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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website load very fast, appearing in under 1 or 2 seconds on a standard connect. And hight resolution photo appear almost instantly without layout shift. And ease of access is high, as there are no intrusive pop ups or loading screens that the initial experience


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the site features several subs, and contact, navigation is handled via a clear, sticky top menu that remains visible while scrolling.
Additionally, a footer menu provides quick links to all secondary pages, ensuring user can find deep content easily.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, the website includes a dedicated book now button in the leader, clicking this open an integrated booking widget
Where users can select dates and service. The process is streamlined and doesn’t require the user to leave the main site to complete the reservation.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: usability could be improved by adding a search bar to help users find specific services faster. additionally,
 increasing the contrast between the next and background would improve readability for visually impaired users. making the call-to-action button larger on mobile devices would improve touch-screen navigation
 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 
 .

	Answer: The webpage features a clean, modern aesthetic that feels professional and inviting. On a computer, the layout is expensive, utilizing a multi-column grid that showcases hight resolution imagery side-by-side with text. On a mobile phone, the design shifts to a single column responsive layout. Menus are condensed into  a hamburger icon to save space, and buttons are enlarged to ensure they are easy to tap with a thumb rather than a precise mouse click.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site uses a high contrast colour palette of deep blues and vibrant orange to guide the eye toward call to action buttons imagery is used strategically, featuring authentic lifestyle photos that evoke an emotional connection with the brand short auto playing background videos on the homepage add a sense of dynamism and modern energy, while consistent use of whites space prevents the visual elements from feeling cluttered or overwhelming for the user.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, a persistent live chat bubble is available in the button right corner.it is highly effective for quick enquires as it provides instant gratification compared to email. The tool uses an initial automated bot to categorize the query before connecting to a human agent. Which streamlines the process. This immediate support, reduces user friction, builds trust, and allows for real time clarification of product specifications or service availability.


	Question 2d – How effective are the social media links on the website?


	Answer: looks for social media icons Facebook Instagram LinkedIn etc.
Check if they are easy to find and ,most importantly, if they work when clicked.
Effective links should lead directly to the company active profiles festering trust and cross platform engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company utilizer a clear, top level navigation menu that categorizes service into logical groups, each service has a dedicated landing page featuring concise descriptions, hight quality images, and bulleted lists highlighting key features. This structured layout ensures customer can quickly identify what’s is Offred without navigating through dense text.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:  focus, check or review testimonials section or third-party integrations like Trustpilot check the dates on the most recent posts. The company also embeds alive Trustpilot widget, providing transparency through third party verification. These reviews appear to be up to date, with several entries posted within the last month, indicating recent and consistent customer engagement with the service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Hight quality is conveyed through professional website design, the use of industry standard certification and a premium tier of service. I would recommend this to a friend because the clear quality guarantees and transparent customer feedback build significant trust, ensuring that the user knows exactly what standard of service to expert before purchasing.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are clearly listed in a comparative table, allowing for easy selection. The tiered pricing reflects the quality by offering more advanced features at higher price points justifying the cost through added value. (If prices are hidden. Price is not shown, likely because the service is bespoke. The company likely prefers a get quote model to allow for personalized sales consultations.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.type keyword

	
	2.type web address

	
	3. type browser check domain

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, it’s going to top ten because more people use for every day.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: website remain highly relevant from modern UK business as they serve as a primary digital storefront and a source of truth in an era dominated by social media, a website offers a business full control over its brand image, customer journey and data.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend optimizing the website for mobile first responsiveness.as a significant majority of Uk consumers now browse and shop via smart phones, a site that is slow or difficult to navigate on a small screen leads to hight bounce rates and lost sales.
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