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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is very easy to use overall. Navigation is clear, and users can quickly find the services they are looking for. The booking system is one of the strongest features, as it is straightforward and does not require too many steps and very straight forward for beginners and first time users.
Mobile phones work well with the site this is very important as a lot of user will gain access through their phones
were this needs to improve is the site needs more guidelines during the booking process to make things  easier for first time users


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has a few sub pages for different services, home cleaning end of tenancy cleaning etc. These are easy to find when using the menu at the top of the page.  Customers can click on what they need or go straight to booking. Simple and not confusing to use. The website has everything clearly labelled so it is easier for you to find what you need on the right page 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, a customer can book directly on the site. There is a button clear on the page that can take you to were you to what ever page you need i.e., services, Date and time and services  like pricing before confirming this is on the page to make things helpfulll a quick process using the page which doesn't complicate the customers. Also it makes it straight forward for the customers to use because they don't need to call or email this is one of the best features on the site


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
what needs to be improved is more help when booking during the process, especially for first timers. It would be useful to include a live chat so customers can ask questions. Another improvement add more FAQS to explain things clearly these assets will make customers feel more confident before making a booking

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks clean and simple , which matches the type of business it represents. It is easy to look at not busy which makes everything easy to find and work out. On the computer everything looks good more spread out so you can see everything on a phone ,it still works  but its a bit compact but very easy to use.  On both devices the page looks professional and works properly

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
the site has  images of clean houses, this helps to show what the service is about. The pictures are professional to make the site feel more trust worthy. The colours are simple, mostly light colours. This gives an idea of cleanliness. There's not a lot of videos which could of made the page more interesting everything else on  the page is good just adding videos  would of improved the page

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn't have a live chat feature which makes it hard for customers to find out information straight away while on the page this makes it difficult and limits communication because you have to leave the page and find the contact details this is a problem for some users. Having a live chat feature will make it easier to get the response  you need quick which would make customer satisfaction by providing real time support this improves a lot of communication between the business and customers


	Question 2d – How effective are the social media links on the website?


	Answer: 
links are present on the website, offering users the opportunity to engage with the business beyond its platform, it also supports a lot of links which are credible to the insights reviews and updates. maintenance for the page regularly updated will strengthen the trust of the customers

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the services are presented clearly through structured sections. The services are explained clearly on the website with different types of cleaning in sections. Each service has a description to show the customers what services they are going to purchase this is all shown in a clear way


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The reviews are made on the site and also linked to platforms like trust pilot this shows people that have used the website services which gives access to users for feedback and credibility, the reviews look up to date which  indicates the website and business is still active. This is very important as it reflects on the services quality. Availibility of reviews helps  and contributes to trust and makes things more transparent between the customer and business

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the service presented by the website is at a high quality of positive reviews, professional images and service guarantee this makes the perception of the business more reliable and professional the booking system is very efficient and organised. These factors makes the service look trustworthy and convenient. What could make things even better if there was a recommendation button for others looking for service


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: prices are clearly presented during the booking process.
This allows customers to view cost before purchase. This level of communication between a customer and business builds communication and trust this level of transparency .prices are consistent  with similar services in London this brings a  a professional over look and presentation of the business the cost section is clear and appropriate for the services offered.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London 

	
	2.cleaning 

	
	3. services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
searching London cleaning services the website might appear in the top results but not at the top there's a lot of similar businesses so competition is very high. It may appear sometimes on the page first depending on search results  and settings .this  shows the company has some online presence but could be improved

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: websites are very important in modern UK business, even through social media it is used wisely. It provides a central platform where companies can present information, promote services, and facilitate transactions. On the other hand service based businesses use websites as a main way for customers to make bookings quickly and conveniently. it also give s a professional look to the company and helps build trust with customers. Google search is still used by a lot of people for searching services  so having a website helps the business grow and get found. social media supports the main site by linking the site to the media page .websites are very important because it helps attract buyers and consumers, provides information and complete bookings on one platform.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I had to improve one thing I would make sure there is a live chat feature . This feature allows the customer to ask questions about purchases or standard information and receive answers quickly without leaving the site. This would be very helpful to unsure customers and first timers .it would be helpful for people who are unsure about pricing or services. live chat could make the business seem more responsive and improve customer confidence. I could also lead to more bookings because customers et answers straight away instead of waiting
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