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Executive Summary
In the following report information has been collected in terms of the digital skills that are required by an organisation for establishing its online presence of the firm. The company of logistics has been analysed in order to structure the requirements of the digital skills and their further adaptation. Moreover, information has been further collected in order to generate the professional online presence of an individual as per the experience and skills possessed for their business development. However, the link of technology with the advancement of firm has been further analysed in context of a logistic company.  
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[bookmark: _Toc503293017]Introduction
In modern world, the business organisations are more advanced when the concern for digital approach is channelized (Westerman et al. 2014). The aim of this report is to highlight the effectiveness of modern technology, the social media along with the information and communication gatherings related to the workforce of business organisation. Moreover, information has been further collected in order to generate the professional online presence of an individual as per the experience and skills possessed for their business development. The logistics company has been referred to analyse the modern technology and social media. However, being advanced in terms of technology, the impact led by the social media for its marketing features has also been analysed in the report. 
[bookmark: _Toc503293018]Effectiveness of using modern technology
The advent of technology in the modern society relates to the application of scientific knowledge as per the requirement of the business or the organisation as a whole. However, as argued by Matt et al. (2015), the technology in any sphere is delivered with the different devices, softwares for making progress in the conquered area. The workforce of 21st century is the best example cited for the gaining benefits of technology when compared to the previous centuries. Technology in an organisation is scientific knowledge that is applied to complete target aims and objectives related to different functions. The application of technology is done in different sphere marked as the following:
[image: ] 
Figure 1: Technology in Different Spheres
(Source: Created by Self)
The most effective utilisation of technology can be done for making people aware of any important fact of aspects for their daily livings. There, is no such department across the globe that is deprived of technology. As stated by Pagani (2013), the application of technology within an organisation may lead to different approaches made by the firm towards their employees and customers. The best use of technology is done by communicating the relevance of the applied technology. It is definitely important for an organisation to understand its target markets, therefore, by applying technology in terms of digital approach an organisation can retain its customers and may further build more of them in their future business approach. 
In addition to the discussion, the concept of social media is strongly affected with the advent of technology. Through social media, many individual or group stay connected as per their level of interests. Both the technology and social media contributes for a better world if applied and utilised in a relevant manner. As for instance, the organisation that realise their services to the software development always requires web conferencing and tablets for their successful presentations. There are cloud file storage made available for the web-based emails in such organisation. In addition to the discussion, there are different companies that stay connected to their customers in terms of their official websites. These websites are further an approach made by the firm towards their customers that works on the technology (Bharadwaj et al. 2013). 
The utilisation of modern technology avails scopes of benefits more for the education purpose. As for instances, there are different tools marked as LinkedIn, Facebook and Twitter for creating a social background of an individual or an organisation as a whole. Technology can be referred to as the backbone of different social platforms. This further helps the organisation to develop quality within their service and products that leads to more positive feedback received by their customers. Moreover, the efficiency of an organisation can be developed with the cloud-based storage and emails of web-base.     
[bookmark: _Toc503293019]Analysing social media as a main tool of marketing
The advent of social media and digital marketing trends has been a crucial assumptions made to monitor the multitude of the audience interactions for different service and products. However, as commented by Setia et al. (2013), there more than 500 tools in the market to measure the impact of social media on an organisation. As social media comprised of online communication channels dedicated to community-based inputs, an organisation must stay adaptive towards their need for relevant social channel. Social media is considered as a tool for marketing (Fitzgerald et al. 2014). The business organisations in order to stay loyal towards their customers always make approach with the application of social platforms. As for instances, for making target audience aware of the new product or service, the company would utilise social medium as their official websites to convey the news to its customers that too within less time. It must be identified that the application of social media in a business is deal of advantage or disadvantage. Social media is best utilised to deliver message to vast audiences in less time. However, the application of social media leads to both advantage and disadvantage situations of an organisation.  
Advantage
· It facilitates for an open communication 
· New information is discovered in less time
· Ideas and concepts are discussed among individuals residing in two opposite corners of the globe
· Avails scope for broader business base of an organisation
· Expansion of market products and brand promotion si easily made
· Twitter accounts are best utilised for education purposes
· Tools as Lucidya and Spatial Swift helps the firm to analyse the current and history of social media channels
· Encourages to share
· Increasing brand loyalty of the firm 
Disadvantage
· Negative Feedbacks
· Information is visible for a short time
· Scope of high risks is generated in terms of online scams and hacking
· Lower amount of productivity
Therefore, application of social media in a logistics company, may result for positive feedback of the target market only when the utilisation of social media is performed accurately. It must be marked that by being social, an organisation must stay concerned about its social reputation and its further maintenance. The application of social media is best applied in terms of Facebook and Twitter as it connects more than 90 percent of the population as per their individual interests. However, in case of a logistics company, the application of Facebook as a social medium is done for analysing the feedback of its customers. Moreover, social media links the customers of an organisation from anywhere across the globe. This fact helps both the customer and their organisation to stay connected in terms of their brand loyalty and transparency. 
[bookmark: _Toc503293020]Communication and information gathering within workplace
The activity related to gather relevant information and communicate within the workforce highlights the essential areas that must be considered for creating base of the overall workforce (Smith 2015). Moreover, the importance of conducting communication and making efforts for gathering information results for the active engagement of staffs along with minimising turnover. In context of a business organisation, the fact of highly engaged staffs always benefits the workforce in its future business. However, as argued by Taylor et al. (2015), communication and feedback gathered within an organisation helps the firm to stay adaptive towards the working environment of the logistics company and its employees. The following are the results acquired for a successful communication and gathering of information within an organisation:
· Employees get scope to learn
· Opportunity is generated for professional and personal development
· Loyalty and morale are charged in an individual
· Provision of insight for running the business
In addition to the held discussion, the scope of conducting a successful communication and information gathering process within an organisation always certified areas that must be developed for sustaining quality within the firm. There are different tools that can be utilised by an organisation to gather information and communicate in a successful manner. These tools are named as Telephone, Online searchers, surfing social networking sites as such others. It must be marked that each of the tools are utilised to deliver a specific aim of the organisation. In addition to the held discussion, the gathering of information by surfing different social networking sites avails an individual with more informative data that have occurred currently. This helps the individual to generate knowledge base information further conducting further communication. 
Moreover, the impact of telephones, tablets and smart phones helps with the customers and the logistic company to track the delivery of their orders. However, by relating the discussion with the influence of technology, the result would then analyse the adaptation of facilities as Skype and Google voice in the smart phones and tablets Taylor et al. (2015). This advanced technology adaptation helps the firm to create a pace of simplicity adapted for working in an advanced manner. By adapting the technological approach, people or customers can reach out to any required information as per the demand of the situation without wasting time. Moreover, the impact of online searcher also affects the workforce in terms of the authentic data collected for the raised situation. The existence of corporate websites of the logistic company can further avail the customers or the visitors to gain important news related to their organisation. Therefore, by adapting the above discussed tools, the gathering of information and communication within an organisation can be adapted in a simplified manner.        
[bookmark: _Toc503293021]Generating professional online presence 
The section of the study is to be done by evaluating the information regarding to the logistics companies operating in the integrations market. It is to be stated that the evaluation of the company details it is important to evaluate the features and meaning of the logistic companies operating in the international market. 
The term logistic evaluates the meaning of achieving complex and detailed activities and operations by the evaluation of the organisational details and structures. In a business estate logistics refers the activities and operations regarding to the flow of strategies and techniques regarding to the operations between the point of origin and the point of the consumptions regarding to the aspects and factors of the market demand and requirements of the customers and corporations.
It is important for an organisation to develop its online presence in the social media site. The organisation that effort to establish itself with the help of online presence make the firm to establish its loyal and transparent image in front of their target audiences. The significance of online presence reflects the personal skills sustained within an individual. Moreover, the online presence of an organisation helps the firm to get linked with the social activities that are performed win the society to stay adaptive in nature. As marked by Kumar (2014), the utilization of social platforms as Linkedin, Facebook, Instagram and Twitter helps the firm to connect directly to its target market. Therefore, individuals that have tendency to surf the social platform generate their individual interests to gather knowledge. In addition to the held discussion, the need to update the individual online websites is vital as there are customers that wait for the updates of their workforce Taylor et al. (2015). Therefore, a responsible person must be appointed in order to track the performance of the organisation as per the catered change within the firm. Moreover, staying connected with the customers is the main aim of an organisation, thus creating online presence of a company is the most vital step that must be applied by a responsible firm. This effort results to sustain potential customers for the firm.     
[bookmark: _Toc503293022]Conclusion
[bookmark: _GoBack]From the above held discussion, it can be concluded that the application of different social media tools and platform in an organisational approach, may lead the firm to establish its presence at a global level. Moreover, the availability of authentic data and communication medium within an organisation helps the firm wto stay connected with their customers. In addition to the held discussion, the information thus gathered for the report shed lights in the features and characteristics of a logistic company and their further approach in terms of digital skills. The roles and responsibilities of the managers helps the form to make them more active as per the feedback availed from their customers. The availability of feedback from the customers also helps the company to get familiar with the areas that still required to be developed.  
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