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Introduction

In modern time all process going very fast, marketing and advertising are not exception. Methods how business and products to reach consumers changed, methods which worked dozens of years, not to effective anymore for our days and for modern market. Purpose of this report is discourse about how social and digital media can be used to reach a wider customer base.  The topic of this report is very relevant in nowadays, for effective running business quite important understand modern way to reach customers and modern marketing tools.  



Marketing tools in the past

The first marketing methods to reach customers we know was a record on the clay tablets which has been written in 3000 BC in ancient Mesopotamia. (Marketing museum, 2023).

  Most common traditional marketing methods are adverts in Newspaper, magazines, radio, billboards and TV. Biggest part of advertising market in the United Kingdom had printed adverts for example: “In 1985 print advertising really exploded with newspaper ad revenue reaching an impressive £25 billion!” (Smith, 2023).

In the end of 1990s and beginning 2000s UK advertising market looked like:

Press media - 47,5% including local newspapers and magazines
Television - 28,5% was a second player in the market
Direct mail- 5,4%
Internet - 3,6%
Radio - 3,3%
Cinema - 1%
Other- 10,3%
(Whitehead, 2005)

Of course, these methods worked well, but business always need sale more and more, exitance and raise range of their customers but it is not possible to put newspaper or magazine in everyone’s pocket. But progress never stack and never stop and now we have modern methods to share information about new product and about new services. Also, situation with education and ability to read new information change since those ancient times.

The situation starts to change in the 2010s, when the Internet and digital marketing began to conquer the media market. 


Marketing today 

Today marketing looks absolutely different than 10-15 years ago, ways to share information are changes. Since beginning 2000s internet became important part our routine. Difficult even imagine modern world without world wide web. Numbers of internet users permanently growing since 90s. According to Internet World Stats in 1999 were only 248 million people what was 4,1% of global population, in December 2022 were 5,5 billion active users what relevant 69% of population. (Internet World Stats, 2024).

Obviously, such huge changes have effect for all aspects of live, society, productions, political and for market as well. Today business able reach their potential customers directly by internet and social media. Most people have any device for connecting world web. According to statistic given by Uswitch Limited 98% adult aged 16-24 have a smartphone in the United Kingdom and number of active mobile subscription amounted 83 million on 2022 (Baker, 2024). However previous methods reach consumers still alive company still use TV, radio, magazines and billboards, but share of advertising market cake reduced for them. Almost all companies and businesses have own accounts in popular social media as an Instagram, Facebook, twitter etc. Companies accounts may collect personal information and use this information for marketing purpose. It is bringing advertising strategies and techniques in other level, today companies can see what do search costumers on the internet and offer them exact product or service it is calling Contextual advertising or Target advertising. This technology suggests adverts products or services based on information what user browse recently, traders from the past can only dream about that. 

But new technologies bring new challenges, big number people leave enormous size of data, that’s why corporations create departments the main task of which is work and processing with data. For resolve new challenges appear new professions – targetologists, people who create strategies how to work with new powerful tools. The main field for targeting advertises is social media, today difficult image life without Facebook, Instagram and other social media. People always check their accounts, communicate with each other and share information. But it is becoming not entertainment anymore, many companies, press, government departments universities and head of states using social media for own purpose. Facebook most popular social media platform have 2,9 billon active users monthly (Statista, 2024). 							
Created as a communication website company became a huge marketplace, million people and business using that platform for selling goods and services. 



Conclusion 
Today for stay competitive and modern business it is essential to use modern ways to share information about your business, about your products and about your services. Internet may give very effective tools like targeting adverts or social media websites and applications. When major part of adult population using smartphones and internet it is getting easier to reach as more potential customers as you can, using modern marketing tools and strategies. But the same time competition enhances as well, as we can see in history competition always was an engine for progress, push enterprise people find new resolve and make new technologies. Now we can see how quickly Artificial Intelligent technologies is developing, no doubt that it will have effect in marketing industry. May be industry change that way which we cannot imagine right now, may be in the future targeting advertise will be suggest products and services before we realise that we need it. Anyway, everyone who want be successful and run successful business should to pay attention on new technologies and consider social media as a very useful tool for promotion and marketing.
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