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[bookmark: _Toc162892007]Introduction
Business Intelligence (BI) is becoming a key component for companies looking to use data for strategic advantage in the era of data-driven decision-making (Eboigbe, 2023). In order to help organisations gather, integrate, analyse, and display business information and support informed decision-making, business intelligence (BI) refers to a set of tools, applications, and procedures (Phillips-Wren, Daly and Burstein,2021). Understanding current business intelligence (BI) trends is essential for companies looking to preserve or grow their competitive advantage since BI plays an essential part in converting data into actionable knowledge (Mineli, Chambers and Dhiraj, 2013).

[bookmark: _Toc162892008]Why BI Trends, Tools, and Applications are the Future for Business?
Business intelligence (BI) trends, tools, and apps offer increased capabilities for data processing, visualization, and analysis. The above features reflect the changing environment of technology and the requirements required by businesses. These developments are additionally about managing data; rather, they are about cultivating a culture that is based on data, which enables organizations to swiftly adapt to changes in the market, foresee future trends, and make decisions based on accurate information (Chen, Chiang and Storey, 2012).

[bookmark: _Toc162892009]How BI Trends Can Help to Make Timely and Effective Decisions?
Business intelligence (BI) trends, tools, and apps offer increased capabilities for data processing, visualisation, and analysis (Marjamäki, 2017). These capabilities reflect the changing environment of technology and the requirements required by businesses. These developments are not only about managing data; rather, they are about cultivating a culture that is centred on data, which enables organisations to swiftly adapt to changes in the market, foresee future trends, and make decisions based on accurate information (Gupta and Soni, 2020).


1. Data Discovery
A vital part of contemporary BI is data discovery, defined as the act of gathering and evaluating data to provide business insights. Decision-makers are empowered by this trend because it gives them access to information that was previously unavailable or too difficult to understand. To improve user experience and engagement, Spotify, for example, uses this tendency to analyse listening patterns and offer personalised playlists through its Discover Weekly feature. Although there are worries about privacy and the echo chamber effect, accurate targeting not only increases consumer happiness but also encourages the circulation of information (Velardo, 2019). According to Spotify Advertising Team (2020), between July 2015 and June 25, 2020, Spotify users watched more than 2.3 billion hours of their customized Discover Weekly playlist .

2. Mobile BI
The capacity to access business intelligence (BI) data via smartphones and tablets is growing essential as the world's workforce grows more mobile. For sales teams operating in the field, mobile BI has proven invaluable. In order to increase the likelihood of closing agreements, SAP Roambi, for instance, rethinks the availability and presentation of sales data. This empowers salespeople to make data-driven choices during client meetings (Powlas, 2017).
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3. Natural Language Processing (NLP)
Through the use of natural language queries in BI solutions, such as those found in ThoughtSpot, natural language processing (NLP) enables users to access data analysis more easily. This ensures that decision-makers may immediately access the data they want without depending on specialised staff, lowering the entrance barrier for non-technical consumers. This instantaneous access has the potential to significantly minimise the time lag between inquiry and insight, which will impact how quickly the market reacts to developments (Pombo, 2023).

4. Analytical Databases 
The heavy lifting that is performed by business intelligence tools is supported by these, which are optimised for data processing and querying. Snowflake, for instance, provides a data warehouse that operates in the cloud and separates the tasks of storage and computation. This enables organisations to grow their operations and handle data in a more effective manner. Due to this efficiency, businesses are able to analyse massive datasets in a matter of seconds, which results in the generation of insights that lead to cost reductions, revenue growth, and operational improvements (Snowflake Data Cloud Glossary, n.d.).

5. Artificial Intelligence (AI)
AI revolutionises business intelligence by means of predictive analytics and automation. The ability of Artificial Intelligence systems to recognise patterns and forecast future trends provides businesses with a level of foresight that could never be achieved by manual examination. For example, Netflix employs artificial intelligence to analyse watching trends, which enables predictive analytics to not only propose material to viewers but also to guide content development. This has a huge impact on viewer engagement and subscriber growth (Rashevskaya, 2024), (Netflix, 2023).

	Benefits for Netflix
	Benefits for Customers

	Increased Engagement
	Discovering the Netflix Big Show

	Keyword Upscale
	Personalised Experience

	Content Promotion & Discovery
	


(Rashevskaya, 2024)

[bookmark: _Toc162892010]Conclusion
Organizations can utilize BI to unleash the power of data and use it as a strategic asset for well-informed decision-making Wu and Mircea (2021, pp.135, 136). Data discovery, mobile BI, NLP, analytical databases, and AI are examples of developments that highlight how dynamic business intelligence (BI) is and how crucial it is to future company plans. They provide businesses a major competitive edge through allowing them to make decisions that are more proactive, responsive, and adaptable. Keeping up with these developments is essential for businesses hoping to succeed in the data-driven economy as business intelligence (BI) keeps evolving (Eboigbe, 2023).
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- Focus on a unified and harmonized experience across all apps and content types

- Embrace hybrid approach. allowing customers to have  single point of entry to all content,
whether residing on premise or in the cloud

- Preserve functionality in current offerings, ensuring customer investments in SAP Analytics
Cloud Mobile, Mobl, and Roambi are safe
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~ Roambi ~ Cloud based solution for Mobike First use cases
« Mobl — Access and interact with all of your existing BI Suite content on your mobille device
- SAP Analytics Cloud Mobile — Acoess and interact with Story content on your mobile device.




