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For the tourist and hospitality industries, the ideas of the circular economy and corporate social responsibility (CSR) are becoming more and more crucial (Batat, 2020). The study by Fortunati et al., (2020) stated that adopting sustainable practices is crucial to ensuring the industry's long-term success due to its substantial negative effects on the environment and nearby communities. In the context of the travel and hospitality sector, this discussion examines the connection between the circular economy and CSR. It offers illustrations of CSR strategies and practices that businesses may use to advance sustainable tourism and the principles of the circular economy.
The term sustainability refers to the ethical and responsible management of tourist-related activities to ensure that they have as little of a negative impact as possible on the environment, society, and economy as per a study by Alzboun et al., (2016). The goal of sustainable tourism is to balance the requirements of visitors and host communities while protecting the environment, maintaining cultural heritage, and boosting local economies (Zorpas et al. 2018). Guarantee that resources are used in a fair, responsible, and respectful manner that respects natural systems, it includes striking a balance between economic, social, and environmental issues (Fortunati et al., 2020).
According to Drouillard (2018), three factors support sustainability such as economic sustainability, social sustainability, and environmental sustainability. Economic sustainability is the capacity of a system to maintain long-term financial viability, ensuring that firms and industries may continue to operate successfully while adding value for their stakeholders (Drouillard, 2018). Social sustainability is the capacity of a system to promote the welfare of its citizens, guaranteeing that localities are resilient, inclusive, and equal and that necessities like housing, healthcare, and education are met (Drouillard, 2018). Environmental sustainability is the capacity of a system to function in unison with natural systems, assuring resource conservation, waste minimization, and ecosystem protection for the benefit of all living things (Legrand et al. (2022).
Due to its high resource use and potential harm to the environment and local communities, the hotel business has a big impact on sustainability. To address this, many hotels are implementing sustainable practices that lessen their negative environmental effects, cut waste, and support long-term social and economic growth (Batat, 2020). The use of renewable energy sources, the implementation of water conservation measures, the reduction of waste through recycling and composting, the sourcing of local and organic products, and the support of regional communities through responsible tourist practices are a few examples of sustainable practices in the hotel sector (Bello and Kamanga, 2020). The hotel is embracing sustainability.
According to Alzboun et al. (2016), the hotel business has adopted sustainable practices, put green technologies into use, and promoted sustainable tourism as some of the ways it is addressing and adjusting to the sustainability challenge. Due to several causes, including shifting customer preferences, governmental laws, and the commercial rationale for sustainability, sustainability has taken centre stage in the sector as per a study by Zorpas et al. (2018). Adopting sustainable practices is one way the hotel sector is addressing the sustainability challenge. This entails conserving energy and water, cutting back on waste production and carbon emissions, buying food that is locally produced and sustainably farmed, and turning to renewable energy sources (Morea et al., 2021). To show their dedication to sustainable measures, many hotels have adopted sustainability certification programs like LEED or Green Globe. Green technology adoption is another way the hospitality sector is responding to sustainability. To lessen their environmental impact and boost operational effectiveness, hotels are progressively making investments in energy-efficient lighting and appliances, renewable energy sources, and smart building automation technologies (Niyommaneerat et al., 2023).
The hotel sector is also promoting sustainable tourism by informing visitors about green travel options, highlighting regional arts and crafts, and encouraging visitors to use responsible travel tactics to benefit local communities (Wang et al. 2019). Numerous hotels have also put in place initiatives to encourage visitors to practice sustainability, including initiatives to reduce trash and increase recycling rates as well as carbon offset schemes. Due to several causes, the hotel sector has made sustainability a top priority (Stylos and Vassiliadis, 2015). First, there is a desire for sustainable lodgings and experiences due to shifting consumer tastes. Travellers are increasingly looking for hotels with sustainability certificates and are willing to pay a premium for eco-friendly accommodations and activities (Wang et al. 2019).
According to Drouillard (2018), Hoteliers have been inspired to embrace sustainability and integrate it into their corporate agenda due to several business considerations. These worries include escalating political pressure, shifting consumer tastes, and industrial rivals' activities. The rising pressure from the government is one of the main forces behind sustainability in the hotel sector (Batat, 2020). A variety of laws and policies have been put in place by governments all over the world to lessen the environmental impact of the hotel industry. As an illustration, numerous nations have enacted carbon taxes or emissions trading programs that mandate that companies pay for their greenhouse gas emissions. Additionally, numerous countries have passed laws requiring hotels to employ sustainability initiatives, such as waste reduction, sustainable sourcing, and water and energy conservation measures (Bello and Kamanga, 2020).
The shift in consumer tastes has also encouraged hotels to adopt sustainability. Travellers are increasingly looking for eco-friendly lodgings that place a priority on sustainability and environmental responsibility (Legrand et al., 2022). Because customers are ready to pay more for ecologically friendly hotels, this has given hotels that can prove their sustainability credentials a competitive advantage.
The hoteliers also have been inspired to embrace sustainability by the conduct of rival businesses in the sector. To stand out from the competition and acquire a competitive edge, many hotels have started to give sustainability priority (Morea et al., 2021). One company that has made sustainability a priority in its corporate strategy is Marriott International, which has set a target of reducing its environmental impact by 30% by 2025 as per a study by Legrand et al. (2022). This has enhanced Marriott's reputation as a conscientious corporate citizen and helped it draw in environmentally sensitive customers. According to Alzboun et al. (2016), savings using sustainable practices typically allows hotels to make financial savings. For instance, using energy-efficient lighting and appliances can lower energy expenditures, and using water sparingly can lower water bills. Hotels may save operating expenses and boost their bottom line by embracing sustainable practices (Barnabè and Nazir, 2022).
Here are some other ideas and instances of how tourism may advance sustainability-Encouraging responsible tourism: irresponsibly managed tourism can have detrimental effects on the environment and neighbourhood residents (Stylos and Vassiliadis, 2015). Encouragement of ethical tourist activities can reduce these effects and advance sustainability. This can involve encouraging environmentally friendly modes of transportation, assisting small local businesses, and reducing trash. As an illustration, the Galapagos Islands in Ecuador have enacted stringent laws to safeguard their distinctive environment and advance responsible tourism (Barnabè and Nazir, 2022). Visitors must adhere to particular rules, such as limitations on when and where they can visit certain places, to reduce their influence on the ecosystem.
Supporting local communities- Tourism has the potential to positively impact local economies while potentially displacing established businesses and customs. By assisting local organizations, one may ensure that tourism benefits the community and encourages sustainability (Morea et al., 2021). This can involve working with local companies to hire local workers, buying things made nearby, and funding neighbourhood improvement initiatives. For illustration, the Saruni Lodges in Kenya are dedicated to advancing sustainable travel and helping the neighbourhood. They collaborate with local communities on conservation and development projects, such as constructing schools and supplying clean water, by hiring personnel from adjacent villages (Niyommaneerat et al., 2023).
Promoting cultural heritage- Tourism can contribute to the promotion and preservation of cultural heritage, but it can also result in a loss of authenticity and homogenization of the various cultures (Morea et al., 2021). While promoting sustainable tourism, promoting cultural heritage can help to guarantee that tourism respects and preserves local culture (Mosconi et al., 2020). A renovated Andean estate from the 17th century, the Hacienda Cusin Hotel in Ecuador supports regional artists and promotes traditional Andean culture. Tourism is a major source of the environmental issue of plastic waste (Niyommaneerat et al, 2023). Reducing plastic waste can support sustainability and environmental protection. For illustration, The Six Senses hotels have done away with single-use plastics like straws and drink bottles (Morea et al, 2021). They employ biodegradable or reusable substitutes for other plastic items and provide guests with reusable water bottles.
According to Kim et al. (2019), Circular economy and the relationship with CSR- A concept known as the "circular economy" tries to design out waste and pollution while regenerating natural systems to keep resources in use for as long as feasible (Mosconi et al, 2020). As a commitment by businesses to conduct their operations sustainably and responsibly, the circular economy is strongly tied to corporate social responsibility (CSR) as per a study by Ouyang et al, (2019).
By implementing sustainable design concepts into their products and services, businesses can create a circular economy strategy. This may entail minimizing waste throughout the production and supply chain and creating goods that are robust, repairable, and recyclable (Mosconi et al., 2020). Involve using sustainable food purchasing techniques, as well as recycling and composting to cut down on food waste (Fortunati et al, 2020).  This can entail setting up infrastructure for recycling and inventing new technology to make the recycling process easier.
Reduced waste and pollution in operations is another option for tourism and hospitality businesses to utilize circular economy ideas. This can entail putting sustainable strategies into action, such as lowering energy and water usage, boosting recycling, and using environmentally friendly goods (Fortunati et al, 2020). For instance, many hotels are introducing water-saving strategies, upgrading to energy-efficient lighting and HVAC systems, and providing recycling programs for visitors.
Thus, it is crucial for businesses to take into account the core tenants of sustainability when creating their CSR plans and to make sure that their strategy is all-encompassing and tackles both environmental and social issues (Jones et al., 2016). Engaging stakeholders, creating collaborations with local communities, and funding environmentally friendly products and sustainable infrastructure are some ways to do this (Morea et al, 2021). 
The "Travel with Purpose" initiative from Hilton Hotels & Resorts is an illustration of a comprehensive CSR approach. The program involves pledges to cut back on energy and water use, buy sustainable goods, and help regional communities by promoting projects for community development and employment creation (Pereira et al, 2021).
Premier Inn is another instance of a tourism and hospitality business that has embraced circular economy and CSR ideas. By 2030, the corporation plans to reduce its environmental impact by 50% through steps including cutting back on trash, water use, and carbon emissions (Morea et al, 2021). Additionally, Premier Inn makes investments in the training and development of its staff and collaborates with neighbourhood groups to promote sustainable tourism.
According to Kim et al. (2019), to encourage sustainable tourism, businesses can interact with local communities and stakeholders. This may entail lending support to regional programs that advance social and economic advancement, cultural preservation, and environmental preservation. For instance, hotels can collaborate with regional groups to support environmental conservation initiatives or to promote local culture through excursions and other events (Ouyang et al, 2019).
The CSR strategies or policies of a circular economy that have a relationship with CSR like adopting sustainable business practices, such as waste reduction, water conservation, and energy efficiency. Putting in place closed-loop processes for things like food waste, like composting and recycling (Pereira et al., 2021). Premier Inn obtaining supplies and goods from ethical suppliers and educating visitors about eco-friendly solutions and investing in environmentally friendly building techniques and sustainable infrastructure (Barnabè and Nazir, 2022). Premier Inn need to supporting neighbourhood activities for employment, education, and training as well as philanthropic giving. Collaborating with neighbourhood groups to advance social and economic development, cultural preservation, and environmental conservation (Jones et al,2016). They might be creating training and development initiatives for employees to support sustainable practices and ethical tourism and setting goals for improvement and measuring and reporting sustainable performance to stakeholders (Zapata Campos et al., 2018). Premier Inn must be engaging visitors and clients to advance eco-friendly tourism methods and inspire moral conduct and partnering with suppliers to advance eco-friendly procedures all along the supply chain.
For the tourist and hospitality sector to achieve sustainable development and lessen its environmental impact, the circular economy and CSR are essential. Companies may help the sector move toward a more sustainable future by embracing circular economy ideas and creating CSR plans that emphasize the environmental, social, and economic pillars of sustainability. By implementing sustainable practices, assisting local communities, and making investments in sustainable infrastructure and technology, businesses can have a substantial impact on the sustainability of their industry, as demonstrated by the examples of CSR strategies and policies presented. To preserve its long-term viability, the sector must emphasize sustainability and make it a key component of its business goal.
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