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Introduction 
Sustainability refers to the process of fulfilling all current needs by using appropriate resources and ensuring the wellness of future generations for a long time. By developing various rules, regulations, and policies, sustainability can be maintained to meet the economic, social, and environmental goals of society (Forbes, 2023). Various types of sustainable practices are reducing wastage, saving water and energy sources, preserving biodiversity, avoiding non-biodegradable products, utilising recyclable items, and many more. Sustainable tourism attracts more customers by raising social awareness and promoting sustainable destinations according to their needs. Most of the tourism sector applies corporate social responsibilities to maintain sustainability and provide a positive impact on society (Burns, 2021). By developing various strategies, tourism businesses promote environmental responsibilities and the well-being of the local communities. According to the surveys conducted in the year 2022, approximately 80 percent of global tourists reported that sustainable tourism is important for them (Statista, 2024). Other than that, more than 83 present travelers in the world say it was important for them (Statista, 2024). 
The aims and objectives of ecotourism are to preserve the environment as well as the biodiversity to provide economic benefits. Therefore, it enhances employment opportunities by respecting the cultural background of the local people. The following essay will demonstrate a brief concept of sustainability and its significance to the particular tourism organisation, Marriott. Various functions and impact of CSR activities in different areas will be discussed here. Some challenges and opportunities corresponding to implementing CSR practices in the famous hospitality company, Marriott will be identified in this essay.


Discussion 
Sustainability is important for balancing economic development by considering environmental consequences. This plays an essential role in the growth and development of the tourism industry which enhances the overall GDP of the particular country. Sustainable tourism provides eco-friendly travel experiences to travelers in order to meet current and future economic as well as social goals. In 2015, the United Nations developed a strategy for the sustainable development goals which is adopted by all the nations of the world. SDG goals are created to enhance the economic growth of the country, protect the earth, preserve water and greeneries, ensure health, well-being, and justice, as well as end inequality and poverty (BBC, 2024). Sustainable tourism promotes a positive environmental impact and reduces the harmful impact on society to increase economic benefits. Every stakeholder in the tourism industry is responsible for the continuous development of the travel company by enhancing the participation of the local bodies, and potential visitors. This tourism practice conserves natural resources to protect the environment and biodiversity and it also reduces the use of harmful products. Marriott Hotel Park Lane in London reduces its carbon footprint by minimising the emissions of greenhouse gases and enhancing the utilisation of renewable energy sources (Chron, 2024). This tourism company increases its operational efficiencies by developing some sustainable practices to reduce environmental impact. They design their hotel industry by incorporating sustainable governmental laws, rules, and regulations. The company also maintains a strong partnership with the suppliers by considering the value of the environment and the cultural diversity of society. By working collaboratively with the guests and other associates, the business providers of this organisation promote community engagement and sustainable growth of the country. Marriott incorporates advanced and innovative technologies to enhance sustainable practices in all the operations of the company (Inkson and Minnaert, 2018).  
Marriott Hotels and Resorts is one of the renowned international tourism companies in the United States. The company was founded by J. Willard Marriott in the year of 1957 in Virginia and the headquarters of the company is situated at Bethesda, Maryland in the United States. The company operates almost 8700 hotels all over the world including Mexico, Egypt, the US, Canada, Australia, Europe, and the Middle East. By addressing the choices of the potential customers, the company offers the best quality in its foods, beverages, and accommodations. The total revenue generated by the company is ＄23.71 billion and the net income is ＄3.08 billion according to the year of 2023 (Marriott, 2024). Therefore, the company provides exclusive training and development opportunities to its employees which helps them to identify the demands of the potential customers. Skilled employees of the company develop various innovative techniques to streamline the operational efficiencies of the company by ensuring sustainable growth and development of the country. They also provide great experiences to their targeted consumers by offering all the necessities and comfort based on the current market trends (Cooper, 2021). 
Corporate social responsibility is a program that aims to provide a positive impact on society and the environment as well as structure the organisation. CSR activities enhance the brand awareness of the particular business firm and attract more stakeholders and investors to the business. Therefore, it plays an essential role in the sustainable development of the tourism company by increasing productivity and profitability. Marriott Hotel Park lane in London incorporates CSR policies in their business, known as Serve 360 which aims to reduce the usage of water and energy and enhance the use of renewable sources (Korstanje et al., 2020). They develop various innovative technologies to manage the supply chain of the company effectively and efficiently as well as track the functions of the business. By promoting a sustainable transport system, the company enhances the brand value and encourages the partners to create an eco-friendly tourism business. Marriott Hotels integrated more than 5500 EVs to reduce air pollution and also support reforestation and biodiversity worldwide. Moreover, the CSR policy of Marriott Hotel Park Lane in London identifies climate change and promotes the use of natural resources in all the operations of the tourism industry. The owner of the hotel uses two 2 buttons to reduce the flush volume in all 393 bedrooms and as a result, they save up to 50% of water. Moreover, they use various kinds of tracking tools for tracking the amount of waste. and they plan to reduce 50% of this by the end of 2025. 
These activities majorly impact on various departments of the organisations including finance, marketing, administration, and many more. Therefore, it is responsible for developing ethical and authentic business models to generate more profit for the company. CSR policies support local businesses and also enhance the customer satisfaction rate of the company. The business firm provides various sustainable products and services to customers that enhance the brand reputation of the company and improve the overall infrastructure of the company. They support various local NGOs and charities in order to provide job opportunities to the local people. CSR policies enhance the transparency of business activities and build trust among the potential stakeholders which is helpful for the growth and expansion of the business (Wickham et al., 2021).
Corporate Social Responsibility initiatives have impacted the hospitality and tourism sector in the UK and influenced its various areas. There were many rules and regulations related to it created and among them, the primary ones are the Companies Act 2006 and the Modern Slavery Act 2015. Environmental Protection Rules 1990, and Health and Safety at Work Rules 1974 are some other regulations related to this. The CSR initiative has not only upgraded the tourism sector's reputation but has also positively affected the human community by delivering customised packages, well-being, and memories (Anaejionu, 2024). The impact of CSR initiatives is discussed accordingly, like environmental sustainability. There are so many hotels in the UK that are busy incorporating energy-efficient practices in their entire building. This is helping them to minimise the volume of waste they are producing from previous years. Besides, by using energy-efficient practices the hotels are efficiently able to reduce their operational costs (Bearne, 2023). For example, Marriott Hotel Park Lane in London is transitioning to renewable energy ounces and that helps them to reduce overall consumption. These initiatives taken by them positively affected the minds of the customers and made them to invest their money in those firms and enjoy their services. Besides, the tourism department of the country guides and instructs the organisations in a way that they are trying to find more unique destinations and activities. This strategy is helping the overcrowded tourist spots to decrease the population pressure and save the biodiversity of that place. By making distinctive offerings tourism firms are trying to deliver some unique experiences to their customers so that they do not feel monotonous and to attract more clients they are incorporating more sustainable options. This helps in reducing the total percentage of waste production and makes them to build or adopt more strategies that can be beneficial for nature (The Guardian, 2024). Sometimes, the hotel located in London makes partnerships with the local communities that are concerned about the conservation of the environment to protect wildlife and natural habitats. This helps the hotels to maintain good and healthy relationships with the local communities while confirming the preservation of ecosystems of that particular place. Marriott Hotel Park Lane in London encourages the staff of their hotels to get engaged in different local preservation projects. This upgrading environmental stewardship among the employees, guests and local communities (Management Association, 2018). Apart from that, hotels are purchasing fresh foods from the local markets fostering the economic growth of the people of the area and by offering healthy cuisines the organisations are attracting a lot of customers which is financially beneficial for them. The hotel located in London not only helps communities to develop their economic conditions, but they also arrange several charitable events for them specially health-related, where the people can get free checkups from renowned doctors and cure their diseases (McKinsey, 2023).
Marriott Hotel Park Lane in London faced several obstacles while implementing effective CSR policies in several areas. For example, previously they used hi-tech energy systems in their entire hotel building and while installing this thing they invested a huge amount of money. Later they changed the entire thing and made a shift towards the implementation of energy-efficient practices. However, the energy-efficient practices helped them to reduce the level of waste they were producing in past years and lowered their operational costs (Sloan et al., 2017). The problem is the primary cost of implementing these practices is very expensive and demands accurate planning. Incorporating eco-friendly practices requires a huge amount of investment, which can be problematic for properties with tight budgets (Goffi et al., 2022). Besides, it is difficult to ensure that all the suppliers can be able to fulfill their part, especially when the availability of eco-friendly products is restricted. One of the prime challenges for this brand is to meet the growing expectations of the customers all the time. This is actually difficult to fulfill the demands of the clients for sustainable options while maintaining competitive pricing. Besides, implementing eco-friendly options in business practices and at the same time integrating emerging technologies can be resource-intensive for Marriott Hotel Park Lane in London. The most remarkable challenge is providing training sessions to the employees so that they can adopt the capacity to use sustainable options in their daily routines in the workplace. This is time-consuming and it takes a lot of money which can impact the budget of the company (Nzuva, 2022).
A proper plan is required to incorporate energy-efficient practices in the entire building and it is a difficult task but this can help Marriott Hotel Park Lane in London to decrease their operation costs and produce waste. By demonstrating a commitment to eco-friendly practices, this hotel located in London can strengthen its brand reputation in the competitive landscape. By offering sustainable and unique packages to competitors this tourism firm can attract new customers. After getting the different services and enjoying the unique activities can positively impact their minds and that can bring them more customers (Costa and Costa, 2022). This can be beneficial for the firm because it upgrades its popularity, productivity, and profitability and motivates its employees to deliver their best in their workplace. By implementing CSR initiatives like adopting strategies for the conservation of natural habitats and wildlife by making partnerships with the local communities Marriott Hotel park lane in London can maintain a healthy relationship with them. This relationship can make the hotel to maintain a business relationship with them where they can get the local and fresh products from them. This can enable them to enhance their image in the competitive field and also help the local community to foster their economic status (Edgell, 2020). 
Carroll’s pyramid of CSR is one of the theories that goes with it, and according to it divided into four parts. These sections are Economic, Legal, Ethical, and Philanthropic responsibilities. One of the main advantages of this model is it provides a structure that helps the owner of the hotel understand and prioritize CSR responsibilities. Moreover, it recognizes the importance of economic performance as a foundation for it and highlights the ethical dimension of this (Martens and Kleinfeld, 2022). 


Conclusion 
Corporate Social Responsibility initiatives is a famous term in the commercial sector and basically, it is an amalgamation of strategies and actions that are undertaken by various business organisations to contribute their parts to make a better society. This initiative focuses on several areas which include environmental sustainability, community engagement, and ethical business practices. This also adds employee welfare, philanthropy and protection of clients and therefore it can be said that through these initiatives business organisations are aligning with social values and also protecting the environment. The aforementioned essay has discussed about the concept of sustainability and its importance in the commercial field. A proper background of Marriott Hotel Park Lane in London has been provided which has revealed the various kinds of initiatives or business strategies that have been applied till now. This work has further narrated, the various impacts of CSR on different areas of this sector and also the different challenges Marriott Hotel Park Lane in London has faced while incorporating CSR in their business practices. The upcoming opportunities that they can enjoy in the future have also been explained in this essay, very briefly.
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