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1.0 Introduction
Entrepreneurship is an important factor in economic success of any country. Governments are taking it seriously and developing different entrepreneurship policies to support their entrepreneurs to give a handsome and positive input to the country’s economy. Every country tries to maintain a strategy which supports its economic growth in long term to make it an economically stable country. But many nations failed to do so in long term due to short comings in their policy. OECD (2011a) argued that the policies of the country towards the growth of its economy and business should be inclined and focused towards creating an environment which supports the entrepreneurial and innovative business culture in the country. A study of OECD (2011a) confirms the growth in economy and the increase in employment through the focused on entrepreneurial behaviour.it has recognized two important factors in devising an effective entrepreneurial policy. The first is the legal environment of country in terms of collecting tac and providing finance and second is the measures to judge the effectives of the policy and then applying the effort to change it. 
According to Henrekson and Stenkula, (2009), business policies of the governments are now more emphasizes towards entrepreneurial support. While making an entrepreneurship policy, governments take an account of environments, political, cultural and economic factors. According to a research, the link have been identified between genetics of the people with their entrepreneurship behaviour or commitments towards it (Eckhardt et al., 2006; Nicolaou et al., 2008; Nicolaou and Shane, 2009; Nicolaou et al., 2009; Shane et al., 2010). Entrepreneurial policies are focused towards those individuals who are seeking to start a new innovative business or recently started. These policies are devised to help, support and motivate entrepreneurship activities. The objective of these policies is to increase the entrepreneurial mind-set and activities in country to support and grow the economy by entrepreneurship (Storey, 2005). 
The question is being identified related to the importance for governments to develop policies regarding entrepreneurship. One of the most important reasons is, young people are unaware of the benefits they can receive from a business of innovation (Storey, 2005). They also are not aware of the power of research and development that how a strong research can bring a completely innovative and successful business in existence. Now there is need critically analyse entrepreneurial activities in different regions across the globe. While analysing it is necessary to keep in mind the effect of political, economic, social and cultural and technological factors in devising an entrepreneurial policy by government (Henrekson and Stenkula, 2009). 
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Government of UK is developing strategies to promote an entrepreneurial culture in UK not only for local entrepreneurs but for entrepreneurs from other countries as well who want to start and grow their business in UK. The political and governmental environment of UK is supportive of entrepreneurship as they have made policies to promote new innovative business.  UK has one of the lowest corporation tax rates in G20 and you can register a company within 48 hours. The government is providing support to entrepreneurs by helping them to develop your business plans. And provide specific information of the region so that they can review socio-economic factors while developing their business plans. Government also assists them on how to grow internationally and arrange seminars and sessions of young entrepreneurs with the experienced ones to learn from them. UK government has a made a department to support international business with the name of department for International Trade (DIT) which has introduced a programmes to help overseas entrepreneurs especially in the field of technology. The programmes have also helped to relocate 340 businesses to UK and created over 1000 jobs in UK to overcome their unemployment. By attracting international entrepreneurs, they have raised an investment of over 1 billion pounds for private companies (Nicolaou et al., 2009).
In technical support, a coaching scheme was developed to assist people on entrepreneurship in between 2007-2013 by North West Regional Development Authority in England and Wales (East Midlands Development Agency, 2005). During the programme of coaching, the department underlines the key issues on how to run an innovative business successfully with continuous growth. Coaching actually helps the individuals to motivate about setting and achieving their goals. It gives a path to the potential entrepreneurs on how to achieve the desired goals. The information regarding region or industry or any relevant information required was provided in the coaching program. It was like an exploration of the circumstances and ways of achieving entrepreneurial success in England and Wales (Nicolaou et al., 2009).
The government of UK (2015) stated that they are motivating young people about entrepreneurship so that they can start their own business. Government is engaging with different people and hiring young entrepreneurs to go to the different schools and colleges in different parts of UK to encourage people and deliver lectures on entrepreneurship to bring awareness and motivate them for the business. This is also studied that encouraging enterprises by funding awards and events like The Queen’s Awards for Enterprise, Enterprise Britain and Global Enterprise Week to support business. England was divided into 24 Enterprise Zones; we are working with local governments to develop those areas in perspective on entrepreneurship by financially and technically helping them. A programme with the name of New Enterprise Allowance has been developing to support the unemployed people to start business. The joined hands with private sector to fund the start-ups at low interest rates. They have made partnerships with financial institutions other than banks to fund small start-ups and give them loans at low rates. Few of the fund names are Alcentra, Areas and Hayfin. Government also came up with the strategy of lowering their tax rates for small business start-ups. This is one of the huge encouragements and support a government can provide to motivate people to start a venture. Seed enterprise Investment scheme is one of the schemes introduced for low tax rates. A web portal is introduced under the supervision of British Banker’s Association to get online support and mentoring through a portal for your ideas and implementation. Government also introduced a British Business Bank to provide lending to new business along with a funding programme named Enterprise Finance Guarantee. The study also established strategies with Banker’s Association of England to promote lending to start ups at small levels (Armstrong, 2013).
The study critically analysed from the above mentioned governmental strategies and business environment is that, the political, economic, governmental, technological and cultural environment of UK is supportive to the young entrepreneurs. All of these factors giving a positive energy to the whole industry of entrepreneurship due to which the number of private business in UK has increased to 4.9 Million in 2013 which is the highest in the history of UK (UK Govt,2013)
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United states are globally renowned as a state promoting the entrepreneurship culture not only in US but around the globe. And introducing a programme like Global Entrepreneurship Summit is an example confirming words. US from its beginning have a focus on the development of entrepreneurial behaviour and support the innovative business minded culture to grow as a nation. As Chandler (1977) states that the Government of US has always took part in re shaping and developing of entrepreneurial activity all over the country and globe. United states promote its innovative business culture through different ways like partnering with companies, non-governmental organizations, by making strong laws to protect copy and idea rights and to create awareness among young people for the entrepreneurial benefits.
Government of US (2017) stated that while promoting the entrepreneurship, it is necessary to keep in mind the gender equity and develop strategies to empower women economically through entrepreneurship. They are providing access to business facilities to women as much as we do to men. The government also support and develop the local as well as global entrepreneurship programs like The Global Entrepreneurship Program. In this program, the state department build direct trust with the entrepreneurial system all over the world to promote low level entrepreneurs in emerging markets. Global entrepreneurship week is another activity to promote the innovative business culture all across the globe by celebrating the innovators in embassies of US all over the world.  This programme was started in 2007 and now prolonged to 150 countries all around the globe (Armstrong, 2013)
The department for education and cultural affairs developed a system to interlink entrepreneurs all over the world to share experiences. They can not only share experiences or mentor young entrepreneurs but his would help entrepreneurs to locate opportunists anywhere in the world and expand their business. There are few Academic programs like Fulbrigh Program, TechWomen and J-1 Internship which allows innovative businessmen to study, teach, share and expand their entrepreneurial skills all over the world (Fukugawa, 2013).
Select USA is an initiative introduced by our government to give facility of investment in US for the global companies to expand their business in our country. Government has done a lot of work regarding law making for the purpose of copy rights so that the local as well as foreign entrepreneurs are secured about their innovative business ideas. We have also launched programs to accelerate and support innovation through technology which has been a vital key to success in entrepreneurship promotion (US State Department, 2017). USA government is working with more than 40 incubators to promote, support and motivate young people to start their new innovative entrepreneurial business (Fukugawa, 2013).
One of the most important supports a government can provide to start a business is financial support.  Development credit authority of US provides funding to the local entrepreneurs and also it has promoted and motivated the local financial institutions to lend money to small or new start up for the promotion of entrepreneurial culture in US. USAID has been launched by US government to support the businesses in emerging markets of developing countries like Pakistan, Bangladesh, India and other countries (Mark Green, 2017). USAID has big challenges to face and overcome to engage entrepreneurs, businessmen, specialist, professionals and scientists at local level of emerging markets to research about those developing countries. USAID has granted around 148 Million US dollars to developing nations for the financial and technical support in effort to bring a business environment to support their economies. 
The department of commerce has introduced a program named as Office Innovations and Entrepreneurship to promote innovation and then commercializing those products to nurture in US markets. To foster local and regional entrepreneurship throughout the US, department has introduced a new program of Regional Innovation Strategies and located fund of 10 Million US dollars to promote regional entrepreneurship. The regional Innovation strategies under this program helped to promote innovative business culture in different states of US (US Govt, 2017) a survey of NASDA (2015) shows that US spend 2.6 Billion Dollars from its state fund on economic promotional activities.
The above mentioned data from US state department shows that US government is not only promoting the innovative business culture in US but also around the world to promote global entrepreneurship. This is not only helping the globally economy but US economy as well as they are giving exposure to world of their entrepreneurship policies, support and expertise. Due to all these policies, US has produced the biggest innovators of the world in like of Steve Jobs, Bill Gates and Mark Zuckerberg.  The strength of US economy and the contribution of entrepreneurial business show the effect of government policies in support of innovative business ideas (Hogarth et al, 2010).
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Invest2innovate (2014) conducted a study on the entrepreneurial environment, opportunities and challenges in Pakistan and they have released their first report regarding entrepreneurial environment and governmental policies. The study showed that the recently unstable political, economic and security environment in Pakistan has negatively affected their entrepreneurship activity. Despite of the problems faced by local and foreign entrepreneurs, there have been some improvements and governments and local authorities have taken some initiatives to support the entrepreneurial mind set in Pakistan. These policies resulted in greater entrepreneurial activity in Pakistan recently as there is increased use of internet and technological innovations. I2I also noted that this is the change brought up by local experienced entrepreneurs who are supporting the young entrepreneurs by sharing their international exposure and also bring the American- European style of entrepreneurship in Pakistan by educating and starting businesses in their country. I2I argues that the entrepreneurship is becoming more localized in Pakistan due to initiatives taken by government, local businesses, experienced entrepreneurs and many non-governmental organizations.  This support and effort across all the actors of state helped the country to emerge as entrepreneurial country.
 As UlHaque (2007) stated in their study that there are few incubators associations and accelerators in country like Plan9/PlanX, The Nest, LCE and I2I and organization of Pakistani Entrepreneurs (OPEN).  There are some other demographics factors which are positively affecting the innovative business culture which are, 70 percent of the country population is under the age of 30 years and the internet penetration has increased by 7.8 percent in last 5 years (UlHaque, 2007). UNDP (2016), states that 23 percent of Pakistani youth wants to start innovative business which is a strong demographic positive for the entrepreneurial promotion in country.
The government of Pakistan has developed Punjab information technology board (PITB) in 2011 to support technological innovators to grow their business in province of Punjab. This hub does not only provide technical support to the young innovators but also they are financially assisting the feasible entrepreneurial project. And this support has brought a lot of Pakistani young technological entrepreneurs to the growths which resulted in development of software houses in Pakistan ultimately increasing the employment rate (Hogarth et al, 2010). 
According to ulHaque, (2007), there is a strong lobby of young technological entrepreneurs in Lahore who has made efforts to bring this change in entrepreneurial mind set. The Province of Khyberpaktunwa has also initiated a KP information technology board having the same scope of working for technological entrepreneurs. World Bank confirms that KP’s provincial government has make few partnerships with World Bank in support of arranging Technology Conference, The Digital Youth Summit and Kp Civic Innovation Fellowship. 
The Federal government of Pakistan has taken a revolutionary step in support of entrepreneurs by introducing National Youth Loan and National Incubation Center.  The loan will be provided to people age between 21 and 45 years on average of 20,000 Dollars. Ministry of IT has introduced National ICT R & D fund which funds the technology related projects (Shane et al, 2010). 
Other than this governmental support, few non-governmental organizations and international institutions along with micro finance banks are providing training and financial support to innovators. These programs include MJS Foundation, AMAN Foundation, Pasha Fund for Social Innovation and ASHOKA (I2I, 2016). There are few angle investors in Pakistan in support of entrepreneurial community who started the programs Dotzero Ventures, Cresventures and few more. All of these along with government are providing technical and financial support to the emerging young talent innovative minded businessmen. With all these positive factors, the the security and legal environment of Pakistan is not as supportive as the demographics and local business community (Armytage, 2003). In recent years, Media, incubators, Universities, private equities and other different forums are working together to bring an improved business environment (Shane et al, 2010).
So what we have seen from the studies in Pakistan, the demographics and local and federal governments are taking steps for the betterment but government still has to take further steps for improved security to gain the support and confidence of local and foreign investors to bring investments in Pakistan. If they bring stable security position in country, chances of entrepreneurial growth are high as people and companies and many organizations are seeking to promote their industry (Rogerson, 2008).
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The economy of South Africa is the strongest one is the Africa but unemployment is still a major concern in the country. As per states of SA (2011), 24 percent people are still unemployed and below the line of poverty. Infrastructure is one of the major factors in the development and economic growth of South Africa (Green, 2011). Entrepreneurs in country are supporting the labour as they can employ the labour at low cost as compare to large companies. Like every country, entrepreneurs in South Africa are the biggest source of creating jobs and maintain the stability of the country (Naude, 2010). Now it’s important to see if the government is making strategies supportive of the entrepreneurial environment or they are in support of giant businessmen.
The government of South Africa is focused on the development of entrepreneurial industry since the Birth of its democracy. The department of finance has created and implemented a strategy emphasizing towards the growth of economy, creating jobs and redistribution of jobs among different races (Knight, 2001). This was the basic of their strategy from the start and still, the department of finance is improving the strategies by keeping it the core basic strategy. The department of Trade and Industry in South Africa is focusing towards a strategy to help small business to gain information and resources like human, capital and land (DTI, 2007).
The strategy was based on three main objectives for entrepreneurial growth in country. The first one is to increase financial and non-financial access to smaller entrepreneurs in the cities as well as in the backward areas of country. The second objective was a key which is to create demand for the products made by small entrepreneurial industry. This is an effective step in making your entrepreneurship environment blooming. Because if there is no demand so there will be no benefits of structuring any new businesses. So the government took initiatives to make awareness among the public for the usage of those products. The third object was also of vital important to lower down regulatory constraints on small industry and new start-ups to give them a financial aid through this way (Rogerson, 2008).
The critical analysis of the strategy can be seen from the three main objectives of entrepreneurial strategy of South Africa there were unable to achieve due to lack of implementations and also to put some unrealistic approaches in the strategy (GEM, 2014).  Nobody can increase the demand of the product just by creating awareness. Government has to increase the purchasing power of the country strong so that people can spend more which will automatically result in high demand. And this purchasing power can only be increased by local and foreign investments and the strategy does not put emphasis on bringing foreign investments which turned out to be failure (Shane, 2010).

[bookmark: _Toc512598017]2.5 Entrepreneurship in Argentina
The government’s policy of Argentina has always been ineffective when it comes to entrepreneurial support. But a recent legislation in the country gives a whooping wave to the country’s entrepreneurship industry (Rogerson, 2008). According to Martin (2017), with the acceptance of new law, people will be able to promote and establish their companies within 24 hours via interment with simple basic model. The model follows few steps starting from opening of Bank account, having a digital book and then setting up your identification number. If it is an individual company and owner wants to add a partner, you can simply add another partner without modifying your type of partnership.  So the process of opening a company used to take 6 months which is now reduced to 24 hours. According to this new law, first time the government of Argentina will allocate public fund which can be partnered with private investors to start a business. A programme with the name of Fiduciary Fund for the development venture capital has started to fund those private investors. Along with enough supply of Finance by the government, investors will financially have benefited from low tax returns in addition. Government also started to provide support to accelerators by developing 13 accelerator programs to provide technical and financial assistance to entrepreneurs and start-ups. With the implementation of new law, companies will be able to raise funding by selling their equity online all over the country. This change is one law of entrepreneurship has brought a prosperous advancement in country’s entrepreneurship industry. It is boosted and more people and foreign investors are attracted and motivated to investor and start business in Argentina (Fukugawa, 2013).
If we critically look at it, just one change in law makes the political, legal and technological factors in support of investment in Argentina. This is how any cultural or environmental factor can bring a positive change in the economy of a country (Naudé, 2010).
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After studying and researching about the entrepreneurial strategies of different countries across the different regions of world, it has been analysed that countries like USA, UK and Argentina where the government is supportive along with proper supportive legislation; entrepreneurial growth will lead the economy of the country to success and maintain stability along with long term financial economic growth. While in case of Pakistan and South Africa, the government was not as effectively developed and implemented strategies to support entrepreneurship as compare to those three developed economies, the result in unstable economy with poverty and low employment rate staggering the prosperity of the people.  Effective development and implementation of economic strategy leaned towards entrepreneurship can bring fruitful results for the long term health of economy.
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