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Message and colour: Info graphics is graphical digital versions of facts, knowledge, or information that are designed to communicate information to the audience. The current poster boosts cognition by enhancing the human visual system's capacity to recognise patterns and trends with images (Krum, 2013). Info graphics has evolved over time to be used for mass communication, and as a result, they are built with fewer expectations about both the body of knowledge of the audience than other forms of visualisations. The current Infographic is based on analysing the impact of COVID-19 on the print industry transformation.  Current data about the COVID-19 is presented in form of poster and is adequately arranged that show clear message and the adequate features of the poster include communication of the clear data about the COVID-19 and association with the print industry.
Text: The poster show adequate information about the impact of the COVID-19 on the business and the data presented in the form of chart show the significant impact of the poster and it makes data clearly visible and readable for the readers. The infographic poster has the right choice of colour variant and the light colour is chosen that makes the content effectively readable for the readers (Aparicio and Costa, 2015). Colour combination of the charts helps to differentiate about the significant impact of COVID on the business and presentation of the response of the respondents. Each data is being systematically presented in the poster in form of chart and step by step content formation is done to analyse the data. The text chosen that is medium font size and similar font style is chosen for the sub content and headings are taken for the bigger size so that it would gain the appropriate attention of the reader. 
Graphs: The infographic itself means adequate utilisation of charts and data about the suitable topic (Siricharoen, 2013). The current poster has successfully used graphs that present adequate information. But in terms of content less focus is being made on the print industry and generally overall impact of the COVID in terms of demand, rise in technology, channel partners, etc have been highlighted in the graphs. Though graphs are clearly designed and are understandable by the reader. The structure for the graph has been clearly presented and the data applied matches with the meaning of infographic. The graph could be relevant to highlighting what changes have been within the print industry due to COVID-19. The graphs are adequately presented as percentage variation among such graphs is being highlighted and also that is easily understandable. But in terms of vertical demand the changes by the sector is being adequately observed. 
Graphics: With understanding the overall graphics, the current infographic looks attractive but it could have been more attractive with presentation of more attractive colours. The infographic could have animated pictures and also some Smart art could have been presented to present the data in more attractive manner (Naparin and Saad, 2017). But the overall summarise of the data is being done in the effective manner as the subject that is being chosen is familiar to the audience as it would not take much time to understand. The Infographic have the features of being focuses on the COVID-19 impact and is streamlined to suitable topic. The visualisation of the data is being done in the attractive manner but is less balanced with the written information. The reader need to understand the graphs with understanding the content of the poster.
Therefore, a good infographic need to have balance between the visual and written information with seems to be more attractive (Kosara, 2016). But the advantage associated with the infographic poster is that it is visible without too much difficulty to read. The improvement in the poster could be having the written information in 2-3 lines and white space could be utilised to make the content more visible. An info graphic’s biggest virtue is it can contribute towards both intellectually and aesthetically sense regarding communicating about the information. It is necessary to focus on the attention and the flow will aid the attention of the user and persuasion of the information the poster is trying to convey. Here, the reader would think about the serious effect of COVID rather than thinking about the methodology and the graphic production. Therefore, the poster serves the common purpose of sharing data about the different impact of the COVID on the industry. 
Cognition: In context of the perception of viewer, an infographic must be able to gather the attention of the world is becoming increasingly overloaded with information nowadays (Kosara, 2016). There is a need for systems that will make it easier for us to deal with this massive volume of data. Infographic can help to simplify such information and improve data processing so that it is cheaper and convenient to process. The act of visualising lowers material for rationalisation and presenting, replacing it with patterns that serve as a foundation for cognition and action. The graphs are generally flexible in communicating about the information and the data is also readable. It is distinct from ordinary photographs and images in that it offers information in a precise and useful manner. 
Improvements: Overall in the improvement, it is suggested to use the multi colour that makes the content more attractive and interesting. Thus, it is adequate to have the balance between visual and written information that can help in developing the understanding in more effective manner (Krum, 2013). In addition, the improvement could have been in giving clearer heading that would show the directive impact of COVID on the print industry. Thus, it could be suggested to use the animated pictures so that it could be attractive to the readers to have the mental remembrance of the poster. Further, the poster needs to have the clear heading about what actually is conveyed through the means of infographic. The current poster could have been more attractive to show the transformation in form of using Smart art that can better gain the attention of the readers. 
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