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[bookmark: _Toc130415127]1. Introduction
[bookmark: _Toc130415128]1.1 Academic Background
Digital skills are around the corner for quite some time be it in the sector of IT, transportation, or manufacturing. Now, the farmers are not merely sowing seeds by hand but the whole process of sowing, monitoring, and selling all are being automated and thus the participants are getting more efficient, productive, and profitable farming. This has been observed in the education sector for the last two periods of covid-19 outbreak when online classes and the usage of online materials to educate were popularized. The marketing process of shops is more digitalized than ever where the companies are giving importance to online selling and provision of after-services as they can serve the customers and this is too cost-efficient. An example can be given in the context of restaurants where it can be seen that during peak hours, restaurants would not get seats but now through food delivery apps, this problem has been reduced and it is also giving employment to society. So, it is clear that through an online opening of businesses, people are getting scopes to have jobs but this also put significance on learning skills to work efficiently on the internet. Traditional jobs are being replaced by the usage of automation technology be it production, marketing, sales, or other aspects. Thus, some skills like social media marketing, data analytics,  online research, cloud-based collaboration, etc. Skills are being valued. These skills, to be developed, need studies but more than anything, they need experiences (Key & Ferguson, 2020). These experiences may come from working in an environment that ensures these skills are practiced or studying in institutions that create opportunities to practice the skills. The last aspect is possible in UWTSD and the students can build their personal and professional careers under these digital skills. The research would help in getting a view of what digital skills the students think to be important and it is necessary to understand the trend of skills so that the university can design its programs alongside them. The research thus gives am insight about the trends affecting the tech sector and how the student can take benefits of the opportunities and offset the threats by better learning the skills and have more employability. The addition of new programs or courses in UWTSD will also benefit the students in their academica by making them more eligible and making the learning environment more valuable.
[bookmark: _Toc130415129]1.2. Research Aim
The research aims to investigate finding out what skills the students of UWTSD consider preferred for their personal and professional development. 
[bookmark: _Toc130415130]1.3. Research Objectives
The objectives of the research are 
· to find out the skills held by the students of UWTSD, 
· to see the digital skills needed for academic and professional development, 
· to find out what skills the students of UWTSD consider important for their academic and professional development and 
· to design ways that the varsity Authority could follow to better integrate to upgrade the needed digital skills of the students.


[bookmark: _Toc130415131]2. Research design
This part will illustrate the mechanism that the researcher has followed while conducting the research. The methods will cover all the aspects of the timeframe, sample, and ways being followed to investigate the preference for digital skills given by students of UWTSD.
[bookmark: _Toc130415132]2.1. Research Question
The research tries to answer questions regarding 
· what are the digital skills held by the students, 
· what are the skills that are important in today's scenario to excel in academic and professional careers, 
· what are the digital skills that the students of UWTSD consider most valuable and 
· what are the ways to integrate the programs of developing digital literacy in the academia of UWTSD for the better career of students
[bookmark: _Toc130415133]2.2. Method
The methods of research mean mods of analyzing the data to realize a result that is interesting and appealing to interpret. These include quantitative and qualitative analysis. The first one encompasses the mannerism of collecting data and analyzing that using some statistical tools to furnish the relationships between variables (Phillips, 2016). Here this is the exact manner by which the investigator will collect data regarding the digital skills needed and analyze the days to publish results. The qualitative method is not appropriate for this study because this research needs to go from person to person and then analyze their data which is very different from the essence of qualitative data.
[bookmark: _Toc130415134]2.3. Data Collection Methods and Sources
Data can be collected by using a survey, questionnaire, or case study. For the case of investigating digital skills among students both the survey strategy and case study are inappropriate. A questionnaire is perfect as this would enable the researcher to go to people on the campus who are students and collect data from them through studies (Goddard & Melville, 2021). This would also help the researcher to find answers to questions and systematically list them for analysis purposes. This takes us to the next part of the sources of data that can be said to arouse from either primary or secondary sources. The researcher here will collect data from primary sources because of the requirement to go to each person in the sample and then ask them some questions.
[bookmark: _Toc130415135]2.4. Sampling Methods and Size 
The research would need the investigator to collect data from people by asking questions. Here, she would see a vast amount of the population on the campus eligible to participate in the process. To keep things simple, easier, and cost-efficient, the researcher will choose a simple random sampling method (SRSM) which will do the task of selecting a sample that is not biased and does not need the help of other methods like clustering, stratified, etc. Here, all the participants will get an equal opportunity to participate in an unbiased way.
[bookmark: _Toc130415136]2.5. Ethical Considerations
The researcher Will give importance to analyzing the data in a sophisticated way to maintain ethical nature. He agrees to maintain the privacy of the participants and promises to be truthful while recording data. No data will be shared without the prior agreement of participant(s) inside academia and never outside academia as the research is solely for educational purposes.
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[bookmark: _Toc130415138]4. Discussion
For the last few years, organizations have started to massively digitize their processes and supply chain activities by the virtue of man-made consciousness (AI). Now, these organizations need people with important digital skills that will make them stand apart by adding a competitive advantage. This is true for UWTSD students who are supposed to contribute to one of the largest and most dynamic economies in a few years and thus need to improvise in these skills. Jenner   (2020) said It is proven by several empirical research that students developing critical digital skills make them more employable after or during graduation. For example, social media-related marketing skill is valuable. This one encompasses the skill of effectively understanding and using social media. This does not mean using it for only posting but unearthing the technicality of social media to use it for greater benefits. One aspect can be of using it to build a unique connection between brands, suppliers, and buyers. Organizations need apt people to handle social media in such a manner that directs the customers, and viewers toward their products or services. Tiwari (2020) argued that For this employees need to have good knowledge and skills regarding social media by offering a greater level of customer remarks and assistance which ultimately builds brand loyalty. Now sole social media marketing is constrained somewhat and there may come search engine marketing (SEM). This simply means promoting the website across different search engines like bing, google, etc. Online marketers depend on this platform the most and where they need skills to know the preferences of demographics and design the offerings, and promotions to increase the permeability of the organization and the products. This way their duty falls on designing SEM so that they can attract significant traffic from the search engines to the website of the organization. Advertisers, content administrators, and website admins employ significant efforts in building machines that can attract traffic from the website and the know-how of success factor here is to observe and continuously absorb the trends affecting the tech sector and the specific industry and it is postulated by Ramin (2020). This knowledge brings another skill to the table which is data analytics. Data analytics is the skill of understanding and managing big data accumulated often from customers of the organization to drive sales efforts better. Here the key to success is to know what data to administer and work on and it needs specialization about customers and their preferences. Understanding the patterns, and trends stay at the core of the process and employees often have to forecast the process of future sales, budgeting, etc. The implications of this analysis, at least for the organization involved in teaching students skills needed for futures like UWTSD is that they can add certain programs in the degrees like forecasting, coding, etc. It is to be noted that students should be able to understand the data, and algorithm and use it to implement better and innovative apps or websites that can process better data.
Through content marketing, employees can do several duties like furnishing infographics, recordings, producing webcasts, blogs, etc. that give customers or clients the details of the products. Here, a channel can be opened so that they can interact with employees, and clients better. Firdaus & Risdianto (2022) found that This process needs a significant amount of time to be invested and knows the product specifications and usages. This helps employees to better serve the organization by building customer satisfaction, and developing customer responsiveness by valuing them. Kovacs (2022) brought up Another type of skill that is regarded as the most valuable form of seasoned marketing is email marketing. In some parts of the Country, especially to busy executives, who can be a good, profitable chunk of the market, email marketing poses a good appeal. Here, the marketers collect emails from the executives or their accomplices and after knowing details about their preferences, and routines, circulate proper marketing efforts through email. A good digital advertiser analyzes the email marketing process breaking them into several components and designing them painstakingly to better market the product. The purpose of the efforts should be to leave no stone unturned to attempt greater customer satisfaction and value offering. According to Maverick (2022), Social selling is the follow-up process that helps the organization to get associated with and impact clients after email marketing has been done. Even organizations are also starting to put money into the innovation process to achieve more deal stacks in social marketing.  This social selling has been able to attract cutting-edge purchasers as they seem to receive special attention and employees need to learn the skill of making them feel valued.
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Demographic data

Age

What gender do you identify with? Masc. Fem. | reserve it
You belong to an ethnic group? No Yes Which?
What grade are you in?

What commune do you live in?

Computer and ICT skills

Identify a software Yes No
Install a software Yes No
Name a folder Yes No
Empty the recycle bin Yes No
Connect to wi-fi or Bluetooth Yes No
Set a website as the home page Yes No
Website basics Yes No
Have safe and responsible online behavior Yes No
Protect private data Yes No
Create a password Yes No
Open an attachment Yes No
Know how to use social networks Yes No
Create a personal profile on a social network Yes No
Interact with other users on an online forum Yes No
Search and collect information Yes No
Compare information from several sources Yes No
Save a document in a specific location Yes No
Editing information (i.e. copy and paste) Yes No
Present information through a video Yes No
Know how to use office software Yes No

How many hours a day are you on a computer?

How many hours a day are you on the cell phone?





