Dissertation Proposal 
The topic of discussion for this proposed dissertation is to look at the use of Greek mythology within branding. The way that different methods of integrating Greek mythology in branding and the way that it interacts with the consumer will also be looked at. References from Greek mythology are still used often in modern day products and culture, the proposed dissertation intends to explore the significance behind the reasons of applying it, and why it is so widely used in relation to branding and advertising. Examples of popular brands that use this in their branding will be discussed, and how using this may create a sense of familiarity between the consumer and the brand in question. The proposed dissertation will explore three key words which are Greek, mythology and branding. The key words will be referred to using the examples of branding and advertising discussed within this proposal.
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First Key Word: Greek
Greek, in definition, is relating to the country Greece. This could refer to their people, language, culture or beliefs. The proposed dissertation will be looking more at the history of ancient Greek and the mythologies surrounding it. Whilst researching ancient Greek and the effect they have had on modern day thinking, an article by the OpenLearn team (12th January 2005) for Open University describes the ancient Greeks as ‘the people who, more than any other, handed down to us the foundations of our democracy, our notions of ethics and justice, our science, our mathematics and our music’. This goes to show how ideas and culture from ancient Greece is still relevant today, and how much of an impact it has made on the way modern society is shaped and how we think. The extent of how much ancient Greece has influenced society will be crucial to find out why businesses may use it in advertising and branding. Due to ancient Greece having such an effect on the modern day, using it in branding and advertising may be a method of helping the company or product appear relevant or familiar to the customer, as it is something that will be recognizable perhaps even only subconsciously by the customer due to the way it is integrated in our politics, arts, technology and generally in our daily lives.

Second Key Word: Mythology
Greek mythology is the collection of myths told by the ancient Greeks. These myths are commonly related to subjects such as the origin of the world, mythological creatures, heroes and villains and are key to understanding ancient Greek culture. However, Greek mythology is still often used in the modern day and impacts the everyday lives of many people in a lot of ways, even in a subtle manner. There are many references to Greek mythology in our daily lives, for example in phrases we use, films and TV, art and even in science and technology. This is also found globally and not just subject to one certain part of the world. This shows how well-known Greek mythology is, and the drastic impact it has had. Films such as Harry Potter and the Chronicles of Narnia include such references, for example they both include a ‘centaur’ which in Greek mythology is a half-man and half-horse creature. Many creatures such as this in Greek mythology are direct sources of inspiration in a number of other science fiction products such as comics, film and television. Geri Mileff (December 29, 2018) writes in her article on why ancient Greek mythology is still relevant about how these myths were written by wise men who had a hand in helping shape modern thinking such as Aristotle and Sophocles. This shows one of the links from ancient Greek mythology and the modern day, showing how much of the way we think and view our world is derived from these myths. This could explain how using it in branding and advertising is so effective, as it is something the consumer will be familiar with and therefore give the impression of trust in the company or product. Mileff also writes of how these ancient myths are like stories with a purpose, for example providing morals and showing the difference between good and bad or right and wrong. This could be a reason as to why it is still popular in modern culture, as these stories could be passed down from generation to generation as lessons to children in teaching them to be good and humble. In branding and advertising this could be useful because if the company or product is portrayed as positive then the consumer is more likely to purchase that product or trust the company and therefore using Greek mythology in branding and advertising could be effective marketing.
One of the most well-known examples of Greek mythology still existing in the modern day is the Olympic Games which are held every four years. In an article by Sacred Earth Journeys (Feb 27, 2018) on the 3 ancient Greek myths that remain relevant in today’s world, it is explained how the Olympic Games were founded on an ancient Greek myth where Hercules waged war on the city of Elis, and after winning having a festival in the city of Olympia. According to this article, back then even when the Olympic games had just started, they were popular with somewhere between 50,000 and 200,000 people coming to Olympia. In the modern day, however, with the games being aired live online and on television worldwide the turnout is far bigger and growing in popularity, proving that the Greek mythology background behind the Olympic games has a high reach to the general public. Another important factor in this article is how the original festival paid homage to the concept of arête, a state of excellence in mind, body and spirit. This shows how Greek mythology promotes a positive outlook and a healthy lifestyle, encouraging people to be the best they can be physically and mentally. This concept could be useful when used in advertising and branding as it can give the impression of the company also supporting a positive outlook and a healthy lifestyle, which would appeal to the consumer as it will imply the company or product has the consumer at heart and wants to help them be the best they can be rather than just being a company that is wanting to grow their business and make a higher profit. In turn, this could be used to build a level of trust with the customer and therefore raises the chance to turn that customer in to a loyal customer that will return and regularly purchase that company's service or product and that can be a strong advantage to have from the consumer as that customer will then help to advertise the company through word of mouth and positive reviews.

Third Key Word: Branding
Branding is how a company, service or product is promoted using advertising and design. Elizabeth Smithson (14 Oct 2015), in her article on what is branding and why it is important for your business, mentions some of the many reasons as to why it is crucial for branding to be effective. These reasons all relate to the shared goal of businesses, to generate a profit and grow the business. How a service or product is advertised is important to establish the brand, bring in more customers and create loyal customers, and create trust within the marketplace. This all leads to the idea of the company growing and making a higher income from selling more of their product or service. Therefore, getting the branding and advertising right is of utmost importance as it will be the way in which the customer will view the product and business, and as a result, be a key reason as to whether or not that customer will want to purchase it. This is why having effective marketing is so significant in the world of business.
[image: ]One well-known business that uses Greek mythology in their branding is Nike, a business that designs, manufactures and sells footwear and other sports related apparel. According to the article on what does the Nike logo mean by Dan Redding (January 22, 2018), the Nike name and logo (Figure 1) is related to the winged goddess of victory in Greek mythology also named Nike. The reasons for this as written by Dan is that the Nike brand borrows the mythological attributes of flight, victory and speed. This is an example of Greek mythology being used for a positive impact in branding as it gives an impression to the consumer that using their products will help them reach victory and speed much like the Greek goddess.Figure 1 The Nike logo

[image: /var/folders/sz/_6585kn154d7kkbykc0kjbbc0000gn/T/com.microsoft.Word/WebArchiveCopyPasteTempFiles/Starbucks-Logo.jpg]Another business that uses Greek mythology within their branding is Starbucks, an American coffee company. The article by Heather Taylor (December 06, 2017) on the Legend of the Starbucks siren, describes how the Starbucks logo (Figure 2) uses a twin-tailed siren from Greek Mythology as their logo. This was chosen as the siren represents the sea, and their coffee came from across the sea. It also added a mythical feel to the brand. This is beneficial to the brand as it will stand out from the competitors by having a logo that is memorable and stands out due to its distinctive nature. For example, most people will be able to remember the Starbucks logo and know what it stands for as opposed to one of their competitors, Costa Coffee, which just uses coffee beans as its logo. This is not as unique and does not stand out as opposed to using Greek mythology in their logo, which does not have an obvious link to selling or making coffee.Figure 2 The Starbucks logo

[image: /var/folders/sz/_6585kn154d7kkbykc0kjbbc0000gn/T/com.microsoft.Word/WebArchiveCopyPasteTempFiles/ct3OkeTw_400x400.jpg]The razor blade company Gilette released a line of women’s razors and conveniently named them ‘Venus’ (Figure 3). Brittany Garcia (August 27, 2013) describes in her article how in Greek mythology Venus is the goddess of love, sex, beauty and fertility. This works in creating an effective brand for the Venus women’s razors, as it implies the product can help the consumer achieve the same level of beauty as the Greek goddess. This reinforces a positive view of the product which is likely to help convince the consumer to purchase the product. This is another example of how ties to Greek mythology in branding and advertising can be used effectively and positively. Businesses using Greek Gods and Goddesses is a common use of Greek mythology in branding, as the implication of consumers being able to get similar attributes to a figure such as a God or Goddess will be an appealing factor to the consumer as it will appear almost as a positive review of that product or service.Figure 3 Gilette Venus logo

In conclusion from this research it can be summed up that Greek mythology has been used in businesses and products within their branding and advertising. It is also clear that Greek mythology is still relevant in today’s world, which plays a part in how effective using it in branding and advertising could be. The proposed dissertation would explore these and ask the question ‘can Greek mythology be successfully used in branding?’ to question whether or not the usage of Greek mythology creates successful branding and benefit the business or product. This would review whether it creates a positive identity for a business that will appeal to the target audience and therefore effectively gather more customers for their brand.
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