Website Evaluation report - 1200 words or equivalent (+/-10%)
Complete a website evaluation of a small business website, you must choose one of the following small businesses:
Yoga Reading: https://www.yogareading.co.uk
The Cooking Academy: https://www.thecookingacademy.co.uk
Cleaners of London: https://www.cleanersoflondon.co.uk
Hollywood Bowl UK: https://www.hollywoodbowl.co.uk
You must use the ‘Website Evaluation Template’ below.

	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2432513
	Student Name
	[bookmark: _GoBack]Ateeq Laqab

	

	Website Chosen 
	The cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk



	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I carried out a test with the loading speed and ensured I had a nice and smooth-enough visit; the homepage took 2–3 seconds to appear with the menu options showing quicker. The layouts are clean, pictures register well, and surfing has been utter delight.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has many sub-pages; one such page is “Cookery Classes” that includes multiple individual class types, like Italian, Thai, Knife Skills, and many others.

Customers can browse the individual categories if desired, and they can also find better support for navigating through the website by using the best drop-downs available at the top section of the website. From the top navigation bar, customers can also access various key links like “Redeem Voucher”, “Team Building Events”, “Shop”, and “Blog”.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can book a class on the Cooking Academy website. In class pages (like their Beginner’s class or Asian Street Food class) there will be a“ Book on to a class” box in which you will have to select a date and put it in your cart.

Also, customers can avail of gift vouchers from the company website in case they have a code and want to use them during checkout.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website provides a great user-friendly experience, but with a few enhancements, it could be made eminently greater. Some of the pages cluttered, so a simpler layout likely leads him/her to where he/she needs to go .A good idea is to have the search bar in a more prominent place, so the user may search for the desired course quickly. It would also be helpful for the new users if the instructions on the page give them a step-by-step guide. Finally, some kind of speed improvement with regard to generation of any heavy image pages would be great as that would bring better smoothness to the website home page.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: In the website for the Cooking Academy that can be seen online is a very clean and inviting website. They did a good job with the color scheme and use of food imagery to make it feel warm and professional/ expensive. On a computer, everything is nicely personally spaced-even headings-yet big visual images. And from the mobile site, the experience is pretty good. The mobile version looks really good, as the site looks smaller on screen, a much simpler menu on top of everything, and the call to action -that is, big buttons that read "Book "and "Shop"-is easy to tap. Then on the other hand, the desktop offers an easy view on the web-website for tired eyes.




	[bookmark: OLE_LINK1]Question 2b -  How does the website use imagery, video and colour? 


	Answer: High-resolution images are used on websites of this type for their brightness. These images have classes and dishes made visible for the students who will earn cooking. The colour scheme is warm hues mainly but does provide business-like quality. Use of custom videos is naturally not as frequent, but for such few times, the video potency in explanation is high. Basically, then: it is like
the entire symbolism matical quality needed to make it legible to all persons.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
There's actually no online chat widget available for their website. The Cooking Academy webpage, such as Live Chat, enables contact the company via a" Contact Us" page. Here you can find a basic form for filling out, with email address (cook@thecookingacademy.co.uk) and a phone number.

It is really inconvenient because no chat widget means a slower method forgetting a feel for classes or services- kindly, shoot email or give beeper.


	Question 2d – How effective are the social media links on the website?


	Answer: The website does have social media links. They are on the blog pages as well as on the recipe pages where Instagram, Facebook, YouTube and Twitter are mentioned.

For example, Instagram was quite active while numerous posts were made.

Its Facebook page is also doing a good job.

Effectiveness: These links are great for building community and cooking tips orrecipes. However, these are more for general engagement than direct support for customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Cooking Academy makes all of its services apparent on its web pages through the division among "Cookery Classes". "Cookery Classes" has various classes like Indian, Thai, Knife Skills, etc., all of which are currently open so that the clienteles can easily identify what kind of classes they can take part in today.      They provide services to the corporate sector, along with team-building events and wellness sessions arranged for workplaces. High-quality organic spices are available in their shop. There are also classes in the form of gift vouchers. The information is clear, allowing for a quick grasp of the services.
  

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Reviews written by the customers can be seen on the Testimonials tab, where people shared their experiences while attending cookery classes, while other clients talked about the spice purchase and corporate events, rather than writing an exclusive section regarding corporate events for the testimonials to appear on, only to indicate, once again, how good those Golf Days are they appreciate, from clients such as Barclays and Karl Storz.

This same webpage traveled further to display a guest review for team-building days from companies such as Barclays and Karl Storz.

The implications are important –if one notes the most recent reviews from TripAdvisor, they are not dated, suggesting that the outings review should also be current beyond a shadow of doubt (2024–2025).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Cooking Academy presents culinary education as a kitchen of good ingredients and pure focus on quality. Well, renowned with well-trained Chefs, scientists, and food nutritionists, it sure is far from considering a lie. These hands-on classes with small numbers of students qualify them to get personal attention. It's all about how to cook excellent food science with nutrition. For many, this is fun to learn. The reason you could refer this cooking institution to your family and friends is that it helps create authentic cooking skills. Besides that, it spreads healthy eating and provides a very memorable experience by serving gift vouchers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Classes prices are made plain. The cost of exclusive courses runs up to £1,200for one-to-one tutorials.

Their verdict is that the prices are somewhat justified considering the chef expertise, small group size, and such an engaging educational setting.




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cookery class UK

	
	2.Cooking workshop ps near me

	
	3. Learn to cook classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: It isn't clear from publicly available information whether The Cooking Academy ,in fact, ranks among the top ten services pertaining to those search terms on Google; neither the actual running of the major SEO‑trackers for the terms“ cookery classes UK” or “cooking workshops near me” nor the weighing of results even appears on their website. The big schools at the top are the ones (like Le Cordon Bleu) leading the way. So it is improbable that their site would even show up as one of the top hit entries in searches mapped around general terms, although the status may differ for more specifically defined terms like“ cooking academy Rickmansworth.”




	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, the website is still very important for recent technology's modern British trades. It is the hub from which customers can learn about products or services, scrutinize prices, read reviews, make bookings or purchase stuffs. The website also contributes to maintaining trust as well as creating an aura of professionalism that suggests credence in reliability and existence for a business-so the remaining space is filled in by whatever social media paints for people who view


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Live chats are great. Would highly recommend supporting live chat on the Cooking Academy website as this allows customers to have immediate assistance regarding classes, availability and vouchers without having to shoot off emails or make a phone call. It makes visiting the website highly interactive and user-friendly, especially when it comes to getting some guidance for the first time in class selection by new customers. Plus, it has the potential to help in increasing bookings by offering fast answers to customers' queries which will make them more confident about availing the services.




Reference List 
	
The Cooking Academy, 2025. Cookery Classes. [online] Available at: https://www.thecookingacademy.co.uk/product-type/classes/ [Accessed 19 November 2025].
The Cooking Academy, 2025. Private Cookery Class. [online] Available at: https://www.thecookingacademy.co.uk/private-cookery-class/ [Accessed 19 November 2025].
The Cooking Academy, 2025. Contact Us. [online] Available at: https://www.thecookingacademy.co.uk/contact/[Accessed 19 November 2025].
The Cooking Academy, 2025. Testimonials. [online] Available at: https://www.thecookingacademy.co.uk/testimonials/[Accessed 19 November 2025].
TripAdvisor, 2025. The Cooking Academy Reviews. [online] Available at: https://www.tripadvisor.com/Attraction_Review-g1096773-d7349821-Reviews-The_Cooking_Academy-Rickmansworth_Hertfordshire_England.html [Accessed 19 November 2025].
Instagram, 2025. The Cooking Academy Instagram Page. [online] Available at: https://www.instagram.com/thecookingacademy/?hl=en [Accessed 19 November 2025].
Facebook, 2025. The Cooking Academy Facebook Page. [online] Available at: https://www.facebook.com/thecookingacademy/?locale=en_GB [Accessed 19 November 2025].
If you want, I can also create a full reference list for all the individual pages we specifically cited, formatted neatly for submission. Do you want me to do that?
Top of Form

Bottom of Form
Top of Form

Bottom of Form








