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1. Introduction 

WellCare Connect is a growing healthcare provider that offers online appointment booking, virtual 

consultations, digital prescriptions and access to personal medical records. Its current website has confusing 

navigation, dated and inconsistent visuals, poor mobile support, limited accessibility, and weak booking, trust 

signals and calls-to-action, which lowers patient satisfaction, retention and confidence. 

This report describes a UI/UX redesign that followed a user-centred design (UCD) process [1], moving from 

low-fidelity wireframes to a mood board and a high-fidelity interactive prototype, all built in Figma [2]. 

Section 2 examines the current issues and proposes solutions. Section 3 analyses responsive design for user 

experience and mobile sales. Section 4 presents the Task 1 outputs and how each shaped the design. Section 

5 reflects on the project. 

2. WellCare Connect Website Redesign 

2.1 Design approach 

The redesign had four business objectives: improve usability, express the brand values of trust and care, 

increase booking conversions, and grow WellCare Plus subscription sign-ups. Three representative users 

guided decisions: a working parent booking on a phone, an older patient joining a video consultation, and a 

patient with a long-term condition who manages prescriptions and results. Under UCD, each iteration is 

checked against these users’ tasks [1]. 

The design separates UI, the visible layer of type, colour and controls, from UX, the whole journey from 

finding care to follow-up. Three frameworks shaped decisions. Usability heuristics adapted for e-commerce 

gave a checklist for navigation, feedback and error prevention [3]. The technology acceptance model explains 

that patients adopt telemedicine when it feels useful and they have the means to use it [4], so video care 

comes with a device check. In online shopping, trust links website quality to purchase intention [5], so trust 

signals sit beside every decision. 

Figma replaced the suggested Inkscape because it combines reusable components, auto-layout and click-

through prototyping in one shared file [2]. 
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2.2 Current issues and proposed solutions 

Table 1 maps each issue to its evidence and the adopted solution. 

Issue Why it matters Redesign solution 

Confusing navigation Patients cannot locate core services, 
which raises effort and drop-off. 

Six task-based menu items (Find a specialist, Video 
consultations, Services & prices, Help, Contact us, My 
account), a persistent “Book appointment” button, 
breadcrumbs, and a bottom tab bar on the mobile 
dashboard. 

Outdated visual design Aesthetic design is one driver of mobile 
cart abandonment [6]. 

A new navy/teal identity, Fraunces and Figtree typography, 
calm real-people photography [7] and an 8-point spacing 
system (Section 4.2). 

Poor mobile 
responsiveness 

About a third of the university hospital 
websites studied in Turkey had problems 
on mobile devices [8]. 

Mobile-first 390 px layouts for every key page, a sticky price-
and-continue bar in booking, and 44 px touch targets. 

Limited accessibility None of 48 Spanish public hospital 
websites met WCAG 2.1 Level AA [9]. 

Target WCAG 2.2 AA [10]: every text colour pair passes 
4.5:1, visible focus states, labelled fields, captions in video 
calls, and status that never relies on colour alone. 

Inconsistent branding Consistent layout and design elements 
across devices support a coherent user 
experience [11]. 

A WC-and-heart logo mark with the wordmark in every 
header and footer, and one component library reused 
across all screens. 

Unclear booking flow Checkout friction and perceived risk drive 
abandonment [6], [12]. 

A three-step flow with a progress stepper, a persistent 
appointment summary, price shown from step one, “Edit” 
links on review, and a guest option. 

Insufficient patient 
information 

Information quality reduces 
abandonment [12]. 

Doctor cards with GMC number, specialty, location, price, 
insurers accepted and next available slots; telehealth FAQs 
and a “What we can help with” list. 

Lack of trust Patients rely on ratings when judging care 
[13]; trust turns website quality into 
purchases [5]. 

Verified ratings, CQC/GMC/NHS DSPT badges, security 
messages at payment and sign-in, transparent pricing and 
no deceptive patterns [14]. 

Slow loading Poor performance excludes users on weak 
connections [15]. 

Two web fonts, SVG icons, compressed images and simple 
layouts that keep page weight low. 

Ineffective calls-to-action Readable copy predicts conversion [16]; 
too many options cause choice overload 
[17]. 

Action Coral is reserved for the main action, and labels 
describe outcomes (“Pay £195 and confirm”, “Join video 
call”). 

No personalisation or 
reminders 

Text reminders improve appointment 
adherence [18]; personalised messages 
can support adherence [19]. 

A dashboard with medication and test reminders, 
prescription status, results and a personalised health tip, 
plus SMS and email reminder opt-ins during booking. 

Hard-to-find emergency, 
specialist and telehealth 
services 

Safety-critical information must be 
immediately visible. 

A red emergency bar (999 / NHS 111) on every page linking 
to a Contact us page that lists the nearest A&E, urgent 
treatment centre and pharmacy, a filterable specialist 
directory, and telehealth in the main navigation. 

Table 1: Current website issues mapped to evidence and redesign solutions 

2.3 Critical evaluation of the solutions 

Some solutions involve trade-offs. The permanent emergency bar costs vertical space on every screen, but 

in healthcare a patient who cannot find urgent help is a far worse outcome. Red appears nowhere else, so 

the bar keeps its meaning. WellCare Plus is promoted on the home page, pricing and booking confirmation, 

but never inside payment, which supports subscriptions without the manipulative patterns common in e-

commerce [14]. 

Telehealth gets the same prominence as in-person care because patient satisfaction with telemedicine is 

consistently high [20], while the remaining barriers are usability and digital confidence [21]. The call screen 

therefore has one row of large, labelled controls, live captions and chat, and the landing page offers a device 

check. The specialist results list breaks the “one coral action per screen” rule on purpose, because each 

doctor card is a separate decision. 
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3. Responsive Design Implementation 

Responsive design uses fluid grids, flexible media and breakpoints so that one site adapts to any screen. A 

mobile-first approach starts with the smallest, most constrained screen and adds features as space allows, 

which forces early decisions about content priority, visual hierarchy and interaction [22]. Mobile commerce 

has grown quickly as an extension of traditional e-commerce [23]. For WellCare Connect, a mobile “sale” is a 

completed booking or a subscription, so the quality of the responsive design affects revenue directly. 

3.1 Implications for user experience and mobile sales 

Mobile research separates cart abandonment, driven by price, ratings and aesthetic design, from check-out 

abandonment, driven by store policies and “account fatigue” [6]. Transaction risk raises mobile 

abandonment, while information quality and trust lower it [12]. The mobile booking flow answers both: a 

sticky bar shows the full price, guest booking and wallet payments avoid account fatigue, and security and 

cancellation messages sit beside the payment fields. 

Information layout measurably affects visual search performance and user preference on mobile shopping 

interfaces [24]. In a field experiment with 560 shoppers, contrast, line spacing and a sans-serif font changed 

perceived ease of use, and the easier interface raised purchase, revisit and recommendation intentions [25]. 

The mobile layouts therefore use Figtree, generous line spacing and high-contrast text. Specialist results 

become a single column of compact cards, and filters move into a bottom sheet. 

A study of 400 public websites found that 29.75% were not responsive, mostly through distorted images, 

scattered icons and intrusive pop-ups [26]. The redesign has no pop-ups, one icon set and fixed aspect-ratio 

images. 

Performance, measured with Core Web Vitals, varies sharply on weak rural connections, and slow sites can 

shut users out of essential services [15]. Many patients join appointments over mobile data, so the pages are 

kept light. The mobile layouts also meet the WCAG 2.2 reflow and target-size requirements [10]. 

3.2 Costs and limitations 

Responsive design has costs: every breakpoint adds design and testing work, and content must be planned 

so mobile users do not get a reduced service. A component-based design system lowers this cost and keeps 

layouts consistent [11]. Two alternatives were considered. Adaptive design serves a fixed layout per device 

but multiplies the templates to maintain. A native app adds offline access, but occasional patients rarely 

install one. A responsive site was chosen, with an app as a later option for long-term patients. 

4. Implementation 

All Task 1 outputs are in one shared Figma file with three pages (WireFrame, MoodBoard, Prototype). 

Appendices A to C show every screen, and Appendix D links to the file and clickable prototype. 

4.1 Wireframes 

The wireframes came first. They use greyscale, one typeface and an 8 px grid, so discussion stayed on 

structure, hierarchy and flow rather than colour. A shared kit keeps all 51 desktop and mobile screens 

consistent, and design-notes cards link each layout decision to the issues in Table 1 (Figure 1 to 3). 

https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=0-1&t=MG9Tgl71JRb0q5al-1
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=1-2
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=40-643
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=40-643
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Figure 1: Wireframe: Home page, desktop and mobile 
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Figure 2: Wireframe: Find a Specialist with filter sidebar and result cards 
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Figure 3: Wireframe: Patient Dashboard (signed in) 

4.2 Mood board 

The mood board grew out of the wireframes. Across seven boards (Figures 4 to 10) it sets the direction “calm 

clinical trust with human warmth”. Shared mood boards widen creative ideas and give later work a clear 

context [27]. The colours draw on emotional colour theory in medical interaction design [28]: navy and teal 

suggest reliability and calm, Action Coral marks calls-to-action, and Emergency Red is reserved for urgent 

messages. Every text colour pairing was checked against WCAG contrast thresholds [10]. Fraunces gives 

headings a humane voice, and Figtree keeps body text readable on small screens. The brand board also fixes 

the logo, a W and C joined by a person and a heart, with rules for size, clear space and the app icon. The 

photographs were generated with Figma AI and would be replaced by a commissioned shoot. 
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Figure 4: Mood board: brand direction, logo, logo usage, keywords and values 

 

Figure 5: Mood board: colour palette with calculated contrast ratios 
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Figure 6: Mood board: typography pairing and type scale 

 

Figure 7: Mood board: imagery and photography direction 
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Figure 8: Mood board: iconography, shape and radius rules 

 

Figure 9: Mood board: core UI elements 
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Figure 10: Mood board: accessibility checks 

4.3 How the mood board and wireframes influenced the design 

The wireframes and the mood board shaped different layers of the final design. The wireframes fixed the 

structure: page hierarchy, content order and interaction flow. Figure 11 shows that the booking step kept its 

wireframe skeleton almost unchanged, including the three-step stepper, the two-column layout with a 

persistent summary, the date strip and the time-slot grid. Because these decisions were already reviewed in 

low fidelity, the layout needed no rework. 

The mood board supplied the visual language and its rules. Greyscale primary buttons became Action Coral, 

selected options gained a teal outline with a mist fill, and the selected time gained a tick so its status does 

not depend on colour. Photographs replaced the image placeholders and headings moved to the Fraunces 

scale. The accessibility board also acted as a constraint: an early amber swatch too close to Action Coral was 

replaced with a darker gold. Figure 12 shows the same translation on mobile. 

 

Figure 11: Booking step 1: wireframe (left) translated into the high-fidelity prototype (right) 
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Figure 12: Booking step 1 on mobile: wireframe and prototype 

4.4 Interactive prototype 

The prototype has 51 high-fidelity screens at 1440 px (desktop) and 390 px (mobile). Besides Home, find a 

Specialist, booking, video consultations and the dashboard, it includes My account pages (appointments, 

messages, prescriptions, results, settings), password recovery, Services & prices, Help, Contact us, About us 

and an accessibility statement. All 442 hotspots open a screen, scroll to a section or start a call, so no button 

is a dead end (Figures 13 to 21): 

• Book a specialist: Home → Find a Specialist → Choose time → Your details → Review & pay → 

Confirmation → Dashboard. 

• Video consultation: Dashboard → Join video call → End call → Dashboard; Telehealth landing → book a 

video slot. 

• Account: Sign in → Dashboard → Appointments, Messages, Prescriptions, Results or Settings; Forgot 

password → link sent. 

• Support: Emergency bar → Contact us → urgent care near you; message form → confirmation. 

Twelve flow starting points play each journey; the WireFrame page has the same links. 
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Figure 13: Prototype: Home page (upper section), desktop 
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Figure 14: Prototype: Find a specialist results and filters 
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Figure 15: Prototype: Booking step 3, review and pay 

 

Figure 16: Prototype: booking confirmation with next steps and WellCare Plus offer 
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Figure 17: Prototype: telehealth video call with captions, chat and shared files 
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Figure 18: Prototype: Patient Dashboard with reminders, prescriptions and results 
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Figure 19: Prototype: mobile screens: specialist search, review & pay, video call and dashboard 
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Figure 20: Prototype: Contact us with urgent care near you and the message form 
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Figure 21: Prototype: My account pages: appointments, messages, prescriptions, test results and settings 

5. Conclusion 

A structured process turned a list of website problems into a coherent product. Wireframes settled 

navigation, content priority and the booking flow cheaply, before visual decisions. The mood board turned 

brand values into testable rules for colour, type, imagery and accessibility, and shared components applied 

them on every screen. 

The redesign addresses each of WellCare Connect’s objectives. Task-based navigation and a three-step 

booking flow improve usability. A calm visual identity with visible accreditation expresses the brand values. 

Transparent pricing and a low-friction mobile checkout support conversions, and WellCare Plus is offered at 

natural moments rather than through pressure. Personalised reminders and an always-visible emergency 

route are new. 

The project taught practical lessons. A senior engineer’s review found a missing Contact us page, no logo, 

buttons without destinations and drift between wireframes and prototype. Each gap was closed: a logo was 

chosen and documented, 22 screens were added, every hotspot was linked, and each wireframe now mirrors 

its prototype screen. The lesson is to test every click before calling a prototype finished. 

The work has limitations. The designs have not been tested with real patients, the content is illustrative, and 

the photographs are AI-generated. The next steps are a heuristic evaluation [3], moderated usability testing 

with the three user groups using the System Usability Scale, an accessibility audit with screen-reader users 

and, once live, A/B tests of reminder and call-to-action wording measured by bookings and WellCare Plus 

sign-ups. 
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Appendices 

The appendices show every Figma artefact from Task 1 and are not part of the word count. Appendix A pairs 

each wireframe screen with its prototype screen, Appendix B shows the full mood board, Appendix C shows 

the design notes and the shared component kits, and Appendix D gives the Figma links. 
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Appendix A: Wireframe and Prototype Screens 

Each figure pair shows the wireframe (left) and the high-fidelity prototype (right) of the same screen. Tall 

pages are split into parts so that they stay readable. 

 
Figure A1a: Wireframe: 01. Home (desktop) (part 1 of 2) 

 
Figure A1b: Prototype: 01. Home (desktop) (part 1 of 2) 
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Figure A1a: Wireframe: 01. Home (desktop) (part 2 of 2) 

 
Figure A1b: Prototype: 01. Home (desktop) (part 2 of 2) 
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Figure A2a: Wireframe: 01. Home - Mobile (part 1 of 3) 

 
Figure A2b: Prototype: 01. Home - Mobile (part 1 of 3) 
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Figure A2a: Wireframe: 01. Home - Mobile (part 2 of 3) 

 
Figure A2b: Prototype: 01. Home - Mobile (part 2 of 3) 
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Figure A2a: Wireframe: 01. Home - Mobile (part 3 of 3) 

 
Figure A2b: Prototype: 01. Home - Mobile (part 3 of 3) 
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Figure A3a: Wireframe: 02. Find a Specialist (desktop) 

 
Figure A3b: Prototype: 02. Find a Specialist (desktop) 
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Figure A4a: Wireframe: 02. Find a Specialist - Mobile 

(part 1 of 2) 

 
Figure A4b: Prototype: 02. Find a Specialist - Mobile 

(part 1 of 2) 
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Figure A4a: Wireframe: 02. Find a Specialist - Mobile 

(part 2 of 2) 

 
Figure A4b: Prototype: 02. Find a Specialist - Mobile 

(part 2 of 2) 
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Figure A5a: Wireframe: 02.1. Find a Specialist - Mobile - 

Filters 

 
Figure A5b: Prototype: 02.1. Find a Specialist - Mobile - 

Filters 

 
Figure A6a: Wireframe: 03. Book Appointment - Step 01 

(desktop) 

 
Figure A6b: Prototype: 03. Book Appointment - Step 01 

(desktop) 
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Figure A7a: Wireframe: 03.1. Book Appointment - Step 

02 (desktop) 

 
Figure A7b: Prototype: 03.1. Book Appointment - Step 02 

(desktop) 

 
Figure A8a: Wireframe: 03.2. Book Appointment - Step 

03 (desktop) 

 
Figure A8b: Prototype: 03.2. Book Appointment - Step 03 

(desktop) 

 
Figure A9a: Wireframe: 03.3. Book Appointment - Step 

04 (desktop) 

 
Figure A9b: Prototype: 03.3. Book Appointment - Step 04 

(desktop) 
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Figure A10a: Wireframe: 03. Book Appointment - Mobile 

- Step 01 

 
Figure A10b: Prototype: 03. Book Appointment - Mobile 

- Step 01 

 
Figure A11a: Wireframe: 03.1. Book Appointment - 

Mobile - Step 02 (part 1 of 2) 

 
Figure A11b: Prototype: 03.1. Book Appointment - 

Mobile - Step 02 (part 1 of 2) 
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Figure A11a: Wireframe: 03.1. Book Appointment - 

Mobile - Step 02 (part 2 of 2) 

 
Figure A11b: Prototype: 03.1. Book Appointment - 

Mobile - Step 02 (part 2 of 2) 

 
Figure A12a: Wireframe: 03.2. Book Appointment - 

Mobile - Step 03 

 
Figure A12b: Prototype: 03.2. Book Appointment - 

Mobile - Step 03 
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Figure A13a: Wireframe: 03.3. Book Appointment - 

Mobile - Step 04 (part 1 of 2) 

 
Figure A13b: Prototype: 03.3. Book Appointment - 

Mobile - Step 04 (part 1 of 2) 
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Figure A13a: Wireframe: 03.3. Book Appointment - 

Mobile - Step 04 (part 2 of 2) 

 
Figure A13b: Prototype: 03.3. Book Appointment - 

Mobile - Step 04 (part 2 of 2) 
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Figure A14a: Wireframe: 04. Video Consultations - 

Landing (desktop) 

 
Figure A14b: Prototype: 04. Video Consultations - 

Landing (desktop) 

 
Figure A15a: Wireframe: 04.1. Video Consultations - 

Video Call (desktop) 

 
Figure A15b: Prototype: 04.1. Video Consultations - 

Video Call (desktop) 
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Figure A16a: Wireframe: 04. Video Consultations - 

Mobile - Landing (part 1 of 2) 

 
Figure A16b: Prototype: 04. Video Consultations - Mobile 

- Landing (part 1 of 2) 
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Figure A16a: Wireframe: 04. Video Consultations - 

Mobile - Landing (part 2 of 2) 

 
Figure A16b: Prototype: 04. Video Consultations - Mobile 

- Landing (part 2 of 2) 
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Figure A17a: Wireframe: 04.1. Video Consultations - 

Mobile - Video Call 

 
Figure A17b: Prototype: 04.1. Video Consultations - 

Mobile - Video Call 

 
Figure A18a: Wireframe: 05. Patient Dashboard 

(desktop) 

 
Figure A18b: Prototype: 05. Patient Dashboard (desktop) 
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Figure A19a: Wireframe: 05. Patient Dashboard - Mobile 

 
Figure A19b: Prototype: 05. Patient Dashboard - Mobile 
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Figure A20a: Wireframe: 05.1. Patient Dashboard - 

Appointments (desktop) 

 
Figure A20b: Prototype: 05.1. Patient Dashboard - 

Appointments (desktop) 

 
Figure A21a: Wireframe: 05.2. Patient Dashboard - 

Messages (desktop) 

 
Figure A21b: Prototype: 05.2. Patient Dashboard - 

Messages (desktop) 
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Figure A22a: Wireframe: 05.3. Patient Dashboard - 

Prescriptions (desktop) 

 
Figure A22b: Prototype: 05.3. Patient Dashboard - 

Prescriptions (desktop) 

 
Figure A23a: Wireframe: 05.4. Patient Dashboard - Test 

Results & Records (desktop) 

 
Figure A23b: Prototype: 05.4. Patient Dashboard - Test 

Results & Records (desktop) 
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Figure A24a: Wireframe: 05.5. Patient Dashboard - 

Account Settings (desktop) 

 
Figure A24b: Prototype: 05.5. Patient Dashboard - 

Account Settings (desktop) 
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Figure A25a: Wireframe: 05.1. Patient Dashboard - 

Mobile - Appointments 

 
Figure A25b: Prototype: 05.1. Patient Dashboard - 

Mobile - Appointments 
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Figure A26a: Wireframe: 05.2. Patient Dashboard - 

Mobile - Messages 

 
Figure A26b: Prototype: 05.2. Patient Dashboard - 

Mobile - Messages 
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Figure A27a: Wireframe: 05.3. Patient Dashboard - 

Mobile - Prescriptions 

 
Figure A27b: Prototype: 05.3. Patient Dashboard - 

Mobile - Prescriptions 
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Figure A28a: Wireframe: 05.4. Patient Dashboard - 

Mobile - Test Results 

 
Figure A28b: Prototype: 05.4. Patient Dashboard - 

Mobile - Test Results 
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Figure A29a: Wireframe: 05.5. Patient Dashboard - 

Mobile - Account Settings 

 
Figure A29b: Prototype: 05.5. Patient Dashboard - 

Mobile - Account Settings 

 
Figure A30a: Wireframe: 06. Sign In (desktop) 

 
Figure A30b: Prototype: 06. Sign In (desktop) 
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Figure A31a: Wireframe: 06.1. Create Account (desktop) 

 
Figure A31b: Prototype: 06.1. Create Account (desktop) 

 
Figure A32a: Wireframe: 06.3. Forgot Password 

(desktop) 

 
Figure A32b: Prototype: 06.3. Forgot Password (desktop) 

 
Figure A33a: Wireframe: 06.4. Forgot Password - Link 

Sent (desktop) 

 
Figure A33b: Prototype: 06.4. Forgot Password - Link 

Sent (desktop) 
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Figure A34a: Wireframe: 06. Sign In - Mobile 

 
Figure A34b: Prototype: 06. Sign In - Mobile 
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Figure A35a: Wireframe: 06.1. Create Account - Mobile 

 
Figure A35b: Prototype: 06.1. Create Account - Mobile 
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Figure A36a: Wireframe: 06.2. Two-Step Verification - 

Mobile 

 
Figure A36b: Prototype: 06.2. Two-Step Verification - 

Mobile 

 
Figure A37a: Wireframe: 06.3. Forgot Password - Mobile 

 
Figure A37b: Prototype: 06.3. Forgot Password - Mobile 
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Figure A38a: Wireframe: 06.4. Forgot Password - Mobile 

- Link Sent 

 
Figure A38b: Prototype: 06.4. Forgot Password - Mobile 

- Link Sent 

 
Figure A39a: Wireframe: 07. Services & Prices (desktop) 

 
Figure A39b: Prototype: 07. Services & Prices (desktop) 
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Figure A40a: Wireframe: 07. Services & Prices - Mobile 

(part 1 of 2) 

 
Figure A40b: Prototype: 07. Services & Prices - Mobile 

(part 1 of 2) 
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Figure A40a: Wireframe: 07. Services & Prices - Mobile 

(part 2 of 2) 

 
Figure A40b: Prototype: 07. Services & Prices - Mobile 

(part 2 of 2) 
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Figure A41a: Wireframe: 08. Help (desktop) 

 
Figure A41b: Prototype: 08. Help (desktop) 
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Figure A42a: Wireframe: 08. Help - Mobile (part 1 of 2) 

 
Figure A42b: Prototype: 08. Help - Mobile (part 1 of 2) 
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Figure A42a: Wireframe: 08. Help - Mobile (part 2 of 2) 

 
Figure A42b: Prototype: 08. Help - Mobile (part 2 of 2) 



 

64 

 
Figure A43a: Wireframe: 09. Menu - Mobile 

 
Figure A43b: Prototype: 09. Menu - Mobile 
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Figure A44a: Wireframe: 10. Contact Us (desktop) 

 
Figure A44b: Prototype: 10. Contact Us (desktop) 

 
Figure A45a: Wireframe: 10.1. Contact Us - Message 

Sent (desktop) 

 
Figure A45b: Prototype: 10.1. Contact Us - Message Sent 

(desktop) 
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Figure A46a: Wireframe: 10. Contact Us - Mobile (part 1 

of 3) 

 
Figure A46b: Prototype: 10. Contact Us - Mobile (part 1 

of 3) 
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Figure A46a: Wireframe: 10. Contact Us - Mobile (part 2 

of 3) 

 
Figure A46b: Prototype: 10. Contact Us - Mobile (part 2 

of 3) 
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Figure A46a: Wireframe: 10. Contact Us - Mobile (part 3 

of 3) 

 
Figure A46b: Prototype: 10. Contact Us - Mobile (part 3 

of 3) 
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Figure A47a: Wireframe: 10.1. Contact Us - Mobile - 

Message Sent 

 
Figure A47b: Prototype: 10.1. Contact Us - Mobile - 

Message Sent 
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Figure A48a: Wireframe: 11. About Us (desktop) 

 
Figure A48b: Prototype: 11. About Us (desktop) 
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Figure A49a: Wireframe: 11. About Us - Mobile (part 1 

of 3) 

 
Figure A49b: Prototype: 11. About Us - Mobile (part 1 of 

3) 
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Figure A49a: Wireframe: 11. About Us - Mobile (part 2 

of 3) 

 
Figure A49b: Prototype: 11. About Us - Mobile (part 2 of 

3) 
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Figure A49a: Wireframe: 11. About Us - Mobile (part 3 

of 3) 

 
Figure A49b: Prototype: 11. About Us - Mobile (part 3 of 

3) 
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Figure A50a: Wireframe: 12. Policies & Accessibility 

(desktop) 

 
Figure A50b: Prototype: 12. Policies & Accessibility 

(desktop) 



 

75 

 
Figure A51a: Wireframe: 12. Policies & Accessibility - 

Mobile (part 1 of 2) 

 
Figure A51b: Prototype: 12. Policies & Accessibility - 

Mobile (part 1 of 2) 
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Figure A51a: Wireframe: 12. Policies & Accessibility - 

Mobile (part 2 of 2) 

 
Figure A51b: Prototype: 12. Policies & Accessibility - 

Mobile (part 2 of 2) 
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Appendix B: Mood Board 

 

Figure B1: Mood Board: 01. Brand Direction 

 

Figure B2: Mood Board: 02. Colour Palette 
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Figure B3: Mood Board: 03. Typography 

 

Figure B4: Mood Board: 04. Imagery 
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Figure B5: Mood Board: 05. Iconography & Shape 

 

Figure B6: Mood Board: 06. UI Elements 
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Figure B7: Mood Board: 07. Accessibility 
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Appendix C: Design Notes and Component Kits 

 
Figure C1: 01. Home - Design Notes 

 
Figure C2: 02. Find a Specialist - Design Notes 

 
Figure C3: 03. Book Appointment - Design Notes 

 
Figure C4: 04. Video Consultations - Design Notes 
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Figure C5: 05. Patient Dashboard - Design Notes 

 
Figure C6: 05.1-05.5. My Account Pages - Design Notes 

 
Figure C7: 06. Sign In / Create Account - Design Notes 

 
Figure C8: 07. Services & Prices - Design Notes 

 
Figure C9: 08. Help - Design Notes 

 
Figure C10: 09. Menu - Design Notes 
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Figure C11: 10. Contact Us - Design Notes 

 
Figure C12: 11. About Us - Design Notes 

 
Figure C13: 12. Policies & Accessibility - Design Notes 

 

 

Figure C14: Wireframe kit (WireFrame page, 00. Wireframe Kit) 
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Figure C15: Prototype UI kit (Prototype page, 00. UI Kit) 

 

Figure C16: Photo library (Prototype page, 00. Photo Library) 
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Appendix D: Figma Links 

All Task 1 work is in one Figma file. The links below open it in view-only mode. The live prototype link opens 

the clickable prototype at the Home page, and the flow list in its sidebar starts each user journey. 

Figma work Link 

Full Figma file https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=0-
1&t=MG9Tgl71JRb0q5al-1 

WireFrame page https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=0-
1 

MoodBoard page https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=1-
2 

Prototype page https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-
id=40-643 

Live interactive prototype https://www.figma.com/proto/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=42-
643&p=f&t=hApZNWUKXCQaezTk-1&scaling=min-zoom&content-scaling=fixed&page-
id=40%3A643&starting-point-node-id=42%3A643&show-proto-sidebar=1 

Table D1: Links to the Figma wireframes, mood board and interactive prototype 

https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=0-1&t=MG9Tgl71JRb0q5al-1
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=0-1&t=MG9Tgl71JRb0q5al-1
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=0-1
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=0-1
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=1-2
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=1-2
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=40-643
https://www.figma.com/design/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=40-643
https://www.figma.com/proto/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=42-643&p=f&t=hApZNWUKXCQaezTk-1&scaling=min-zoom&content-scaling=fixed&page-id=40%3A643&starting-point-node-id=42%3A643&show-proto-sidebar=1
https://www.figma.com/proto/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=42-643&p=f&t=hApZNWUKXCQaezTk-1&scaling=min-zoom&content-scaling=fixed&page-id=40%3A643&starting-point-node-id=42%3A643&show-proto-sidebar=1
https://www.figma.com/proto/6orDWI2UKE4EaQLae8J92O/Assignment01?node-id=42-643&p=f&t=hApZNWUKXCQaezTk-1&scaling=min-zoom&content-scaling=fixed&page-id=40%3A643&starting-point-node-id=42%3A643&show-proto-sidebar=1
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