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Apple Inc is the well-known American multinational technology company, with a highly distinguished brand reputation. Apple Inc manufactures, designs and sells tablets, smartphones, personal computers and portable devices. Besides its hardware, Apple also provides software, services, accessories and applications as well as third-party digital content and networking solutions. Apple is currently considered as one of the most valuable brands in the world.
Its history began almost 50 years ago when been founded in April 1976 with the name ‘Apple Computer Company’ by Steve Jobs and Steve Wozniak, these two have both shared an interest in computers. Apple operates in different countries from the America, the Middle East, countries in Europe, Africa and Asia-Pacific. Apple has its headquarters in United States, Cupertino, California. The founders wanted to make computers more user-friendly so people could use them at home and at work. 
The company’s first and biggest success, Apple I launched in 1977 has significantly changed the technological industry because of the introduction of the first ever colour graphics. In 1980 Apple went public. However, Apple’s initial focus on short-term profits has led to a decline in its market position. Therefore, as an action to this in 1977 Apple bought out the NeXT Software. Then in 1998 IMac was introduced and becomes the fastest-selling Mac.
In 2001 Apple opens its first retail stores in Virginia, McLean, Glendale and California. 

In 2003 Apple has launched a new product iTunes Store which helped to massively grow the sale of the iPod. In 2007 the company has decided to change its name from Apple Computer Company to Apple Inc. 
In 2008 Apple’s iTunes store ranked as being the largest music vendor in Americas and by 2010 the largest in the world (Kotler, Keller and Chernev, 2022). 
In 2011 the founder, Steve Jobs passed away, however Apple continue to be one of the best tech companies and to deliver its products at the highest quality. 
In 2014 Apple buys Beats Music and Beats electronics and in the same year Apple releases its new product the iPhone 6 and its Apple Pay services. 
In 2015 Apple releases its newest product the Apple watch, 
In the years after, Apple has released many upgraded versions of the iPhones, Mac, iPod, Watches and AirPods. 
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1976 - Ronald Wayne created the logo and used the image of Isaac Newton showing him sitting under a tree with a book when an apple fell on his head. However, Steve Jobs thought this was complicated and not memorable.
1977 – Therefore, a year later Steve Jobs announced that the logo was “old-fashioned” and hired Rob Janoff to recreate it so the new logo was a flat silhouette of an apple with a bite in 6 colours, rainbow strip which symbolised the maximum colour display. 
1984 – In this year Apple’s logo has been changed. The name from the logo was removed, this way the logo was transformed into a simple apple icon which will become significative for decades to come. 
1998 - The rainbow colours were removed and instead replaced with solid black, which gave a total different image to their new products, the sleek and silver computer models. 
2001 - In 2001, Apple released the MacOS X with a slightly embossed aqua Apple logo. 
2007 – In this year Apple have introduced the metallic logo
2017 – present -the Apple logo appears more minimalistic thanks to its flat design. This flat aesthetic eliminates gradient, texture, and drop shadows, improving an interface’s readability and offering a modern look. [image: ]
Due to its popularity as a brand, Apple LOGO remains special but at the same time easy to identify.
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Apple remains one of the biggest Tech companies in the world. 
Its brand popularity its massive and because Apple is continuously using new features and designs to its products in order to meet their customer’s needs this makes the brand more appealing not only to the current customers but for the new ones as well. 
Their strong mission and vision and core values leads their daily business activity and brings them the greatest success.  
Mission: Apple mission statement is “bringing the best user experience to its customers through its innovative hardware, software, and services’’ (Mission Statement Apple, 2018). This statement emphasises that Apple exists to offer to its customers the best service there can be. By saying best user experience, Apple shows that its biggest priority is that their products are user-friendly, so their customers   find it not only easy but also safe when using their products. 
Vision: Apple vision statement is “We believe that we are on the face of the earth to make great products and that’s not changing’’ (Mission Statement Apple, 2018). Through the statement in the vision, Apple highlights that the company is determined to provide the highest quality products to its consumers also that their intention is to continue to do this permanently. The vision highlights company’s position as a dominant player of the technology sector. 
Core values:  Apple core values include “inclusion and diversity, education, accessibility, environment, supplier responsibility and privacy” ((Mission Statement Apple, 2018). These values give an understanding of what Apple considers valuable for their continued success. The companies all operations are carried out based on the company core values. For example, related to the environment, Apple designs its products with the efforts on reducing their impact on planet, however maximizing performance and strength. Apple has a strict monitorization of their supply chain during manufacturing, they are focusing on designing for energy efficiency and puts extra efforts to make their products as possible recyclable. 
Related to privacy, Apple builds every product based on safety so protects customers’ privacy. Apple does not sell users personal information; they do not create user profiles and neither sharing customers data with third parties. Apple’s apps are customised to the customers so would share only what is authorized by the customers (Apple Inc, 2022).
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Apple is offering a wide range of products and services. 


Products
iPhone is the Company’s line of smartphones based on its iOS operating system. The latest phone was released In September 2022 - the iPhone 14, iPhone 14Pro and iPhone 14 Pro Max, all with 5G technology. 
Mac is the Company’s line of personal computers based on its macOS operating system. In June 2022, Apple released its newest MacBook Air.
iPad is the Company’s line of tablets based on its iPadOS operating system. iPadOS 16 was released on 24th October 2022.
Wearables, Home and Accessories includes Apple Watch, Apple TV, AirPods and much more. AirPods are Company’s famous products because they are wireless headphones and also interact with Siri. Apple has released its newest Apple Watch series 8 in September 2022 and in the same month was released its newest AirPods Pro 2nd generation (Apple Inc., 2022).

Services
Advertising services include various third-party licensing arrangements and the Company’s own advertising platforms (Gov, 2021).
AppleCare is the warranty that Apple products comes with. This includes 90 days of free product support. Apple Care+ extends the warranty and adds besides the repair also the replacement services, coverage for damage and/or theft and loss, this depends on the type of product and on the country. 
Digital Content – Apple operates different platforms, for example the App Store, that gives the opportunity to its customers to download applications and other digital content for example, music, podcasts games, books, and much more.
Cloud services which keeps and stores consumers content up to date. 
Payment Services – offers two cashless payment options, the Apple Card, and Apple Pay (Apple Inc., 2022).
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Apple is known as having a store empire due to its high number of stores across the world. Apple has over 500 stores and more than half are located in the United States. As in May 2021, a number of 271 Apple stores were located in US, then followed by China (including Hong Kong and Macau) with 50 stores, then come UK on the 3rd position with 38 stores. 
The success of Apple can also be explained by the actions of their competitor. For example, Apple’s competitors such as Samsung, Xiaomi and Huawei are trying to use a similar strategy to Apple and started opening their own physical stores in different countries. However, it has been argued that will take not only a very long time but also immense financial resources until these competitors would come close to what Apple has built (Statista, 2021).





In terms of growth, every year Apple is registering a substantial increase. For example, in the 2022 financial year, Apple’s total net sales was 394.33 billion U.S. dollars which showed an increase from their growth record of 365.82 billion U.S. dollars in financial year 2021. Also, in the last 10 years Apple’s annual revenue had quadrupled (Statista, 2022). 
Conclusion:
Besides its tech dominance on the market, Apple has achieved much more than that, the global recognition and an outstanding reputation for the brand.  These characteristics are positioning Apple as the most valuable technology company in the world. Due to its high-quality products, its high degree of diversification as well as its continued diversification across software, hardware and services portfolio, Apple will continue to remain one of the biggest successes in the world. 
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The Apple Store Empire

Total number of Apple Stores worldwide as of May 14, 2021
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