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Digital Skills And Research Methods
Assessment 2: Part 1

Survey Analysis
This assignment is in two parts. In part one I will analyse the response we got from two questions from our survey. The survey was based around the business plan that we had set up for the Managing Enterprise module. The business is a hot food van called Moving Masala. The business plan and subsequently the survey was developed by five people: myself, Abdul Islam (1806293), Sanu Miah (1806292, Katarzyna Kolowrocka (1805961) and Shahidur Rahman (1805959). The survey consists of 10 questions. My personal contribution to the questionnaire were questions 5 and 9 to. Therefore, I will try and evaluate these. 
Please follow this link to see the full questionnaire:
https://docs.google.com/forms/d/12ah0FBA4FYBADJOXbHgKpRgeUZJsH2orhWGusjP6R2w/edit
[bookmark: _GoBack](email and password at top of page)
[image: C:\Users\momas\AppData\Local\Microsoft\Windows\INetCache\Content.MSO\CBD6D706.tmp]
The survey can be regarded as primary research as this is developed by the team from scratch and is first-hand response from consumers. The information gained is valuable in continuing to develop the business plan and making any adjustments to adhere to customer requirements. The information is also in line with the CRAAP theory.
Question 5 was designed by me to test the general interest of customers in this type of business. The results from question 5 shows that there is a large audience who is willing to try the food at Moving Masala. Many of the responses show that people are willing to purchase food from the van more than once a week. This gives us confidence that we can get repeat business from customers. 
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The response to this question gives us insight into the priority for customers when they decide to make a purchase. Over 80% of the people surveyed said that they look for good quality over pricing and speed of service as their main reason for purchase. 
This is important to us as we will have items on our menu that are unique and priced higher compared to other general items. This result shows that customers are willing to try pricey items if they feel the quality will be good.
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5. How many times a weak would you buy at Moving Masala?

N Breakfast M Lunch I Light snacks

I would not
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9. Which of the following is more important to you?

14 responses

Price 3 (21.4%)

Quality 12 (85.7%)

Speed of Service 3 (21.4%)

Other, Please Specify 1(7.1%)
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