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Introduction 
Sustainability, in its simplest sense is defied as the use of green practices, reducing the encroachment of the environment and asserts using of resources that helps in reducing waste and saves the energy for the future generations Grazuleviciute-Vilenisk et al (2020). I believe, that sustainability is not only important in general but is essential for the hotel industries as well because it makes hotels more responsible towards the glaring encroachment of environment. In connection to this, the following journal log focus on sustainable practices in hotel chain” Premier Inn”.	
Body 
Understanding terminology and theoretical perspective 
	Sustainable practices in the hotel industry would revolve around the using strategies and applications that can increase the overall productivity of hotel chain and also adhere to environmental substance. It has been viewed that the hotel industry every year around 79000 tonnes of waste is generated from the hotel industry (openacessgovernment.org 2018). Alongside, around 600 million tons of Co2 is released from hotel industry contributing for 21 % of the ecological issues and environment unsustainability (Dos Santos et al. 2017). Thus, implantation of sustainable resources and ensuring sustainability in hotel industry is of prime importance.  
There are various theoretical concepts that are inextricably connected to the concept of sustainability in hotel chains. Corporate social responsibility is one such theory that helps in analysing sustainability. According to Latapi et al. (2019) corporate social responsibility revolves around the positive approach of asserting positive approach on the environment, considering other ethical considerations of the society. Furthermore, this approach enables hotel chain to enhance fair amount of market competitiveness because sustainability is an issue that is guided and recognised by United Nations and is of prime importance. Apart from this the 3R approach is yet another successful approach that stands on three major pillars of “reuse, reduce and recycling of products”. As per Xavier et al. (2021), the three R approach implicates a better waste management and facilitates the hotel to renew the environment. Additionally, it enables to reduce the amount of food waste reduction and also testifies for reducing carbon emission, sponsors for green marketing. 
Objectives of hotel chain 
The selected hotel chain is Hotel Premier Inn has blended with the crucial attributes of sustainability and has pledged numerous assertions for protecting the environment. First and foremost, expectations that the hotel pleads is reducing the use of plastic by 2025, and has also initiated a program “Force for Good”. The organisation was looking for alternative options to replace it (Whitbread plc. 2019). Additionally, they would be using organic food items at their restaurant which have extended shelf life, and would also reduce the carbon emission by 2030 (Whitbread plc. 2019). Hence, by initiating this program Premier Inn has taken to protect the environment for the same. 
[bookmark: _Hlk117161385]Sustainability is important in the hotel industry because it can help in reducing climate change, issues like global warming and rising levels of the sea. In order to resort to this assertion of enabling sustainability. Premier Inn has taken initiatives and measures (Premierinn.com. 2022). First in the list is the idea of the reduction of gas across the estate and switching to electric equivalents. Second initiate would be the reduction of gas emission in car fields by switching to electrical vehicles. Apart from this energy consumption would also be controlled by switching 100,000 light bulbs with smart, heat control energy reservoirs (Premierinn.com. 2022). 
Alternative solutions and recommendations
· Summarising from the above discussion I infer that the steps are great, however there are some alternatives that they can assert. Firstly, when guest arrive, they are handled pamphlets of the hotel, which is majorly paper (Ristova et al. 2019). Hence, instead of paper pamphlets using omnichannel virtual boards and going paperless would be of great effectivity.  
· Second expectation would be a green marketing team, that would have expertise regarding sustainability (Cop et al. 2021). Here I imply, that a follow-up team, and the sole responsibility of this team would be to take follow-ups whether all the initiatives pledged are implemented in rigour fashion. 
· The entire process of “going green” can be expensive, in this connection, raising and arranging for fund raiser can be of prime importance. I here persuade that; people voluntarily can donate for the cause that can help in keeping pace with the rising expenses of going organic. 
Conclusion 
The above discussion revolves around sustainability of the hotel industry and it contributing to a large extend to environmental unsustainability. This can be said that there are advances that are made and pledges confronted should be taken into sheer consideration and should not be restricted as normative prescriptions. Additionally, the recommendations can further help the industry to combat environmental unsuitability efficiently. 
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