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[bookmark: _Toc38217072]Introduction:
Communication: It means transferring information from the sender to the receiver or receiver to the sender. The effectiveness of communication depends on various factors such as language, culture, facial expression emotion, etc. (Windahl, 2018). Communication can be defined as pervasive activities in the 21st Century. Communication also is known as "Exchange of emotion”. Effective communication brings transparency in an organization and provides enough information to the sales assistant of Primark. When we negotiate with others, it can be defined as communication. As a sales assistant at Primark when I interact with customers, I want to know about the choice and another demand of the customer. The success of Primark depends on the abilities and active performance of the sales assistant and other employees. 
Importance of communication at my workplace: Communication help in a different way in my workplace. Such as ensuring greater relationships with the customers. When we ensure well communication with our customers that increase the sales of the mentioned organization. Through proper communication, the retention rate of customers also increases. Almost 65% of customers become loyal after purchasing a product from the Primark (Shaw, 2019). For implementing any strategies communications also help us in different ways. Through proper communication, we can ensure proper management in our workplace. Moreover, through proper communication, our manager ensures motivation for us. By having proper communication channels, employees and managers of the mentioned organization ensure collaboration of work. Proper communication also ensures proper responsibility distributions among employees. We are clear enough regarding our responsibility in Primark. Moreover, a strong communication channel ensures information confidentiality in my workplace. We can negotiate regarding our rights to a higher authority by using a proper communication channel. Finally, communication ensures the proper development of our ideas as we can share our ideas by using verbal and written communication. 
Nature of my work: As I am a sales assistant at Primark, most of the time I interact with customers. For my work, I show different cloth to my customers. I try to solve any problem regarding the products. Besides that, I help the customers to find out their beloved cloth. 
Communication Strategy: I use the Shannon weaver communication model in my workplace. Though there are no encoding and decoding criteria exists. When any customer comes to my showroom I use a verbal communication style and talk to him or her. Here the media is talking and there are no data loss exists and any type of encoder and decoder also does not exists. Sometimes I also have to communicate with the shop manager, the same process would repeat. As a seals manager of Primark, I do not have to use any kind of written communication style. But in training we use virtual communication as most of the training is through Virtual media and Primark uses encoder and decoder system in that communication. 
                 [image: Communication Cycle model by Shannon and Weaver | ToolsHero]
Figure 1 Shannon and Weaver Model (Source: Hecht et. al., 2015)


[bookmark: _Toc38217073]Different types of Communication systems:
Verbal communication: Verbal communication is the medium of oral messag.it can be happened face to face or over the telephone. Verbal communication is also known as "Informal Communication” but it takes a short time to communicate and instants feedback is possible in this communication.  
[image: Verbal Vs Non-verbal Communication: Difference between them with ...]
[bookmark: _Toc38135398]Figure 2 Verbal communication (Source: Hecht et. al., 2015)
As sales assistance in Primark, the effectiveness of verbal communication is essential for me to complete the task smoothly. Verbal communication has not any legality in court but this communication more beneficial than other communication (Hecht et. al., 2015). In group 
Nonverbal communication:  Facial expression, gesture, body language can be considered as nonverbal communication. These are two types such as intentional and unintentional. The success of Nonverbal communication in Primark depends on the situation when the sales assistant communicates to others (DeVito, 2020). Nonverbal communication considers as informal communication but it is more essential for the success of Primark (Segrin, 2011). 
[image: Verbal Vs Non-verbal Communication: Difference between them with ...]
[bookmark: _Toc38135400]Figure 3 Nonverbal communication (Source: Segrin, 2011)
As a sales assistance of Primark, I have to be more experts in this type of communication because emotional influence is substantial. Most of the time I use to smile, handshake to create a relationship with customers. 
Written communication: When people communicate without being face to face rather in written form is considered as the methods of Written communication. Writing about the goals and guidelines through an online platform or in the paper is one of the substantial methods of Written communication.
[image: What Is Visual Communication? - Definition, History, Theory ...]
[bookmark: _Toc38135401]Figure 4 Written communication (Source: Orbe, 2013)
In Written communication, communication formats and structure is an important part of the success in Primark. Electronic resources help communicators to attract an audience in Written communication with the specific requirements. Today Written communication is easier and more effective but feedback makes it most effective.                   
[bookmark: _Toc38217074]Application of Verbal and Nonverbal:  
Verbal communication means communicating through orally but it can take the help of digital media. Nonverbal communication means communicating through facial expressions or gestures (Segrin, 2011). Effectiveness of Verbal and Nonverbal communication determines the success or failure of an organization. In my workplace, Upper level to lower level each person communicates through verbal media. Verbal communication creates an informal relationship among the employees of Primark. The informal relationship among employees brings benefits for Primark because this relation can bring opportunities for employees to express their feelings, thought about Primark and recommendations about somethings. Sometimes written communication is difficult for us because of time shortness but in that situation quickly communication is possible throughout verbal (Lewis, 2017). From my point of view, Verbal communication is more effective in my workplace. 
[image: Verbal Vs Non-verbal Communication: Difference between them with ...]
[bookmark: _Toc38135402]Figure 5 Communication types (Source: Lewis, 2017)
As I am a sales assistant at Primark, I see that most of the customers don’t notice nonverbal factors such as facial expression, smiling, etc. When I interact or communicate with customers, nonverbal communication is followed by making a smile, greeting, etc. Nonverbal communication is also effective for the success of Primark.  When customers enter into Primark, I used to give a warm greeting, smiling at the time of bargaining. This nonverbal communication creates a positive thing in the mind of customers and increases loyalty. When Customers talk with us, only verbal communication cannot bring effectiveness also nonverbal make the more effective communication.  For making a fruitful decision about Primark, group discussion among employees and the upper level is essential. The customer feels more comfortable bargain to a sales assistant.  When sales assistants understand the mind of customers, the sales assistant of Primark can verbally persuade customers about products and this ultimately brings the success of Primark. In Primark, instructions cannot provide through gestures, so employees of Primark have to communicate through verbal (Gudykunst, 2013).  If the body language of the sales assistant is closed, sometimes Customers feel anxious. So verbal communication is more effective.                                                                                                     


[bookmark: _Toc38217075]Different type of communication theories: 
Among different communication theories, Shannon weaver communication model, Berlo’s communication model, Schramm's communication model used most. 
Shannon weaver communication model: 
This model considers the mother of all communication model. According to the model, information creates from the sender and the level of information depends on the sender's communication skills, level of positions, etc. after that for ensuring the safety of the communication sender takes different types of security, such as encoding, using a password (Hecht, et al., 2015) For completing communication there need media by which information will send to the receiver. At the time of communication, some data will be lost because of the system. When data received by the receiver, he or she uses a decoding method for extracting the data. Any communication cannot fulfil with our feedback. The receiver sent feedback through using the same channel or different channel and these how the whole communication model will be completed. 
[image: Communication Cycle model by Shannon and Weaver | ToolsHero]
Figure 6 Shannon and weaver model (Source: Anderson, 2016)
Berlo’s communication model: 
In 1960, Barlow expended the communication model of the weaver and clearly defined the elements of different parts. It can also be called SMCR where S represents the source or sender M represents the Message, C represents the Channel and R stands for a receiver. The sender is the source of information and the level of communication skills, attitudes, knowledge, and culture have an impact on the sender.
[image: BERLO'S SMCR MODEL OF COMMUNICATION]
Figure 7 Berlos's Communication model (Source: Bryant et. al., 2014)
A message consists of content, elements, treatment, and structure and most of the time sender uses a coding system to ensure the privacy of the information (Shaw, 2019). Channel can be anything, which transmits the information. And finally, skills consist of the receiver ensure the proper level of information decoding.
Schramm communication model: 
In this model, there are two sides of Communication Street that exists, one is a sender and another is a receiver. This model consists of four elements, one is the sender who makes the information (Gudykunst, 2013). The second components are the message where the information lies. At that time sender follow a different structure for communicating. The formal message structure of the message depends on the organization’s choice. The third element is the receiver or the people who decode the message. Finally, semantic barriers are the fourth elements of the model, those barriers are experience, time, and cost. Structure. 
[image: Schramm Model of Communication | Download Scientific Diagram]
Figure 8 Schramm Communication model (Source: Crowley et. al., 2014)
[bookmark: _Toc38217076]Use of communication style in Primark: 
At the time of organizational issues, Primark always follows the Shannon weaver communication model. Most of the time information comes from the higher authority of Primark to shop manager, because of its confidentiality it mentioned organization use encoder before sending any information. For ensuring a lower level of data loss in the transmission media, Primark has own cable and server system. Besides, the mentioned organization has a separate department consists of 30 employees who deal with the communication problem. Almost 3 million pounds have been spent by the mentioned organization in the communication sectors. Most of the time we use digital media. When information comes to the manager, he uses decoder for interrupting the information and receives the information. Finally, he disseminates the information among us. When we communicate with our team manager, we use Schramm's communication model. The team manager is the sender of the message and we are the receiver. Most of the time the messages are informal and there is no certain structure for the message. Besides that, the level of barriers is lower in this communication style as most of the managers and employees are from a UK background. Moreover, the mentioned organization gives 2 months of training to all employees on proper communication.  
[bookmark: _Toc38217077]Conclusion: 
Dealing with a customer is becoming crucial issues for any sales assistance. Different communication theories can affect the organization in any way as I faced in my working environment at Primark. It depends on the organisation to determine the appropriate communication process as Primark uses Shannon weaver communication model. There are external and internal factors that may hinder the process of communication and this model can prevent such hindrances. 
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