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Abstract

[bookmark: _Hlk155112414]The discussion chapter highlighted the main findings of the data collection. It has been found that globalisation creates vast opportunities for companies from ample growth opportunities, access to skilled labour, extending customer base, and more. Issues like lack of financial resources, language barriers, cultural dissimilarities, and more create hurdles in this path as well. Globalisation plays an important role in connecting the world. The countries across the globe are connected due to factors like agreements of international trade, legal treaties and air travelling. Many companies in developed countries outsourced some of their services and production to the developing ones. The current research has shed light on the globalisation of the UK small trade retail sectors. This research has identified different issues and problems like language barriers and customer acquisition in new places. Additionally, it had found specific solutions to mitigate those issues. The methodology chapter helped to direct ways to conduct the research through mixed methods, interpretivism philosophy and inductive design. In the fourth chapter, both interview and thematic analysis have been performed wherein the researcher has interrogated 5 managers and researched the most relevant internet sources. All these helped to deliver a detailed understanding of the research topic thus enhancing the research outcomes. 
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1. [bookmark: _Toc155114741]Introduction 
1.1 Background of the Research
In the continuously interconnected world, globalisation has transformed the business process. The small-scale retail sectors in the UK gained and offered different types of growth and opportunities with unique challenges. Small businesses tend to expand their business with local borders to get all the advantages of globalisation (Narada Gamage et al., 2020). Through the globalisation process, all the small retail sectors can reach new customers, which will be helpful for increasing the revenue and growth in business. However, there can be various issues of the cultural and language barrier. However, the international expansion of the business can be helpful for accessing diverse talent. Globalisation helps small businesses to include diverse talent by hiring more employees from different cultures and backgrounds (Butzbach et al., 2020). It is helpful for increasing competitive advantage with unique products and services with international customers. Globalisation helps in fostering collaboration and innovation in international workplaces, which is helpful for accessing cutting-edge technologies and expertise within the working environment. 
[bookmark: _Toc155114742]1.2 Problem statement 
Small retail sectors in the UK can face major difficulties and challenges like language barriers at the time of applying the globalisation process (Putro et al., 2022)
[bookmark: _Toc155114743]1.3 Aims, objectives and Research Questions 
The aim of the research is to identify the strategies for adapting the globalisation process within retail sectors in the UK. 
Objectives
· To Analyse the impact of globalisation on the small-scale retail business in the UK 
· To identify the strategies within small-scale organisations for adapting to globalisation in the UK 
· To detect the issues and challenges faced by UK retail sectors during the process of globalisation 
· To suggest appropriate solutions to mitigate those issues 
Research Questions 
· Which impacts can be found within the UK retail sector for adapting globalisation with a competitive advantage?
· Which strategies can be implemented to adapt to globalisation in small-scale UK retail companies?
· What will be the possible issues faced by UK retail sectors in adapting to globalisation?
· Which approaches can be used for fostering innovations at the time of adapting globalisation in UK retail business 
[bookmark: _Toc155114744]1.4 Research Rationale 
UK retail sector has faced different challenges and issues in their business due to the change in consumer behaviour and to engage with more customers. The major issue of the COVID-19 pandemic has created challenges and increased the trend of online shopping through the lockdown. The economic output of the retail sector was £97.0 billion in 2020, which faced a huge fall of 2.5% in 2019 (Statista, 2023). The impact of the COVID-19 pandemic has been huge on the UK retail sectors. In this time, the sales on online shopping platforms have been increased by 28% (Statista, 2023). Moreover, the competitiveness and distribution of a company create an impact on the external operating environment (Sasaki et al., 2021). 
[bookmark: _Toc155114745]1.5 Significance 
This research has been highly significant in the current days, as globalisation has become a major issue for increasing the future growth of the company. Due to the reduction of cost in the manufacturing in small scale businesses, they have been beneficial to increase the standard of their living. Globalisation has a huge impact on small-scale industries, as it is included with technological innovations (Dana et al., 2022). Globalisation allows companies to find a low cost and reduce the price of the business. Reducing the price of the product will help to increase the business sales with more new customers. The international target market can expand its business with budget marketing and affordable productions. 



[bookmark: _Toc155114746]2. Literature Review 
[bookmark: _Toc155114747]2.1 Introduction 
The literature review is defined as academic writing that helps individuals demonstrate their knowledge and understanding of specific topics and analyse them. The impact and importance of globalisation on small businesses will be discussed in the following literature review. The strategies and challenges of the small businesses will also be highlighted.
[bookmark: _Toc155114748]2.2 Importance of the Globalisation Process and its impact on small businesses
As opined by Steger et al. (2023), the term for describing how ideas, information, knowledge, technology, services and goods made the world more interdependent and connected is known as globalisation. The social and economic changes are also captured in the globalisation scope. Globalisation can be used in economic content for the integrated economies that are marked by free capital flow, free trade along easy access to foreign resources which include the labour markets for maximising the benefits and return of common goods. Globalisation plays an important role in connecting the world. The countries across the globe are connected due to factors like agreements of international trade, legal treaties and air travelling.  In the business world, globalisation is connected with free trade, international chains of supply and outsourcing. The size of the global market increases due to globalisation allowing different and more services and goods. The types of globalisation include economic globalisation, social globalisation and political globalisation. 
As per Eriksen (2020), globalisation impacts small-scale businesses with the help of innovation and technology, lower product costs, and access to new skills. The market scope also increasing with opportunities for business expansion. The opportunity of the internet made marketing very easy with the help of global ad targeting and social media. Small businesses get benefits from the tools of data collection along with the methods of creating a marketing budget. Availability of the remote workers has also been impacted by globalisation. The employees can be hired from across the globe along with hiring an entire department for working remotely. 
Small businesses can constantly connect to the world which makes it easy to access technological advances and knowledge. Companies from abroad can bring new expertise, innovation and technology which can lower costs and reap scalable economies. Different ways to lower the costs are also found by the companies due to globalisation. The variety of choices for the customers increases and the prices are also lowered as a result. Globalisation helps small-scale businesses to find specialised and new skills that are not present in the market currently. The companies are given an opportunity to explore talents in the booming markets which helps businesses hire employees easily.
As opined by Copeland (2021), businesses can get a wide range of customers through globalisation which allows them to get more visibility with more reach in the overall market. Globalisation helped small businesses open up trade lines, which resulted in networks for the business. The international market can be targeted by businesses, which can give them new streams of revenue without the requirement of substantial investments for opening a global branch of a business already established.
[bookmark: _Toc155114749]2.3 Strategies adopted by small-scale businesses to adapt to globalisation and gain competitive advantage 
According to Sarbah and Quaye (2021), a significant impact of globalisation is an expansion of the market reach globally by small businesses. Small businesses should be accessing the global markets for an extensive customer base which can increase the overall revenue and sales. Globalisation will allow small businesses to access a diverse talent pool. Small businesses must hire employees from different cultural backgrounds, which will allow them to gain fresh approaches and perspectives to solve a problem. As opined by Dewi et al. (2020), a competitive advantage is provided by globalisation and small businesses should offer unique services and products which can resonate with international customers. Differentiating will help them stand out in the already crowded markets.
[bookmark: _Toc155114750]2.4 Challenges faced by small-scale businesses to adapt to globalisation 
As stated by Liñán et al. (2020) the global growth of the business will result in hiring employees from different countries willing to work at much lower wages. It can affect the economy of the country.  There will be a rise in competition as more businesses enter the market through globalisation. There are similar businesses across the globe offering similar products. It means the companies should work and improve on their products and price them strategically to stay competitive in the global market. Another challenge that will be faced by small-scale organisations is imbalanced trade.  It is known as a trade deficit, which takes place when a country is spending more on imports as compared to exports. A shortfall is created in the finances as a result which the country must be taking up. It can be done by borrowing money from lenders from across the globe or permitting foreign investments.
Many companies in developed countries outsourced some of their services and production to the developing ones. The local employees are exploited to high exploitation degrees even though it has affected the local economies positively. In developing countries, the companies are able to build more demands as cheaper labour can be supplied elsewhere by them. The losses of jobs are also affected by globalisation.  The natives lost their jobs or were given lower wages wherever unskilled labour and services were outsourced. Moreover, globalisation is a very expensive endeavour. As opined by Gupta  (2022), a lot of capital is required by the business to come up with and implement an efficient strategy of globalisation. Due to the taxes, hiring and scouting the client base.  Taxes have always been a nightmare for businesses and workers.
[bookmark: _Toc155114751]2.5 Approaches for Fostering Innovation while Adapting to Globalisation for small-scale Organisations
Collaboration and innovation are fostered by globalisation. Small businesses can partner with international universities, organisations and research institutions to access cutting-edge expertise and technologies. As opined by Gao et al. (2021), it is important for small businesses to determine their values and vision.  It is important for them to understand their goal, purpose and mission. They should also consider their core principles and values that will guide their actions and decisions concerning globalisation. Small businesses must also analyse how they want to serve their stakeholders and customers.  This will help them in aligning their team, communicating their brand along inspiring the efforts of motivation. It is important to encourage experimentation and learning among the employees. They play an important role in discovering new opportunities, improving the processes and solving problems. A culture of experimentation and learning can be fostered by providing adequate coaching and training, rewarding initiative and curiosity along with creating loops of feedback. Another approach is empowering diversity and collaboration among the partners, customers and employees. According to Khan and Mohiya(2020), diversity and innovation play an important role to share and generate ideas, insights, creativity and perspectives.  Small businesses can create cross-functional teams, facilitate sessions of co-creation and brainstorming, leverage online and social media platforms and embrace different opinions, backgrounds and experiences. Lean and agile methods should be implemented in small businesses. The focus of these approaches will be to deliver value to customers efficiently and quickly and adapt to the changing feedback and needs. As opined by Alam et al. (2022), lean and agile methods can be adopted by small businesses through the adoption of lean start-ups, agile project management and design thinking tools, techniques and frameworks.
[bookmark: _Toc143100696][bookmark: _Toc155114752]2.6 Theoretical Underpinnings 
[bookmark: _Toc155114753]2.6.1 Uppsala Model of Internationalisation
The Uppsala model is an important model of how the firms set about the process of internationalisation. A sequential approach is presented by this model, which means that small businesses incrementally internationalise (Vahlne and Johanson, 2020). It is assumed by this model that a lack of knowledge exists in foreign markets which can be detrimental to internationalisation. Hence, small businesses must establish themselves in the domestic market and increase their resources and commitment in stages in the target country. The businesses should proceed to the next stage only when they have sufficient knowledge and understanding of the conditions of the foreign market. Four stages are present in this model which enable the organisation to attain internationalisation successfully. The first stage includes no regular activities of export, export via independent representatives, and establishment of the subsidiaries of foreign trade along with foreign manufacturing and production (Dragun et al., 2020).
[bookmark: _Toc155114754]2.6.2 Yip’s Globalisation Framework
This theory suggests that there are four globalisation drivers, namely competitive drivers, market drivers, government drivers and cost drivers (Benevolo et al., 2020). According to cost drivers, there are three ways through which internal operations reduce costs.  First is an increase in scalable economies. The difference between the countries can also provide an opportunity for the reduction in costs of global operations. Small businesses can internationalise into markets and countries with low material and labour costs. The opportunity of globalisation can also be offered to small businesses through competitive drivers. Small businesses should meet the requirements of the government for operating in the global market where they want to establish their business. The standardisation of the markets is one of the drivers of the globalisation market for small business 
The presence of similar requirements of the customers and market tastes are enhanced by globalisation. The presence of global customers is the second standardisation component. Transferable markets are also created by globalisation where the standardised products are sold across the globe to increase the customer number
[bookmark: _Toc143100697][bookmark: _Toc155114755]2.7 Literature Gap 
The focus of the existing literature has been on the urgency of the companies of small scale to expand globally. The challenges faced by the businesses while expanding have not been clarified clearly in the existing literature. All the approaches to fostering innovation have not been covered in the overall literature. Factors like language barriers and the complexity of the supply chain have not been thoroughly elaborated in the literature review. Some of the statistical data for the same is also missing. Moreover, some of the websites required permission to access, which resulted in limited gathering of the data.
[bookmark: _Toc143100698][bookmark: _Toc155114756]2.8 Summary 
It can be summarised from the above literature review that globalisation can be used in economic content for the integrated economies that are marked by free capital flow, and free trade. Globalisation also provides easy access to foreign resources which include the labour markets for maximising the benefits and return of common goods. It helps the small-scale business to find specialised and new skills that are not present in the market currently. Furthermore, globalisation helped small businesses in opening up trade lines, which resulted in networks for the business. It was understood that small businesses should be accessing the global markets for an extensive customer base which can increase the overall revenue and sales. The theories that have been chosen in the literature review are the Uppsala Model of Internationalisation and Yip’s Globalisation Framework.





[bookmark: _Toc155114757]3. Methodology 
[bookmark: _Toc155114758]3.1 Introduction 
The methodology is considered a philosophical framework, which helps in detecting the ways to complete research. This chapter is a fundamental and vital part of any research, which is connected with the assumptions to conduct the entire research. This is also a way to explain the research with a logical and systematic plan. The procedure and techniques are also used by methodology for analysing the information with the research topic. 
[bookmark: _Toc155114759]3.2 Philosophy 
This research has followed the interpretivism philosophy for integrating human interest and access to reality. The use of interpretivism philosophy helped in the social construction, which is required for the analysis of the research topic. This philosophy is connected with idealism, which helped in increasing diverse approaches (Alharahsheh and Pius, 2020). In this research, positivism has not been chosen, as there is no requirement to analyse the research in a scientific way. Positive philosophy is mainly used for explaining a business with a strong prediction. In this case, interpretivism philosophy has been beneficial to use for getting all qualitative information on the topic. 
[bookmark: _Toc155114760]3.3 Research paradigm 
A research paradigm is known as a framework, which can create a research plan by analysing and measuring the methods. The paradigm is known as a set of assumptions and perceptual orientations with the community studies. This research has followed the interpretivism paradigm to understand and analyse the situation clearly (Khatri, 2020). The use of this paradigm helps to increase the experience of the individuals. The research paradigm tries to analyse the theories and models adopted in the research for evaluating the research topic. 
[bookmark: _Toc155114761]3.4 Research Approach 
This research study has selected an inductive approach for evaluating all the new information about the globalisation in UK small retail sector. The inductive approach is known as inductive reasoning, which involves the observation and explanation of the research. Inductive reasoning is based on learning and experience, which is observed to reach a conclusion. In order to do the detailed observation in research and to generalise the ideas, an inductive approach is necessary (Dolphin et al., 2023). This approach helps to evaluate and analyse the new information with the existing one. This approach generally tends to generate the meaning for identifying the pattern and theory in this research. 
3.5 Strategy and Design 
This research has followed the mixed method for conducting both the primary and secondary data collection. The mixed method has been helpful for gathering qualitative and quantitative data through the interview and thematic analysis. The use of mixed methods helps to get different types of information and knowledge on the research topic. The use of the primary interview method will help in gathering qualitative information (Levy et al., 2022). On the other side, thematic data analysis helped in identifying both the qualitative and quantitative information. The use of these methods will help to analyse all the objectives and aims of the research. 
[bookmark: _Toc155114762]3.6 Sampling 
This research has chosen snowball sampling for using non-probability sampling. It is involved with the recruitment and funding for increasing the initial participants of the research. The snowball sampling depends upon the availability of the research with the participants. The purposive and snowball sampling helped in developing a professional programme with inquiry-based learning. This sampling method has been useful for increasing the flexibility with adaptable and changed dynamics (Audemard, 2020). In this research, 5 managers have been taken for the interview from UK small retail sectors. This method helped in reaching the candidates in a cheap, simple and cost-efficient way. This technique helped to create a little planning with few workforce and new techniques. 
[bookmark: _Toc155114763]3.7 Data collection tools and techniques 
This research has followed both the primary and secondary data collection methods, which will help to get an idea about the opportunities and consequences of adapting to globalisation in the UK retail sector. The use of interviews and secondary thematic data analysis helped in gathering data about the requirement of adapting the globalisation in UK small retail businesses. In the interview process, the direct interaction with the research participants helped in getting proper and authentic data from their experience (Levy et al., 2022). On the other side, thematic data analysis helped in analysing the core themes and concepts related to the research topic. 
[bookmark: _Toc155114764]3.8 Data interpretation technique 
All the collected data have been interpreted through the thematic data analysis table and by the interview method. The use of a thematic table helped to get the idea about the argumentative discussion by the different perspectives of authors. In order to interpret and analyse both the qualitative and quantitative data, the use of a thematic data analysis table and the use of a questionnaire is important. It helped to get the perspective and opinion of the retail managers on globalisation. The critical discussion on the topic and the different views of the authors helped to get a complete idea of the research topic. 
[bookmark: _Toc155114765]3.9 Ethical consideration 
This research has followed all the ethics and values to fulfil their goals. During the interview process, no participant will be harmed or attacked verbally. A formal relationship has been maintained with the participants during the entire interview process. No personal question has been asked of the participant (Suri, 2020). Full consent needs to be obtained from the participants. The confidentiality of the research has been maintained by not sharing the information with third parties. Moreover, misleading information, representation of the primary data and biased ways have been avoided to remove the issue and conflict in the research. The "Data Protection Act of 2018" has been followed to protect all the information and to maintain privacy (legislation, 2023).  
[bookmark: _Toc155114766]3.10 Research Timeline 
	Research tasks
	Week 1
	Week 2
	Week 3
	Week 4
	Week 5
	Week 6
	Week 7
	Week 8
	Week 9
	Week 10
	Week 11
	Week 12

	Selecting the research topic
	
	
	
	
	
	
	
	
	
	
	
	

	Underlining the aims, objectives, and research questions
	
	
	
	
	
	
	
	
	
	
	
	

	Mentioning the research stages
	
	
	
	
	
	
	
	
	
	
	
	

	Conducting a detailed literature analysis 
	
	
	
	
	
	
	
	
	
	
	
	

	Highlighting literature gaps 
	
	
	
	
	
	
	
	
	
	
	
	

	Determining the data collection process 
	
	
	
	
	
	
	
	
	
	
	
	

	Assessing the feasibility of the methods  
	
	
	
	
	
	
	
	
	
	
	
	

	Interpreting facts and findings
	
	
	
	
	
	
	
	
	
	
	
	

	Drawing conclusions
	
	
	
	
	
	
	
	
	
	
	
	


Table 1: Proposed Gantt Chart 
(Source: Self-developed)
[bookmark: _Toc155114767]3.11 Chapter Summary 
This chapter is considered a core part of the research, which indicates the ways and patterns to do the research. The use of different methods like interpretivism philosophy, inductive design and mixed methods helped to conduct the research properly. Moreover, the use of purposive and snowball sampling helped to remove the bias from selecting the sampling for the research. Maintaining the privacy and anonymity of the research will help to increase the scope for the future. 





[bookmark: _Toc155114768]4. Findings and Discussion 
[bookmark: _Toc155114769]4.1 Introduction 
In the following chapter, based on both primary and secondary analysis, an interview and thematic analysis will be performed to assess how the small-scale industries adapt to the globalisation process along with the strategies. Both interviews and thematic analysis will help to acquire an in-depth understanding of the research topic. 
[bookmark: _Toc155114770]4.2 Interview 
Q1) How has globalisation affected your business both positively and negatively?
	Manager 1
	Manager 2
	Manager 3
	Manager 4
	Manager 5

	According to me, globalisation has resulted in increased market reach and enhanced sourcing thus enhancing the sales and revenue streams of the firm. However, being a small firm understanding the cultural differences and the intensified competition in the market are some of the challenges.
	Enhanced sourcing, and expansion of the talent pool are the advantages helping to assess specialized expertise. Currency fluctuations and exploitation risks are some of the drawbacks. 
	From my perspective, globalisation has helped my firm to gain access to technical advancements however, there are regulatory and legal risks.
	Innovation inspiration and improved brand recognition are the potential aspects of globalisation. On the contrary, outsourcing dilemmas and currency fluctuations are some of the challenges faced by my company.
	Based on my evaluation, globalisation has helped to attract high-quality partners and enhance market exposure to attract more potential customers. However, understanding the diverse customer preferences and curating marketing strategies accordingly is a challenge. 


Table 2: Interview Transcript 1
Q2) Describe the strategies considered by your company to adapt to the globalisation process.
	Manager 1
	Manager 2
	Manager 3
	Manager 4
	Manager 5

	Based on my analysis, adaptation and standardisation are the most effective strategies considered by my organisation to better meet the requirements of the customers.
	My organisation has considered thorough market research to assess the growth potential and gain local customer insights to understand their preferences. 
	The concept of local partnerships has been preferred by my organisation to overcome cultural barriers and navigate regulations that will help foster a sense of trust. 
	According to my perspective, my firm has adopted the most effective strategies of marketing and branding. It involved the process of pricing, messaging, and optimisation of the distribution channels. 
	My firm has considered the strategy of leveraging digital platforms by using online advertising, e-commerce channels, and social media to ensure a global reach. 


Table 3: Interview Transcript 2
[bookmark: _Toc155114771]4.3 Thematic 
	Themes
	Article 
	Author 
	Year
	Findings 

	Theme 1: Impact of globalisation on small-scale businesses 
	“Skepticism of globalization and global strategy: Increasing regulations and countervailing strategies.”
	[bookmark: _Hlk155108196]Cuervo‐Cazurra, Doz and Gaur
	2020
	From the journal, it has been evaluated that globalisation has resulted in expansion of the multinational companies. It benefits firms with low-cost services and products resulting in the development of more innovative services and products. On the other hand, it will also help attract more potential customers thus helping to expand the revenue and sales of the organisation. 

	
	“The shifting boundaries of talent management.”
	[bookmark: _Hlk155108539]Vaiman et al. 
	2021
	Based on the research, it has been evaluated that talent pool expansion is one of the major aspects of globalisation for small-scale organisations. It benefits organisations with wider access to skilled professionals that will be immensely beneficial to access labourers that are not available locally. 

	Theme 2: Strategies undertaken by small-scale organisations to adapt to globalisation 
	“Populism, globalisation and social media”
	[bookmark: _Hlk155108768]Flew and Iosifidis
	2020
	Based on the research article it has been concluded that social media performs the most vital role in globalisation offering higher access to a wide variety of information. It helps to gather information by connecting with other members and gaining better knowledge of the cultural differences through social media thus helping to enhance brand awareness. 

	
	“The Influence of Globalization Processes on Forecasting the Activities of Market Entities”
	[bookmark: _Hlk155109001]Vishnevskaya et al. 
	2022
	The journal proposed that partnering with local businesses through the implementation of active measures through practical implementation helped to reform the decision-making process. On the other hand, collaborating with the local entities helped in ensuring the most appropriate distribution strategies through a better knowledge of the cultural and marketing preferences. 

	Theme 3: Potential challenges encountered by small-scale companies in globalisation 
	“A review of global challenges and survival strategies of small and medium enterprises (SMEs).”
	[bookmark: _Hlk155109220]Naradda et al. 
	2020
	Economic globalisation is referred to as one of the factors that has greatly challenged the globalisation process in organisations resulting in the downfall of the small-scale companies. Often small organisations lack the financial support that is important to ensure the most effective global expansion for growth. It also fosters a challenge for the firms due to the increased competitive pressure within the business environment threatening the functioning of the companies. 

	
	“Cutting-edge technologies for small business and innovation in the era of COVID-19 global health pandemic.”
	[bookmark: _Hlk155109441]Akpan, Soopramanien and Kwak
	2021
	The adoption of cutting-edge technologies helps in improving the business models to offer competitive advantages in an organisation. However, small-scale companies often face issues in addressing the challenges regarding the effective implementation of technologies within the workplace which is of utmost importance since the post-pandemic situation. The emergence of the pandemic has resulted in the digitalisation of the businesses which, in turn, has imposed a threat on the functioning of the small-scale industries where they face difficulty. 

	Theme 4: Recommendations to adopt innovative approaches in globalisation 
	“Small and medium-sized enterprises (SMEs): The engine of economic growth through investments and innovation.”
	[bookmark: _Hlk155109666]Gherghina et al. 
	2020
	The research article proposed that small and medium enterprises are considered to be the most vital drivers of economic development in both emerging and developing nations. On the other hand, investment in innovation offers exciting opportunities for businesses to enter new markets and ensure a better competitive landscape other than traditional strategies. 

	
	“Transforming business using digital innovations: The application of AI, blockchain, cloud and data analytics.”
	[bookmark: _Hlk155109684]Akter et al. 
	2022
	Implementation of the most recent technical advancements such as blockchain, AI, and the Internet of Things (IoT) strategies helps streamline business operations. Hence, implementation of the same will help to enhance transparency within small-scale industries by offering personalized customer services throughout the borders. It helps in automating the value chain across the industries thus accelerating the business operations and helping the firms to generate more revenue through effective business practices. 


Table 4: Thematic analysis
(Source: Created by the learner)
[bookmark: _Toc155114772]4.4 Analysis
Theme 1: Impact of globalisation on small-scale businesses
As illustrated by Cuervo‐Cazurra, Doz and Gaur (2020) globalisation immensely benefits small-scale organisations as it helps in enhancing businesses in new markets to reach a wider customer base. Access to cheap labour, materials, and production failures along with exposure to diverse perspectives and markets results in the stimulation of innovative products. Hence, it helped the small businesses to remain competitive in the new market and reach a wider global audience thus increasing the sales of the firm. As mentioned by Vaiman et al. (2021) talent pool expansion is referred to as the most vital aspect of small businesses as it provides better access to a broader range of skilled professionals. This, in turn, will help the company to upscale its functioning through a unified approach and valuing or respecting the differences among individuals. Attracting a talent niche that is not available in a specific area but is crucial to the firm is also possible if a company possess an effective global presence. According to the reports of 2023, in the second quarter, the number of employees in the UK retail industry was 3.54 million (Statista, 2023). Some of the major benefits of globalisation in the UK include economic growth, higher access to the talent pool, and cheaper services and products. 
Theme 2: Strategies undertaken by small-scale organisations to adapt to globalisation
As determined by Flew and Iosifidis (2020) social media has emerged as an invaluable and indispensable part of small businesses ensuring growth through the process of globalisation. As a part of globalisation, social media helps to gather an in-depth understanding of the requirements and desires of the target market and its customers prioritising their cultural differences. It, on the other hand, helps in increasing the brand value through effective brand advertisements and promotional activities leveraging the internet. According to the reports, online retail sales in the country increased substantially in 2020 valuing at 27.9% (ons.gov.uk, 2021). This refers to the fact that the adoption of technical approaches within the industry can increase the sales volume in the industry. As described by Vishnevskaya et al. (2022) small companies due to the lack of an adequate financial background often encounter challenges to extend their business beyond the local boundaries. In such a context, partnering with some other larger organisations provides immense benefit to the organisation thus helping them to avoid the chances of risks and exploitation in the international market. Business collaboration encourages them to attain a better understanding and develop the best possible products that cater for the current needs of the population in the international markets. 
Theme 3: Potential challenges encountered by small-scale companies in globalisation
As perceived by Naradda et al. (2020) the author stated economic globalisation is the most vital challenge for small-scale retailers in the country. Lack of appropriate budgets often prevents the firms from making the best possible decisions imposing a threat on the business operations wherein they are laid back in comparison to the large firms in the country. It, in turn, highly threatens the overall business operations of the companies in the industry resulting in economic downfall or loss. As said by Akpan, Soopramanien and Kwak (2021) the adoption and implementation of cutting-edge technologies within the small retailers is another issue. Often implementation of the technologies requires higher investments which the local companies are unable to provide due to the lack of funds. This, in turn, prevents the small retailers in the country from streamlining their operations and automating their processes to remain ahead of the competition and also ensure a competitive position along with the large companies. For instance, other than the opportunities and benefits of digital technologies in globalisation, SMEs still tend to lag in the adoption of technologies having 10-49 employees in comparison to the larger firms (OCED, 2023). 
Theme 4: Recommendations to adopt innovative approaches in globalisation
As explained by Gherghina et al. (2020) the research article suggested that the small-scale firms in the country are the most potential drivers of economic growth in the country. The adoption of innovative technologies within the workplace benefits organisations immensely and helps them to enter new markets effectively. Technological advancements are one of the increasing concerns and investments in the same will help in optimising the business practices. As determined by Akter et al. (2022) blockchain technologies, the Internet of Things (IoT), and artificial intelligence (AI) are some of the most vital technologies that are being drastically integrated into the business practices of small companies. It has been proposed that implementing the same will help in reforming the business practices of the small retailers in the country and benefit the customers with personalised services thus increasing brand popularity and familiarity. For example, in the UK, retailers as a part of globalisation have already invested in adopting powerful technologies such as artificial intelligence (AI) within a range of business operations such as warehousing, e-commerce, product design along customer service (Statista, 2023). 
[bookmark: _Toc155114773]4.5 Discussion 
Based on the findings of both the primary and secondary research, it is viewed that globalisation has been mainly beneficial for companies especially small-scale businesses as this enlarged the opportunities and reach of companies. This gave rise to the development of innovative products and services helping companies to expand their customer base and revenue at the same time. Furthermore. As stated by Vaiman et al. (2021), these small companies also gained access to a larger talent pool, thus, strengthening their capabilities to survive in this volatile world.  As found in the interview, many companies have resorted to adaptation, standardisation, and partnering with local companies as part of their international business strategies. Partnering with local businesses provides foreign companies with extensive knowledge about the international market helping in formulating efficient strategies to draw the attention of customers. On the other hand, social media marketing also plays a significant role in enhancing brand recognition in the market. Although this is a cost-effective strategy for small-scale companies to enhance their presence in the market, being able to draw the attention of customers amidst the vast competitors becomes challenging for them.
Taking the view of Naradda et al. (2020), the major hurdle in the globalisation strategies of small-scale companies is financial support which is quintessential for international expansion and growth. Additionally, in the post-pandemic era which is technology-driven, a lack of financial capability makes it challenging to adapt to these technologies. Apart from this, language barriers, cultural differences, and more are some major and common challenges that businesses have to be prepared for while developing globalisation strategies. Lastly, companies can overcome these issues by taking an innovative approach and bringing innovation to their product development. Additionally, though cost-intensive, investing in advanced technologies like blockchain, the Internet of Things, and more can offer better results in mitigating globalisation issues as well.
[bookmark: _Toc155114774]4.6 Summary 
Thus, it can be summarized that the responses of the managers and a thorough search of the internet concerning the research questions helped to highlight the most valuable research outcomes. It helped in analysing the areas of concern, improvements and the strategies that can be implemented in the process. 


[bookmark: _Toc155114775]5. Conclusion 
This research is focused on the adaption of globalisation techniques to get more profit and growth in the business. All the small-scale businesses in the UK are trying to expand their business in other countries to reach new customers and to promote their business with effective strategies. The use of Uppsala model and Yip's global framework helped in analysing the concept of globalisation with a step-by-step learning process. The Yip model of internationalisation has been helpful in achieving success in the global market. In the process of internationalisation, the Uppsala model needs to be used for continuous change and for the knowledge development process. The globalisation process has been chosen by the small-scale UK retail sector, to upgrade and increase economic scale and to get licensing in the technology with international partners. 
[bookmark: _Toc155114776]5.1 Recommendation 
The issues and problems of globalisation can be mitigated by 
Strengthening the supply chain 
The small-scale retail sector can take effective actions to mitigate the risks in the supply chain. Moreover, companies need to be concerned about R&D innovation to manage the change. A strong innovation needs to be adapted with highly skilled employees (Putro et al., 2022). The internationalisation of the strategies and a good share of globalisation can help in increasing the share in the market. 
Increasing focus on the multinational organisation 
In all the MNCs, safety has become a topmost priority. In this context, the small-scale retail sectors need to be aware and concerned about the multinational organisations to get more economic benefits and facilities in their business (Burritt et al., 2020). The Companies can mitigate their issues and risks through globalisation and by effective supply chain strategy. 
Tie up with advanced technologies 
In the developed economic world, a cross-border technological transfer needs to be increased to increase domestic productivity levels. Technology has increased the efficiency of cross-border trade in small and medium businesses. In the UK, the small business retail sectors need to use AI to interact with customers properly and to increase transparency in business issues. Using technological advancements will help in decreasing the cost of transportation and communication. The use of technological innovation helped to internationalise the market with digital technologies. Moreover, digitizing the supply chain network enhanced the visibility and response time. It will help in predicting the capacity of a business. It will help to attract more customers by prioritising readiness and increasing the inventory system. The strategy of internationalisation needs to be used properly to increase flexibility and speed in business. 
[bookmark: _Toc155114777]5.2 Limitation
The study has implemented both primary and secondary data to collect relevant information supporting the research objectives and questions, however, some limitations are also associated with this. For instance, the study has focused primarily on qualitative data to draw meaningful conclusions, however, the incorporation of quantitative data would have provided an accurate understanding of the impact of globalisation on SMEs. Additionally, the study has also suffered from time and resource constraints which affected the quality of the work. Due to these constraints, collecting more primary information through interviews or other means was not possible. Furthermore, a lack of financial resources restricted the collection of valuable data through paid content which could have elevated the quality of the study. 
[bookmark: _Toc155114778]5.3 Future Implication
The study has provided a cohesive and concise understanding of the influence of globalisation on the growth of small businesses. This will allow readers to formulate an understanding of the way this phenomenon has helped SMEs to grow in complex business scenarios. Additionally, readers can further understand the challenges that companies face while entering international markets and strategies which can be effective in mitigating those challenges. Thus, the study can be useful for future businesses to avoid these mistakes in the international market.  
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