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[bookmark: _heading=h.17dp8vu]Introduction
In recent times, most businesses focused on using sustainable approaches so that the percentage of pollution can be minimised, which will further enhance the CSR value of the business. As opined by Thiele (2016), sustainability is referred to as a strategy so that environmental and social issues can be reduced resulting from their business operation in a particular market. Moreover, a business organisation's sustainability practices are often practised against government metrics. The primary aim of the study is to analyse the future of hospitality and how it is profitable by adapting green tactics in its business operations. In order to commence such activity Marriott has been chosen as the primary company. Marriott is one of the most famous and largest hotel chains in the world (Marriott, 2023). This business was primarily founded by J. Willard Marriott in 1957 (Marriott, 2023). It is available almost in every country but its headquarters is established in Bethesda, Maryland, U.S. The current CEO of the business is Anthony Capuano (Marriott, 2023). As of 2022, the business has more than 120,000 employees globally (Statista, 2023). In 2023, the business earned an annual revenue of £17.12 billion which has aided the business in gaining further popularity (Statista, 2023).  
[bookmark: _heading=h.3rdcrjn]“Is this still relevant today?”
Since the year 1970, a specific magazine was proposed in the “New York Magazine” segment where the mainframe article was based on the serial topic of “The Social Responsibility of Business is to Increase its Profits” and the proposed author was Milton Friedman (Green, 2021). More relevant magazines and documentation have provided an idea of the impact of CSR policies and activities concerning overall business organisations considering the worldwide basis. Being socially responsible for sustainable commitments, the specific company or organisation can easily initiate different types of sustainable events or relevant gestures. It has been further measured that socially accountable companies have majorly invested in the respective event or the programme called “Sustainable and Responsible Investments (SRI)” while considering the overall market or sector starting from the year 2013 and continuing till now (Widyawati, 2020). By conducting in-depth market research, it has been found that the respective SRI fund market has been measured as near about 2.85 trillion euros the majority of this portion has already been engaged with different types of CSR programs or events. The concept of sustainability with an eco-friendly environment can be derived here from where the majority of companies or organisations have initiated to contribute to those programs or events.
[image: ]
Figure 1: sustainable and responsible investments
(Source: Statista, 2022)
Figure 1 portrays the segmentation of investments made by the civilians of the United Kingdom and also considers the worldwide basis. By further investigations, it has been observed that the aspect of engagement and voting has more votes while the second highest votes have been captured by the field of exclusion while specifying all the relevant aspects of the measurement. Moreover, it has been also profound that socially responsible companies or organisations are more diverse with facts like a higher amount of brand awareness, brand image or brand profile. Finally, it can be concluded that the concept of Corporate Social Responsibility is still relevant today while deriving more of the positive aspects.
[bookmark: _heading=h.26in1rg]“Does finance come first?”
Following a sustainable business approach has become a trend in almost every industry, the hospitality and tourism industry is not out of that. It is seen that most of the business organisations in terms of gaining brand popularity often consider sustainable approaches, which further aid the business in enhancing its CSR value as well. However, in this case, it is found that some of the business prioritises financial earning or profitability, whilst some other focus on meeting social responsibility through the support or implementation of sustainable approaches. Most of the company often focus on offering good quality products so that in return they can earn good financial profits. For example, Hilton, it is seen that the business offers “Hilton Reservations & Customer Care (HRCC)”, in terms of offering convenient reservations for the clients so that its business profit can be enhanced further (Hilton, 2023). However, it follows some additional strategies to reduce environmental impact but mainly gives priority to enhancing its business profit by attracting consumers. 
Opposing the statement Grayson and Hodges (2017), framed that meeting social responsibility by considering a sustainable approach within the business operations is highly prioritised by a business organisation. Thus, if a business like Marriott may precedence over any other aspects then its CSR value will be enhanced. That will further aid in attracting consumers, thus business profitability will increase automatically. As an example, Marriott can be presented here, which is aiming to transform its business into a sustainable business by 2025 (Marriott, 2023). As the business organisation is focusing on converting its business into a sustainable business, therefore, it will prioritise it reducing the exhibition of harmful pollutants affecting the eco-system. Here, as it is seen that the business is considering sustainable approaches thereby, it can be assumed that Marriott has prioritised sustainability over financial earning or profitability. The Triple Bottom Line model (TBL), is referred to as a sustainability framework which is responsible for measuring the success of a business organisation by considering three key aspects or areas including profit, people and planet. According to this theory, it prefers that a business organisation should always remain committed to meeting social and environmental concerns that will further aid in enhancing the business profit (Pedroso et al., 2021). One of the most important parts of the Triple Bottom Line model (TBL) is profitability right along with the planet and people. Here, as an example, Marriott can be presented. It is seen that Marriott has prioritised financial performance and growth from the very beginning. Moreover, it follows “advanced revenue management techniques” to reduce environmental concerns and maximise its profit margin. It is also seen that the business invests a good amount of money in technology so that its operational efficiency can be improved and extra expenditure can be reduced. Therefore, it can be said that the business prioritises profits and its finances to make further investments in other Ps of Triple Bottom Line. In order to convert the business into a sustainable business and consider other Ps financial support is needed. Therefore, if the business does not gain a good profit margin from the market it cannot make a contribution to other Ps of the Triple Bottom Line. 
[bookmark: _heading=h.lnxbz9]“Are businesses responsible for being environmentally sound or is it consumer driven?”
In order to attract a large range of consumers most businesses are offering upgraded services so that their needs or desires can be met. However, in this case, some of the business organisations rather than attracting consumers focus on enhancing their CSR value by transforming the business into an eco-friendly business. In this case, the views of Schaltegger et al. (2017), can be considered. The author has presented that a business which operates by maintaining all the environmental norms often omits less damage to the ecosystem. It is seen that business which focuses on considering and implementing environmentally friendly approaches often get a huge number of consumers since the rate of environment-conscious consumers is gaining day-by-day. Hence, it can be said that the business operating in the hospitality and tourism industry is responsible for being environmentally sound. In this case, an example of Marriott can be presented. It is found that the business is a renowned hotel chain accessible globally and has illustrated how to remain committed to sustainability, by promoting eco-friendly business tactics (Marriott, 2023). Therefore, it can be said that the business prioritises being eco-friendly in nature over driving consumers' needs since the growth of environment-conscious consumers is increasing. Thus, it will receive a positive response from the consumers which will enhance its business profit further.
On the other hand, Bharadiya (2023), framed that driving consumers' needs over any other approach is beneficial for the business since it aids the business in enhancing its business profit. It is seen that if a business sells high-quality services to its consumers, then more consumers will show interest in getting engaged. In this case, some of the businesses focus on training employees so that they can understand and meet consumers' needs. This, as a result, may help a business like Marriott enhance its business profitability. However, as an example, Wyndham Hotel and Resorts can be presented. It is seen that the business is offering “consumer mobile app” and “Wyndham Direct” services to its consumers so that they can reserve their bookings conveniently (Corporate, 2023). Therefore, it can be said that the business prioritises attracting and meeting customers' desires and offers any other approach. In order to support this section, Doxey’s Irridex model can be presented. According to this model, the attitudes of the residents toward tourism can change with time within a predictable time period (Shobha, 2019). Therefore, only considering consumers' needs can have an unfavourable impact on business operations. Hence, a business operating in the hospitality and tourism industry should consider being environmentally sound over consumer-driven.
[bookmark: _heading=h.35nkun2]“Future recommendations”
From the above discussion, it is found that some of the businesses are mainly prioritising a consumer-driven approach over any other approach like sustainability. It is helping those businesses enhance their business profit but may affect its CSR value. As opined by Khan et al. (2023), a business operating in a competitive market may offer eco-friendly services to its consumers, wherein the pollution rate can be minimised. This, as a result, may help Marriott gain business profit through the enhancement of CSR value. As an example, Marriott can be presented. It is found that the business prioritises a sustainable approach over any other, which is why it has good market value and CSR value as well (Marriot, 2023). 
On the other hand, Blair and Mataraarachchi (2021), framed that a business may follow some of the approaches where in the exhibition of harmful materials or pollutants will be minimised. Therefore, if a business like Marriott considers this approach then it may get a good number of consumers who are highly environment-conscious. As a result, the business’s CSR value and brand reputation will be enhanced at the same time. Here, as an example, Marriott can be considered. It is seen that the business is following eco-friendly tactics to reduce and minimise environmental hazards (Marriot, 2023).
[bookmark: _heading=h.1ksv4uv]“Can the hospitality industry ever be truly green?”
The hospitality industry can truly be green only if all the businesses operating in the industry follow eco-friendly tactics. It is already seen that some of the business operating in the industry do not follow sustainable approaches, affecting its CSR value. Hence, to become truly green it needs to transform the business into an eco-friendly business. Here, Butler’s life cycle model can be used as a supporting part. According to this model, a business operating in the hospitality and tourism industry can easily transform and enhance its CSR value by considering six different stages including “exploration”, “involvement”, “development”, “consolidation”, “stagnation” and “decline or rejuvenation” (Heath et al., 2020). With respect to Marriot, it may consider Butler’s life cycle wherein the six stages will aid the business in developing such a service which will be eco-friendly in nature. Thus, the CSR value of the business will be enhanced which will further increase the brand recognition and reputation. This model can aid Marriott to recognise the current needs of the consumers and take further steps to meet them so that it business CSR value and recognition can be enhanced.
[bookmark: _heading=h.44sinio]“Is financial resiliency key to sustainability?”
Financial resiliency is known to be the key financial condition of any firm that comprises ensured revenue generational capabilities which helps the management of the companies to spend in various departments (Searing et al., 2021). Financial resilience also helps the management of any firm irrespective of the industry of operations allowing the top managers to understand the market and the corresponding competition better. It also helps in the implementation of innovation which eventually boosts the revenue generation capabilities of the organisations. In the hospitality industry, financial resiliency plays a key role in boosting the operational capabilities of the companies. With the financial position and condition in place, the management of the organisations in the hospitality industry to spend more on development of the innovative operations which can further help them to protect the ecological balances and environmental sustainability. It also helps them to train the employees in the proper working styles to maintain sustainability in the working techniques and reach the sustainability roles. So, upon the analysis, it can be stated that with the implementation and ensuring the financial stability and establishment of financial resilience the management of any company operating in the hospitality industry can promote and ensure sustainable operations. As an example, Marriott can be presented, which has focused on investing in technology to enhance the business profit and reduce the production of harmful pollutants (Marriott, 2023). On the other hand, Wyndham Hotel and Resorts can be framed that despite of considering a sustainable approach within its business offering several facilities to the consumers in terms of meeting their desires (Corporate, 2023). Therefore, it can be said that financial resilience is originally a key to sustainability.       
[bookmark: _heading=h.2jxsxqh]Conclusion
This study has concluded about the future scope of a business operating in the hospitality and tourism industry. Further, it has presented whether investing in a sustainable or green approach is going to be beneficial for the business operating in this industry. It is found that, rather than only considering the needs or desires of the consumers, a business organisation like Marriott should prioritise a sustainable approach in its business operations. That will further help the business in enhancing business profit and CSR value as well. In order to support the findings different models and theirs have been implemented in this scenario so that the relevance of the study can be maintained. 
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