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Critically analyse how one ‘hot topic’ has been covered by the media in the last six months. As well as referencing all of the media sources that you use you should also make reference to appropriate research and theory where possible.
What do you consider are the best aspects of this piece of work? 
Which aspects do you consider could have been improved in this piece of work? 
What have you found most satisfying whilst undertaking this submission? 
Introduction
This assignment will analyse how the sugar tax has been covered in the media over the last 6 months. This hot topic particularly focuses on how ‘The government has introduced a sugar tax to try and curb UK obesity’ (Calvert, 2018). It will also be investigating how different media sources report on this topic in a variety of ways. There are many debates on the sugar tax including; external costs, shifting supply and consumption and job losses. There are also many debates for and against the sugar tax, these will be explored. Some state the sugar tax is not inclusive towards people of lower incomes as it would take a higher percentage of their income (Pettinger, 2017). Society needs to be equitable in order for political activism to take place, this will also be discussed alongside the sugar tax.
Main Body 
The sugar tax is a huge societal issue and is linked to obesity and health related problems. The sugar tax will introduce a higher levy on soft drinks. From Friday April 6th 2018, the government introduced a tax on soft drinks that has commonly been referred to in the media as the ‘Sugar Tax’. As a result of this tax, over 50% of manufacturers have reduced their sugar content in drinks from March 2016 when it was announced however coke and pepsi have made the decision to not lower the sugar content in their original recipes (Gov, 2018). The government have stated that the tax will help tackle obesity in children and make a huge difference. Manufacturers who do not comply with this will be taxed on the sugar, this is expected to be raised by £240 million each year. Money raised is said to go to the Healthy Pupils Capital Fund which supports schools in upgrading sports facilities as well as boosting funding for healthy school breakfast clubs (Gov, 2018). 

According to the NHS, of admissions to hospitals in 2016/17, 617 thousand of these had factors related to obesity (NHS, 2018). Statistics show that in 2016 26% of adults were obese and it is on the rise. Based on this issue the government have felt it necessary to take action and bring in the sugar tax. In particular, children are at risk of developing health problems relating to obesity and it is thought that sugary drinks may be to blame (BBC, 2016). ‘In 2016/17, 1 in 5 children in Year 6 and 1 in 10 children in Reception were classified as obese’ (NHS, 2018). Evidence indicates that 80% of obese children in their early teens develop into obese adults (Gov, 2018).

The BBC, who consider themselves to be impartial reporters of facts, describe the sugar tax using emotive language. They show images of young children drinking from large bottles of coke and appear to present the sugar tax in a positive light (Triggle, 2018). In one news report they highlighted the health issues in children to the back drop of Mary Poppins ‘Spoonful of Sugar’, an upbeat song and did not appear to report any negative issues associated with the tax (BBC, 2018). 

The Telegraph appear to also support the new tax, arguing against the notion that it is ‘nanny state’ gone too far (Heymann, 2018). In this article the sugar tax is compared to the issue with the sewage system in the 1830s. It is described how the issue required government intervention in order to prevent the spread of disease. The risk of disease in the 1830s is related to the contemporary obesity issue. Obesity is seen as a public health problem and the Telegraph reporter suggests that intervention in the form of tax will support those who make ‘lifestyle choices’ that have a negative effect on their health. ‘Legislation and regulation cannot protect against all health threats – but they help create an environment that facilitates protection of individuals’ (Heymann, 2018, para 5). This view of the state role appears to ‘other’ the individuals that choose to consume sugary drinks and suggests that they are not capable of making healthy choices. Othering is the expression of negativities based on group identities. It feeds stereotypes and discriminates against groups of people who may seem different to the social norm, these people being obese in this case (Powell and Menendian, 2016).

Sky news seem to be more impartial to the view of the sugar tax being a positive or negative approach to reducing obesity. Jamie Oliver is the focus of this article, he believes that British children have been let down by the childhood obesity strategy. He states it is a ‘massive dissappointment’ (Heffer, 2018). Oliver is expecting there to be greater measures in the next chapter of the strategy. He believes it is an emergency and a multi-pronged approach is needed. His suggested approach would include the levy being extended to milk-based drinks, as they are full of sugar and additives. Mars milk drinks company stated that they aim to reduce the sugar content in their drinks by a 100% by 2019, since 2011 they have been reduced by over 50% (Heffer, 2018). The childhood obesity strategy is to help curb obesity in children, as nearly one third of children aged 2-5 are overweight or obese (Gov.uk, 2017). Evidence shows that children are consuming too many calories and too much sugar. In England the money gathered from the levy will go towards programmes to reduce obesity and encourage physical activity, these include doubling primary PE and giving children healthy breakfast clubs (Gov.uk, 2017).

The Sun describes the sugar tax as ‘dilute robbery’ this being the title of the article in capital letters (Jones, 2018). This suggests they are against the sugar tax being so high on some drinks as some squash’s have nearly doubled in price. The tax is described as ridiculous as it is not being implemented as it was intended, companies are passing the cost onto customers rather than fronting the cost themselves (Jones, 2018). The Spectator shows a negative view on the sugar tax and describes it as a ‘terrible idea’ and gives many reasons for this. It is believed that the tax will hit the consumers the hardest as the rise is passed onto them instead of the companies paying for it and therefore badly targeted. It is reported that the poorest will be the most affected by this tax. Some of the most sugary drinks such as fruit juices and milk-based drinks are exempt from the levy and this is questioned as people are likely to find their sugar fix elsewhere. It also adds the burden of extra increases in poorer peoples spendings and will therefore affect them the most (Quince, 2016).
Conclusion
[bookmark: _GoBack]The general consensus amongst the media sources are that the sugar tax is a positive approach to curbing childhood obesity and other health related issues. Although, there are a few that criticise the approach and question whether it will succeed in its aim (Calvert, 2018). The BBC and the Telegraph are both positive towards the sugar tax and believe it will help people make healthy lifestyle choices (Heymann, 2018). Although, it does show that people are being othered by the government assuming people cannot make choices themselves (Powell and Menendian, 2016). The Sun and the Spectator are against the sugar tax as they contend that the tax is too high and will primarily affect the consumers from poorer backgrounds as the industries are passing on the cost of the tax (Quince, 2016). The Sun and the Spectator also draw attention to the fact that all drinks not being included in the tax. Fruit juices and milk-based drinks are excluded which they believe is another negative towards the sugar tax (Jones, 2018). Sky News are on the fence with the strategy as they seem to suggest that it has not been taken far enough. Oliver and Sky News believe it to be a good idea but do not believe that the childhood obestity strategy has gone far enough and he believes there to be big improvements to be made (Heffer, 2018).
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