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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Lauren Cobley (2100402)

	Proposed Supervisor’s name:
	Only complete this if you have already been in contact with a potential supervisor who has agreed to supervise you in principle. 
Stacey Coleman




Psychology Research Area (tick all that apply) 


	Social Psychology 
X
	Developmental Psychology 

	Biological Psychology 
	Forensic Psychology 

	Health Psychology 

	Individual Differences 

	Educational Psychology 
	Political Psychology 

	Cognitive Psychology 

	Clinical Psychology 
	Counselling Psychology 
	Occupational Psychology 

	Other:  indicate briefly (not included in word count)




Proposed Study Design (tick all that apply) 


	Quantitative 
X
	Experimental 
	Applied (with UWTSD students 

	Online Questionnaire Survey 
X

	Qualitative 

	Quasi Experimental 


	Focus Groups
	Online  


	Mixed Methods 

	Applied (with external organisation) 
	Interviews 



	Lab-based study 

	If Applied, and involving an external organisation, please indicate your plans for gaining appropriate approvals from the organisation: (not included in the word count)
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	Other study design: indicate briefly (not included in word count)




	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

Stigma around tattoo placements and how perceptions affect employment opportunities in terms of public facing jobs. 






	Background: 250 words 
Why is your study important? What theory and empirical research evidence supports your research question? (Please provide a rationale for your study including a brief review of relevant psychological literature and theory and a minimum of five references). 
This study is important as it highlights an element of prejudice and discrimination within the work environment and how having a tattoo or the placement of where a tattoo is can impact the likelihood of employability in certain employment sectors. 
One piece of research evidence indicates that restaurants are 87% more likely to hire individuals who don’t have any tattoos than individuals with tattoos (Francisco et al, 2020). 
It was also found that Caucasian female applicants in their mid to late 20s with tattoos, especially extreme visible tattoos, were significantly less likely to be viewed as employable compared to applicants without tattoos (Henle, et al 2022). This study also found that employees who had visible tattoos tended to have a smaller salary than non-tattooed co-workers. 
On the other hand, alongside the increasing rate of individuals having tattoos, is the increase of acceptance towards visible body art within employment sectors such as within the hospitality industry (Tews, 2020).
Another source of research on this topic has implied that there is no difference between tattooed candidates and non-tattooed candidates concerning entry-level employment opportunities but in terms of management positions, tattooed candidates were less likely to attain a job than non-tattooed candidates (Guo. 2021). 
Another study has suggested that visible body art has negatively impacted the likelihood of an individual with tattoos being employed in comparison as to candidates with no tattoos (Timming et al, 2017). 
When doing a scan of literature surrounding this topic area, I have realised that this study could be important due to the fact that there is little contemporary research concerning this topic within Britain, meaning that this study will have the ability to provide an insight in areas where research is lacking for the stigma around tattoo and how tattoo placement impacts employability opportunities within Britain. 

· Reference List:

Francisco, M., & Ruhela, S. (2020). Correlational Analysis of Perception of Tattoos and Employability. International Conference on Business Management, Innovation & Sustainability (ICBMIS), 1-13. http://dx.doi.org/10.2139/ssrn.3694377.
Henle, C., Shore, T., Murphy, K., & Marshall, A. (2022). Visible Tattoos as a Source of Employment Discrimination Among Female Applicants for a Supervisory Position. Journal of Business and Psychology, 37, 107–125. https://doi.org/10.1007/s10869-021-09731-w
Radulović, T. (2022). Visible Body Modifications & Employability in Hospitality Industry: Manager vs. Customer Perspective. RIT Croatia Digital Repository: Rochester Institute of Technology. https://repository.acmt.hr/en/islandora/object/acmt:218
Guo, Y. (2021). Are We Under the Influence of What We See? The Power of Body Tattoos in a Job Interview. Concordia University: Spectrum Research Repository. https://spectrum.library.concordia.ca/id/eprint/989005/
Timming, A., Nickson, D., Re., D., & Perrett, D. (2017). What Do You Think of My Ink? Assessing the Effects of Body Art on Employment Chances. Human Resource Management: Advancing Human Resource Research and Practice, 56(1), 133-149. https://doi.org/10.1002/hrm.21770




	Please state the main research question(s) or hypotheses(s): (100 words max)
Research Questions:
1. Are those with visible tattoos less likely to be employed than non-tattooed candidates?
2. Does stigma around tattoos impact chances of employability?
Hypotheses:
· Individuals with visible tattoos are less likely than non-tattooed candidates to receive higher positions within public facing jobs. 
· Stigma concerning tattoos and tattoo placement within public working environments still has negative connotations.
· Individuals with visible tattoos are more likely to gain access to manual working jobs than non-tattooed candidates.





Methodological Details (500 words) 

	Please summarise the key methodological approach: (you can include copies of proposed study materials as appendices if you wish). You must include details of the following:
· Participants: Who will your participants be, how will you access and recruit them, and how many are needed? 
· Design: Using appropriate terminology clearly define key elements of your design (IVs, DVs, Qual approach, expt. manipulations etc).  How do you plan to analyse your main data? 
· Materials: What are the main measures, scales, experimental tools or other materials required for your study? 
· Procedure: How will you carry out the study – define briefly what will happen to a participant in your study from the point of consent to the study debrief.

· PARTICIPANTS 

The participants of my study would be employers and employees with and without tattoos. For this study, I would recruit my participants through putting my study online and gathering participants through the fact that the study will be on social media platforms such as Facebook and Instagram. For this study I will need 30 participants, including 10 employers, 10 tattooed employees and 10 non-tattooed employees. 

· DESIGN

The study design is an online questionnaire survey and will be a within-subjects design. The dependent variable (DV) is the difference in employability opportunities for tattooed and non-tattooed candidates, whereas the independent variable (IV) is the attitudes towards tattoos and tattoo placements. This study will be a quantitative design and will require the use of a t-test as a form of data analysis measuring whether or not there is a relationship between stigma surrounding tattoos and tattoo placement and employability opportunities. 

· MATERIALS 

The materials provided will be a questionnaire that I have created myself and I will post it to social media to gain access to a wider sample of participants.
The questionnaire will include pictures of people with and without tattoos and participants will be asked whether they would hire that particular person as well as what employment position they think the person pictured would hold as well as questions about what traits would be associated with the person pictured. The questionnaire will then be concluded asking if the person has any tattoos and if so, if they are visible. 

· PROCEDURE

To carry out this study I will create an online link to my study whereby an information sheet explaining what will happen during the study and informing them if their right to withdraw and a consent form will be provided for the participant. If they have consented to participating in this study and wish to continue, I will then collect demographic data, and provide the questionnaire which would focus on stigma surrounding tattoos and tattoo placement and the impact on employment opportunities, which will be shard through various social media platforms such as Facebook and Instagram and after the questionnaire has been completed, I will provide them with a debrief form with contact details, further inform them of their right to withdraw and thank them for participating in the study. 





















Key Ethical considerations (150 words)


	In this section you are required to briefly outline any specific ethical considerations for your project.  All projects will be expected to adhere to the BPS code of human research ethics, and you will need to submit a full ethics form which will document your specific processes for informed consent, debriefing, and data protection.  Here you need to briefly note additional or specific key ethical considerations for your particular project e.g. potential for distress or discomfort, any deception, research with vulnerable populations or sensitive topic areas, and briefly outline how you expect to manage these risks within your project. 

I will provide a debrief form for any further queries or of the participant would want to contact me about any thoughts or feelings they had about the study.
I would also use this debrief to inform the participant of their right to withdraw so they don’t feel that their data is being used against their wishes. 
One ethical issue that may arise throughout this study may be psychological distress due to the fact that when considering tattoos and placements there may be a symbolic meaning behind tattoos in terms of participants with tattoos and if they are exposed to negative stigma surrounding tattoos and tattoo placements alongside a negative relationship between tattoos and employment it may upset them. 
In order to avoid issues such as social desirability bias and demand characteristics, I may have to add some element of deception in regards to the study to make sure that all data collected is accurately represented. If this is necessary, I will inform the participants of said deception in the debrief form. 
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