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Section 1 – Usability


	Question 1a - How quickly and easily does the website load? 


	Answer: It takes a short time to load the Suited Cars site, and the users enjoy the ease of viewing the page. There is minimal delay in page appearance, and one is able to navigate easily without any form of delay. No loading problems can be observed, so the work with the page is very convenient and easy (Piccoli et al., 2020). This increases the satisfaction of the user and makes it easier to have access to the features and services of the site.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site has many sub-pages, such as the service page, vehicle page and the contact page. The top menu is well organised, which means that users can find the necessary information without wasting much time (Louw and Nieuwenhuizen, 2020). This structured design allows customers to browse through the many options in the shop easily, thereby making it more usable and simplifying the browsing options that go a long way in ensuring that when customers visit the shop, their browsing becomes easy and the user can navigate through the many options.


	Question 1c - Can a customer make a booking via the webpage? 


	Answer: Customers are also able to book via the site easily. It is easy to make a booking that can be done through the selection of dates and services, as well as contact details (Van Laar et al., 2020). This smooth interface makes the reservation process quite easy to go through, and the customer only gets to spend a few seconds on an interface that guides them with ease through the entire process of making the reservation, permitting the customer to have a pleasant experience on the site.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: It might help to add a live chat option so that the problem (while making a booking) might be solved by the immediate help that the live chat option provides (Reddy et al., 2023). Also, it is possible to improve the experience of mobile users, making the process of navigation even easier, particularly for customers who view the sites with smartphones.


	Section 2 – Pleasure – Customer Experience


	Question 2a – How pleasant does thewebpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Suited Cars web page is professionally developed, and the layout design is good-looking. The colour palette is the same and goes well with the brand (Carlisle et al., 2023). When applied to a mobile phone, the layout scales appropriately and the stuff remains usable and good looking, but even larger images are in some cases compressed a bit, relative to the desktop version, which has a more spacious view.


	Question 2b- How does the website use imagery, video and colour? 


	Answer: The site is well utilised in terms of using the high-quality images of services and cars to grab the attention of viewers. The use of videos presenting the services gives them dynamic expressions (Perifanou et al., 2021). The use of colours is sophisticated, not too neutral and not too accentuated, and it suits the luxury positioning of the brand, making the atmosphere very sophisticated yet comforting.


	Question 2c– Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 


	Answer: The online chat tool is not present on the Suited Cars web page. This absence of this tool can restrain possible urgent customer service or requests concerning services (Livingstone et al., 2023). Maybe to help in handling the customer, live chats should be offered as the customer will be able to get assistance in real time and has his/her queries handled promptly.


	Question 2d – How effective are the social media links on the website?


	Answer: On the site, the social media links have been placed in prominent and easy-to-see spaces in order to help one navigate easily to the different media. This helps bring more brand recognition and engage customers (Aziz et al., 2021). They should be moved to areas of the home page that are more visible to the user, as such a move will lead to more interaction, as more people would be attracted to the display, and the probability of users connecting with the brand in social media would be improved.


	
Section 3 – Perceived Value


	Question 3a- How are the services offered by the company made clear to customers?


	Answer: On the site of Suited Cars, it is easy to understand the nature of its services, such as information about the available vehicles, chauffeur services, and booking information. It has many arrangements and is not difficult to navigate, and a user can find what they want easily (Amalia, 2020). These descriptions are elaborate and educative, and thus, potential customers are able to comprehend what they are offering and therefore make confident and informed choices based on their unique needs.


	Question 3b- How are customer reviews made available? Are these up to date? 


	Answer: The reviews of customers are not given such an inspiring place on the site so that a would-be client cannot have an assessment of the customer reviews. The absence of evident, current reviews can have an impact on the relationship of faith and confidence with prospective consumers (Herhausen et al., 2020). It would be best to include a special section with testimonials that can make it sound more credible and transparent.


	Question 3c –How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Suited Cars packages its services as top-quality, with professional images, the ability to describe each of its services, and insistence on luxury (Aziz et al., 2021). The website emphasises the luxury character of the cars and drivers, so as to inform the prospective customers that the company strives to offer the luxury service, and the cars are essential to the special event or journey in any case.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: There are no prices on the site, which can be a discouragement to the prospective customer who requires immediate information. This might be due to the absence of pricing transparency, which may be deliberate since specific quotes can be offered to customers whenever they raise questions (Piccoli et al., 2020). Nevertheless, it may be beneficial to give the price ranges in order to set the expectations and make the booking procedure more efficient.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Luxury car hire

	
	2. Chauffeur service

	
	3. Executive transport

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: In searching for such keywords, the site of Suited Cars is not always displayed as one of the top ten results (Livingstone et al., 2023). It can also be considered to gain more traffic through search engine optimisation (SEO) for the relevant searches.


	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The sites are still of great importance in contemporary business in the UK as they act as a fundamental instrument in advertisement, contact and trade. An aesthetically developed web site does not only increase the brand credibility level, but also provides the needed information to the potential customers. It serves as a hub that has enabled businesses to have a connection with their entities, and hence it is easy to mobilise new consumers (Piccoli et al., 2020). In the digital era of today, a working, well-functioning and easy-to-use site is not only necessary to achieve success, but it also allows the company to gain a strong presence in the digital landscape, to get more visibility and leads to a better customer experience.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest having a customer review panel on the site. Having the current testimonials would boost trust, help to show the quality of services and help potential customers to make informed choices. Reviews written by customers are an effective way to cultivate credibility and trust in the brand, regardless of being in the luxury service industry, where reputation is a subject of utmost significance (Carlisle et al., 2023). Presenting authentic customer feedback, the organisation will be able to establish a sense of transparency and provide social evidence that will significantly increase the conversion and engagement rates with the customers. This would assist in portraying the company as one to be trusted and one that cares about its customers, and this would contribute to making the company even more successful.
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