Ethical Impacts of Characteristic of the Internet (using Langford (2000) as a guide)

Uncontrollability  
For

-
Freedom of Information 

-
Quick easy access to information

-
Can access truth about some activities that Government has tried to hide from us – True Politics?

Against 

-
Impossible to control information vulnerable people especially children can access.

-
Information not always True.

-
Secure Access issues.

-
Identity issues.

-
Anyone can set up a website.

-
Illegal activities can go unnoticed.

-
Allows people to post sad jokes.  Ha! Ha!

Reproducibility

For

-
An exact replica every time.

-
Speed (can be instant if required).

-
Cost.

Against

-
Copyright laws.

-
The ability to reproduce offensive material.

Good

· Easy

· Cheaper 

· Quicker

· Speeds up development time.

· Globally accessible.

· Everyone has the internet.

· Digital divide

Bad

· Illegal.

· Taking profits and credibility away from artists/producers.

· IP

· Fair reward

· E-government

Interactivity

For

-
24/7 resource

-
Can promote a degree of self worth for the socially ‘backward’ individuals (communication/interactive skills)

-
Spell check.

-
Consumer reviews when buying products.

Against

-
Can occupy an entire day and you accomplish nothing!

-
The text message lingo!

-
Spell check (people become reliant.
-
Anti-social.

Good

· World wide interaction.

· Encourages legal activity.

· Easier

· Faster

· Cheaper

· Access to users.

· Freedom of speech.

· Censorship.

· Web cams.

· Remote activities.

Bad

· World wide interaction.

· Encourages illegal activities – paedophiles.

· Limited.

· Anonymity.

· Uncontrollable.

· Access to users.

· Expense of set up costs.

· Web cams.

Communication 

Spam

Ethics

‘Flamming’

Anonymity

For

-
Protect privacy.

-
Price and quality matter.

-
Every man/woman for themselves laissez faire

-
Avoid after sales/sales hard sell – choice based on personal choice and consideration of objective data.

Against

-
Child protection concern.

-
Credibility of supplier.

-
Is supplier from an ethical source.

-
How to complain, seek redress.

Good

· Privacy

· Rights of free speech

· Research of sensitive personal health issues

· Ability to purchase frilly knickers without embarrassment

Bad

· Unanswerable  in context of free speech

· Misdiagnosis of personal issues

· Trading standards bypass for dishonest companies.

· No protection fro the vulnerable.

“It depends…..”

Global Scale
Good

VIP software:  Skype.etc
B2B transactions and communications swifter.

Global file/information exchange.

World news.

Sharing cultural ideology.

Bad

Offensive material available to everyone.

Parental/cultural boundaries non existent.

Global file/information exchange.

Sensitive information can be hacked/accessed by anyone in the world.

Language………..

+ Choice



- Anonymity 






  Do they exist



Homogenisation

Marketers

+ Wider audience/


-  Cheaper communication

Demographics


-  Greater competition







-  Reach
Managing People

+  Communications tool

-  Cultural differences (respect for cultures)

Man. Suppliers

+ Choice



-  ‘Trust’ – contracts

  Invoice and order systems

Product/Distribution

+  Cost ↓ Tech


-  Access

Uncontrollability  Google v PRC

Pros
1. Provides unlimited entertainment/leisure.

2. Give loads/access to information eg course documents.

3. Helps to get free stuffs like music, movies (free downloads) without restrictions.

4. Enlightens browsers in terms of unlimited information.

5. No rules no offence.

6. Good quality.

Cons

1. Uncontrollability of the use of internet leads to more inquisitive people.

2. Produces more lairs to go around the rules.

3. Produces more cheats to go around the laws.

4. Leads to indecent exposure to children.

5. Leads to illegal/unfair access to products.

