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Aim:

To create and implement a contemporary, accessible, and fully 
responsive website for a small/local business, with the aim of increasing 
their online presence, the general user experience, and making it 
accessible to all devices and users. The project will be focused on 
implementing some of the best practices in web design and 
development, such as clear navigation, mobile optimisation, and 
consistent branding. The project will attempt to address the functional 
and aesthetic requirements of the business and the target audience, as 
well as to give a professional portfolio to facilitate further needs.

Objectives:
1. To audit the existing website (if applicable) and identify usability 
issues, outdated content, and design flaws.
2. To gather and analyse customer and business needs through informal 
discussions or secondary research.
3. To plan and design a responsive, mobile-friendly layout that reflects 
the business’s brand and goals.
4. To implement the redesign using basic web development tools or 
platforms (e.g., HTML/CSS, WordPress, or design mock-ups).
5. To evaluate the effectiveness of the new design by comparing it 
against the previous version using criteria such as layout, clarity, loading 
time, and user accessibility.
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For my project, the research philosophy Pragmatism would be the most 
suitable as it focuses on real-life results, practical application, and 
flexibility in methodological choice. This philosophy suits a web design 
project for local businesses. Pragmatism doesn’t have a strict approach 
to inquiry over another, it allows the application of any methods or tools 
that are best at solving the problem that is being solved. In this example, 
it means getting to know the objectives of the business, defining user 
requirements, and using best practices in web design to make the online 
presence more efficient and interesting to use.
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Search tools, academic databases, and search strategies will be 
combined to find relevant academic and industry research for my 
project. These tools will help to find reliable information on user 
experience, responsive web design, small business websites, and digital 
accessibility, which are the main themes of this project.

Google Scholar will be one of the main tools I will use in this project as it 
is an easily available academic search engine which includes different 
scholarly articles, conference papers and more. It allows for more broad 
and flexible searches which can be useful when searching for certain 
terms. I will also be using EBSCO to locate peer-reviewed journals and 
business technology articles. This database is important for research 
into how small businesses benefit from digital transformation and 
improving their online presence.

Effective search strategies are important when finding relevant research 
from different sources. This includes using Boolean operators to refine 
results. For example, searches like "web design" or "small business" will 
help narrow the focus. 

I will also utilize Phrase searching using quotation marks to obtain more 
precise results. Applying filters such as publication, discipline, and peer-
review status will also help when it comes to relevance and quality.

In addition, I will apply filters in academic databases to ensure articles 
are relevant to my research. Filters such as date range, subject area and 
source type help Make sure that information is both current and 
academically reliable.

The search strategies that I have explained can be combined to help 
increase the efficiency and strength of the research process. It makes 
sure that the data which is used to make decisions is solid, current and 
applicable to the needs of a local company which is trying to enhance its 
online presence.
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To help improve validity, research objectives will be clearly set, all data 
collected will be relevant to the objectives of the research which is to 
improve user experience, accessibility and online presence of 
businesses. The results will be cross-checked using triangulation, for 
example, the use of several data sources, e.g. user surveys, usability 
testing, competitor analysis, which will enhance the precision of 
conclusions. 

For reliability, usability test scripts and questionnaires will be 
standardised to ensure that all the participants are provided with the 
same instructions and conditions. It will also have consistent quantitative 
data on user behaviours using digital analytics tools like Google 
Analytics that can be compared over time to be consistent. 

Although the project will focus on a single local business, more general 
principles of UX and accessibility, will make it possible to apply the 
findings and recommendations to other small businesses. This will be 
backed up by a comparison of research findings with available scholarly 
and industry research on web design of small enterprises.

For the ethical considerations, all participants in usability tests and 
surveys will be informed and will sign informed consent, this will ensure 
that they are fully aware of the purpose of the project, their role, and the 
way their data will be used. Data will be anonymised and stored in a 
secure location and only used for the purposes of this project. Also, 
intellectual property rights to the current content of the web site will be 
observed and any new items of design will be original or licensed.
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During this project, I will use mixed methods as a data collection method 
using quantitative and qualitative techniques. I will use three key 
methods to gather this information. To begin with, the customers of the 
business will be sent online surveys. These will consist of brief and 
straight forward questions regarding the appearance, usability, and 
information searchability of the current site. Secondly, I will conduct 
usability tests, during which a small group of individuals will attempt to 
perform typical tasks on the site, including locating contact information or 
making a reservation, and I will monitor and record issues. Thirdly, I will 
examine the current performance of the site by using website analytics.

I will conduct a pilot study before the actual research to ensure that the 
methods of data collection are effective. This will entail conducting a pilot 
test with a brief survey and one or two usability activities with individuals 
who are close to the target audience. Once they are done, I will inquire 
about their feedback concerning whether the questions were clear, the 
tasks were sensible, and the process was simple to follow. I will then 
adjust according to their responses to make the final research better. 
This will assist in ensuring that the data I will collect later will be 
accurate, relevant, and useful in the redesign.
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The quantitative and qualitative methods will be used to analyse the 
collected data. Quantitative analysis is to measure and compare the 
numerical data, including the speed of finding information, time spent on 
the site, and the number of users who leave without any interactions. 
These outcomes will be measured against the pre- and post-redesign to 
gauge the improvements. 

Qualitative analysis will aim to find out the reason why users act in a 
particular manner. This will involve the review of the open-ended survey 
answers, usability testing observations, and trends in responses. This 
will allow me to identify recurring themes and I will be able to determine 
what users like, what makes them feel confused, and what changes can 
be made to improve their experience. These two forms of analysis will 
provide a balanced picture of not only the quantifiable results but also 
the human element that would affect the usability and the attractiveness 
of the site.

Quantitative and qualitative analysis.
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