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This report details the extensive User Interface (UI) and User Experience (UX) redesign project for the EduNext online learning platform. The project's main objective is to establish a new design that satisfies EduNext's strategic goals, particularly raising course enrolment rates, accessibility, and user engagement.
Several significant platform issues, including an outdated visual design, inadequate navigation, a non-responsive layout, ineffective calls to action, a complex enrollment process, and a lack of data-driven personalisation, must be addressed through the redesign.
This document serves as a specification report that explains the complete design process and provides evidence for the artistic choices made. The following stages and important sections serve as the framework for the report's contents:
EduNext Website Redesign: An analysis of the platform's present problems and the suggestions of clever design fixes to address them.
Implementation of Responsive Design: An examination of responsive design concepts and how they can enhance user experience and boost mobile sales in an e-commerce setting.
Recording the project's creative output (Task 1), including the following attachment:The Mood Board established the sophisticated design direction and brand identity.
The key pages' wireframes specify the functionality and structural layout.
The final high-fidelity design's interactive prototype.
An explanation of how the wireframes and mood board affected the finished design.
Conclusion: A reflective summary on the project experience, highlighting the significance of the design process in establishing a high-quality website that meets EduNext's business requirements. References: An organised list of sources that back up the academic analysis and design decisions.
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Present Problems with the EduNext Website
The platform's current flaws stem from subpar functionality, poor visual design, and tactical errors:

Technical, branding, and visual deficiencies
Outdated Visual Design: The platform's professional image and trust factor are weakened by the current aesthetic, which does not adhere to modern web standards.

Low-quality photos and videos undermine the brand's quality positioning by lowering the perceived value of the courses.
Non-responsive Layout: The website's inability to adjust to various screen sizes makes it difficult for the increasing number of mobile users to use and access.
Problems with accessibility: The website does not adhere to contemporary design standards and excludes users with disabilities.[3]
Issues with Usability, Search, and Navigation 
Users find it challenging to navigate a website with poor navigation and locate the courses or resources they need. 
Insufficient Search and Filtering Features: When users are unable to efficiently sort and filter the course catalogue, they become irate, and search abandonment rates increase.[7]

Limited Course Descriptions: When there is a dearth of information about the course material, users find it difficult to make informed purchasing decisions.
Conversion and Engagement Barriers Ineffective Calls to Action (CTAs): Low conversion rates are caused by poorly positioned or designed key prompts for user action, such as "Enrol Now."[7]

Complicated Enrolment Process: During the crucial last phase of the conversion funnel, a high-friction, multi-step signup process results in a significant user drop-off.
Lack of Personalisation: Low student engagement and high course dropout rates are caused by the platform's inability to use user data to offer personalised course recommendations.[6]


[bookmark: _Toc214611742]Solutions and Redesign Approach Suggestions
The redesign project employs a methodical approach that allocates innovative and practical solutions to methodically tackle the existing website problems.
Resolving Visual and Branding Issues (Creation of Mood Boards)
By creating a new corporate identity, the project initially addresses the issues of outdated visual design and poor-quality images and videos.[2]

By establishing a Mood Board, a fresh, cohesive design direction focused on a premium and dependable aesthetic is established.[3]

The colour scheme of Deep Navy, Light Beige, and Muted Gold directly addresses the initial problem of poor trust and antiquated design while communicating professionalism, stability, and elegance.

The Mood Board directs the use of authentic, high-quality imagery that showcases professionals in high-performance environments. This immediately tackles the issue of low image quality and reaffirms the course's significance for career progression.
By prioritising accessibility and making the previously scant text easily legible, layered font choices—such as Display Fonts for elegance and a clean body font like The Season Light—increase engagement.[10]
Simplifying Usability, Navigation, and Structure (Wireframes and Responsive Design)
The project places a high priority on structural integrity to address problems with poor navigation, a non-responsive layout, and ineffective search.[5]

Wireframe Development: To address insufficient structure and functionality, the project focuses on wireframe development for major pages (Homepage, Course Listing, Enrolment, Contact).[5]

To address the problems of inadequate search and filtering features, the Course Listing Page wireframe places a high priority on scannability and a clear information structure.
In order to overcome unclear navigation and ineffective calls to action, the Homepage wireframe places a high priority on establishing instant trust and directing user flow.
Implementing Responsive Design: The fundamental issue of a non-responsive layout will be resolved by a focused analysis and use of responsive design. This is required to solve accessibility issues and optimise the mobile user experience.[1]


Optimising Engagement and Conversion (Interactive Prototype)
Eliminating obstacles to the complex enrolment process, ineffective CTAs, and a lack of personalisation are the main goals of the last stage:
Developing the Interactive Prototype: The Interactive Prototype needs to show user interaction and functioning.[8]
In order to address the high drop-off rates, the prototype must demonstrate an optimised user flow with a simplified enrollment procedure with few required fields.
Call-to-Actions (CTAs): To boost conversion rates by successfully directing user action, the prototype must employ prominent, high-contrast CTAs.[4]
Personalisation and Retention: To address the lack of personalisation, the new design must include data-driven, strategic solutions.
With the aim of significantly raising student engagement and course completion rates, this includes features like a Personalised Student Dashboard and design elements that leverage data to suggest relevant courses and learning routes.[6]
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The redesign project uses a structured methodology that gives each problem a specific solution to systematically address these issues:

The project requires the creation of a mood board to address the branding and visual deficiencies. As the visual blueprint for the entire interface, this core artefact creates a new, unified design direction that is centred on a high-end and reliable aesthetic.[2]
The project then concentrates on Wireframe Development to fix inadequate structure and functionality. To guarantee an easy-to-use user experience, these low-fidelity layouts give priority to the organisation, functionality, and information hierarchy of important pages (like the Homepage and Course Listing). To maximise the mobile user experience, a specialised analysis and implementation of responsive design will address the core problem of a non-responsive layout.[5]
The Creation of the Interactive Prototype directly targets conversion and friction issues. To increase conversion rates, the prototype must show an optimised user flow, which includes a streamlined enrolment process with few required fields and the use of conspicuous, high-contrast call-to-actions.[10]
The new design must specifically incorporate strategic, data-driven solutions and be more user-friendly and brand-supportive. The goal is to greatly increase student engagement and course completion rates by putting features like a Personalised Student Dashboard into place (which is implied by the need to address the lack of personalisation) and by using design elements that use data to recommend pertinent courses and learning paths.[9]
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Justification for Colour Hex Code and Its Effect on UX/UI

Authority and Readability of Primary Base/Text #112A4B (Deep Navy). utilised for background sections, headers, and main text. This rich hue immediately communicates professionalism and stability, addressing the original issue with the outdated design. Excellent text accessibility is ensured by high contrast.

#D2CCBE (Light Beige) is the neutral background. Warmth and less exhaustion. Harsh white backgrounds are swapped out for this cosy neutral. It enhances user engagement during extended study sessions by lowering screen glare and visual fatigue. utilised for primary content areas.

Secondary Accent (Muted Gold/Taupe) #C8B284 elegance and a high-end vibe. utilised for minor details such as borders, dividers, and secondary icon colouring. It supports the premium brand image that the logo created.

Light Blue/Grey, Subtle Accent #96ADCB, Separation and Organisation. used as the background for cards, filters, or delicate hover states. gives structure and subtle contrast without being overbearing to the user.
Fonts

The choice of font is layered to meet accessibility and branding requirements:
Display Fonts (TAN Pearl & Mistrully): The logo, H1 titles, and other key branding components are the only places to use these sophisticated serif and script fonts. They add the desired level of luxury and superior quality.

Body Font (The Season Light): All body text, course descriptions, and navigation menus must use a clear, clean, and highly readable sans-serif font (or a comparable, unambiguous option). By putting accessibility first and making the previously sparse content easily readable, this promotes greater engagement and retention.[2][10]



Style of Imagery
The Mood Board prioritises genuine, superior media:

Professional Context: The pictures show a variety of professionals in high-performance, laser-focused settings (like digital interaction or finance). In addition to directly addressing the problem of poor image quality, this confirms the courses' applicability to career advancement.

Technological Integration: The platform's dedication to contemporary, interactive learning and technology is visually confirmed using superimposed digital overlays (such as checkmarks and data graphs).

These words guarantee that the design elicits the appropriate emotional reaction.
Reliable: (Addresses low user trust)
Professional: (Improves the perception of quality)
Aspirational: (Promotes ambition and professional growth)
Sophisticated: (justifies the high price point)


Final Thoughts on Phase 1
The finished Mood Board establishes a powerful, elegant "Academic Premium" brand identity. The platform's early issues of antiquated design and low trust are successfully addressed by the thoughtful application of the Deep Navy and Beige/Gold colour scheme, along with tasteful typography. In the following stage, this visual foundation must now be applied structurally.
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The structure of the EduNext Homepage is detailed in the wireframe presented. As the primary landing page, its design prioritises building immediate trust and guiding user flow, both of which are critical for addressing the platform's initial challenges with confusing navigation and ineffective calls to action.[image: Texto
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The structure of the Course Listing Page, the critical step where users move from broad interest to specific course selection, is determined by this wireframe. The primary issue this design attempts to solve is the platform's initial shortcomings in terms of poor search and filtering capabilities and the overall ambiguity of course browsing. Visual consistency, a clear information hierarchy, and scannability are given top priority in the layout.
[image: ]

The structure of the Enrolment Information and Sign-Up Page, which comes after a user decides to enrol in a course, is shown in this wireframe. The platform's original problem of a convoluted enrolment process that probably contributed to high dropout rates is directly addressed by the primary functional objective (UX), which is to reduce friction and perceived complexity during the last stages of conversion. To maximise attention to the form, the design is purposefully kept simple.
[image: ]


The layout of a certain Employer or Partner Page is shown in this wireframe. Unlike the consumer-facing sites, this page's goal is to persuade organisational decision-makers (such as HR managers and L&D executives) of the benefits of working with EduNext. This is likely to be achieved through custom training solutions or bulk course enrolment. The design prioritises scalability, effectiveness, and credibility.[image: Interface gráfica do usuário, Aplicativo
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The Contact Us Page structure is described in this wireframe. Establishing clear communication channels and providing consumers with an easy-to-use, low-friction way to contact us is the functional goal of this page. The design is purposefully simple to guarantee that the user's intent—contacting the business—is effectively satisfied, lowering annoyance and enhancing the perception of customer service in general.
[image: Interface gráfica do usuário
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[bookmark: _Toc214611746]• Interactive Prototype: Using Inkscape, design an interactive prototype consisting of 5 key pages of the EduNext website. The prototype should demonstrate functionality and user interaction. 

Home Page
[image: ]



Staff Page
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Enrolment Page
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Course Page
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Contact Page
[image: ]


[bookmark: _Toc214611747]Conclusion: 

The comprehensive User Experience (UX) and User Interface (UI) redesign for the EduNext online learning platform is successfully documented in this report, meeting the main project goal of creating a new design that can meet the client's strategic objectives, especially increasing course enrolment rates, accessibility, and user engagement. The result — the comprehensive specification, visual artefacts, and the Interactive Prototype — offers a solid, superior solution that was especially designed to address the significant functional and aesthetic shortcomings of the prior website.
Considering the Experience and Importance of the Project
The most important element in creating a top-notch website that immediately satisfies EduNext's business requirements was the methodical, phase-based design process. The project started by breaking down the initial challenges, realising that the main obstacles to company performance were things like an outdated visual design, poor navigation, and a complicated enrollment procedure.
To address the initial visual shortcomings, the Mood Board Creation process was crucial. The design instantly solves the basic issue of low trust and outdated design by establishing a unified corporate brand centred on a high-end and reliable aesthetic—using Deep Navy for authority and Light Beige/Muted Gold for refinement. Additionally, the courses' importance for job advancement is visually reinforced by the required usage of genuine, high-quality photography, which directly addresses the problem of low-quality images and films.
To resolve structural and navigational problems, the Wireframe Development phase that followed was essential. The project fixed the poor navigation and created a clear hierarchy by concentrating on low-fidelity plans for important sites like the Homepage and Course Listing. For example, to address the shortcomings of the search and filtering functions, the wireframe for the Course Listing Page placed a special emphasis on scannability and a clear information structure.

The new design would address the fundamental issue of a non-responsive layout; it was technically necessary to implement responsive design analysis. To maximise mobile sales and support the user journey across many devices, this ensures that the website is completely accessible and optimised for mobile users.
Lastly, the Interactive Prototype showed how to achieve conversion and engagement targets directly. By demonstrating an optimised user flow with a streamlined enrolling process, the design demonstrated its ability to address high drop-off rates. Additionally, it included features like a Personalised Student Dashboard, which analyses data to recommend pertinent learning routes, to address the lack of customisation. To greatly increase student engagement and course completion rates, this emphasis on data-driven retention is essential. This project supports the idea that effective online management and design need to be both user-centric and data-driven. The finished design gives EduNext a cutting-edge, flexible, and highly optimised online presence that is specifically designed to increase course enrolment, increase student engagement, and meet all critical business needs.
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