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Introduction
Corporate social responsibility (CSR) and business ethics are now very important parts of modern organisations. In addition to generating profit, businesses today need to be responsible to their employees, customers, communities, and the environment. According to McDonald et al. (2010), ethical business behaviour helps companies make good decisions that consider the needs of everyone involved. Corporate social responsibility encourages businesses to contribute to improving society and the environment.
[bookmark: _GoBack]This essay uses relevant academic theories and ideas, such as the Triple Bottom Line, to explain and illustrate the concepts of business ethics and corporate social responsibility. It also examines how social responsibility, ethical behaviour, and organisational performance are related. The essay uses examples from companies such as Tesco, Unilever, and The Co-operative Group to illustrate how these theories work in practice. Knowing these theories shows how responsible business actions help a company stay successful over time and stand out from its competition.
Business Ethics
Business ethics are the rules and standards that guide companies on how to act in the business world. These rules affect how organisations manage their responsibilities to society, interact with people involved, and make decisions. According to Crane et al. (2019), business ethics concerns determining which actions a company takes are right or wrong.
Making ethical choices often involves thinking about responsibility, being open, fairness, and honesty. For example, businesses should ensure that their promotions are honest, that employees receive fair treatment, and that they are responsible for the sourcing of materials (Wang and Li, 2024). Due to rules and people’s expectations, ethical conduct is becoming increasingly important in the UK. Customers are more likely to support businesses that are honest and care about the community.
Tesco is one of the largest stores in the UK. Tesco improved its rules and ethical practices after the 2014 accounting scandal, a £263 million overstatement of profits, to regain the trust of its stakeholders (Ben Khaled and Gond, 2020). The company improved its internal rules and established clearer processes for sharing financial information. This example explains how good or bad behaviour can influence how people view a company and how much trust they have in it.
Corporate governance, which ensures that companies are managed properly and transparently, is closely connected to ethical practices. According to Mullins (2007), maintaining strong moral standards helps businesses avoid legal issues and build lasting relationships with customers and investors.
Corporate Social Responsibility (CSR)
Corporate social responsibility (CSR) refers to the additional actions companies take to address social and environmental issues, beyond what the law requires. According to Carroll's (1991) popular model, organisations have four main responsibilities: generating profit, following the law, acting ethically, and helping the community.
CSR is better understood through Elkington's (1997) Triple Bottom Line idea. This idea suggests that businesses should focus on three main things: making money (profit), caring for the planet (earth), and looking after people (people). This method highlights that successful companies should consider how their actions affect society and the environment, as well as their profitability.
Unilever, a large organisation in the UK, shows how businesses can be responsible and help society. The company's "Sustainable Living Plan" aims to improve people's lives and reduce its environmental impact (Leelawati et al., 2025). For example, Unilever has supported fair work conditions in its supply chains, reduced carbon emissions, and used eco-friendly packaging. These programs demonstrate how CSR can align business activities with broader societal goals.  
The Co-operative Group is a UK-based retailer and also offers financial services. It is well-known for its ethical business practices. The company focuses on fair trade products, helping the community, and being good to the environment. The Co-operative Group builds customer trust and brand awareness by sourcing goods fairly and supporting local communities.
The connection between corporate social responsibility, business performance, and ethics
CSR and business ethics are very important for a company's success. Customers, workers, investors, and regulators are the important people who feel more trusting when companies act ethically. Organisations that act responsibly are more likely to succeed in the long run because they maintain strong relationships with stakeholders and other relevant groups (Phillips and Klein, 2023).
First of all, acting ethically builds a positive image of any organisation. Having a good reputation is very important for attracting customers in competitive markets such as the UK retail market. Companies known for their ethics often earn customers' trust and loyalty (Chen et al., 2021). For example, The Co-operative Group's strong values have given strong positioning compared to its competitors.
Second, CSR programs can help workers become more productive and more engaged in their jobs. Workers prefer companies that show good values and care about society (Kim and Kim, 2021). Employees usually feel more motivated and satisfied with their jobs when they are proud of what their company stands for.
Third, environmental practices can lead to new ideas and lower costs. Companies that invest in eco-friendly technology often reduce waste and energy use, making their operations more efficient (Wang and Li, 2024). Unilever's efforts to be more sustainable show how caring for the environment can help both society and the company achieve financial stability.
However, engaging in activities that benefit the community and the environment may be more expensive, especially in the short term. Businesses might need to invest in green products, pay workers fairly, or protect the environment. Even with these challenges, many experts believe that ethical companies can manage risks more effectively and maintain their supporters' trust, so the long-term benefits outweigh the costs.
Conclusion 
In summary, being responsible and acting ethically are essential to running a company today. Business ethics is about the right and wrong ways to act in business. CSR makes the idea bigger by encouraging businesses to take responsibility for their impact on society and the environment. Models like the Triple Bottom Line and Carroll's CSR framework help companies balance their responsibilities to society and the environment with their financial objectives. Companies like Tesco, Unilever, and The Co-operative Group show real examples of how to use CSR programs and ethical practices in business. There is a strong connection among a company's performance, social responsibility, and ethics. Trust from stakeholders’ builds, employees become more involved, and reputation improves by following responsible practices. However, using CSR can be costly; the benefits often lead to better competition and long-term growth. So, being ethical and caring for society are very important for successful, lasting business operations.
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