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Executive Summary


This report provides an in-depth analysis of the market leader Budweiser and how they are optimising their digital platforms but in this report we are focusing on 3 in particular: Instagram and Twitter platforms and then their website. 
“Digital marketing refers to the management and execution of marketing using electronic media such as the web, email, interactive TV, IPTV and wireless media in conjunction with digital data about customer characteristics and behaviour.” (Chaffey, 2012) 
To carry out the report and analysis on these specific platforms, a number of research has been conducted along with the use of some analytic tools. With this tool, it showed in detail how Budweiser uses their account and how effective this is regarding response time, retweets, likes and then company engagement with followers. 
A website analysis was also carried about but within this report, Budweiser have used a clever marketing strategy and has country-orientated platforms, for example, BudweiserUK, Budweiser Canada, Budweiser India, and so forth. After analysing many of these different websites, it was clear that the company had designed pages and content in conjunction with the region it was targeting. Overall, more analysation of the page content was done and there was a positive response regarding the topics they mentioned, those being globally controversial and passionate topics such as saving the world. Budweiser has promised to become a greener company by 2025 by recycling the electricity they use to produce their beers and using their global brand to drive positive change. Another great aspect of their website was the prominent advertising of a new product that targets a different type of market: their newly created non-alcoholic beer that has the same taste as beer. The advertisement of this is great as it does reach out to a different type of market and shows a deeper care below the surface of the company. 
To finalise the report, recommendations were made, although they weren’t many at all. These referred to the development of more region-specific accounts as there is room for many more and much improvement, and optimising other and perhaps newer digital platforms that they haven’t already. 





























Introduction 

In this report, I will be analysing best digital marketing practise of market leading organisation Budweiser, on behalf of Gower Brewery; a local beer brewery within the heart of Gower. “Digital marketing refers to the management and execution of marketing using electronic media such as the web, email, interactive TV, IPTV and wireless media in conjunction with digital data about customer characteristics and behaviour.” (Chaffey, 2012)
The two main digital channels I will be observing are online advertising as Budweiser really optimises full use of their social media channels, and search engine optimisation (SEO). 
Budweiser is an American produced lager produced by Anheuser-Busch; a transnational corporation, of which Budweiser is produced in various breweries across the globe.  (Anheuser-Busch, 2016)























Social Media Channel

“Social media marketing refers to monitoring and facilitating customer-customer interaction and participation throughout the web to encourage positive engagement with a company and its brands. Interactions may occur on a company site, social networks and other third-party sites. This also goes hand in hand with Social media strategy which refers to the marketing communications used to achieve interaction with social network users to meet business goals. The scope of social media optimisation also includes incorporation of social media features such as status updates and sharing widgets into company websites.” (Chaffey, 2012) 

Budweiser is particularly good at enhancing the opportunities their social media platforms bring, especially Instagram, as they brand their company by different regions around the world which, makes the business to consumer relationship more personal regarding language, retailers and so forth. 
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	Figure Two: https://www.instagram.com/budweisernigeria/

Figure One: https://www.instagram.com/budwieserusa/
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Figure Three: https://www.instagram.com/budweiserindia/



Budweiser optimises its Instagram pages very well, posting on average every 2 days with thousands of likes and comments on each post. This practise is carried out throughout all regions of their companies Instagram platforms. Their content is also unique and drags you in. They put particular emphasis on their products, creating it in a way of making you feel like you want it. They also incorporate a lot of their followers by reposting videos or photos that have a certain hashtag which is great because it makes the relationship between consumer and business more personal. Budweiser also creates great partnership with big events that are going on as for them that is more opportunities for advertisement and shows interest in these type of events. 

Twitter is also another platform that Budweiser takes full advantage of. Again, the same principles apply in regards to different accounts targeting different countries, but all of which are used effectively. 
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Figure Four: http://www.twitonomy.com/profile.php?sn=BudweiserUK




Using Budweiser’s UK page as an example, the analytics above show that the Twitter platform is cultivated effectively and daily with their response rate at a great average. Not only is this another platform to advertise new products, but it is also a way for the company to express their voice and opinion on the world wide movement of cutting down plastic and more recycling and recent global events such as International Women’s Day. By ameliorating these opportunities, it allows Budweiser to find ways of communicating with their consumers and followers and being passionate about topics that are controversial across the globe but then using their brand to create positive change. 



Website Analysis 

“A website is a collection of publicly accessible, interlinked Web pages that share a single domain name. Websites can be created and maintained by an individual, group, business or organization to serve a variety of purposes. Together, all publicly accessible websites constitute the World Wide Web.” (techopedia.com, 2019) 
As mentioned in regards to their social media platforms, Budweiser also caters to the different countries of the world with their websites. 
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Figure Five: https://www.budweiser.co.uk/prohibition
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 Figure Six: https://www.budweiser.ca/en/









Budweiser fully optimises their websites as they are each designed and presented in a fashion more suited to that country. For example, Budweiser’s Canadian website shows a lot of emphasis on the Blue Jays, a notorious baseball team in Canada – a highly enjoyed sport within this country. It gives a more personal touch to their visitors. 
Budweiser’s websites are easy accessible and easy to use, with web pages directly at the top of the pages for effortless browsing, but these webpages are very informative. Figure Seven: https://budweiser.ca/en/prohibitionbrew













Each Budweiser website has a page dedicated to their ‘Prohibition Brew’; a non-alcoholic beer that has the same taste. This is a great direction to bring in customers that perhaps don’t drink alcohol for many reasons but can have an alternative. With the emphasis on this new product, it shows a sense of ‘care’ for other types of customers who would prefer this type of beverage. 
Budweiser also links to their online store, which offers many different products such as apparel, bar essentials, games, home décor and sports related items. Not only does this show the wide product portfolio they offer, but is also great to browse the different items people may not have known they offer, all categorised and described with thorough information. Figure Eight: https://budweiser.ca/en/bettertomorrow














Lastly, one of the most imperative pages on the website is Budweiser’s promise for change – ‘using their global brand to drive positive change.’ Budweiser promises that by 2025, all the electricity used to brew their beers will be 100% renewable. In terms of marketing strategies, this is brilliant as it shows the companies interests and that they are promising to make a positive impact on the world using the large platform they have developed. 










Recommendations

It is truthful that Budweiser does not have a massive room for improvement as they optimise their platforms well and to their advantage, although, they could perhaps look more into different types of platforms that they may have not thought about before such as LinkedIn. The more platforms they investigate, the more knowledge they will gain about where their digital marketing strategy is at and how strong it is and where they could also join onto. Another recommendation would be to continue building more region-specific profiles as it is clear that the response the current pages already have are excellent as this gives the customer a more personal feel towards the business rather than just a business to consumer relationship. This task could be time consuming so it would be wise to look at optimising their website or other close pages of theirs to reach out to potential customers they are missing. 












Conclusion 

Overall, Budweiser uses their platforms to their utmost potential. The company has a solid use of its Instagram, Facebook and Twitter accounts, with Twitter analytics showing just how much they cultivate their platform and engage with their followers and consumers. Budweiser’s website, which goes by the country you live in, also takes full advantage of their space to reach out to browsers. Through conducting research, it was clear that Budweiser designs their pages and content by the region they are specifying towards. For example, Budweiser Canada showed emphasis on the baseball team ‘Blue Jays’. The content of their websites was fulfilling and informative, touching upon real day to day controversial topics across the globe with promises of becoming a greener company by 2025 and using their global brand to drive positive change. This type of content is especially satisfying as, from a consumer point of view, it gives an insight into what the companies objectives are and they are not just driven by profit. 




























References
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	Chaffey, D. and Ellis-Chadwick, F. (2012) Digital Marketing: strategy, implementation and practice. 5th Ed., FT Prentice Hall: Harlow

	
	
Figure Eight: https://budweiser.ca/en/bettertomorrow
	
	
	
	
	
	
	

	
	Figure Five: https://www.budweiser.co.uk/prohibition
	
	
	
	
	
	
	

	
	Figure Four :https://likealyzer.com/report/budweiser
	
	
	
	
	
	
	

	
	Figure Nine: http://www.twitonomy.com/profile.php?sn=BudweiserUK
	
	
	
	
	
	

	
	Figure One: https://www.instagram.com/budwieserusa/
	
	
	
	
	
	
	

	
	Figure Seven: https://budweiser.ca/en/prohibitionbrew
	
	
	
	
	
	
	

	
	Figure Six: https://www.budweiser.ca/en/
	
	
	
	
	
	
	
	

	
	Figure Three: https://www.instagram.com/budweiserindia/
	
	
	
	
	
	
	

	
	Figure Two: https://www.instagram.com/budweisernigeria/
	
	
	
	
	
	
	

	
	https://marketbusinessnews.com/financial-glossary/online-advertising-definition-meaning/
	
	
	

	
	https://www.ab-inbev.com/
	
	
	
	
	
	
	
	
	
	

	
	https://www.techopedia.com/definition/5411/website
	
	
	
	
	
	
	

	
	https://www.trackalytics.com/instagram/profile/budweiser/
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	













2

image3.png
budweiserusa ¢ IEENI B

38posts 64Tk followers 159 following

Budweiser USA

Explore the unknown with Budweiser Discovery Resenve, #SpaceBeer
By following, you confim you'e 21+

i budweisercom

S
3

Jo




image4.png
© | Instagram

budweisernigeria ¢ IEZESN K8

30posts 3625 followers 9 following

Budweiser Nigeria
The King Is Here. By following Budweiser Nigeria you confirm that you are 18+ and will
only share our content with those of legal drinking age.

o budg





image5.png
© | Instagram

budweiserindia © IEENN KR

a3posts  1dkfollowers 97 following

Budweiser India
The offical Instagram page for Budweiser India.
Posts for LDA+ only.

BUDXBLR:

bitly/2vdnlEs

Jo




image6.png
@BudweiserUK Budweiser UK @
D tveets G5 foloving D tisted

Joined Twitter on December 4, 2012 as user #939146164
Official tweets from Buduweiser UK are only for 18+ Please drink responsibly & only share
with those of legal drinking age. See our rules of engagement:

hitps:/bitly2okRvgu
s
followerstfoliowing @ (B lstedr1,000 followers ©
Tweets Analytics [

Last updated less than a minute ago
m tweets from June 02, 2016 to April 29, 2019' ([

folowers

T (4 rolow)

0 [EXED weeets per aay @ 13 [ ctveets 0% @
@ R user mentions 1.00 © % EEEX <piies s5% ©
=3 751 [ETEEPI # [ nashags 0.57 ©

tweets retweeted 13.97% @ a total of times 20.04
N 447 ° 8,960 °

BRI tvcets ravorited 34.41% © atotal of PIJPLEY times 23.87 ©





image7.png
M HOME CLUBFUTURES  SHOP

%’m@em}

BITION BRrw

100% TASTE.

0% ALCOHOL.
]

Vs e




image8.png
AVAILABLE ONLY IN ONTARIO.

CLICK HERE TO REDEEM YOUR PIN





image9.png
INTRODUCING BUDWEISER
PROHIBITION BREW

NON-ALCOHOLIC

When you need something done right,
you have to do it yourself. Budweiser
Prohibition Brew is a non-alcoholic beer
that actually tastes like beer. All the
crisp, clean taste you've come to expect
from Budweiser. Brewed to the same
standards you've come to expect from
Budweiser.




image10.png
INTRODUCING BUDWEISER
PROHIBITION BREW

NON-ALCOHOLIC

When you need something done right,
you have to do it yourself. Budweiser
Prohibition Brew is a non-alcoholic beer
that actually tastes like beer. All the
crisp, clean taste you've come to expect
from Budweiser. Brewed to the same
standards you've come to expect from
Budweiser.




image11.png
/iy ORGREN PRNBTIONGREW CIPPRUAGER  REDUGHT  SIOP _ BETTERTOMORAON

BREWED FOR A

BETTER TOMORROW

A s, e e e ol b can iy o
in g pohe changa. t 5 we s conmtied t
g e sttty ber - & ik ot has heen
g pecee tgeier o Mouaande of yewrs - v e
o 100 comitd 0 crenig bighr,cener e
P arass et ¢4 conim B o snped o
s ofyors o come

By 2025, all Budweiser
around the world will
be brewed with 100%
renewable electricity

By 2025, Bl s th wordwil b brownd
i 1004 ronawable ity i e wih cr paent
Company AD nBavs cammimant ta e 100% of
Pachasedslocicky b rnewaie by 2025, Wo s 41
ko botee f Buweer o0 avrige every dny, 0
Budweears conmiment wi e 1o kg 48000
paesangr v o h o vry yout

Renewabe lcely s iyt gererd o
esrcen hl are by replnihed, wich s o
(v, bomss ad wind power. The rapewste
ety symbc ot 100% o h st o
e uwr brewing proces hat s rlan o0
ety el to e renewabl souoes.

e e s ur oy, e s paaring i
DiectEnary 0 make e o 8 of h sty s
o brew Dudweiee n Canada i covered by corted
enewable clacy corlicain (RECS) teping reen
Canada' sty pp.

I Canacn, aur bevwing s et most of ket

Vo the powe il ey e cannacied s The

[100%F

Through ur pasnaraip i Oves Enegy n Conods.
100% of o st of o Buiweinr By rocass
Rt ar ek onlcticty e now uppord by RECS
Evary Wit houe of sty we e 1 brew
Budvses e 1 & cortud renavabi seticy
e 4 . purchased . raneubie secicy
ey hom it s

et Enegy scces s REC fm renwabe ity
proects acoss Cansdn The bty of renowstie
ectily rprosntd by e REC 1o bo apied by
Dt Enegy 1. ante 10 be approsntny 25,870
A ity

1 B Colanble, hoe o ur Creton brewar,Drect
ory Wi o RECs geneatd throgh oras. 1
e, whre e havs & rowery In Edn, Ovect
vry Wil provie RECA b ydoaice soecas and
o i kg g wid power saurces n Carirl
04 st Canada, whae ws havs bt ceid
London, Onor Wonreal,Quebec Halfa, s St
a1 . o, N, Dt Enwy I provdng
RECA souce fom hydoskic gererion in Qusbec
We deirmin e ety o e RECH o ach rowery
ased n gdane o Undorwls Labrsres ()
Wi managas ha ECOLOGO caroten The
vl sty maiaine cocason unde UL
Standad 254 (Fet i, ey 25, 2010) o
Suanabaty for Renawable Lowimone Electicly
Prodicn

o brow the prect Bow, we ned a ke ofaoargy -
ot lckicly and st Near on e of o brewig
anary comes fom el wh e rot coman i
et The hest o e brewin eacan comes bom
kre f vy srcesneludg e, which we

a1 i depandan an Hoever,we ave osn ok st
ing o crbon source ach 4 biogas ad il s
s ki s S e

OvE

25,670 MWH ANNUAL
FLECTRICITY USAGE TO BREW
'BUDWEISER IN CANADA 15
EQUNALENT T0:

o s,

739,143

s f i oo

984,399

aames consoes poneres

472514

ot hona charges

2323

omes owsred
foron oo oo




image12.png
/iy ORGREN PRNBTIONGREW CIPPRUAGER  REDUGHT  SIOP _ BETTERTOMORAON

BREWED FOR A

BETTER TOMORROW

A s, e e e ol b can iy o
in g pohe changa. t 5 we s conmtied t
g e sttty ber - & ik ot has heen
g pecee tgeier o Mouaande of yewrs - v e
o 100 comitd 0 crenig bighr,cener e
P arass et ¢4 conim B o snped o
s ofyors o come

By 2025, all Budweiser
around the world will
be brewed with 100%
renewable electricity

By 2025, Bl s th wordwil b brownd
i 1004 ronawable ity i e wih cr paent
Company AD nBavs cammimant ta e 100% of
Pachasedslocicky b rnewaie by 2025, Wo s 41
ko botee f Buweer o0 avrige every dny, 0
Budweears conmiment wi e 1o kg 48000
paesangr v o h o vry yout

Renewabe lcely s iyt gererd o
esrcen hl are by replnihed, wich s o
(v, bomss ad wind power. The rapewste
ety symbc ot 100% o h st o
e uwr brewing proces hat s rlan o0
ety el to e renewabl souoes.

e e s ur oy, e s paaring i
DiectEnary 0 make e o 8 of h sty s
o brew Dudweiee n Canada i covered by corted
enewable clacy corlicain (RECS) teping reen
Canada' sty pp.

I Canacn, aur bevwing s et most of ket

Vo the powe il ey e cannacied s The

[100%F

Through ur pasnaraip i Oves Enegy n Conods.
100% of o st of o Buiweinr By rocass
Rt ar ek onlcticty e now uppord by RECS
Evary Wit houe of sty we e 1 brew
Budvses e 1 & cortud renavabi seticy
e 4 . purchased . raneubie secicy
ey hom it s

et Enegy scces s REC fm renwabe ity
proects acoss Cansdn The bty of renowstie
ectily rprosntd by e REC 1o bo apied by
Dt Enegy 1. ante 10 be approsntny 25,870
A ity

1 B Colanble, hoe o ur Creton brewar,Drect
ory Wi o RECs geneatd throgh oras. 1
e, whre e havs & rowery In Edn, Ovect
vry Wil provie RECA b ydoaice soecas and
o i kg g wid power saurces n Carirl
04 st Canada, whae ws havs bt ceid
London, Onor Wonreal,Quebec Halfa, s St
a1 . o, N, Dt Enwy I provdng
RECA souce fom hydoskic gererion in Qusbec
We deirmin e ety o e RECH o ach rowery
ased n gdane o Undorwls Labrsres ()
Wi managas ha ECOLOGO caroten The
vl sty maiaine cocason unde UL
Standad 254 (Fet i, ey 25, 2010) o
Suanabaty for Renawable Lowimone Electicly
Prodicn

o brow the prect Bow, we ned a ke ofaoargy -
ot lckicly and st Near on e of o brewig
anary comes fom el wh e rot coman i
et The hest o e brewin eacan comes bom
kre f vy srcesneludg e, which we

a1 i depandan an Hoever,we ave osn ok st
ing o crbon source ach 4 biogas ad il s
s ki s S e

OvE

25,670 MWH ANNUAL
FLECTRICITY USAGE TO BREW
'BUDWEISER IN CANADA 15
EQUNALENT T0:

o s,

739,143

s f i oo

984,399

aames consoes poneres

472514

ot hona charges

2323

omes owsred
foron oo oo




image1.png




image2.png




