


The role of digital marketing in Social Enterprise

Introduction 

Discussed during this essay will be the role that digital marketing has in Social Enterprises. Social Enterprises play big parts in communities all across the world but not every enterprise can become popular. Marketing is a tool that can be used to allow a message to get across to everyone about their business. This can be done in many ways in times like today, with all the advances in technology that have been created over the years. Digital marketing being created was one of the revolutionary ways that people are targeted in their everyday lives by products and services providing by many companies and people globally. There will always be pros and cons to most things and during this essay these will be discussed about digital marketing and what problems could be faced. Digital Marketing has many tools in which it uses to get messages across proving to be successful and relevant for todays modern marketing. 


Digital marketing in social enterprise

Digital marketing can play a big role in social enterprise, this is because marketing is how the business or company’s ideas are transmitted to their audience. Not every message will be intended for everyone as products and services can be quite specific and for needs. So understandably for a social enterprise being community based and orientated this is very important, so marketing is used to engage the community.

Social Enterprise

A social enterprise business is run as non-profit business very similar to a charitable one, although they can make profit. Most of these business’ would have been created with more of a social goal meaning that the services they are providing can help their local community tackle social issues. With the revenue made from these services they can reinvest back into the community that will in turn hopefully have positive outcomes on these social issues (Social Enterprise UK,2020). These types of companies have helped relieved stress from other sectors like public as they can created places or services some councils or governments may not have the money to help maintain or provide. 

Digital marketing

To understand digital marketing some knowledge of marketing would be needed, marketing deals with application of ideas and procedures that are endorsed to collect information and try and predict what customers preferences are. Marketing also gauges the chances that promotional strategies will work and if not, what would be necessary to change that will comply with requirements that will give consumers the maximin satisfaction (Editorial team, 2019).

Digital marketing 

Digital marketing is becoming the modern way of marketing due to use of the internet and other digital medias and not physical. This type of marketing is used by anyone who has access to devices such as televisions radios, mobile phones, tablets, computers and other items with access to the internet (Barone, 2019). From these devices marketing can be seen everywhere, people promoting their own business or even larger companies advertising themselves. Anything can be advertised on the internet for free or for at a cost and there are many ways in which these products or services are being marketed. 

Marketing tools

Many tools have been created to help with marketing products and services provided by new and existing business and these are some of them.

Social Media platforms – Social media plat forms can consist of websites and apps such as Facebook, Instagram and Snapchat. These have been a great tool for marketing to help create a hype for audiences and create potential new customers for their brand. Not just this but some sites are able to give managements for advertisements that will allow them to check the ads performance (WayUp Experts, 2020). Having such big platforms will also allow owners to gain a better view of how to market themselves by seeing what works and what doesn’t because of this it could also proceed on a much bigger scale as it can be shared globally. 

Marketing mix concept – Marketing mix is made up from many factors but can be reduced to 4 being price, product, promotion and place.
1. Product - Being an item that can be produced for a consumer that will be useable and what people should expect of that product. Marketers should also have a right amount of variety of products to be more diverse and be able to expand. The product can become popular and high demand which means more income (Marketingmix, 2020).
2. Price – The price in which customer purchase these products or services should be reasonable and good value for money. This does not always mean the product will be cheapest in value. In some instances, consumers who would be happy to pay more for a product if it’s something of better quality or how it’s made (The Economic Times, 2020). In some areas of the market some products can be very high in price because of brand name and production value so consumers with more money are happy to pay a high-quality price. 
3. Promotion – Promotions is a technique used to communicate the product to the end user. This will include advertisements, special offers, the price and sales promotions all to get consumers interesting in what is on offer (Luenendonk,2014).
4. Place – Place can come down to many factors some of which can be where the product or service placed. Is it easy to access in shops or online (mbaskool, 2020). Something that can be placed on the high street stores shelves or posted from online orders. It must convenient for the consumer to gain access to and be easily distributed. This is very important because if facilities is easy to go to people are more easily persuaded to go there or to purchase products. 

Email marketing – Email marketing uses emails as a customer targeting method for existing and potential new customers by sending information and promotions via online opposed to via postal order (Ward,2020). This method can be effective marketing as it’s a free service due to no postal or production costs and can reach a huge range of people at an instant. 

The relationship between social enterprise and digital marketing

When it comes to looking at the relationship between Social Enterprise and digital marketing there is definitely a need for digital marketing. There are many reasons to suggest that this method of marketing for these types of business’ work. Already discussed in this essay are factors that any social enterprise will have to take into consideration. Social Enterprises mainly have social goals to help tackle issues in an area by creating new places spaces for people to gather together, facilities for people to improve skills and wellbeing. In everyday business it is hard to stay afloat and relevant in the market, so products that are being provided must be up to standard and good value for price. Locations for social enterprises can also be quite essential to the success. Digital marketing will always help social enterprises get their messages across using all different tools of digital marketing as it will help them gain a wider audience. 

With types of marketing tools available for social enterprises it can really help target the people they really need to due to technology that can analyse data and specially target group areas. Social media websites like Facebook, Instagram, Twitter, LinkedIn all have benefits of advertising. Technology will use user information from what the click on or view and show target them what they think would interest them from what has been gathered previously being relevant to the targeted person and more inclined to click on and buy the product (Jolly, 2020). 


The role of digital marketing in Social Enterprise – list off the benefits and disadvantages for social enterprises using these marketing tools. 

Social Enterprise do rely heavily on this modern way of marketing for them to promote their products and services so it can be said the role of digital marketing can be relatively necessary for a business to operate well in this business era. With all the different method of digital marketing it can become overwhelming to go into that side of marketing if there isn’t much experience. But luckily for Social Enterprises information on how to market digitally is become easier to access due to the internet and the fast-growing market. The internet will play a critical role as it is the main component for sending promotions and information about the available product or service.
 
Everything that a social enterprise has to offer can be displayed in as many places as they can if they can market what they have correctly to grab the attention of consumers. Marketing is primarily the only method of getting a business name or brand name out there. Many brands through very smart marketing methods have been able to establish themselves and gain more customers and reputation, social enterprises are no different. 

With certain products or services being very limited to what they do can make the market audience very small. This can be where digital marketing can play a big role in engaging people as they can broadcast their views and beliefs and someone out there will be able to share and help invest into something great. 

Many social enterprises are community based and want to do well for their community in terms of what they have to offer again this marketing method can help them notify people in their community of them and wider. Due to digital marketing revenue for business’ and reputations can be made leading to business to flourish and become key parts of their communities. 

Although have been listed many advantages there will always been downsides. Some marketing will be costly as not all advertisements cannot be free or low of production. This is where new and existing business may struggle to beat their competitors’ promotions or prices. This will mean the message that they want to get across will not be able to reach as many people as hoped or intended meaning sales could decrease. 

Some certain digital marketing will become more effective than others, such as for most social media platforms a business will usually have a page they can set up and advertise on. Some people are not tech savvy and may not be able to set up a page that could lead to loss of potential customers. 

With the internet being able to leave reviews and ratings this can impact a business in very positive or negatives ways, so there will always be a pressure of having to the best they can be for the best possible price.

Conclusion

[bookmark: _GoBack]To conclude this essay, the role of digital marketing is very important to certain business types, some old companies won’t need need to advertise massively such as Apple and big corporations. Small business relies on digital marketing more than ever because of how many people can be reached in such little steps. There will always be pros and cons to these things but the potential for any business with the right techniques can become one of the biggest names or even the best thing for their community.  
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