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	Evaluation

	Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 

	Answer: The website of Highfield Town House Hotel opens at its own pace, where the company can stage out the performance of the website with a mere 4-second gap of loading time. This is accordingly not a good time for loading up, as the landscape of the websites is more about engaging and quick, as the variety of options does not keep one waiting on the website, where the user goes to another website

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The website is well-maintained with several options to go from one page to another, and there is a proper form of sandwich-style navigation bar present on the right side of the website. This website will be helpful for individuals to feel more coincided in the flow of the website. This navigation is also very conveniently available on the main page of the website, with several subheadings and headings for each page, and other pages, respectively.

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: Absolutely, the concept of booking a table is pretty much thrown on the website. The website is formatted in a way where the booking of the table with the website structure, even the start of the process, where the information can be easily attained with ease of access to the information and then the process of reserving is done easily. The website has the face of the process where Enquire Now is given properly.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: The website felt a bit clunky as the structure is not optimised for smaller screens. As the use of mobiles is becoming the main way of accessing websites and all the services worldwide. If not properly maintained, it cannot be maintained in proper order. Then the SEO is not done right, where the main fonts are not designed, which almost feels a decade old, and the whole animation set is not here at all (Stringam and Gerdes, 2019).

	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The website is good-looking for the case of Highfield Town House Hotel, but rather a completely beautiful thing to admire. It is mostly looking like a good functional website with different uses for the fonts, and a CTA for booking a seat is there in the case of the PC website. But the mobile optimisation for the website is not as pertinent, which is not at all good, as the website is more minimal (SQ Digital, 2025).

	Question 2b -  How does the website use imagery, video, and colour? 

	Answer: The website of Highfield Town House Hotel had a good, picturesque style of format where images of the food were amazing for the intake, where the colours of the deep in ambience make one feel the desire to eat. The aesthetic is good, but the font style feels well-crafted. Then the navigation bar had well-connected links which would take the visitor to the different parts of the website. Where the information is well described. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 

	Answer: The bad thing about this website of Highfield Town House Hotel is that the company cannot make use of the chat tool. The chat box or tool, which is becoming the customer manager for most websites, where AI is mostly integrated to maintain the customer for the process of connecting, and they can be navigated as per their needs successfully. The use of the chatbot is something the Highfield Town House Hotel (GOV.UK, 2025). 

	Question 2d – How effective are the social media links on the website?

	Answer: The Social media links are something which is not much present on the place of Website of Highfield Town House Hotel. The use of the social media where the implementation for th social media observation process where the connection is not there. Where social media can be used is not making the website a complete form of less awareness. Where the connection is not approved. The whole navigation bar does not include social media (Vaghela, 2014).

	Section 3 – Perceived Value

	Question 3a -  How are the services offered by the company made clear to customers?

	Answer: The Homepage of the website of  Highfield Town House Hotel shows the part where the different parts of the statements and the structural variability of it. The booking of a Table for the process has been derived from it. The use of the sandwich drawer, where the booking of the table, where the singing for the porches, where the celebratory events are also given, the place where what is on and to the sections are given.

	Question 3b -  How are customer reviews made available? Are these up to date? 

	Answer: The fact about the Highfield Town House Hotel is that there is no such thing as proper form of the customer review showing section. The website has a part where one can give their experience form for feedback, where the reporting structure can be there for well-reasoned forms of arguments successfully. Then the point of the restaurant is no longer where the customers can give feedback on the outcome successfully. Where an uncertain event.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 

	Answer: The recommendation can be there for the company, where the company is able to give a better form of the outcome. In the case of the presentation in the case of the visual representation of the dishes looks tempting. The sole purpose of the restaurant is to serve friends and family who are there for a beautiful purpose, with the quality of the food. They can get the beautiful form. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: The prices are not clearly made out if you are only opening the website, where the appetising food is shown successfully in a slideshow. While the part of the dishes which remain and breakfast which are given with prices are in a way not so easily for customers to directly look for, there is a filter made for the menu for the allergies. Then the menu has had most of the sunny days.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Restaurants near me

	
	2. Hotel Bookings

	
	3. UK Restaurants

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 

	Answer: No, the company has not taken the policy for the aesthetic, for the process of the whole outcome, where I saw the main thing that came into existence with SEO is not he priority for the website. This has made me the company lose the topmost of 10 results successfully. Thereby makes me verify the fall in the grace of the new styles successfully, where the restaurant can draw in new people due to the dated structure, it falls in the search term ranking. 

	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer: The UK still have a high relevance for the websites in the UK, where the social media is there for it. The websites are used for the offering process. Here the providing or the information is provided for the drive in the businesses for the process of having the growth successfully. The UK still has their centre hub of information for the primary online location of the business for the representation of the detailed products and services, and brand. The well-designed form of the website for establishing for the building trust with the customers, signalling a business for a legitimacy and professional outcome for it. Websites are best for 24/7 Availability, which allows customers to access the information.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  

	Answer: I will have to give my opinion on the desired website company to get the work done for the company. The first part must be the fort the intentional planning process, then ensuring that the different objectives are successfully achieved. Then the organising part for the development of the improvements can be essential to the early part of the process, where a clear and organised outcome can be followed through successfully. Then the frequency for the site the reviews where the well organisation of the website can be well done. Then, the inclusion of the chatbots, which are AI-integrated, is necessary for the information construction. Then a good responsive design is necessary for both mobile and PCs.
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