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[bookmark: _51qxu18kbzsl][bookmark: _Toc90658463]Blog: 1 A cool move towards higher GBP by Tesco
Tesco is now recognised as one of the most popular and largest leading multinational retailers in the UK for a long time. Tesco was founded in 1919 in London and lately, Jack had bought several lands from different corners of the UK to expand their business of retailing. In 1946, Tesco had brought self-service to the UK when Jack Cohen had fixed their plan to expand business in America (Tescoplc, 2021). Thus, he had flown to the country for the international market expansion of Tesco. In 1947, Tesco was recorded in the London Stock Exchange list along with a share price of 25 Pence significantly (Tescoplc, 2021). It was observed that Tesco had firstly opened their self-service outlet in 1948 which was their first initiative towards self-service in St Albans, Hertfordshire. From 1950, Tesco had got lots of initiatives to faster involvement and rapid expansion of their business across the UK (BBC, 2021). Thus, it has started using its stamps on products to prevent copyrighting or missing product concepts. Nowadays, Tesco is operating their business in the UK as well as across the World with more than 360000 employees efficiently. Additionally, it is now operating its multinational retailing services from its headquarter which is now situated in Welwyn Garden City, England. According to the latest revenue report of 2020, Tesco has earned 6476 crores GBP value along with lots of subsidiaries including Tesco mobile, Tesco bank, F&F and many more (BBC, 2021). Nowadays, it is strongly operating its business as the third-largest retailing organisation of the UK along with its corporate social responsibilities across the world. In 2020, Tesco has included its 7005 offline outlets along with their website shopping opportunity all over the world effectively (BBC, 2021). Most importantly, Tesco does not allow any types of discrimination within their workplace and they are providing a female-friendly environment within their workplace which is very special to the consideration of its female employees (BBC, 2021). Please ensure your concern with the detailed information about Tesco in the above blogging.
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Figure 1: Service availability of Tesco plc
(Source: Packagingeurope, 2021)
[bookmark: _9e6n1kbezs76][bookmark: _Toc90658464]Blog: 2 Tesco with their refrigerated railway services, refilled shopping experiences and zero carbon emission policy by 2035
Tesco has launched their new opinion on product packaging with the use of sustainable materials or refillable shopping experiences for some selected items within their outlets effectively. Additionally, on September 14, 2020, Tesco has launched their zero waste shopping services through which customers need not provide their container to get products or they need not buy any container extra for carrying goods from Tesco (Bahl and Chandra, 2018). Tesco has officially announced its new scheme of zero-waste packaging policy on its website and in several journals, newspapers. For the first time, Tesco will opportune their customers with this service from its selected only 10 stores across the UK or more specifically in eastern England effectively (Bahl and Chandra, 2018). The included products are numbered as 88 in total which includes own production of Tesco plc, as well as a lot of product, ranges from some other brands significantly. This new opportunity of getting sustainable and recyclable material in packaging will allow the organisation to engage itself with an improving corporate social responsibility towards the community especially. Zero waste emission will be highly beneficial to decreasing global warming as well (Caliskan et al., 2020). This new packaging system or low container carriage became more beneficial towards the organisation through which it has stopped their 40 lorries carrying services throughout the country effectively. The decrease of carbon emission from those vehicles will be highly beneficial for Tesco plc in maintaining its zero carbon emission policy to the environment relevantly. This new service of Tesco plc will run on seven December for the celebration of Christmas to replace 7.3 million green distribution to its road miles efficiently (Caliskan et al., 2020). Additionally, it is highly concerned with its marketing mix textures to its existing marketplace effectively. Please share your comment if you can understand your knowledge through this blog.
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Figure 2: Transportation of Tesco
(Source: Tescoplc, 2021)
[bookmark: _iz9v57sx2ce0][bookmark: _Toc90658465]Blog: 3 Tesco is now targeting to zero carbon emission policy with a set of new services and products
According to the following marketing mix combination of Tesco plc, it has introduced its sustainable materials in packaging and its initiatives to make sustainable containers free with its selected 88 items of its brand and other brands as well (Tesco, 2021). The use of sustainable materials in packaging or container production increases the cost of productivity a lot but their impression towards customers is highly influencing towards their competitors as well. The packaged items most importantly include its selected electrical and electronic items, freshly packed vegetables, vegan items, some packaged foods, sanitisers, phone snaps from different brands, household products and many more effectively. Some of the countries including the UK, India provide regulations regarding packaging items or containers that could not carry any logo of outlets if the containers are sold to customers (Tesco, 2021). Thus, following the act, Tesco has taken initiatives to stop selling their packaging, bags and containers but it has increased the cost of some products a little due to their free packaging of those goods from their outlets effectively. Additionally, it is highly appreciated by the customers and common social behaviour that the initiative will help reach its commitments towards net-zero carbon emission to the environment by 2035 significantly (Tesco, 2021). Moreover, Tesco has built a partnership with Direct Rail Services in Britain to introduce new and cool services in this country through which passengers in railways will be able to use refrigerated rail freight during their journey as well. It will help distribute chilled goods with low carbon dioxide twice a day from Tilbury to Coatbridge. This service would be available in railway travelling 24*7 respectively without any problematic situations as well. Most importantly, the sustainable materials used in the packaging of Tesco's selected products are useful to its customers as they can recycle the containers or packaging several times without any kind of environmental disturbances effectively (Peeroo, 2019). Thus, Tesco is positively maintaining its corporate social responsibilities along with profits during their business operation in the UK. We desire your feedback and opinion about the above information in our blogging.
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Figure 3: Refill station of Tesco
(Source: Tescoplc, 2021)
[bookmark: _ikdiune647pq][bookmark: _Toc90658466]Blog: 4 Tesco is segmenting their existing potential customers with a new business concept.
Tesco is always concerned with their services and products available in several outlets within the UK or outside the country. Alongside, it designs a probable marketing mix before delivering a service or introducing a new idea of business or any product efficiently. Their consideration always talks about the current market trends and demand of its existing marketplace effectively. Additionally, it always set out market segmentation to reach a large number of audiences in its marketplace as well (Peeroo, 2019). The above product of packaging is planned by the organisation very intellectually to attract a large scale of potential customers. Most of the existing customers of this organisation felt disintegrate while buying packaging for goods with their retailing tagging whereas they think that the organisation need not sell their authorized packaging or they need to provide their tagging packages free of cost with sold products. Most importantly, middle-aged men and women are thought of as such. The Younger generation mostly is not aware of this fact whereas 8% of the eldest customers of Tesco are concerned about the packaging system for which they prefer to carry their containers or packages for collecting goods from the outlets of Tesco plc effectively (Peeroo, 2019). Thus, Tesco has performed a survey to know about the packaging preferences of both new and existing potential customers in the UK firstly and laterally across the world from which it has planned to introduce free packaging or container providing services for their 88 selected items effectively. Thus, Tesco has firstly fixed its market segmentation towards the middle-aged people as well as the eldest ones according to age segment effectively more than the youngest ones. According to the job statement, Tesco follows the segmenting criteria for its new packaging and containers of 88 products concerning the retired persons' purchasing behaviour more than the purchasing behaviours of students and working persons effectively. Most importantly, Tesco has observed that their existing customers including workers to retired ones, younger to oldest people as well as one-time purchasers from their website or outlets are enjoying these services significantly. 79% out of the total one time purchasers of Tesco are preferring to buy those packaged products effectively for extra carriages from homes (Kar et al., 2021). It is also observed that 89% of the existing potential customers of Tesco are preferred this container providing services by Tesco as they need not carry buckets from home to shopping and they are enjoying it numerous times (Kar et al., 2021). Please ensure us with your feedback and comments about our blogging statements.
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Figure 4: Availability of packaged products
(Source: Tescoplc, 2021)
[bookmark: _pb98lwvkvj7][bookmark: _Toc90658467]Blog: 5 10 outlets of Tesco in London, Wales are under consideration of new refillable shopping.
Tesco has selected 10 outlets for firstly introducing their new business idea of container providing and packaging services throughout the UK (Kar et al., 2021). Thus, the organisation has publicly announced their outlet's details which include their outlets of London, Central London, Wales, Italy, Malaysia and others will provide free of cost packaging and containers for the sold 88 products (Field, 2021). According to the geographical location evaluation of those outlets, Tesco comes to know about the necessities of those items there. Thus, it has performed several online and offline surveys to calculate and identify the needs or demands of their selected packaging and containing items in those places. The positivity of the surveys allows the organisation to officially announce their new plan in the outlets respectively. The outlets situated outside the centre of the country do not need many initiatives of providing packages from the organisation as the customers of those areas prefer their carriages in shopping (Field, 2021). Most importantly, it is revealed by the organisation that the overall sales of outlets of Tesco in the centre of the country are effectively more than the sales of the outlets situated outside or corner side of the country (Tescoplc, 2021). Self-made household products, vegetables, and others are identified to be preferable by the customers outside the city from which it is revealed that the idea of running the new business concept of Tesco within its selected ten outlets is perfect for its business growth (Field, 2021) Please comment about our content about your affectionate opinion.
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Figure 5: Loop launching in Tesco
(Source: BBC, 2021)
[bookmark: _x8k0fh38jar7][bookmark: _Toc90658468]Blog: 6 Tesco has started social media blogging for their new refillable shopping.
Tesco is observed to be concerned about its marketing policies as well. After evaluation of demand for several items and services from offline outlets, it is concerned about its market strategies too (Packagingeurope, 2021). The surveying method for evaluation of demand of products or desirable items also allows the organisation to know about their reached audiences able to their services and products. According to their surveying, it is estimated that most of their customers are unable to know about their attractive service and availability of products from several outlets due to poor responding website services of Tesco (Packagingeurope, 2021). Thus, Tesco is now working with the invention and use of the latest technologies in their web engine efficiently to reach a large scale of customers through online services. Additionally, Tesco has identified that they need to change their marketing policies as well through which they can attract more customers. According to their survey and the current status of the society, it is revealed that most of the audiences in the UK are using social media platforms more than offline marketing contents effectively (Tescoplc, 2021). Thus, Tesco has planned to use YouTube blogging, website blogging, using Facebook advertising as well as Instagram page advertisement to reach a large scale of customers and to make them aware of Tesco's new policy of container providing 88 selected items. Social media is playing a vital role in sharing the news or advertising this new approaches of Tesco effectively (Tench and Topić, 2017). However, the competing companies such as Sainsbury, Morrisons still do not have such policies as Tesco. Thus, the new initiative is highly appreciated by the customers in online mode which is beneficial to its business growth along with its CSR policies. Please send us your comment if you are useful to our content (Tench and Topić, 2017).
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Figure 6: Zero waste trial through loop launching
(Source: BBC, 2021)
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