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Marketing is not only selling and advertising this is only the top of the marketing iceberg. Now the marketing is something much more much deeper,is about the customer needs,build strong customer relationships,engage customers and create customer value in order to capture value from customers in return. Some use the term "marketing" as the buzzword for "selling". Of course, selling is part of the marketing process, but marketing is much more than that. Others use this term for all types of promotion and advertising. Again, these are part of marketing, but not all of it.

Marketing represents "the science and art of persuading customers to buy"  Kotler defined marketing as "a social and managerial process by which individuals or groups of individuals obtain what is needed and want to create through, offering and exchanging products and services having . a certain value". Simplistically, marketing represents "the art and science of selling".

The marketing strategy for strong business is realy important,in this essay is showing us some simple but powerful points for the upcoming marketers.

This essay discribe the marketing methods betwen two important hotel chains from separet contries and different economy,Premier Inn the largest British hotel chain,biggest restaurant and hotel grup in the United Kingdom,it was founded in 1987 as Travel inn owned by Whintbread with more than 800 hotels in United Kingdom and abroad,and Marriott International in Unaited State Of America in 1927 in Washington DC by J Willard Marriott 1.2 million rooms in 122 diferent countries. (Bhasin,2019 and Growea,2021)

The Marketers have the same mission: place the customer in the heart if the marketing.The marketing today is about generate customer value and engagement in this changing times.

Marketing beginning with understanding the customer needs and found the best target markets can be helpful to attract and groe value customers. After is very important to keep the customers,engage them and create a deep customer relationship this will help the brands to be strong and unforgettable for customers.

In the era of digitization the marketers have to deal with the online, mobile and social media for customer engaging, is a new tool for marketers becouse online is mean anytime, anyplace,much easier than the traditional marketing methods.(Kotler, Armstrong, Loyd, He, 2019)

The Premier Inn marketing is focused aroud ’’Everything’s Premier but the pirce” and ’’Good Night Guarantee”. This can be found TV advertisement and Facebook.They provide the option to buy onlyne the bed and pillow.(Centaur, 2012)

Marriott International marketing strategy are online advertising, email and postal mailing.They are suporting the membership scheme wich is money spent at hotels .Marriott is growing realy aggresive opening hotels everywhere.They are offering guest premium and luxury home rentals in Europe, United States using the HomeAway and Airbnb. (Hoover’s,2021)

Premier Inn is one of the United Kingdom strongers and larger brand, the strategy used is simple but with effect as using self-chec-in and checout, low-cost customer purchase, provide customized F&B. (Whitbread.co.uk, 2021)

Marriott International strategy is to extend the brand in Antigua, Doha, Europe, South America.The company is maintaining the loyal customers and attract new one, is the diversified hospitality (Family and LGBT friendly), that manage francises an licences a large portofolio of properties an hotels. (EbscoHost, 2021).

Premier Inn hotels can be founded in near Universitys, Airports, turistic attractions,this help customers from different departments to stay close to places where thei need. Over the years Premier Inn has build a verry strong brand image.Couple of selling points are the free Wi-Fi 24/7, bike and kid friendly. One of the most visited countrie in Europe is Germany where Premier Inn have 28 hotels, after a triumphant entry, decided to expand into Republic of Irleand. (Growrea,2021).

Marriott Hotel start to go green by reducing energy and water use,guide customers  to encourage the enviroment, suport the environmental initiatives like water conservation. Using LED lights,reducing waste. Marriott start to follow the local regulations and  laws.
Premier in take the initiative to Go Green by cutting the carbon emission 50 % by 2025 and 88 % by 2050, all of this are part of winder Whitbread initiative, they have zero gas in the new constructions as all Premier Inns will use green gas, they are investing in renewable energy, swaping to hybryd or electric cars. 

The Green Hotel idea comes from German green labek organisation with purpose of academic discussion. Unfortunetly the hotel industries have the highest energy and water usage. (Wu, 2021).
In Pandemic period Marriott decide to change the cancellation policy for guest safety, the Covid-19 had an huge effect on Marriott Internalional develop the ”Travel with confidance” policy ensuring the WHO guidelines. The hotel apply a very high standards on safety, all guests have to follow strict protocols. Public areas, guest rooms are cleaned with hospital grade desinfection. To prevent the Covid 19 spread the Marriott are using signages in public areas to remind the guests to respect the social distancing protocols.(cleanmarriott.com, 2021)

Premier Inn is affected by Covid 19 pandemic they take very quick measures to prevent the covid spread to protect the guests.Premier Inn offer 38 hotels open for NHS and Key workers, customers recive full refounds bookings and the cancellation policy is changed to be more malleable in the pandemic period.Premier Inn take the initiative to use the fleet for supermarket food delivery to help the nation. (Whintbread.co.uk).

New entrage hygiene are aplyed, to have enogh time to clean the room properly, to minimalise the contact betwen guests they change the check in time for later and using one way sistem, protective screens panels. The busy areas are very often and extra checks on cleaning. All the staff is wearing  protective equipment provided by the hotel. (Premier Inn.com).
In comparison bouf hotels hasben made everything for the customers wellbeing, respecting severe rules caused by the Covid 19 pandemic.Unfortunatley Premier Inn had to cut 6000 jobs at its hotels and restaurants.
The pandemic period cause a lot of losses but the strong brands suvirve.
A conclusion the marketers are finding the groups understanding what the customer want and need, comunicate and take decisions.

In fact, marketing is something broader than promotion, advertising and selling. In the most complete sense, marketing is a general term that includes the position of an enterprise among competitors in the market, its competitive advantage and the selection of viable market segments on which it will focus.


Practical activity proves that it is not possible and not economical for economic agents to try
to sell their products and services to all customers potentials. That and the fact that the market the potential is too high compared to the company's resources, necessary can be located over large geographical areas,the company does not have sufficient logistic resources, it does not have justify the effectiveness of covering such an area orthe main competitors have already established themselves on the market respectively. As a rule, the needs of potential applications varies a lot, the company not being able to cover it also diversity.The company will have to decide who it addressesand then target only their products and services to groups – selected market segments. Only the process of identifying market segments, selecting one or more of them and developing acomplex strategy to meet their requirements it's called target marketing.
The industry of turism is the word’s most dinamic industries,hotels are the most significante accommodation provider. In the hospitaliti industry are so much  ways to differentiate from others, the customer receciving a high quality service this will have an positive impact for the brand.
The positive reviwes are realy important for a successful business.
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