.UK (2021) stated their instructions to event makers on what they must create and complete in order to go ahead with their major events. This includes prioritizing actions such as Covid-19 risk assessments, effective and frequent cleaning all around, communicate and train their staff to handle situations correctly, etc. this will make a positive impact throughout the festival as everyone is aware of the new changes and how to handle such a dangerous virus. 
  The events industry is a huge factor in people’s lives and leisure therefore, the government didn’t find it right to abandon the sector when it was extremely vulnerable. It was undoubtably clear that this would be the last thing to return back to the world when the government carried out stages of reopenings to the world. But even when a festival is not up and running, it still costs to be able to have them return to us annually. Parliamentary Business (2021) has shared and elaborated that the Government has created a £1.57 billion Culture Recovery Fund (CRF). The CRF’s aims and objectives are to help and protect cultural organisations that have been impacted by the pandemic. Festival makers and organisations could set up funding for a grant for up to £50,000. A whopping £25 million  plus went to festivals and any other organisations that are related in their supply chains. Over 71% of its members that applied for the CRF were successful which made 65% stable and secure. This enabled those organisations to have zero financial issues to go ahead and plan for their 2021 festival and cross out the one that was meant to be in 2020 if they are permitted to do so and not in the same current situation as the year before.
  We are now at a stage where over half of the population in the world has had at least one dose of their covid-19 vaccine (Our World in Data, 2021) therefore, the events industry can now reopen with caution. Let’s take the Wales guideline update as our example. A Covid Pass has been created to prove what citizens have been fully vaccinated. GOV WALES (2021) new laws tell us that if you would like to attend a large event, which music festivals would fall under, then you must have a pass to confirm your vaccinated status. As the vaccines purpose is to help and strengthen your immune system against the virus if you do 


                                                  

catch it, attending such a large-scale event with the two doses will minimize the risk of exposure to anyone effected and not allow your state to be as bad as what it could have been without taking the two doses of the vaccine. Attending festivals for myself this year post-covid, I felt as if their main strategy is to run the festival as if the pandemic never hit. Nobody wants to spend their money on an event that is supposed to be memorable and freeing to then discover that it is packed with rules and rather restrictive.
  Now onto the subject of sustainability in music festivals. How do companies and  organisers choose to become greener and protect the planet? The United Nations (2021) gathered 17 goals that
events must contribute in
their own way to ensure that
the whole period of the
festival makes a positive
difference to climate change.
Let’s pick out some
examples in previous
festivals. Beginning with       (BusinessWest, 2021)
a really big problem, which is plastic. It has been stated that every festival in the UK combined had generated 23,500 tons of waste in the summer of 2015 (Reconomy, 2019). The majority of that waste that waste does not get recycled but end up in landfill, and if the wrong materials end up in landfill then it can take years, even decades to decompose. There was a plan made by Shambala however, to share out big recycling bags to each attendee. They figured that the public would take this task of bringing back a full bag of their waste at the end of the festival seriously if there was an incentive involved. And they decided to reward them with £10.This has proven to work in many festivals to make it easier for the workers and the cleaners and the planet (BBC Earth, 2020). I can confirm that I have contributed to this exchange myself in festivals that I have attended.
  Glastonbury is one of the biggest, most popular music festivals in the UK therefore, thousands of people were shocked and struggling to come to terms with the fact that it may declare bankruptcy due to the cancellations of their event after Britain had suffered with its peak in covid cases. This had happened because the government did not stage a practical insurance scheme to save festival organisers because of the uncertainty of future plans (The Guardian, 2021). Knowing the tragic news of this landmark and major event has begun to hang by a thread, the organisers needed to collaborate to produce a strategy in order to safely plan the next festival in the coming years financially and professionally. What have they decided to do in the meantime? They couldn’t have left a whole year go to waste, and this is why other events had been planned and produced that would fit the current social 
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distancing guidelines at the time. One thing that they announced was to Livestream the festival virtually (The Mirror, 2021). This would give the ticket buyers the chance to view everything that they would have, but on screen instead. This was perfectly acceptable as everyone would stay at home and not be in close contact with anyone outside of their households. It starred the same artists that the original event was meant to have which made it certain to the organisers that it was something that the customers would want as they purchased the tickets for those acts. It might not have been the same feel and atmosphere, but there was nothing else for the population of the country to do at that time due to the stay-at-home laws.
  For my main case study on festivals and sustainability I thought it would be interested to discover the greenest festival in the world and compare it with a very popular festival that is located in the UK. After some time in my research, I have gather that the Norwegian Festival, Oya is considered the cleanest of all festivals around the globe. This is believed to be true because of the multiple awards it was won due to its high performance in sustainability. It was won the title of Europe’s Greenest Festival and four industry awards for its strategy in bringing ecological methods for showcasing live music (BBC NEWS, 2010). So, what have they done differently to every other festival? Oya (2021) have stated themselves that they want to plan their festivals to be ‘renewable, plant based and circular’. The organisers of this festival have created a trial-and-error location to discover ways to make events more sustainable and feasible. Solutions that the organisers have devised and carried out have been successfully running a four-day festival on renewable energy from the grid since the year 2009, serving everything from the stalls and bars as plastic-free and meat-free, they have done this by selling beverages in reusable cups and compostable packaging. This has resulted in reducing the use of plastic by 75% since 2016. 98% of the festivals attendees arrives to the festival by walking, cycling or public transport. And lastly, at the end of the festival, all waste is sorted by hand which means more concentration with recycling and 60% of waste which is salvageable is kept and produced for new products (Visit Norway, 2021).
  A UK music festival I will use to compare the world’s greenest festival in this case study is Reading Festival. Firstly, there are many effective approaches that Reading festivals takes under consideration seriously to be greener. They have teamed up with a transport coach company, Big Green Bus (2021). The purpose of this is to gather many attendees on to a handful of coaches otherwise every individual will be doing separate journeys which result into more gas being produced into the air. Reading also has a salvage strategy whereby groups and charities walk through the aftermath of the camp to search for anything salvageable that could potentially being reused or recycled for something else. This will be extremely beneficial as there will be less waste heading off to landfill and no need for others to buy something brand new when an item is still fit for its purpose (Reading, 2021).

 

	

































During the festival, the stalls and bars would only sell single use plastic. Something that can really affect the planet is the loud generators that are used every day in every festival. The UK alone produces 12 million liters of diesel annually in regard to the festival industry and 99% of that energy used makes a negative impact on carbon emissions (Powerful Thinking, 2021). There are different types of generators you can choose to be used in order to produce less energy and is more environmentally friendly which in future, could change these statistics. Reading has shared with us that all of the towers and festoon lights that they use are 100% LED. That has been considered as one of the safest and most efficient sources of energy according to British Gas (2018). Last year, the festival used two-hybrid generators. This is a generator that uses renewable energy from the sun to in order to charge its batteries and power the areas needed.
  I am happy to say that I feel confident with how festivals in the UK are taking their sustainability levels under consideration and hope that they are soon to be like the festival Oya in Norway. We must hope that every festival in the world continue to make steps every year to become even more sustainable than the last as climate change is beginning to creep up on us and worsen.
  After researching the problems that festivals have faced around the world throughout the last two years, I can now conclude my assignment by stating that this industry had been put through its paces and had the toughest challenge to stay afloat. It is a shame that some festvials could afford to postpone to next summer due to financial and production issues but it really was not a surprise to most. I strongly agree with the strategy to continue to do something in the coming time to fill in the time that they would have lost legally as it would give the attendees the excitement and reminder that they will be coming back and to innovate companies and organisers to think bigger and better under pressure. Festivals are becoming more popular virtually and perhaps they will stick around as they are more accessible for people who cannot attend on the day or are in a different country and can’t afford the travel costs. Others may also feel more confident and comfortable attending an online event as a major event is something that takes you out of your comfort zone as a festival beginner. Event organisers are thinking of more and more ways to make virtual events more appealing and engaging even if you are sitting at home on your own therefore, the future may hold more innovative and feasible online events that could last a lifetime. 
  Gaining a new strong knowledge in how to help with keeping events sustainable and making a difference to the planet, I will now be more careful in future festivals that I attend. I will use the recycling bin incentive scheme, take the majority of my belongings home and use re-usable cups, cutlery and plates every time I eat or drink or ensure that they are 100% recyclable as a small difference can go a long way if everyone starts to contribute in some shape or form.




































I am also rather pleased with how the UK government had stepped up to protect such a big industry. It was a smart move as festivals are probably one of the best money-making attractions in life for countries therefore, ensuring that they make it through the pandemic will secure the wealth of the country take keep it high above water when the pandemic has passed to avoid a financial crisis in the next coming years. This will stop anything hitting us harder than the Coronavirus pandemic already has. Organisers must now continue with their innovative minds to think of strategies for the festivals attendees to contribute to the cleaning and maintenance of sustainability in a festival. Thinking of new plans such as the recycling bin incentive will make the population come together to make more effective and efficient changes to the green in the world. 
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