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Netherlands is located in Europe even though it is a fairly small country there is loads on offer from the cheese markets, iconic cultural foods such as the Stroop waffle, kroket and Bitterballens from food stands. Netherlands is also home to the iconic and growing destinations such as Amsterdam and Rotterdam which has become so important to social society to visit in recent years. Netherlands also has loads of different attractions all around the country from the canals, perfect to get a picture in front of for tourists but also the event where once a year the annual canal swim happens attracting more and more tourists in during that time of the year, bulb fields again seasonal but just means that experiences in Holland can be unique, different but also it’s a safe destination option perfect for every scenario. 
Netherlands number of visitors has increased massively in recent years becoming the destination that has the ability to have something for everyone and has started to become the latest trend in society especially with Amsterdam which has become the safe place to pick as a destination in the Netherlands offering mid centric tourists an ideal destination. In recent years especially Netherlands has had a massive impact on social media and specific influences especially Instagram influencers has a massive impact on the amount of visitors that a destination gets [Moutinho, 1993, social influences] it's all about the image of going on a destination such as this destination just to show you're not missing out and have been to a destination such as this. In recent years Hollands tourism since it became a public image to visit the numbers of visitors are going up on average 9% per year [online: https://www.cbs.nl/en-gb/news/2018/14/tourism-sees-fastest-growth-in-over-ten-years] guests mainly coming from Germany and Belgium which is expected as they are next door to each other however due to recent trends the number of visitors especially from the UK and USA are growing at a rapid rate [online:https://www.cbs.nl/en-gb/news/2018/14/tourism-sees-fastest-growth-in-over-ten-years].   
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The Netherlands has also put its foot in to the tourism industry due to its unique, controversial cultures being the sex and drug cultures. These types of cultures attract so many different inbound tourists a year as they are looking for that something different to their culture where they feel that they are in a different country. These types of cultures allow the tourist to experience something different from their day to day lives due to different laws and legislations, these types of cultures have a huge impact on the amount of inbound tourists Holland has, especially to the younger generation where the drug culture is growing especially marijuana due to influencers such as music artists and actors popularising the drug through social media, music videos and lyrics using [Solomon, 1996] theory that consumers needs to have certain decisions, ideas along with needs and wants shows why Holland is on the rise to tourists, the youths ideal holiday has started to change due to the unique cultures that Amsterdam holds then if you link [Maslow, 1943] theory of hierarchy of needs showing that Netherlands can meet all the basic needs but can also can offer especially the youth what they want. 
Holland has recently gone in to the travelling side to attract more tourists to the country, by April 2020 you will now be able to catch a train from London directly to Amsterdam, no changing trains in Brussels like you currently have to. This will boost tourism for both London but mainly Amsterdam as the destination is already growing due to visitors from the UK and that being noticed there was a new option to travel, looking to be cheaper than some flights but also allowing people who are scared of travelling via plane an option to still visit. This opens up opportunities for tourists to take different types of holidays to Holland bringing in different types of visitors that Theobald shows is crucial in the tourism industry, this direct train which will only take four hours allowing tourists especially in who live in London to become a ‘same day visitor’ and become a tourist just for the day and escape the chaos of the UK. 
The Netherlands has also found their segment and are targeting who they want as visitors to the country which is an important part of the industry [Theobald] Holland has done this by looking at the type of visitors that they get which is normally the younger generations and offer products for that visitor, the products that Holland offer are things such as coffee shops which have become a massive attraction for the country in recent years, the iconic sex museum along with the eco-friendly cyclists all around the cities again really connected with the younger generations but also help tackling a growing problem in today's society being global warming which younger generations are trying to push towards. 
Amsterdam is by far the leading destination in Holland for tourists, the amazing scenery of the boats going along the canals, the countless coffee shops, best nightclubs and heritage such as the Ann Frank house there is no reason why it’s the capital of Holland and recently got in the top ten city locations around the world [online: https://www.expedia.co.uk/vc/package-holidays/top-10-city-breaks] its only set out to get even bigger in the tourism market due to transport links as its accessible to every method of transport from ferries to trains to flights there is no limitations. Amsterdam is in the top ten city breaks in the world however Netherlands isn't in the top ten destinations visited overall showing how good the city actually is. Amsterdam is also a positive place for consumers to visit, its modern everything in the city works towards millennials and post millennials Amsterdam tackles the carbon footprint fairly well through bikes and trams rather than other destinations such as London and its travel congestion though cars. Amsterdam is also the leading city break as the you also know what you get with the weather, seasons are what they are supposed to be allowing tourists to get that perfect winter break or the sun in the summer where they can sit outside the coffee shops. 
The Netherlands in recent years has become a psychocentric place to visit, in todays society it’s the new Benidorm tourists love to keep coming back, that’s for its cultures, weather or its modern designs it has become a ‘safe’ destination to choose to visit and its no wonder why with everything that is on offer however the psychocentric tourism is only really in Amsterdam Holland can offer a destination for the allocentric tourist with places such as Rotterdam where there is architect all over the city perfect for tourists to walk about along with cities such as Gouda which is famous for its cheese but also its open space to walk about and get outdoors its not all about the cities.  
Netherlands is always perfect, however there are current problems that the world is tackling that is having an effect on tourism in countries global warming being a major effect on a global scale however to help tackle this problem Holland is known for its lack of cars on the roads preferring the method of transport as everywhere is flat. Another problem that Netherlands is facing is over tourism in Amsterdam, as it has become so important and a must place to visit the city is experiencing too many tourists at once causing problems for locals not for the local business owners but more towards people who live there, living prices have risen due to so many tourists visiting it is also hard to control that amount of visitors at one place at one time so recently Holland are trying to push for tourists to visit other cities such as Rotterdam to control the amount of visitors at one place but spread out the attractions although opening a direct train from London to Amsterdam will increase visitor it is hoped that eventually the tourism will spread out. In recent months the Coronavirus has started to cause the world problems but Holland with just over a hundred confirmed cases in Holland and with places such Amsterdam having so many visitors a lot of germs can spread easily, to control an outbreak of the virus the government have offered advice such as minimal contact with others and are carrying out monitoring the situation however they said that a lockdown is the worst case scenario but will do it if they need to however as it stands. [online: https://www.government.nl/topics/coronavirus-covid-19/tackling-new-coronavirus-in-the-netherlands] Terrorism is also a leading problem that is happening in society, with the amount of tourists that Holland attracts it is a big target suffering an attack on the 9th of march 2019 where four killed and six injured [online:https://www.gov.uk/foreign-travel-advice/netherlands/terrorism] although there isn't much the government can do to stop these attacks because they are so unpredictable they offer advice what to do online if the worst happens along with putting security on who can visit the country. 
Netherlands have four key stakeholders to the tourist market firstly being the ministry of economic affairs, they are responsible for showing that it’s a country of enterprise, and they make sure that the country is being sustainable by making the correct environment for both wildlife and living environment [online:https://www.government.nl/ministries/ministry-of-economic-affairs-and-climate-policy]. Netherlands Board of Tourism and Conventions (NBTC) are responsible for selling the country to other countries it’s a massive stakeholder in the tourism market for Netherlands and the job is to ‘make our country a liveable, popular and valuable destinations for visitors, companies and residents’ [online:https://www.nbtc.nl/en/home.htm] they make sure that they sell the country, look to what the future of the country will be to tourists, come up with strategies to keep tourism growing they also keep you up to date with what is happening in the country itself such as updates on the coronavirus and where to go to find out more information about what is happening. Hospitable Netherlands, they just make sure that as a country they can offer the correct hospitality that tourists want from luxury expensive to cheap and affordable they are a crucial stakeholder to the country. The final stakeholder to tourism in Hollands tourism board is the Nationale Raad voor toerisme, recreatie, horeca en vrije tijd, it a sector of the tourism market that represents hospitality and leisure, they make sure that Netherlands offer high quality products, experiences, and pricing for tourists [online:https://translate.google.com/translate?hl=en&sl=nl&u=http://www.gastvrij-nederland.nl/&prev=search] they are made up of a number of different sectors in the government and run the sector to benefit tourism to the country. 
Overall Holland is a perfect destination for tourists as the country can offer a range of products to meet each individual needs, the country is easily accessible due to good transport links from all major countries especially with the UK with the new Euro tunnel coming in 2020 meaning that more tourists have the chance to visit adapting to different travelling tourists might have. Along with different attractions to cater for everyone from Anne Frank house, Van Gogh Museum to the iconic Dam Square and coffee shops attracting more and more people through the years and acceptance of weed in today's society the country will only get more and more tourists over the next couple of years.  
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The growth in tourism expenditure is attributable to both residents and foreign tourists in
the Netherlands. In 2018, domestic tourism spending stood at 51.9 billion euros in total, up
2.7 billion on the previous vear. Foreign tourism spending increased by 2.5 billion to

32.5 billion euros.
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Dutch tourists spent 5.5 percent more on holiday trips within their own country. Last year's
growth in domestic tourism was primarily due to even warmer summer weather than in

2017, with warm weather conditions lasting longer as well. Dutch holidaymakers mainly .
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