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The next two chapters will discuss the advantages and restrictions of both voluntary and mandatory CSR programmes. While many nations do not yet require CSR reporting, companies are becoming more conscious of the social demand to report on factors other than earnings. 


[bookmark: _Toc162029035]Introduction

The idea put forth by John Mackey that corporate social responsibility ought to be optional will be discussed in this essay. 
‘Business social responsibility should not be coerced; it is a voluntary decision that the entrepreneurial leadership of every company must make on its own.’ John Mackey, Whole Foods Market CEO
There will be a presentation on business, CSR, and ethics. Arguments in favour of and against business methods to establish viewpoints on opposing sides of the issue. 
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(Karns, 2011) stated that Business plays an important and pressing role in both established and emerging markets. This is because it requires a move away from the shareholder wealth maximisation model, which has been linked to recent ethical scandals and damaged corporate confidence.
An article entitled "The Social Responsibility of Business Is to Increase Its Profits" was published by Friedman in 1970. (Friedman, 1970) stated, asserts that businesses have a duty to enhance social welfare and that managers are morally obligated to constantly behave in the best long-term interests of shareholders.  Additionally, he observes that companies will undoubtedly take part in initiatives that promote social welfare. The long-term growth of shareholder wealth, in Friedman's opinion, must always be the manager's primary incentive for such involvement.
(Freeman, 2018) first described the Stakeholder Theory of Organisational Management and Business Ethics in 1984, which addresses morality and values in organisational management.
The interdependent interactions that exist between a company and its clients, vendors, staff, investors, communities, and other stakeholders are highlighted by the Stakeholder Theory of capitalism The idea states that a business should benefit all stakeholders, not just shareholders.
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According to (Mahr, 2023)  Within the industry, decisions and actions are guided by the values and tenets of business ethics. Businesses should abide by this moral code in order to preserve a happy and productive atmosphere. Respect for people, the environment, and society are fundamental elements of business ethics.
According to (Slaper, 2013), John Elkington created a brand-new framework in the 1990s to evaluate the success of corporate America. In addition to the traditional measurements of earnings, return on investment, and shareholder value, the accounting concept known as the "triple bottom line" also takes social and environmental concerns into account. The TBL accounting paradigm incorporates the financial, environmental, and social performance components.  Businesses, charities, and governments now measure sustainability and the effectiveness of initiatives or policies using the Triple Bottom Line idea. Organisations can tailor the Triple Bottom Line idea to meet their unique needs by utilising its flexibility, which goes beyond evaluating sustainability on the three fronts of people, planet, and profits.

It is important to uphold a positive reputation for the organisation, according to (College, 2024), which highlights the significance of excellent business ethics.  Doing business with people who are known for their ethical product sourcing, manufacturing, employee, customer, and community treatment will increase your brand recognition. Your reputation is impacted by social media ethics as well.
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According to (Fernando, 2024) "Corporate social responsibility" is a business approach that promotes organisations to consciously strive towards bettering society and the environment rather than causing harm to them. CSR benefits society and businesses alike by improving their brand image. The four domains of corporate social responsibility encompass financial obligations, philanthropic endeavours, moral accountability, and ecological consequences.
(Microsoft, 2023)stated that the company has been involved in corporate social responsibility (CSR) and has mentioned that they prioritise four persistent values that are essential to their business. 

1. How can opportunities be increased? 
2. How may trust be gained? 
3. How can fundamental rights be safeguarded?
4. What other ways can we promote sustainability? 

The company declared that they wanted to focus on some of the most urgent issues as the world is still experiencing problems with economic, social, and geopolitical instability. These four pledges act as a road map to assist in decision-making, customer success, and relationship building.
"To empower every person and every organisation on the planet to achieve more" is Microsoft's stated goal. 
Microsoft aims to empower its workforce, activate its ecosystem, participate in local communities, and facilitate systemic change through this statement. With the aid of volunteers, they have trained 8.5 million individuals in digital economy skills and given 3.8 billion in subsidised technology and donations to museums, libraries, and philanthropic organisations.  A $1 billion climate innovation fund has been invested in its sustainability ambitions, which include becoming carbon negative. Together with many other things, Microsoft have supply fresh, clean water to 550.00 people by 2022 in Brazil, India, Indonesia, and Mexico.
The UK B Corp Movement is a non-profit network that, according to (Corp), improves the world's economy for the greater good of all individuals, communities, and the environment.  Companies that have been confirmed by B Lab to meet strict requirements for social and environmental performance, transparency, and accountability are known as certified B Corporations.
(Grantify, 2023) mentions Achieving B CorpTM certification for your company requires more than just proving your commitment to sustainability and ethics. Organisations undergo accelerated economic growth that surpasses current patterns and attract dedicated customers who exhibit heightened environmental and social awareness compared to previous times.
The Body Shop achieved the status of being one of the largest global B Corps in 2019, as reported by (The Body Shop, 2024) The Body Shop's amended organisational documents mirrored a business approach known as the Triple Bottom Line, which seeks to achieve a balance between the well-being of people, the environment, and financial profitability. A genuine Triple Bottom Line organisation not only evaluates its success in financial terms but also ensures it is knowledgeable of its impact on society and the environment. This facilitates the analysis of the global economic system, which is primarily responsible for the social and environmental challenges that humanity currently confronts.
The body shop actively participates in the Activist movement, namely the Forever Against Animal Testing initiative. This campaign has significantly influenced legislation and engaged with lawmakers and others to advocate for the global elimination of animal testing in cosmetics. In addition, they have implemented a refilling and recycling station. Furthermore, they have introduced an open recruiting process, which was tested in 2019. This process eliminates the need for interviews and background checks and aims to provide a fair and inclusive employment practice.  The objective of these initiatives is to address issues such as poverty, injustice, and other global difficulties. 
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(Acharya, 2023) mentions, the idea that companies have a voluntary responsibility to better society and the environment is known as "corporate social responsibility" (CSR). For the benefit of stakeholders and society at large, corporate social responsibility (CSR) entails incorporating social and other beneficial considerations into company operations.
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(No Name, 2023) mentions Ethical guidelines and principles that govern behaviour and decision-making within an organisation are known as business ethics. Strong ethical standards enable businesses to build confidence with stakeholders, including investors, staff, consumers, and the community at large. 
Engaging in ethical behaviour and CSR projects leads to a rise in customer loyalty. By meeting these standards, businesses can create long-lasting relationships with their clients that are founded on trust and shared values.
According to, (Hilary Jones, 2018) A company that aims to do good business without exploiting people, the environment, or animals, lush is a place that best embodies their worldview, personal values, or priorities. To protect the core values that enable them to maintain their moral standards, Lush created the Lush Employee Benefit Trust. Lush is putting policies in place to ensure that choices don't get made without taking into account the input of workers from all lush businesses, as this could go against or have a big influence on their ethical practices.
Lush is to be considered as a vegetarian company that only us vegetarian products and they do not test their products or use products that have be tested on animals. Lush is also active in campaigns on the issues of Animal rights, human rights and also Environmental Protection. 
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(Nupurmahato, 2023) Companies that are socially responsible protect environmental resources that future generations will need. Due to the fact that CSR is a social cause, it can have a big impact on teaching impoverished kids. In addition to helping society, it will also help businesses, as it can boost customer loyalty and enhance a company's brand value. Since education is a fundamental right, all children should have access to it, regardless of their socioeconomic situation. CSR has the potential to improve curriculum development. Through the distribution of free meals to underprivileged students during school hours, CSR can assist students in improving their nutrition and overall health.
According to (Eco Active, 2024), they are a modern environmental education nonprofit organisation that works to build a society in which communities and youth act as change agents to produce healthier plants. Children get the opportunity to engage and learn from their surroundings. They help children become more environmentally conscious and to build stronger ties with the environment in order to promote better personal growth, wellbeing, and learning ability.
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According to (Fernando, 2024) Maintaining the environment is at the core of corporate social duty. Reducing manufacturing pollution and emissions, reusing materials, replenishing natural resources like trees, or developing product lines in line with corporate social responsibility are all ways that a business can practise ecological responsibility.
(Global Reporting Initiative, 2022) stated, GRI is an autonomous organisation that assists corporations, governments, and other entities in comprehending and conveying the influence of businesses on crucial sustainability matters, such as climate change. GRI offers Guidelines that encompass the viewpoints of a wide array of stakeholders that seek to achieve transparency.
As stated by (Starbucks, 2024) , With a resource-positive mindset, this organisation aims to contribute more to the environment than it consumes. In addition to removing waste and conserving and replenishing more freshwater than we use, we will store more carbon than we produce.
(Lexman, 2023) Starbucks became one of the original members of Transform to Net Zero, an organisation that was created in the fiscal year 2020. The effort aims to expedite the shift towards a global economy with no net emissions by 2050. It does so by creating and providing research, guidelines, and plans to assist enterprises in achieving net zero emissions. Their vision is to cut up to 50% of greenhouse emissions, Reduction on waste and customers packaging to be 100% reusable. 
(Starbucks, 2024) states that their objective is to "give more than we take from the planet." The main investment is in supporting farmers in replenishing or conserving water and adjusting to the effects of climate change. To ensure the sustainability of coffee, Starbucks is focusing on reducing its carbon footprint and conserving water on coffee farms. Starbucks supports farmers by providing them with precision agronomy techniques that effectively reduce greenhouse gas and carbon emissions. In addition, Starbucks is providing financial support for a project that utilises sustainable energy sources. The company aligns with the state's objective by collaborating with NineDot Energy. The initiative will provide cleaner air, resulting in benefits for the community. 
[bookmark: _Toc162029043]Position against Voluntary Reporting

According to (Andrew Rowan, 2023) The Paris Agreement, which was drafted in 2015, was made available for signature on Earth Day, April 22, 2016. There is legal force attached to this global climate agreement. 194 countries and the European Union have accepted the Paris Agreement.
(No Name, 2024) mentioned the objectives of sustainable development are to guarantee prosperity, safeguard the environment, and eradicate poverty. The UN in 2015 proposed 17 goals that could change people's lives. 
Although several nations and their businesses have successfully adjusted to the worldwide shifts, regrettably, not all businesses have done so. 
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According to (Andrei, 2023) Nestle is the biggest food corporation in the world. Baby food, bottled water, cereals, hot drinks, pet food, and other items are among their offerings. With more than 447 factories across the globe, they have about 333,000 workers. Regretfully, they have a negative reputation that is impossible to ignore. With these allegations, mislabelling and price-fixing, pollution, unethical promotion, uneducated moms, and child labour, Nestle has an unforgettable past. (Krasny, 2012) The 1970s saw the beginning of the outcry when Nestle received the accusation of encouraging third-world mothers to use formula, which is more costly and less nutritious than breast milk. It was an attempt to play on undernourished women's fear of hurting their newborn. These women's milk would stop producing when they experienced fear, pain, or despair. 
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(Dans, 2015) stated Volkswagen deliberately designed a means to circumvent emissions control, with aim of giving the company an unfair advantage over competitors to try and be the worlds environmentally friendly car number one car maker, but it unfortunately poisoning the planet. (Neslen, 2015) claims Due to VW's manipulation of emissions testing for 11 million vehicles, the company may be accountable for around 1 million tonnes of air pollution annually. The business acknowledged that up to 11% of its cars globally may have been equipped with the device. Should it turn out to be accurate, VW's faulty cars may be accountable for anywhere from 237,161 and 948,691 tonnes of NOx emissions annually, which is 10 to 40 times the pollution threshold for new models in the US.
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Victoria Secret commanded 40% of the UK lingerie market and was a major player in the lingerie sector, according to (Sankey, 2019). That being said, it appears that their prosperity has compromised the moral treatment of their workforce. They claim that victoria secret use child labour. In Burkina Faso, children gather cotton by hand rather than attending school. It has been alleged that children are not guaranteed a meal every day. 
(Co, 2023) Victoria Secret has realised a report in 2023 stated that they are committed to respect human rights, and also committed to creating value for all stakeholders and manufacturing in an ethical and responsible manner. The human rights of supply chain workers are respected by Victoria Secret, and all supplier partners are required to do business ethically, with consideration for the rights of their people and the environment. In addition to the Conflict Minerals Policy and Cotton Policy, which outline the due diligence procedures in place and supplier obligations to adhere to our standards, they have stringent compliance rules pertaining to forced labour, child labour, and human trafficking.
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Businesses should be able to respond to external factors in a natural and autonomous way, and they should also be rewarded and encouraged for promoting sustainable innovation. The perspective of stakeholders needs to change in order to support broader values and the essential long-term company competitiveness. These principles ought to come from internal company ideals that support creativity and value generation. CSR should be mandatory for a collaborative strategy with the government. 









[bookmark: _Toc162029048]Conclusion

To sum up, arguments have been made for and against corporate social responsibility (CSR) in order to develop a knowledge of its application that takes into account the three aspects of prosperity, the planet, and people. Important theorists in modern business have been reached to establish opinions on both sides of the dispute. 
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