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Executive Summary
In the interest of controlling the customer experience for guests from other countries, this study seeks to give a summary of a cultural understanding of hotel employees. To help hotel personnel, handle the experience for guests from the United Kingdom (UK) into the United States of America, this should address the significance of cultural intelligence & awareness & present a list of "Dos and Don'ts" (USA). The study will also explain how various departments & activities inside a hotel would need to modify how they offer services in order to take into account the customs & expectations of both nations.



Table of Contents
Introduction	1
The Importance of Cultural Intelligence and Sensitivity	1
Cultural Differences between the UK and USA	1
Do’s and Don’ts for Hotel Staff	2
DO’s	2
DON’T	2
Summary	3
Recommendations	3
References	4








[bookmark: _Toc129144486][bookmark: _Toc37511040]Introduction
Hotel staff is required to be culturally aware and sensitive when managing the guest experience for international visitors. To provide exceptional service & guarantee clients have a pleasurable & unique stay, hotel staff members must have a profound awareness of the cultural norms & expectations of foreign visitors. This report will aim to provide an overview of the cultural awareness of hotel staff in order to manage the guest experience for international visitors. In order to assist hotel personnel, handle the customer experience for guests from the United Kingdom (UK) as well as the United States of America, this should address the significance of cultural intelligence & awareness & present a list of "Dos and Don'ts" (USA). The study will also explain how various departments & activities inside a hotel would need to modify how they offer services in order to take into account the customs and expectations of both nations.
[bookmark: _Toc129144487]The Importance of Cultural Intelligence and Sensitivity
Cultural intelligence (CQ) is defined as an individual’s capacity to relate and work effectively across different cultural contexts. CQ enables individuals to understand, appreciate, and respect cultural differences (Wu et. al. 2022). Cultural sensitivity is an individual’s capacity to be aware of and respond to the cultural needs of others. It involves being attentive to the needs, values, and expectations of people from different cultures. It requires an understanding of how different cultures think, feel and act differently in different contexts.
Cultural intelligence and sensitivity are essential for hotel personnel in order to provide excellent customer service and ensure that guests have an enjoyable and memorable stay. Hotel staff must be aware of the cultural norms and expectations of international guests in order to provide the best possible service (Kour and Jyoti, 2022). They must also be able to adapt their service delivery to accommodate the cultural norms and requirements of international guests. This includes understanding the language and cultural customs of international guests, being familiar with local laws and regulations, and being able to provide culturally appropriate meals and activities. 
[bookmark: _Toc129144488]Cultural Differences between the UK and USA
Despite sharing the same language, history, and culture, there are many differences between the UK and USA. In the UK, people tend to be more reserved and formal in their interactions, while in the USA people tend to be more relaxed and informal. The UK follows a “proper” etiquette, while the USA follows a more casual “anything goes” approach (Gursoy et. al. 2022). 
In the UK, politeness is highly valued, and people often use titles when addressing each other. In the USA, politeness is also valued, but people are more likely to use first names to address each other. In the UK, people tend to be more conscious of time, while in the USA people tend to be more relaxed about time. 
[bookmark: _Toc129144489]People in the UK are typically more formal in their attire and demeanour, whereas Americans are typically more laid-back and informal (Buhalis et. al. 2022). In contrast to the USA, where people tend to be more casual and direct in their speech and interactions, the UK has a tendency towards more formal speech and interactions.
Do’s and Don’ts for Hotel Staff
In order to provide excellent customer service and ensure that guests have an enjoyable and memorable stay, it is essential for hotel staff to be aware of the cultural differences between the UK and USA (Kravariti et. al. 2022). Below is a list of ‘Do’s and Don’ts’ for hotel staff to help manage the guest experience for visitors from the UK in USA: 
[bookmark: _Toc129144490]DO’s
· When addressing visitors from the UK, use proper titles.
· When interacting with British visitors, dress appropriately.
· Show consideration and courtesy to visitors (Law et. al. 2022).
· Speak politely when interacting with visitors from the UK.
[bookmark: _Toc129144491]DON’T 
· Be too reserved when dealing with visitors from the UK. 
· Be too informal when dealing with guests from the UK (Dhoundiyal and Mathur, 2022).
· Use slang when dealing with guests from UK. 
· Make assumptions about the cultural norms and expectations of guests from UK.
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This report has provided an overview of the cultural awareness of hotel staff in order to manage the guest experience for international visitors. In order to manage the client experience for tourists from the United Kingdom (UK) as well as the United States of America, it has emphasised the significance of cultural intelligence & awareness and produced a list of "Dos and Don'ts" for hotel personnel (USA). The paper has also helped readers understand how various hotel divisions & activities would need to modify how they provide services in order to take into account the customs & traditions of both nations. It was noted that while hotel staff to deliver exceptional customer service & guarantee that clients have a pleasurable & remarkable stay, cultural intelligence & awareness were required. Hotel staff must be aware of the cultural norms and expectations of international guests in order to provide the best possible service (Shulga and Spencer, 2022). They must also be able to adapt their service delivery to accommodate the cultural norms and requirements of international guests. This includes understanding the language and cultural customs of international guests, being familiar with local laws and regulations, and being able to provide culturally appropriate meals and activities. Finally, two recommendations have been provided for hotel staff in order to help them provide excellent customer service and ensure that guests have an enjoyable and memorable stay.
[bookmark: _Toc129144493]Recommendations
1. Hotel workers should regularly participate in cultural training to help them better understand and respond to the cultural norms and expectations of tourists from other countries (Immigration, 2023).
2. In order to provide exceptional customer service and guarantee guests have a pleasurable and memorable stay, hotel personnel should make an effort to become familiar with the language, traditions, and culture of international tourists.
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